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Bomarc— Supersonic,  pilotless  interceptor 
air  defense  weapon.  Range  400  miles. 


with  buying  power . . . 
THE  INDIANAPOLIS  AREA* 


•  Yes,  here's  a  market  that  will  rocket  your  sales  into 
orbit.  So,  fire  away! 

Here  you’ll  find  a  rich  45-county  trading  area  . . .  with 
a  population  of  over  two  million  .  .  .  with  retail  sales 
higher  than  the  state  retail  sales  in  each  of  23  different 
states. 

And  you'll  also  find  that  Metropolitan  Indianapolis 
ranks  8th  in  retail  sales  per  household  among  cities 
over  650,000  .  .  .  13th  in  effective  buying  income  per 
household.f 

The  Star  and  The  News  give  54.9%  coverage  in  this 
great  booming  market.  So,  make  them  your  first  choice 
for  your  product  or  service.  Write  today  for  a  copy  of 
"FACTS,"  a  condensed  report  of  the  fine  economic 
picture  of  metropolitan  Indianapolis. 

tSales  Management,  Survey  of  Buying  Power,  1959 


•THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINK! 


Population:  2,152,000 

Income:  $3,823,053,000 

Retail  Sales:  $2,466,255,000 
Coverage:  54.9%  By 

The  Star  and  The  News 


STAR 

Morning  4  Sunday 

NEWS 


T  A®!,  /ij^i 


Evening 


KELLY-SMITH  COMPANY 
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Pan  a  nii<;<iPt.  Pan  another  and  another 
and  another.  Then  you’ll  .^tart  a  "old 
rush  ...  a  continnily  of  nu""ets.  You 
need  continuity  for  successful  advertising:, 
too.  It’s  particularly  effective  with  news¬ 
papers.  Newspapers  go  into  the  same 
homes  day  after  day,  week  after  week.  To 
tell,  to  sell,  to  keep  sold.  Because  we  be¬ 
lieve  so  strongly  in  the  value  of  continuity 
in  advertising,  we  have  pioneered  a  new 
frequency-volume  discount  plan  to  encour¬ 
age  advertisers  to  take  advantage  of  the 
impact  of  continuity.  It  offers  discounts 
with  no  increase  in  existing  rates.  The 
Continuity-Impaot-Discount  plan  makes 
possible  the  most  effective  use  of  news¬ 
papers. 

Let  your  Branham  representative  show  you 
how  C-I-D  will  get  increased  advertising 
impact  for  you  in  the  Louisville  market. 

(^Duricr -Journal 
The  Louisville  Times 


OCTOBER 

25— UPl  Texas  Editors  Association,  Dallas. 

25-28 — Central  Region,  National  Newspaper  Promotion  Association 
Schroeder  Hotel,  Milwaukee,  Wis. 

30  31— Illinois  Press  Association,  St.  Nicholas  Hotel,  Springfield,  III. 

30- 31-Nov.  I — Rocky  Mountain  Mechanical  Conference,  Albany  Hnt» 
Denver. 

31 —  UPl  Michigan  Editors,  Pantlind  Hotel,  Grand  Rapids. 

NOVEMBER 

5- 7 — Pacific  Northwest  Newspaper  Advertising  Executives  Assoclato' 

Olympic  Hotel,  Seattle,  Wash. 

6- 8 — AP  Association  of  Florida,  Nassau,  Bahamas. 

7 -  AP  Association  of  Florida  and  Florida  Daily  Newspaper  Association 
British  Colonial  Hotel,  Nassau,  Bahamas. 

8- 10 — Texas  Circulation  Managers  Association,  Rice  Hotel,  Houston 
8-10 — Communications  Forum,  Pennsylvania  State  University,  Universi** 

Park,  Pa. 

8- 11 — Association  of  National  Advertisers,  The  Homestead,  Hot  Spnoos 

Virginia. 

9- 20 — American  Press  Institute.  New  Methods  of  Producing  Newspap»n 

(under  50,000  circulation)  Columbia  University,  New  York. 

11-14 — Sigma  Delta  Chi,  Golden  Anniversary  convention,  Claypool  Hr-., 
Indianapolis,  Ind.,  and  De  Pauw  University,  Greencastle.  Ind 
13 — UPl  Massachusetts  Newspaper  Editors,  1812  House,  Framingham.  Mds; 
15-16— Kansas-Missouri  AP  Association.  Kansas  City. 

17 — Mid-America  Newspaper  ROP  Color  Conference,  Sheraton  Hi-.te 
Chicago. 

17-18 — Iowa  AP  managing  editors.  Waterloo. 

20-21 — New  England  Society  of  Newspaper  Editors.  Providence,  R.  I. 


4- 5— California  Press  Association,  Hotel  Clift,  San  Francisco.  I 

5—  Wisconsin  Associated  Press  Association,  Milwaukee.  [ 

I  5-6— North  Carolina  AP  News  Council,  Wilson.  j 

i  7-18 — American  Press  Institute.  City  Editors,  Columbia  University  N(.| 
I  York.  i 

I  JANUARY— 1960  1 

,  10-12 — Northeastern  Classified  Advertising  Managers  Association.  ShersV  f 

Plaza.  Boston.  b 

I  11-22 — American  Press  Institute,  Circulation  Managers  seminar,  Columb'!| 
University.  New  York.  | 

21- 23 — North  Carolina  Press  Institute,  Chapel  Hill.  | 

22- 23 — New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque.  I 

23- 25 — Texas  Associated  Press  Managing  Editors  Association.  Caprocil 

Hotel  Lubbock,  Texas.  I 

27 — Association  of  National  Advertisers,  Advertising  Research  Worksbrcl 
Hotel  Sheraton  East,  New  York.  I 

29-30 — Newspaper  Purchasing  Executives  Conference,  Netherland-Hihw  t 
Cinci"na+i  Ohio.  | 

31-^eb.  2 — New  York  State  Society  of  Newspaper  Editors,  Hotel  Syracuse  [ 
Syracuse,  N.  Y.  [ 


FEBRUARY 

8-19 — American  Press  Institute.  Advertising  Executives  seminar  (newspaper 
under  75,000). 

15-17 — New  York  State  Publishers  Association,  Buffalo. 

21-22 — Midwest  Newspaper  Advertising  Executives  Association,  Kansas  Cih 
Mo. 

21-23 — Inland  Daily  Press  Association.  Diamond  Jubilee  meeting,  Drake 
Hotel.  Chicago. 

27- 29 — Northwest  Mechanical  Conference,  Hotel  Leamington,  Minn. 

MARCH 

10-12 — Southwestern  Journalism  Congress,  Bellemont  Motor  Hotel.  Ba*" 
Rouge,  La. 

24-26— International  Press  Institute  assembly,  Tokyo. 

28- 30 — Science  Writers  Institute,  University  of  North  Carolina,  Chapel  H 
N.  C. 
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79  -‘growing’  on  80 

SINCE  September  18,  1880 — the  day  it  began  publication — The  Kansas  City  Star  has 
been  the  big  want  ad  medium  of  Kansas  City  and  the  Mid-West. 

Fifty-two  want  ads  appeared  in  The  Star’s  maiden  issue.  Last  year  The  Star  carried 
nearly  two  million  individual  want  ads.  1959  promises  to  top  even  this! 

A  newspaper  strong  in  want  ads  is  a  newspaper  strong  in  the  affections  of  its  readers. 

Want  ads  are  the  people’s  own  advertising,  an  expression  of  their  faith  in  a  publica¬ 
tion’s  ability  to  produce  results.  To  media  buyers,  there  is  no  sounder  criterion  of 
newspaper  influence. 

THE  KANSAS  CITY  STAR 

editor  ac  PUBLISHER  for  Ortober  24,  1959  3 


Light  Reading  Fans— How's  This  Third  Tidbit? 

“No  Time  For  Friendship”  by  Alice-Leone  Moats 

Rome,  Italy — 

In  “A  Writer’s  Notebook,”  Somerset  Maugham  remarks,  “One  of 
the  things  that  must  strike  the  foreigner  in  the  United  States  is  that 
whereas  most  men  have  a  host  of  acquaintances,  few  have  friends.” 
Although  this  is  a  harsh  judgment,  it  is,  on  the  whole,  an  accurate 
one.  However,  Mr.  Maugham  could  have  added  that  the  same  con¬ 
dition  prevails  in  other  parts  of  the  world.  It  is  not  a  question  of  ' 
geography,  but  of  the  times. 

The  causes  exist  almost  everywhere  and  the  only  difference  is  that 
as  they  existed  sooner  in  the  United  States,  the  effects  were  felt  sooner 
there.  The  principal  causes  are:  The  motor  car,  which  gives  the  illusion 
of  rapid  transportation  and  tempts  people  to  make  more  engagements 
for  one  day  than  can  be  properly  kept;  the  airplane,  which  makes  it 
too  easy  to  hop  casually  from  city  to  city,  continent  to  continent;  the 
servant  shortage,  which  has  forced  us  into  restaurants  and  done  away  ; 
with  leisurely  entertaining;  the  cocktail  party,  which  though  it  can 
enlarge  the  circle  of  one’s  acquaintances,  does  nothing  to  promote 
friendship'. 

In  recent  years,  I  have  noticed  that  I’ve  made  fewer  friends  than  I 
did  before  the  war.  I  thought  this  was  perhaps  a  normal  development 
occurring  in  the  lives  of  all  of  us  as  we  mature  and  grow  more 
critical.  Then,  recently,  I  spent  three  months  in  Warsaw  and  estab¬ 
lished  more  solid  friendships  during  that  time  than  I  would  have  over 
a  period  of  three  years  in  New  York,  London  or  Paris.  In  Poland  the 
people  are  too  poor  to  pay  for  motor  cars  or  airplane  tickets;  neither 
can  they  afford  to  conduct  what  little  social  life  is  left  to  them  in 
restaurants.  Nevertheless,  as  one  woman  put  it,  “Life  may  be  grim  in 
Poland,  but  it  isn’t  superficial.”  There  is  no  doubt  that  the  lack  of 
superficiality  promotes  friendship.  Perhaps,  even  the  lack  of  an  organ¬ 
ized  social  life  is  a  good  thing,  for  conversation  has  to  be  carried  on  j 
in  depth,  so  to  speak,  and  no  time  is  wasted  on  discussing  who  got 
drunk  at  the  party  last  night. 

Ortega  y  Gasset  once  put  forward  the  theory  that  love  is  a  phe¬ 
nomenon  of  concentration;  the  same  is  true  of  friendship.  In  Poland 
I  found  that  1  was  able  to  concentrate  on  the  people  I  liked,  and  that 
they  were  able  to  concentrate  on  me.  We  could  always  be  sure  of  find¬ 
ing  one  another,  and  when  we  met  there  was  nothing  to  distract  our 
attention.  I  would  go  to  somebody’s  apartnient  for  luncheon  on  Sunday 
and  still  be  there  at  two  in  the  morning.  During  those  hours  we  talked 
and  talked  and  came  to  know  something  about  each  other,  grew  to  , 
understand  what  kind  of  people  we  were.  Those  hours  of  real  con¬ 
versation  were  worth  twenty  of  the  hurried  meetings  that  occur  in  other  | 
places.  I 

There  was  a  time  when  even  the  people  who  traveled  made  a  point 
of  being  in  the  city  where  they  lived  at  certain  seasons  of  the  year. 
Now,  there  is  no  telling  when  anybody  will  be  anywhere.  Go  to  Paris 
in  May  and  you  will  find  that  half  your  friends  are  out  of  town.  They  : 
are  either  traveling  around  Europe,  or  they  have  flown  to  California 
to  see  a  horse  race,  or  to  Hong  Kong  to  buy  a  iew  yards  of  silk.  Any-  I 
body  who  has  gone  to  New  York  for  a  week  with  a  list  of  ten  people  | 
to  see,  knows  how  frustrating  such  a  visit  can  +e.  If  two  out  of  the  ’ 
ten  are  there,  it’s  a  miracle.  ^ 

Even  if  you  do  find  them  all  in  town,  the  encounters  will  be  far  i 
from  satisfactory.  You  will  meet  ^at  some  restaurant  for  luncheon  or 
dinner,  surrounded  by  a  howling*  mob,  and  atntinually  disturbed  by  ; 
the  waiters,  and  table  hoppers  who  have  'an  .instinct  for  materializing  | 
just  at  the  moment  when  a  story  is  reaching  its  climax.  I 

It  has  not  been  my  experience  that  friendship  ever  flourishes  at  the  i 
cocktail  party,  where  listening  to  what  is  being  said  is  almost  bad  form. 
Nobody  wants  to  talk  to  anybody  else  for  more  than  a  minute;  every¬ 
body  keeps  looking  towards  the  door  to  see  who’s  coming  in. 

The  only  means  of  achieving  the  concentration  needed  for  estab¬ 
lishing  a  friendship  is  the  telephone.  Nowadays,  my  best  friends  are 
the  ones  with  whom  I  have  telephone  conversations  that  last  an  hour 
or  two.  I  may  not  see  them  for  weeks,  but  I  keep  in  closer  touch  than 
I  would  if  we  met  often.  To  begin  with,  neither  of  us  can  be  inter¬ 
rupted  by  the  telephone  bell.  Secondly,  we  are  both  relaxed.  And  some¬ 
how,  the  very  same  person  who  won’t  allow  one  to  finish  a  sentence 
at  the  dinner  table,  will  listen  to  a  long  story  over  the  telephone  with-  ' 
out  interrupting.  ■ 

Another  check  on  real  friendship,  co’niiectcd  with  our  times,  is  the 
lack  of  a  sense  of  responsibility  which' h<' so  widespread.  Friendship 
imposes  very  definite  duties:  This  is  an  age  which  shies  away  from 
the  very  conception  of  duty.  The  same  words  used  in  the  wedding  | 
service,  “For  better  for  worse,  for  richer  for  poorer,  in  sickness  and 
in  health,”  apply  to  friendship.  Inasmuch  as  they  no  longer  carry 
weight  in  marriage,  it  isn’t  surprising  that  they  carry  no  weight  in 
friendship. 

©  1959  Spadea,  Inc. 

This  a  FOR  THE  RECORD  release  dated  April  29,  1959 
Your  readers  deserve  this  treat. 

Spadea  Syndicate,  Inc.  120  W.  31st  St.,  New  York  1,  N.Y. 
Stirling  Spadea,  Sales  Manager  Longacre  5-0478 
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The  Washington  Daily  News  believes  it  may  be  ihe  onli 
newspaper  w  hose  food  editor  holds  a  master’s  degree  it 
economics  (not  mere  home  economics,  mind  you).  She's  Helet 
Austern.  who  counts  calories  as  well  as  pennies  when  |)lanniii; 
menus.  While  Carl  LeVarn,  women’s  editor,  is  on  a  two  montk 
tour  of  the  Caribbean,  Helen  is  putting  out  the  whole  womoj 
section.  .  .  .  Bill  Glenn,  former  editor-publisher  (1911-32)  ol 
the  Orlando  (Fla.)  Morning  Sentinel,  gave  his  50-)ear4: 
newspaper  library  to  Orlando  University’s  Junior  Colh-ge.  Uli 
and  Mrs.  Glenn  gave  Case  Iberia,  inter-American  society  i 
Rollins  College,  Winter  Park,  Fla.,  which  Mrs.  Glenn  attends 
55  years  ago,  a  pair  of  Richard  Mansfield’s  “throne”  chairs  ar 
a  4()0-year-old  “monk’s”  table  plus  Spanish  grille,  altar  cloti 
and  lamps  bought  in  Madrid  in  1924. 

— (A>ronet's  single-column  ad  in  the  Houston  Chronicle  hrtMkf 
“The  .\niazing  Meat  Diet”  happened  to  eome  out  next  to  a  nei 
story  of  identical  size  headed  “Meat  Eaters  Win  Race.”  .  , 
Goluninist  Matt  Vi’einstoek,  Los  Angeles  Mirror  News,  writes:  ‘ 
publicity  man  submitted  a  story  to  another  paper  pluggini 
project  he's  being  paid  to  exploit.  Imagine  his  surprise  to 
a  $5  check  from  the  paper,  which  pays  for  news  tips.  This  itt 
advise  the  auditor  that  it’s  no  use  waiting  for  the  check  to  riot 
He's  framing  it.”  .  .  .  .Sports  Editor  Ed  McGrath,  Spartanbm 
(S.  C.)  Journal,  has  been  signed  to  play  a  featured  role  ia 
forthcoming  Kory  Galhoiin  movie  about  the  .Southern  500  slid 
car  racing  at  Darlington,  S.  C.  .  .  .  Book  Editor  Robert  Kind 
Los  .Angeles  Times,  is  author  of  a  novel,  “In  the  Wrong  Rail 
(Little-Rrown).  .  .  .  Librarian  Koscoe  Eads,  Cincinnati  Enquua 
says  the  paper’s  “Talk  of  the  Town”  column,  now  conducted  by! 
Schottelkotte,  is  much  older  than  a  half  century  and  may  be  i 
oldest  gossip  c(»hinm  in  the  coimtry. 

— Editor  Jesse  D.  Bulky,  80,  never  runs  editorials  in  his  124-year- 
liun<lset  weekly,  the  Buchanan  (Va.)  Netvs.  .  .  .  The  DeKalb  (III.) 
Chronicle  observes:  “If  words  were  invented  to  conceal  thought,  we  tki 
that  newspapers  are  a  great  improvement  on  a  bad  invention.”., 
journalistic  rivals  are  Streator  (Ill.)  Times-Press  Qty  Editor  Willia* 
(jodfrey  and  his  .son,  Salle  (Ill.)  News-Tribune  City  Editor 
Godfrey.  Both  papers  are  La  .Salle  County  dailies.  .  .  .  .4fter  25  yi 
as  a  newspaperman.  Bob  Bordner,  Cleveland  Press,  learned  he’s  all 
to  newspapers  and  newsprint  and  has  to  go  to  work  wearing  white  gli 
to  protect  his  hands.  .  .  .  George  Wilson,  86,  Cornwall  (Dnt.)  Su 
Freeholder  district  editor,  has  written  in  longhand  only  throughoot 
years  of  news  work.  .  .  .  Managing  Editor  Cx>sman  H.  Eisendrath,  Bt 
(Miss)  Daily  Herald,  received  honorary  membership  in  the  Ancient 
of  Creole  Gourmets.  .  .  .  Five  brothers  and  a  sister  in  news  or 
work  are:  Theodore  Yudain,  editor,  Greenwich  (Conn.)  Time;  Sii 
editor  of  Roll  Call,  the  Newspaper  of  Capitol  Hill.  Washington;  llei 
Wa.shington  promotion  manager  for  Time,  Inc.;  Harold,  formerly  fdi 
of  Broun’s  Nutmeg  and  on  the  Bridgeport  (Conn.)  Herald  copyiJf-*: 
Sylvia,  columnist-reporter,  Stamford  (Conn.)  Advocate;  William,  (on? 
Norwalk  (Conn.)  Hour  reporter  and  now  in  the  public  relation-  .nlverj 
ing  business  in  (Jreenwich.  Conn. 

—David  Wesiheimer,  Houston  Post  TV  editor,  has  written 
third  humorous  novel,  “W’alching  Out  for  Dulie”  (Dodd,  Meal 
Co.),  about  a  junket  of  TV  editors  to  England.  .  .  .  Said  fit 
editor  Henry  R.  Luce  when  interviewed  by  Be-n  H.  Bagdik* 
Providence  Evening  Bulletin:  “Television  won’t  really  nt*!* 
difference  in  print^  news.  The  content  of  a  newspaper  is  r*< 
more  important  than  the  total  content  of  television.  This  isn’t 
say  there  is  nothing  on  television.  Every  now  and  then  it 
across  with  something  very  effective,  very  exciting.  But  on 
really  important  matters,  people  have  to  read.”  .  .  .  H' 
Swope  Jr.,  television  film  producer,  has  written  a  play  altonl  ^ 
late  father,  Herbert  Bayard  Swope,  first  Pulitzer  Prize  winners^ 
editor  of  the  New  York  World.  ...  Two  of  the  poems  in  an  Pj 
page  paperback  of  original  light  verse  “Headspins  of  a  Pedap- 
by  Jacob  C.  .Solovay  (303  Beverly  Road,  Brooklyn  18,  N.  Y.)  n* 
appeared  in  this  column. 


Footnote  on  Newspaperboy  Day:  The  Redland  (Calif.)  Fact.s  was  ’ 
livered  despite  a  rattlesnake,  reports  Orville  Sherrard,  circulal  on  i 
ager.  The  carrier  boy  who  killed  the  snake  also  saved  the  subscr::)ert 
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THERE’S  NO  SPECULATION  IN 
THIS  GROWTH  PICTURE! 


Year  after  year  the  Star-Ledger  has  had  a  consistent  development  in  its 
product,  circulation  and  advertising. 


The  most  recent  addition,  makes  the  Star-Ledger  the  only  New  Jersey 
newspaper  with  complete,  final  stock  market  prices  and  other  vital 
financial  news  in  all  editions  daily  and  Sunday.  It’s  one  more  in  a  long 
list  of  examples  of  leadership  in  New  Jersey  newspaper  publishing. 


There’s  extensive  growth,  too,  in  circulation  exceeding  that  of  the 
expanding  market  area...  and  of  the  evening  newspaper  as  well. 

There’s  substantial  growth  in  national  advertising.  Since  1952  a  gain 
of  over  50%  compared  with  only  3%  of  the  evening  newspaper. 


Get  the  whole  Newark  growth  story. 

It  can  mean  more  sales  opportunities ...  at  surprisingly  low  cost. 


REPRESENTED  NATIONALLY  BY  MOLONEY,  REGAN  &  SCHMIH,  INC, 


Largest  Morning  and  Largest  Sunday  Circulation  in  New  Jersey! 


editorial 


Will  the  1960s  Be  Golden? 

V|^  hen  the  calendar  was  flipj^ed  to  the  second  half  of  the  20th 
Century  the  idealists  noted  the  passing  of  an  era  in  journalism 
and  enumerated  the  challenges  of  the  future.  Now,  a  decade  later, 
as  we  get  ready  to  look  1960  stpiare  in  the  eye,  an  era  of  great 
opportunity  is  envisionetl  for  newspapers.  But  are  we  ready?  News¬ 
paper  Week  discussions  leave  us  with  some  goals. 

Russ  Wiggins  was  hopeful  that  the  press  would  do  everything  pos¬ 
sible  to  preserve  our  free  institutions  which  are  endangered  by  in¬ 
sidious  conformity  of  ideas. 

Herb  Brucker  called  for  new  and  exciting  ways  to  present  the 
news  so  as  to  hold  readers  to  their  job  of  keeping  properly  informed. 

Scotty  Reston  warned  that  there  must  be  a  more  intelligent  probing 
of  the  fx>litical  scene. 

Jim  Copley  turned  to  the  newspaper  finance  officers  as  “the 
stew'ards  of  freedom” — a  free  and  indejjendent  press  being  dependent 
on  profits. 

Paul  Miller  reminded  publishers  in  one-newspa|x.T  communities 
of  their  sp>ecial  responsibilities  to  print  lx)th  sides  of  every  issue, 
be  useful  and  show  vigorous  community  leadership. 

Challenges,  challenges  ...  in  everyone’s  mind.  If  they  are  met,  we 
were  told,  the  1960s  will  be  the  Golden  Years. 


A  Matter  of  Space  and  Time 

"W/  HEN  you  set  DDE,  RMN,  NAR.  WAH,  SWS,  LBJ  or  .\E.S 
”  ’into  bold  headline  type,  none  has  the  presidential  ring  like 
(for  example)  FDR,  with  or  without  periods.  So  you  do  have  to 
commiserate  w'ith  the  copy  editor  and  close  an  eye  to  Ike,  Dick. 
Rock,  .\ve,  (nay  on  Stu  and  Lyn),  and  Adlai.  It’s  a  problem  of 
head  count  and  only  a  few  pajters  have  done  anything,  such  as 
putting  Eisenhower  or  Rockefeller  in  condensed  slugs,  to  jireserve 
a  bit  of  dignity  for  public  office. 

The  average  reader  accepts  “Rock”  or  “Rocky”  in  a  headline 
without  much  wincing.  P'ar  more  irritating  and/or  laughable  is 
the  style  that  makes  the  day  of  the  week  a  surname:  “President 
Eisenhower  Thurstlay  signed  .  .  .  etc.”  or  “Governor  Rotkefcller 
Tuesday  sjx)ke  .  .  .  etc.”  What  a  da/e  we  would  be  in  if  Billy 
Sunday  were  still  in  the  news! 


The  Guild’s  New  Leader 

I  ^he  presidency  of  the  American  Newspa|>er  Guild  has  leturned 
to  New  York  City  in  the  j>erson  of  .Arthur  Rosenstock  who  bears 
little  resemblance  to  Heywotxl  Broun.  The  interview  last  week  with 
the  scholarly  librarian  of  the  New  York  Post  disj>elled  an  image  of 
a  union  leader  who  storms  into  negotiation  meetings  or  man  lies  in 
an  unruly  picket  line. 

“Our  members  are  not  strike-happy.  To  strike  is  anathema  to 
them,”  he  said.  And  in  the  next  breath  he  was  laying  down  a  blue¬ 
print  of  editorial  service  for  newspa|)ers.  Finally,  he  sakl:  “Please 
don’t  get  me  wrong.  We  want  prosperous  newspapers.”  We  have  no 
quarrel  with  him  on  any  of  those  |X)ints.  In  meetings  with  the  guild 
membership  we  hojie  he  is  as  persuasive  as  he  is  provocative. 
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Take  therefore  no  thought  for  the  mor- 
rotes  for  the  morrow  ghall  take  thought 
for  the  things  of  itself.  Sufficient  wtb 
the  day  is  the  evil  thereof. — Si.  Matthei. 
VI;  34. 
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DEMC  'ERACY'S  TWO-STAGE  ROCKET 
Grant,  Oalda’nd  (Calif.)  Tribune 
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letters 

POOL  OR  NUMBERS? 

In  publishing  Walter  T.  Bidder’s  article 
on  the  “fiasco  of  C!oon  Rapids”  (October 
3)  you  said  it  might  .stimulate  other  com¬ 
ments  from  others  who  were  present.  It 
has;  herewith. 

Over  the  Labor  Day  weekend  I  and 
several  of  my  colleagues  spent  a  good  many 
hours  arguing  at  the  State  Department  that 
it  should  provide  sufficient  airplane  and 
hotel  accommodations  for  each  and  every 
newsman.  American  and  foreign,  whom 
the  department  recognized  as  bona  fide 
and  whose  boss  wanted  to  spend  the  money 
to  send  him  along  with  Khrushchev. 

Our  premise  was  that  in  the  United 
States  we  believe  in  free  access  to  the 
news;  not  just  access  for  big  newspapers 
and  wire  services;  not  access  with  a  cut¬ 
off  point  depending  on  a  newspaper’s 
circulation;  not  access  denied  to  weeklies 
or  monthlies  which  from  time  to  time 
comment  on  world  affairs.  This  goes  for 
radio,  TV  and  other  aspects  of  the  world 
“press.” 

Hence  I  feel  some  responsibility  for 
what  Walter  refers  to  as  the  press’  “re¬ 
fusal”  of  “a  State  Department  request  to 
limit  the  number  accompanying  Khrush¬ 
chev.” 

Out  of  sheer  necessity  I  did  my  full 
share  of  pushing  and  shoving  though  my 
colleague.  Tom  Whitney,  not  1.  covered  the 
Garst  farm  where  he  walked  along  with 
K.  while  Garst  pelted  the  less  agile  mem- 
I)er8  of  the  press  who  were  in  front  of 
them.  Of  course  I  agree  that  this  scene, 
and  the  one  in  the  California  supermarket, 
made  the  press  look  bad. 

I  agree  with  Walter  that  the  sheer 
weight  of  press  numbers  made  cohesive 
organization  all  but  impossible.  But  that 
was  not  the  only  reason.  The  Russians 
made  the  problem  very  difficult  by  holding 
out  assent  to  details  of  the  trip  to  the  last 
minute.  And  in  every  city  we  visited  the 
press  had  to  start  anew  its  battle  with 
what  we  took  to  be  various  unreasonable, 
though  iisuallv  minor,  local  officials  and 
police  who  were  trying  the  best  they  knew 
how  to  maintain  order. 

The  p(K)l  svstem  did  break  down  com- 
oletely  and  that.  1  think,  was  largely  the 
f.ault  of  State.  For  my  part  in  the  com¬ 
plaints  about  it  I  am  currently  receiving 
»  lot  of  black  looks  in  Foggy  Bottom. 
Perhaps  it  might  have  worked  better;  cer¬ 
tainly  there  had  to  be  a  pool  for  places 
where  it  was  not  physically  possible  for 
more  than  a  handful  to  accompany  K. 

In  this  electronic  age  I  and  a  lot  of  my 
colleagues  made  use  of  TV  and  radio;  the 
more  enterprising  hung  small  transistor 
radios  about  their  necks  to  catch  the  man’s 
words  as  we  rumbled  along  in  busses.  I 
see  nothing  wrong  in  taking  a  man’s  words 
from  radio  or  TV  if  that’s  the  only  avail¬ 
able  way. 

In  this  respect  there  was  only  one  bad 
spot,  the  Economic  Club  dinner  in  New 
York.  That  was  the  fault  of  the  club  which 
for  rea.sons  it  never  seems  to  explain  takes 
a  haughtv  attitude  toward  the  press  and 
invites  whom  it  pleases  (at  least  some  of 
the  wire  services  were  not  invited)  as 
though  entertaining  K.  were  the  same 
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thing  as  entertaining  a  business  leader. 
The  speech  was  piped  into  the  press  room 
at  the  Waldorf-Astoria  but  there  was  no 
closed  circuit  TV  as  in  other  cities.  The 
result,  when  K.  was  heckled,  was  that 
those  of  us  outside  didn’t  know  what  was 
happening.  The  club  later  apologized  to 
K.  It  also  owes  the  press  an  apology  and 
a  better  performance  next  time. 

Walter  suggests  that  next  time  (query: 
can  there  ever  be  a  next  time  like  that 
one? )  applications  be  screened  to  create 
“a  press  cadre”  both  compact  and  work¬ 
able.  This  sounds  like  fine  theory  at  first 
glance  but  I  doubt  even  that.  Have  we 
reached  a  stage  where  the  American  press 
is  going  to  give  up  its  rights  to  access  to 
the  news?  We  don’t  have  to  cover  everv- 
thing  and  we  don’t  do  it.  But  in  the  U.  S. 
at  least  we  ought  not  to  agree  in  advance 
to  trust  somebody  else  where  we  can  pos¬ 
sibly  have  our  own  reporter  on  the  spot. 
To  me  this  is  just  a  step  in  the  direction 
of  controlled  news  output.  I  am  against 
that  and  I  am  against  telling  any  reporter 
he  cannot  go  anywhere  in  the  U.  S.  to 
cover  any  story  if  his  paper  wants  him  to. 

The  Coon  Rapids  fiasco,  it  seems  to  me. 
amounts  to  nothing  compared  to  the  first 
hand  impressions  carried  to  millions  of 
readers  by  newsmen  from  American  and 
foreign  publications  who  traveled  with  K. 
There  was  plenty  of  chance  to  see  the  man. 
not  always  as  close  as  we  liked.  But  we 
all  saw  and  sensed  the  impact  of  his  trip 
and  that  was  what  we  were  there  to  do. 
You  can’t  do  it  back  in  the  office. 

Another  friend.  Scotty  Reston  of  the 
Sew  York  Times,  wrote  a  piece  suggesting 
there  were  too  many  reporters.  At  last 
count  the  Times  had  more  men  aboard 
than  any  other  newspaper.  My  only  com¬ 
plaint  about  that  was  that  it  made  the  job 
of  competing  tougher  for  Whitney  and  my¬ 
self.  The  idea  of  covering  K.  with  one  re¬ 
porter  is  nonsense.  The  story  was  the  great¬ 
est  one  1  have  covered  in  25  years;  it  was 
an  embarrassment  of  riches  for  reporters; 
we  couldn’t  find  the  time  to  get  it  all  on 
paper,  no  matter  how  many  staffers  we 
had.  And  the  papers  seemed  to  print  every 
word  of  it.  I  never  heard  that  any  reporter 
was  told  by  his  office  to  hold  down  any¬ 
where  on  the  trip. 

I  am  in  favor  of  decorum  and  respecta¬ 
bility  for  the  press  and  I  am  getting  old 
enough  to  do  without  the  pushing  and 
shoving.  Electronic  journalism  has  com¬ 
plicated  the  job  by  adding  to  the  sheer 
numbers.  But  I  deeply  l)elieve  that  the 
newspaper  business  will  have  reached  a 
sad  state  once  we  start  down  the  path  to¬ 
ward  the  old  fashioned  |M)lice  headquarters 
practice  of  swapping  everything  and  to 
hell  with  enterprise. 

History  will  remember  Harry  Truman 
for  the  big  things,  not  the  deep  freeze. 
The  fia.sco  of  Coon  Rapids  is  nothing  to 
the  importance  of  the  K.  visit — and  it  was 
worth  every  trampled  foot  and  outraged 
reporter  for  it  produced  some  of  the  most 
important  and  most  widely  read  copy  in 
.American  history. 

Chalmers  M.  Roberts 
National  Bureau  Chief. 

W  ashing! on  Post. 
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for  a  $219.95  ship  to  shore  radio  telephone 
appeared  in  The  New  York  Times  on  Sunday, 

April  5.  The  manufacturer,  Robert  K.  Hartman 
Company,  Inc.,  wanted  to  reach  boat  owners  and 
prospective  boat  owners.  Howard  A.  Harkavy,  Inc., 
New  York  advertising  agency,  selected  The  Times 
to  carry  the  ad  exclusively  because  The  Times 
"extensive  circulation  in  the  boat  market  made  it 
an  obvious  choice.” 

PRODUCED 

THIS 

RESULT 

Within  less  than  ten  days  the  Hartman  Company 
had  sold  61  units,  more  than  $13,000  worth 
of  business.  Additional  leads  received  in  that  first 
response,  if  converted,  would  total  another 
$47,000.  "We  were  swamped,"  says  President 
Robert  K.  Hartman.  Here  is  another  example 
why  today,  as  always,  it  pays  to  advertise 

IN  THE 
NEW  YORK 
TIMES 

first  in  advertising  in  the  world’s  first  market 
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Controllers  See  Big  Savings 
In  Cost  System  &  Cold  Type 


‘Stewards  of  Freedom’  Hail  Methods 


Proven  in  Composing  Room  Trials 


Coronado  Beach,  Calif. 

Newspaper  controllers  are  the 
stewards  of  freedom  in  the 
Western  world,  because  to  them 
is  entrusted  the  financial  well¬ 
being  of  the  press. 

With  this  message,  James  S. 
Copley,  chairman  of  the  Copley 
Press,  Inc.,  welcomed  the  mem¬ 
bers  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance 
Officers  to  their  12th  annual 
meeting  here  Oct.  18-21.  He  em¬ 
phasized  the  need  for  closer  cost 
control  to  safeguard  newspaper 
earnings  throughout  the  ex¬ 
pected  growth  in  the  1960s. 

“To  insure  that  newspapers 
get  the  volume  we  expect  and 
need,”  Mr.  Copley  said,  “we 
are  going  to  have  to  sell  more 
efficiently  than  ever  before.  In 
the  field  of  general  advertising, 
particularly,  a  tremendous  com¬ 
petitive  fight  is  shaping  up.  A 
general  advertiser  who  wants 
to  cover  a  certain  group  of  mar¬ 
kets  can  make  a  network  deal 
for  TV  or  radio  coverage  in  one 
package.  To  reach  the  same 
markets  by  newspaper,  he  has 
to  work  through  a  multitude 
of  individual  contacts  with  rep¬ 
resentatives,  and  the  paperwork 
alone  is  enough  to  discourage 
him. 

“Also,  TV  and  radio  are  hit¬ 
ting  hard  in  the  field  of  local 
retail  advertising,  particularly 
in  the  metropolitan  areas.  Here 
again,  magazines  are  getting 
into  the  act,  w’ith  their  zoned 
k  editions. 


margin,  of  course,  the  greater 
the  value  of  saving^s  in  costs.” 

How  the  use  of  the  Johns 
Hopkins  Measurement  System  is 
cutting  costs  for  their  newspa¬ 
pers  was  told  by  two  of  the 
members  —  Kenneth  C.  Doty, 
Hackensack  (N.  J.)  Bergen  Eve¬ 
ning  Record,  and  Eugene  Christ- 
mann  Jr.,  Wilmington  (Del.) 
News  and  J oumal-E very  Eve¬ 
ning. 


of  the  type  from  the  galleys. 
This  means  that  should  a  type¬ 
setter  miss  a  line,  the  error  is 
caught  before  the  ad  is  being 
assembled.  It  also  means  that 
the  ad  compositor  saves  con¬ 
siderable  time  in  putting  the  ad 
together,  as  he  is  working  with 
groups  of  type  rather  than  sin¬ 
gle  lines.  Our  mechanical  super¬ 
intendent  estimates  that  final 
ad  assembly  time  is  decreased 
25  percent  by  this  method,  on 
certain  types  of  ads.  The  more 
complex  the  ad,  the  greater  the 
saving.” 


AllerationH  Reduced 


Prufils  in  Cost-Cutting 


“While  we  are  looking  for 
increas'd  volume  to  provide 
fiireatei  return,  let’s  not  over¬ 
look  tlie  tremendous  potential 
in  cost  savings.  My  La  Jolla 
office  ri  (  ently  prepared  a  tabu¬ 
lation  V  hich  pointed  out  that  if 
a  pap«  has  10  percent  profit 
margin  for  example,  .$1,000  in 
tost  sa^  ings  is  worth  $10,000  in 
®alos.  ''he  tighter  the  profit 


Study  of  Operations 


“We  show  a  decrease  of  20 
percent  in  time  spent  on  au¬ 
thor’s  alterations  for  the  third 
quarter  of  1959,”  Mr.  Doty  re¬ 
ported,  “as  compared  to  the  first 
six  months  of  the  year.  Another 
by-product  has  been  adoption  of 
‘sub-assembly’  of  type.  Normal¬ 
ly  the  type  comes  off  the  various 
typesetting  machines  and  is 
placed  on  galleys,  but  not  in 
order.  The  ad  assembly  composi¬ 
tor  must  pick  out  all  the  heads, 
prices  and  descriptive  matter  as 
he  spaces  out  the  ad.  With 
the  ‘sub-assembly’  or  collation 
method,  one  composite  is  as¬ 
signed  the  job  of  sub-assembly 


The  Bergen  Evening  Record 
is  engaged  in  an  eight-week 
study  of  retail  and  general  ad¬ 
vertising,  using  the  Johns  Hop¬ 
kins  Measurement  System.  The 
following  results  from  the  study 
are  anticipated,  Mr.  Doty  said. 

1.  A  comparison  of  the  stand¬ 
ard  vs.  actual  time  to  arrive  at 
an  efficiency  index.  The  first 
study  will  give  us  a  base  to  make 
future  comparisons.  Changes  in 
the  flow  of  work  in  the  compos¬ 
ing  room,  in  type  of  machines 
used,  and  in  physical  layout, 
are  only  some  of  the  areas  that 
can  be  measured. 

2.  A  picture  of  cost  and  reve¬ 
nue  by  individual  account.  The 
time  required  to  set  a  2400-line 


PRESIDENT  — Arthur  A.  Brown. 
Newport  News  (Va.)  Press  and 
Times-Herald,  is  the  new  president 
of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers. 


ad  varies  from  79  minutes  to 
.560  minutes. 

3.  Flow  of  copy  through  the 
composing  room.  We  are  time- 
stamping  tickets  to  show  ar¬ 
rival  time  in  the  composing 
room  and  time  the  ad  is  com¬ 
pleted,  i.e.,  when  the  proof  is 
run.  Store  corrections  are  also 
logged.  This  study  will  help 
us  detei-mine  if  we  are  properly 
manned  at  the  time  or  times 
we  should  be.  Other  newspa¬ 
pers  making  this  study  have 
determined  that  between  87  per¬ 
cent  and  95  percent  of  total 
time  between  dispatch  and 
make-up  is  non-productive  time. 

4.  Determination  of  “good” 
and  “bad”  copy.  The  study 
should  show  how  much  “bad” 
copy  we  process.  By  making 
comparison  with  similar  ads  of 
“good”  copy  we  will  be  in  a 
position  to  know  how  much  time 
bad  copy  is  costing.  It  will  then 
be  an  educational  process  with 
the  offending  advertisers  to  cor¬ 
rect  or  eliminate  bad  copy  and 
layout. 


New  Lharge  for  Alterations 


REGISTERING  for  INCFO  convention:  Left  to  right — John  Somerset, 
Santa  Monica  (Calif.)  Outlook;  Gerald  S.  Pasciuiere,  Shreveport  (La.) 
Timet-Journal;  Richard  N.  Smith,  Copley  Press,  LaJolla,  retiring  presi¬ 
dent;  and  Robert  L.  Kniveton,  Alliance  (O.)  Review. 


One  by-product  of  the  meas¬ 
urement  system  was  the  in¬ 
stallation  of  a  new  method  of 
charging  for  store  corrections 
or  author’s  alterations.  The 
Record  formerly  charged  $5  an 
hour  on  author’s  alterations  set 
in  accordance  with  original  copy 
and  layout.  The  new  charge  is 
75  cents  per  unit,  after  five  units 
allowed  free,  and  a  flat  $2  han¬ 
dling  charge.  A  unit  is  defined 
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’60s  Opportunities  Greater 


Than  Problems,  PNPA  Hears 


By  Ray  Er\»in 


Pittsburgh 
The  coming  decade  will  be  the 
“golden  ’60s”  foi*  newspapers, 
if  they  are  courageous  and  in¬ 
ventive  enough  to  take  full  ad¬ 
vantage  of  all  revenue  and  pro¬ 
duction  opportunities  and  to 
solve  some  cost  problems. 

That  was  the  viewpoint  of 
most  speakers  at  the  35th  an¬ 
nual  convention  of  the  Pennsyl¬ 
vania  Newspaper  Publishers  As¬ 
sociation  here  Oct.  15-17. 


Labor's  Demands 


Decade’s  Challenges 


tinguish  between  extensions  dic¬ 
tated  by  the  necessities  of  power 
and  those  dictated  by  the  sheer 
appetite  for  power. 


TWO-WAY  —  Richard  E.  Renti. 
left,  of  the  New  Castle  News,  out¬ 
going  president  of  Pennsylvania 
Newspaper  Publishers  Association, 
greets  his  successor,  George  H. 
Heintielman  of  the  Coatesville 
Record. 


Labor’s  demands  for  more  pay 
for  less  work  and  its  reluctance 
to  permit  use  of  new  production 
machines  dampened  enthusiasm 
of  some  publishers  as  to  the  out¬ 
look  for  the  next  10  years. 

The  fact  the  meeting  was 
held  here  in  the  center  of  a 
four-county  area  in  which  130,- 
000  were  idled  by  the  steel  strike 
made  some  publishers  cautious 
about  hoping  for  a  too-rosy  fu¬ 
ture  in  their  own  business. 

However,  in  welcoming  the 
convention,  Paul  Block,  co-pub¬ 
lisher  of  the  Pift’ihurgh  Post- 
Gazette,  said  765,000  persons 
were  still  working  in  the  four- 
county  labor  market  and  that 
economists  said  the  general  tone 
of  the  economy  was  sound  in 
spite  of  the  strike. 

Optimism,  seasoned  with  con¬ 
servative  caution,  permeated  all 
discussions  of  the  newspaper’s 
outlook  for  the  next  decade. 

The  convention-long  theme  of 
“What’s  Going  to  Happen  in 
the  Golden  Sixties”  was  pre¬ 
dicted  and  presented  in  one  sin¬ 
gle  spirited  session  by  a  visiting 
editor  and  five  Pennsylvania 
publishers. 

The  editor  was  J.  R.  Wiggins, 
executive  editor  of  the  Wash¬ 
ington  (D.  C.)  Post  and  Times 
Herald  and  president  of  the 
American  Society  of  Newspa¬ 
per  Editors. 


mote  points  of  the  earth,  im¬ 
proving  research  and  reference 
libraries. 


Publish  the  Protests 


“The  surest  way  to  do  this 
is  to  make  certain  that  the  voice 
of  the  protestant,  the  cry  of  the 
dissenter,  the  shouts  of  the  non¬ 
conformist  —  arrayed  alone 
against  the  collective  combina¬ 
tions  of  20th  Centuiy  organiza¬ 
tions  —  are  not  silenced.  The 
individual,  even  when  he  is 
wrong,  and  sometimes  especially 
when  he  is  wrong,  needs  to  be 
heard,  and  the  press,  to  an  in¬ 
creasing  degree,  will  provide  the 
last  forum  where  he  may  be 
heard.” 


Some  challenges  of  the  com¬ 
ing  decade,  Mr.  Wiggins  pre¬ 
dicted,  will  be  continued  rising 
costs  of  newspaper  production, 
too  slow  evolution  of  newspaper 
mechanics,  competing  media,  at¬ 
traction  of  brilliant  young  men, 
support  of  journalism  educa¬ 
tion,  coverage  of  exploding  sub¬ 
urbia,  demands  for  more  news 
space  and  larger  type,  trans¬ 
mission  of  news  from  more  re¬ 


After  enumerating  and  dis¬ 
cussing  in  detail  these  pressing 
problems,  Mr.  Wiggins  asserted: 

“The  greatest  challenge  of  the 
’60s  probably  will  come  else¬ 
where.  The  great  challenge  in 
the  future  will  be  what  it  has 
been  in  the  past.  Our  ingenuity 
will  be  taxed  to  preseiwe,  in  a 
rapidly  changing  world  of  stead¬ 
ily  altering  methods,  institutions 
of  freedom  which  are  indispen¬ 
sable  to  the  publication  of  a  free 
press.  These  institutions  are 
challenged  not  willfully  or  con- 
.sciously  or  purposely  or  deliber¬ 
ately  so  much  as  they  are  chal¬ 
lenged  by  an  even  more  dread 
kind  of  opposition,  a  conspiiacy 
of  circumstance. 

“This  conspiracy  menaces  the 
kind  of  freedom  in  which  free 
societies  of  an  earlier  age  had 
universal  belief.  It  challenges 
the  very  identity  of  the  indi¬ 
vidual.  Vast  impersonal  forces 
press  in  upon  man  and  threaten 
to  remake  the  citizen  into  a 
standardized  component  of  a 
huge  social  machine  whose  form 
it  is  difficult  for  the  individual 
to  alter  and  whose  commands 
it  is  hardly  possible  for  him  to 
disobey. 

“Great  goveniment,  great 
business  and  great  labor  tower 
above  the  lone  citizen,  clamor¬ 
ing  for  conformity.  Individual 
idiosyncrasies  become  too  ex¬ 
pensive  to  be  supported.  Non¬ 
conformity  is  taxed  out  of  ex¬ 
istence.  Originality  becomes  a 
deadly  deviation. 

“An  alert  press,  in  its  news 
columns  and  on  its  editorial 
pages,  must  put  the  light  upon 
eveiy  proposal  for  an  extension 
of  authority  over  the  person 
of  the  individual  citizen  in  order 
that  society  may  be  able  to  dis- 


Mr.  Wiggins  said  the  expected 
newspaper  mechanical  revolu¬ 
tion  has  become  merely  a  slow 
evolution.  He  warned  that  me¬ 
chanical  progress  simply  has  not 
kept  up  with  growth  of  circula¬ 
tion  and  advertising  volume.  He 
felt  that  the  challenge  of  tele¬ 
vision  and  I’adio  seem  less  seri¬ 
ous  than  they  did  a  decade  ago. 

Newspapers  ought  to  reex¬ 
amine  the  monetary  rewards 
they  offer  new  personnel  and 
the  speed  with  which  advances 
are  made,  he  suggested,  in  order 
to  attract  more  competent  young 
people  to  staffs. 


for  the  near  future.  Some  frit 
that  all  that  glistens  is  not  gold 
and  were  disinclined  to  foresee 
“golden”  years  ahead  unless 
newspapers  are  alert  to  nuke 
drastic  improvements  and  ecot- 
omies. 

Thomas  L.  Moran,  Serantm 
Times,  denounced  newspaper? 
for  carrying  reams  of  televisior 
promotion  that  is  not  news. 

“I  suggest  that  you  take  i 
long  look  at  the  space  you  ar> 
devoting  to  giving  aid  and  eoir. 
fort  to  your  chief  competition,’ 
said  Mr.  Moran.  “I  am  not  talk 
ing  about  listing  of  program? 
or  legitimate  news  but  the  pure¬ 
ly  promotional  stuff  from  TVs 
mimeographed  press  releases 
about  a  media  that  dips  it? 
hands  into  your  till. 

“Does  TV  carry  anythinj 
about  a  new  columnist  or  fea 
ture  in  your  newspaper?”  he 
demanded.  “Then,  when  TV  an 
nounces  a  block  of  old  movies 
why  should  it  expect  to  see  > 
story  in  the  newspapers?  T\’ 
asks  newspapers  to  refrain  fron 
carrying  anything  that  is  un 
favorable  about  it.  Are  you  gn-|||”j 
ing  to  accept  that  censor.ship  oil|^  I 
are  you  going  to  take  off  yoKlcoi,) 
gloves  and  fight  this  competitor'C 
We  are  mighty  poor  business! 
men  if  we  can’t  prove  to  asilthe 
vertisers  newspapers  are  a  b^-limp 
ter  buy.”  |hea 

(Continued  on  page  55)  !»», 


Secretary  of  Labor 
Belabors  Reporters 


Adapting  to  Change 


The  greatest  challenge,  Mr. 
W  iggins  suggested,  springs 
from  the  necessity  of  changing 
newspapers  in  order  to  adapt 
them  to  a  society  which  is 
changing  very  drastically.  More 
world  news  is  constantly  de¬ 
manded  because  of  mobility 
which  is  shrinking  the  physical 
world.  At  the  same  time,  metro¬ 
politan  papers  are  faced  with 
the  task  of  covering  more  sub¬ 
urban  goverements  than  ever 
before. 

Some  metropolitan  newspa¬ 
pers  have  met  the  latter  chal¬ 
lenge  by  producing  regional 
newspapers  with  split  runs,  he 
pointed  out.  In  connection  with 
the  transmission  of  world  news, 
he  observed: 

“I  am  afraid  that  the  press 
itself  has  not  been  sufficiently 
aggressive  in  pressing  for  both 
technical  improvements  and  eco¬ 
nomic  easing  of  the  iron  vise 
which  seems  to  grip  communica¬ 
tions  costs.  I  hope  we  will  be 
more  aggressive  in  the  ’60s.” 

Five  publishers  spoke  for  five 
minutes  each  about  the  outlook 


PiTTSBL'BCE  J 

Newspaper  reporters  wer>  ing 
severely  criticized  for  not  knov  Yw 
ing  what  questions  to  ask  aboi  of 
lalwr-management  disputes  k  by 
Secretary  of  Labor  James  P  rep 
Mitchell,  speaking  at  the  PNPi  paj 
convention.  urn 

After  his  speech  he  was  askr  of 
what  role  newspapere  could  pla;  19fi 
in  industrial  relations  problem?, 
such  as  the  steel  strike.  Hi 
replied: 

“I  would  think  that  if  new^ 
papers  could  stimulate  discw 
sion  it  would  be  helpful  becau* 
one  problem  is  that  managemer' 
and  labor  have  not  leanied  K 
talk,  even  on  non-controversb 
matters.  Community  pressure 
can  bring  them  closer  togethe' 
Newspapers,  as  leaders  r. 
thought  in  the  community, 
haps  can  devote  more  attention 
to  industrial  relations. 

“I  find  reporters  in  most  citio? 
don’t  know  what  to  ask.  Thoy 
are  outstandingly  ill-info i  med- 
I  don’t  know  why.  Anyway, ' 
don’t  often  get  embarras.sed  if 
intelligent  questions.  And  I  •* 
sometimes  horrified  by  leadiW 
what  I  am  supposed  to  have  saio 
If  you  know  the  question  V* 
know  the  answer,  at  leiist  t-' 
second  time.” 


I 
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Sharper  Political  Writing 
Needed  in  ’60,  Says  Reston 

Inlanders  Told  Editorial  Page 
Is  ‘A  Disgrace;’  Merwin  Elected 


By  (ieorjte  A.  Brandenburg 


Chicago 

The  tug-of-war  between  “pros¬ 
perity  repoi’ting”  on  the  business 
pages  and  sharper  political  re¬ 
porting  on  the  front  page  was 
brought  to  the  forefront  at  the 
Inland  Daily  Press  Association’s 
annual  meeting  here  this  week 
with  more  than  350  in  attend¬ 
ance. 

Inlanders  heard  Sylvia  Porter, 
Hall  Syndicate  columnist  on 
business  and  finance,  explain 
“Why  I’m  Here,”  namely,  be¬ 
cause  of  the  “glorious  income 
revolution”  that  has  occurred 
in  her  generation.  “There  could 
be  little  interest  in  my  type  of 
column  in  an  impoverished  na¬ 
tion,  or  a  nation  in  which  the 
wealth  was  concentrated  among 
the  few,”  she  said.  “We  are  not 
impoveri.shed.  We  are,  in  fact, 
heading  toward  what  could  be 
as  near  an  economic  ideal  as  man 
has  been  able  to  envision — high 
employment,  record  paychecks, 
peak  incomes  and  reasonably 
stable  prices.” 

James  B.  Reston,  chief  Wash¬ 
ington  coirespondent  of  the  New 
York  Times,  raised  the  question 
iof  “keeping  pace  with  history” 
by  developing  better  political 
reporting  that  will  enable  news- 
;  paper  readers  to  have  a  fuller 


In  assaying  the  new  responsi¬ 
bilities  of  the  press,  “Scotty” 
Reston  pointed  out  that  both 
government  and  the  press  are 
victims  of  old  habits  and  have 
failed  to  fully  realize  that  “the 
pace  of  our  history  is  so  swift 
we  have  not  kept  up  with  it.” 

“We  didn’t  cover  the  Khrush¬ 
chev  story,  we  smothered  it,” 
he  declared.  “We  created  the 
atmosphere  of  hysteria.  We  were 
not  the  obsei-vers  of  history,  we 
were  the  creators  of  history.” 

Mr.  Reston  said  the  big  story 
ahead  is  not  whether  this  coun¬ 
try  participates  in  a  Summit 
Meeting,  but  who  is  going  to 
exercise  the  power  to  nin  this 
country  during  the  next  four 
years — the  next  President  of  the 
United  States. 

Belter  Use  of  Resources 

He  called  upon  editors  and 
publishers  to  make  greater  use 
of  the  political  reporting  sources 
available  in  determining  the  rel¬ 
ative  qualities  of  the  men  who 
are  the  leading  candidates  for 
the  presidency.  “These  are  ascer¬ 
tainable  facts,”  he  said,  “and  I 
question  whether  we  are  using 
our  resources  as  we  should  and 
could.” 

Aside  from  the  need  for  more 


24. 


j understanding  of  the  qualities  depth  reporting  on  the  political 
jof  presidential  candidates  in  f^nt,  Mr.  Reston  also  is  con- 

cemed  with  the  anemic  state  of 
newspaper  editorial  pages,  as¬ 
serting:  “Our  editorial  pages 
are  a  disgrace — and  you  and  I 
know  it!”  (He  added,  paran- 
thetically  that  before  Time 
magazine  picks  up  that  quote, 
“Let  me  say  I  think  they  are 
worse  than  we  are.”) 

Asking  where  the  great  edi¬ 
torial  voices  are  today,  he  noted 
that  “only  two  voices  have  been 
heard  of  late  above  the  singing 
commercials — Harry  Golden  in 
North  Carolina  and  Harry  Ash¬ 
more  in  Little  Rock.” 

“Let’s  get  hep,”  he  continued. 
“Let’s  question  the  obvious  and 
be  skeptical  of  power  wherever 
it  lies,  including  our  own  power, 
and  the  sooner  we  do  it  the 
better  off  the  country  will  be.” 

PRESILENT-Loring  C.  Merwin  of  q^^ftion-and-answer 

♦b.  Bl..omington  (III.)  Pantagraph  ^hat  followed  his  talk, 

becar  •  president  of  the  Inland  Mr.  Reston  was  asked  how  edi- 
Daily  Press  Association  this  week,  toi-s  can  better  inform  their 
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readers  about  key  individuals, 
including  presidential  candi¬ 
dates.  He  suggested  team  jour¬ 
nalism,  something  he  nonnally 
does  not  believe  in.  “But  this  is 
one  of  those  subjects  that  needs 
collective  reporting,”  he  said. 

He  suggested  that  reporters 
could  well  afford  to  go  to  the  25 
men  who  really  know  the  Nixons, 
Rockefellers,  Stevensons,  John¬ 
sons  and  other  leading  candi¬ 
dates  and  find  out  their 
strengths  and  their  weaknesses. 

When  asked  if  this  reluctance 
to  probe  political  candidates  is 
due  to  prior  committments  on 
the  part  of  newspapers,  Mr. 
Reston  replied  that,  unfortun¬ 
ately,  it  was  partially  true.  “We 
do  choose  up  sides  between  part¬ 
ies  and  candidates,”  he  said.  “It 
is  less  justified  today  than  when 
we  could  afford  to  devote  14 
months  to  a  good  old  fashioned 
presidential  campaign.” 

Ane  of  Journalist 

In  commenting  on  the  ques¬ 
tion  of  the  public’s  distrust  in 
newspaper  endorsement  of  can¬ 
didates,  Mr.  Reston  said  we  are 
in  a  period  of  self-analysis, 
where  the  personal  philosophies 
of  candidates  should  be 
thoroughly  explored.  The  19th 
Century,  he  said,  was  the  age  of 
the  novelist,  when  people  had 
time  to  read  and  to  study  char¬ 
acters.  The  20th  Century,  he 
continued,  is  the  age  of  the  jour¬ 
nalist. 

“In  this  centui*y,  there  has 
never  been  such  competition  for 
time,”  he  declared.  “People  will 
not  take  time  to  read  books;  by 
the  time  magazines  come  out  the 
concern  of  the  moment  is  gone. 
The  great  value  of  the  news¬ 
paper  is  that  when  something 
really  important  happens,  the 
people  will  listen  and  that  is 
the  time  for  newspapers  to 
speak.” 

Paints  Glowing  Picture 

Sylvia  Porter  had  earlier  en¬ 
thralled  her  audience  with  her 
glowing  picture  of  the  expand¬ 
ing  American  economy  and  per¬ 
sonal  income,  along  with  the 
great  upheaval  in  the  position 
of  the  American  woman  that 
has  taken  place  in  20  years. 

“I  was  lucky,”  she  said,  “I 
was  in  the  right  place  at  the 
right  time,  writing  a  column  on 
economics  in  everyday  language 
as  the  American  woman  came 
out  of  the  home  and  into  the 
business  world  on  a  massive 
scale.  And  I  can  also  forecast 


AWARD  for  Community  Sorvico 
given  by  the  University  of  Min¬ 
nesota  was  received  at  Inland  con¬ 
vention  by  Justin  M.  Druck,  pub¬ 
lisher  of  the  Logansport  (Ind.) 

Pharos-Tribuna. 


with  absolute  certainty  that  the 
upheaval  in  the  position  of  the 
American  woman  will  go  on  in 
the  new  decade.  Actu^iy,  the 
official  forecast  of  the  United 
States  Labor  Department  is  that 
over  one-half  of  the  new  jobs 
which  will  open  up  in  the  next 
five  years  will  be  taken  by 
women.” 

Nelson  A.  Rockefeller,  Gover¬ 
nor  of  New  York,  discussed  a 
wide  range  of  governmental 
affairs  with  the  Inlanders  but 
sidestepped  a  definition  of  his 
position  as  a  possible  candidate 
for  the  Republican  presidential 
nomination. 

Officers  Ghosen 

Loring  C.  Merwin,  Blooming¬ 
ton  (Ill.)  Panfagraph,  was 
elected  president  of  Inland  to 
sei"ve  during  its  Diamond  Jubi¬ 
lee  Year.  He  succeeds  John  P. 
Harris,  Hutchinson  (Kans.) 
News,  who  becomes  chairman  of 
the  board  of  directors. 

Richard  H.  Blacklidge,  Koko¬ 
mo  (Ind.)  Tribune,  was  chosen 
vicepresident.  William  F.  Can- 
field  was  renamed  secretary- 
ti’easurer  and  general  manager. 
Newly-elected  board  members 
are:  Clyde  E.  Moffit,  Ft.  Follins 
(Colo.)  Coloradian;  and  Henry 
J.  Schmitt,  Aberdeen  (S.  D.) 
A  merican-News. 

Byron  C.  Veeder,  Champaign- 
Urbana  (Ill.)  Courier,  chairman 
of  Inland’s  75th  anniversary 
planning  committee,  highlighted 
plans  for  the  Diamond  Jubilee 
meeting  at  the  Drake  Hotel, 
Feb.  21-23,  1960. 

«  ♦  « 

Income  from  Color 

Louis  Spilman,  Waynesboro 
(Va.)  News-Virginian,  told  how 
ROP  color  woric  in  a  small  daily 

(Continued  on  page  57) 
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and  will  continue  to  promote 
them  by  carrying  news  about 
them,  both  those  within  the 
Couture  Group  and  those  who 
are  not  members. 

As  to  the  argument  that 


g  and  will  continue  to  promote 

I  1 -rf*011Tl  carrying  news  about 

^  X-Pdl.  O  both  those  within  the 

rn  Couture  Group  and  those  who 

^  I  ^  members. 

J.  ^  a  ArJ.  A  As  to  the  argument  that 

women  are  not  interested  in 

The,  Couture  Group  of  the  Press  Week,  as  usual.  The  New  fashion  news  so  long  in  advance. 
New  York  Fashion  Institute  York  Herald  Tribune  signed,  she  said  the  seasons  have  lost 
this  week  announced  it  will  bar  stating  it  is  a  consumer  news-  their  rigidity  in  that  women 
representatives  of  the  Neie  Yorfr  paper  and  feels  its  readers  are  travel  to  Florida  and  elsewhere 
Times  from  attending  trade  not  interested  in  fashions  so  and  are  therefore  interested  in 
showings  of  Spring  fashions  of  long  in  advance.  Other  New’  summer  fashions  in  November, 
its  37  irtpmbers,  beginning  Mon-  York  papers  also  signed.  “We  have  nothing  against  the 

day.  Couture  Group  except  w’hen  it 

This  step  was  taken  because  California  Affected  interferes  w’ith  the  immediate 

the  Times  declined  to  w’ait  un-  The  release  date  dispute  is  printing  of  new’s  as  it  happens, 
til  the  Couture  Group’s  semi-  having  repercussions  on  the  ^  privilege  we  feel  no  group 
annual  Press  Week  early  next  West  Coast,  where  the  Cali-  news,  made  at  large 

January  to  release  new’s  about  fornia  Fashion  Creators  has  show’ings  attended  by  many  per- 
the  Spring  and  Summer  fasb-  been  having  50  or  60  new’spaper  sons,  should  not  be  held  up  for 
ions.  fashion  editors  attend  showings  lator  release,  concluded  Mr. 

„  .  ,  in  Los  Angeles,  similar  to  the  Garst. 

Began  .n  June  Couture  Group’s  Press  Week  in  .  Eleanor  Lambert,  public  rela- 

The  dispute  betw’een  the  fash-  New  York.  The  Times  sent  a  t'ons  director  for  the  Coutuie 
ion  designers  and  the  newspa-  fashion  reporter  to  California  Group  and  w'idow’  of  Seymour 
per  began  last  June,  w’hen  the  to  report  first  showings  there  Berkson,  a^o  was  publisher  of 

Times  independently  reported  without  waiting  for  the  later  the  New  York  Journal-Arneri- 

the  general  trend  of  Fall  fash-  press  shows.  the  time  of  his  death 

ions  shown  to  buyers  and  the  “Showings  in  New’  York  j^st  year,  dedared  members  of 

press  of  New  York  City  with-  should  be  handled  like  those  in  need  time  to  1)  finish 

out  waiting  for  the  customary  p^^is,  where  the  press  attends  with  buyeis,  2)  pi epaie  their 

release  date  of  Press  Week  on  the  first  showings  with  the  trade  of  view’ and  photos  for  the 

July  11,  when  268  fashion  edi-  writes  stories  that  same  '  o’^anize  a  program 

tors  from  over  the  country  d^y,”  said  Robert  E.  Garst,  as-  which  condenses  a  number  of 

gathered  in  New’  York  for  the  sistant  managing  editor  of  the  ‘^o^ections  ^ 

usual  semi-annual  press  show’-  Times.  “Pictures  there  are  not  fashion  editois  from  over  the 

,  j  .1  1  i  j  i.  j  country  can  obtain  40  or  .50 

released  until  a  later  date  and  ,  .  _ ,  _ 

In  an  effort  to  bring  tbe  Times  along  with  that  there  and  tv 

into  line  with  other  new’spapers,  here,  feeling  the  designer’s  fashion  coverage  foi 

the  Couture  Group  polled  new’s-  that  fashions  could  be  season, 

papers  over  the  counti’y  and  pirated  from  pictures  more  than  Policy  Changed 

found  the  majority  preferred  from  a  news  story  is  legitimate.  vr  i 

the  present  system.  Most  of  phe  Times  is  a  general  new’s-  *  1955,  when  the  New  York 


Began  in  June 


press  shows.  death 

VI  last  year,  declared  members  of 

V,  .11^.1  the  Group  need  time  to  1)  finish 

should  be  handled  like  those  in  o\  _ 1 


papers  over  tne  counti’y  ana  pirated  from  pictures  more  than  Policy  Changed 

found  the  majority  preferred  from  a  news  story  is  legitimate.  v  v  i 

the  present  system.  Most  of  phe  Times  is  a  general  new’s-  *  1955,  when  the  New  York 

them  felt  their  readers  would  paper  with  a  large  trade  circu-  Herald  Tribune  temporarily 
not  be  interested  in  reading  jation  made  the  same  decision  that  the 

about  Spring  fashions  until  „  Times  is  now’  making,  the  Times 


not  be  interested  in  reading  jation  made  the  same  decision  that  the 

about  Spring  fashions  until  “The  varment  industrv  is  the  Times  is  now  making,  the  Times 

after  Christmas.  They  felt,  too,  ,  *  ^  a  +  •  xi  ^  Vr.iV  violently  vocal  in  its  com- 

that  local  stores  wanted  their  ^  I  to  the  Group  that  restric- 

buyers  to  have  news  of  new  that  industi;y  aro  ^be  Herald 

fashions  before  their  customers  ^  Tribune,”  said  Miss  Lambert, 

do.  ^bat  time,  the  Times  told 

A  few,  in  cities  like  Dallas  _ us  it  was  not  a  trade  paper  and 


A  few,  in  cities  like  Dallas  ^  Renera  ren  ^  trade  paper  and 

in  which  there  are  important  alwut  fashions,  not  a  -  readers  were  not  interested 

fashion  designers,  agreed  with  ^  reading  about  Spring  fash- 

the  Times  tLt  a  six-week  lag  advance  of  the  season  they  before  Christmas, 

in  the  time  between  tbe  dates  of  “I  think  that  under  its  new 


the  first  showings  and  the  Press  ary  sources,  w  will  report  what  ^^^cy,  the  Times  will  not  see 
Week  show’ings  is  too  long.  mon^s^at^^^  collections  and  will  have 


oiiuis  laici.  pretend  that  the  not  top  ones 

Release  Agreement  2,000  Manufacturers  are  important.” 

The  Couture  Group  then  sent  i.  r  u.  -i.  u  u  Miss  Lambert  said  the  deci- 

out  a  letter  to  the  newspapers,  it  will  be  a  ^ion  to  hold  Press  Week  in  Jan- 

which  the  papers  were  asked  to  d'^^inct  advantage  to  manufac-  ^ary  and  July  is  the  decision  of 
sign,  agreeing  thev  would  not  news  of  newspaper  editors.  She  said 

break  the  Press  Week  release  mdust^  for  two  months,  members  of  the  Couture  Group 

date.  It  was  stated  newspapers  J?®  Pomted  out  the  Couture  p.-gfer  to  get  it  out  of  the  way 
would  not  be  admitted  to  the  Group  represents  only  37  of  2,-  three  weeks  earlier,  but  repeated 
early  showings  for  buyers  un-  ^00  New  York  manufacturers,  suiveys  of  the  newspapers  show 
less  they  signed.  Miss  Geraldine  Sheehan,  a  majority  saying  they  cannot 

Finally,  Women’s  Wear  Daily,  Times  assistant  w’omen’s  edi-  eover  in  late  November  or  late 
was  exempted  from  signing  on  tor,  speaking  for  the  women’s  June. 

the  ground  that  it  is  a  trade  editor,  Mrs.  Elizabeth  Penrose  She  pointed  out  that  in  Paris, 
paper  and  not  a  consumer  pa-  Howkins,  who  was  away,  said  Balencia  and  Givinchy  show 
per.  It  was  stated  the  Times  women’s  pages  have  advanced  their  fashions  to  the  press  a 
will  not  be  admitted  to  the  early  a  great  deal  and  want  to  print  month  after  they  do  to  buyers 
buyers’  showings  because  it  de-  news  when  it  is  news.  She  said  and  private  customers  because 
dined  to  sign  the  agreement  but  the  Times  has  been  a  big  pro-  of  past  trouble  with  some  news- 
invited  Times  representatives  to  moter  of  American  designers  papei-s  breaking  release  dates. 

EDITOR  SC  PU 


She  pointed  out  that  in  Paris. 


New  England 
Group  Told 
Of  K’s  Tour 


Boston 

Nikita  Khrushchev  was  tk 
strangest  assignment  he  ever 
had,  AP’s  globe-trotting  Saul 
Pett  told  the  New  England  Daily 
Newspaper  Association  at  thei: 
fall  meeting  here  October  20. 

“Covering  Khrushchev  was 
like  covering  a  war  from  an 
election  campaign  train,”  he 
said.  “It  was  like  the  happy  hour 
in  a  maniac  depressive  ward, 
like  the  night  the  dam  broke, 
like  the  bull  in  the  china  shop, 
like  the  time  the  peas  hit  the 
fan,  like  crazy  man!” 

Mr.  Pett  said  the  premier’s 
habit  of  casually  droppinp 
bombshell  new’s  stories  gave  the 
reporters  grey  hair. 

He  credited  Pete  Lisagor  of 
the  Chicago  Daily  News  with 
the  K.  description  suprone 
“that  beady-eyed  Babbit  fron 
Minsk.” 

In  an  analysis  of  the  Lar- 
drum-Griffin  labor  relations 
law.  Miles  P.  Patroneof  ANPA’i 
Chicago  office  said  its  effect  on 
the  publishing  industry  needs 
clarification  but  it  has  not  im¬ 
posed  any  great  or  significant 
changes  in  obligations  of  eir 
ployers  that  did  not  exist  unde: 
the  Taft-Hartley  Act. 

In  a  roundtable  session,  inter¬ 
est  on  overdue  advertising  at- 
counts  was  touched  on,  and  it 
w’as  reported  that  some  news¬ 
papers  charge  interest  on  ad¬ 
vertising  accounts  after  a  year 
It  W’as  also  reported  that  405 
of  the  member  newspajiers  do 
not  carry  radio  logs  anymore. 
Several  reported  the  reader- 
“didn’t  even  know  it.” 

Richard  K.  Warren,  Bangi' 
(Me.)  News,  presided.  An  evalu¬ 
ation  of  the  Total  Selling  Tvf 
gram  w’as  presented  by  J. 
Warren  McClure,  Burlington 
( Vt. )  Free  Press. 

Conclusion  of  the  analysis  was 
that  the  promotions  were  suc¬ 
cessful,  mildly  so  in  some  cases, 
but  “will  pay  off  in  the  future" 
and  that  they  have  “brouglit 
home  to  the  advertisers  tha! 
newspapers  are  a  valuabk 
medium.” 

• 

Max  Bromberg  Dies 

Max  H.  Bromberg,  piesidad 
of  S.  S.  Koppe  &  Co.,  interna¬ 
tional  publishers  representatbt 

died  suddenly  Oct.  22  in  he 
home  at  Passaic,  N.  J.  He  was 
52  and  was  well  known  in  pnh 
lishing  and  advertising  fi'-ldsf* 
more  than  30  years. 

BLISHER  for  October  2t,  1^ 
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>EWSP APER-LABOR  CRISIS:  groups  could  expand. 

- -  “Five  different  units  in  five 


N.  Y.  Debate  Closes  in  Gloom 
As  Unions  Knock  Publishers 


iana  ciouay  ,  rroi.  jonn  leooei,  max 4rirMi.'V''r  ^ 

jdirector  of  the  Institute  of  Book  MANAGEMKNT  ^  damned!’ 

iPublishing,  New  York  Univer-  Complexities  raised  in  deal-  •''R  out  an  enti 
Isity,  declared.  As  moderator,  for  ing  with  so  many  unions  proved  papor  is  struck, 
lack  of  time,  he  cut  off  debate  a  primary  obstacle  in  recent  ne-  ^  ‘  - 

before  the  last  of  four  questions  gotiations.  taken  to  curb 

could  be  discussed  by  a  four- 

man  panel  before  the  fall  meet-  accept  the  fact  there  is  a  bed- 
jing  of  the  Columbia  Journalism  rock  of  money  beyond  which 
iAlumni  Oct.  15.  He  praised  the  publishers  are  unable  to  go;  and  ape, 
ifour  panelists  for  their  intelli-  factors  of  ambition  and  union  t>on, 

-■  nee  and  sincerity.  politics  blind  negotiators. 

Tu.,  _ _ _  Publishers  should  claim  the 

Ihe  participants  were: 

,  *  .  job  security  slogan  since  their  Ti 

Donald  R.  Me Vay,  executive  ability  to  keep  in  business  keeps  .sur\ 

Mcretiiry  of  the  Publishers  As-  union  members  working.  Ban 

soeiation  of  New  York  City.  Owners  realize  they  must  ac-  lishi 

C.  R.  Hulsart,  industrial  re-  cept  the  risk  of  strikes,  but  a  fom 
lations  manager,  New  York  lot  can  be  done  to  prevent  use  crea 

of  the  ultimate  weanon  bv  in-  “I 


Legislative  action  should  be  Darrett  as  the  next  to  talk,  Proi. 

newspaper  mo-  Tebbel  said,  jokingly: 

•11-  X  nnnniioe  “It  might  be  better  if  there 

appear  unwilling  to  nopoiies.  ,x. 

....  ..  L-j  “Compulsory  arbitration”  ^  union,  wouldn  t 

tends  to  various  forms  of  peon-  • 

and  would  lead  to  revolu-  “It  might,  indeed”,  replied  Mr. 

Barrett,  after  a  moment’s  hesi¬ 
tation.  But  he  did  not  enlarge 
\  ould  Curb  Ownership  upon  the  point,  although  he  per- 
Iking  on  the  question  of  s«"ally  h^  advocated  an  amal- 
val  of  newspapers,  Mr. 

ett  scored  the  policy  of  pub-  at  the  last  convention  of 

rs  “gobbling  up  papers  to  American  Newspaper  Guild. 

newspaper  chains  and  ^uch  a  move  has  been  consist 
;e  local  monopolies.”  ^y  » 

ewspapers  are  not  only  ‘*®”t  of  1 1 L . 
ipolizing  the  printed  word.  Against  Compulsion 

are  getting  into  radio  and 

he  said.  He  suggested  Prof.  Tehhel  referred  to  ^‘the 
lative  action  to  curtail  the  heavy  artillery  to  my  left”,  in- 
tit  to  which  newspaper  dicating  the  union  leaders,  and 
they  really  went  into  action 
e  fall  meeting  of  the  Columbia  when  the  balloon  of  “compul- 
Jr.,  president  of  Alumni  (not  in  sory  arbitration”  was  sent  aloft, 
ons  rnanager.  New  York  Times;  Mr.  Hulsart  said  he  mentioned 
Publishers  Association  of  New  Swedish  newspapers’  plan 

dn-ector.  Graduate  Institute  of  ^  3  thought,  since  he 

;  rrancis  Barren,  president,  .1  1.^1.  a,  ’a. 

Thomas  J.  Murphy  | shaking)!  whether  or  not  it 

iper  Guild  of  New  York.  {Continued  on  pnfje  60) 


(Jiiestiuns  (kivered 
They  covered  three  questions: 

1.  Primary  obstacles  to  nego- 
:ition.s  in  the  recent  past; 

2.  Changes  that  would  assure 


Dailies  Urged  to  Go 
Beyond  ABC  Map  Plan 


Newspapers  should  find  out 
what  media  buyers  want  in  the 
way  of  additional  circulation  in¬ 
formation  to  go  along  with  the 
optional  trading  area  maps  in 
Audit  Reports,  Walter  P.  Lantz, 
retiring  chairman  of  the  Audit 
Bureau  of  Circulations,  urged  in 
his  annual  report  this  week. 

“If  the  map  plan  proves  to  be 
as  valuable  as  we  all  anticipate, 
promote  its  100  percent  accept¬ 
ance,”  said  Mr.  Lantz  in  direct¬ 
ing  his  remarks  to  new'spaper 
division  members.  “Sooner  or 
later,  you  will  have  to  come  to 
grips  with  the  problem  of  up¬ 
dating  your  market  definitions 
and  with  this  comes  the  problem 
of  updating  population  and  oc¬ 
cupation  and  dwelling  unit  fig¬ 
ures.” 

Hits  ‘Race  for  Number's’ 

In  the  same  report,  Mr.  Lantz 
suggested  that  magazines  take  a 
“searching  look”  at  what  reac¬ 
tions  the  spirited  “race  for  num¬ 
bers”  might  cause.  “Most  big 
magazines,”  he  said,  “and  many 
small  ones,  too,  don’t  talk  very 
much  about  their  ABC  circula¬ 
tion.  They  talk  in  terms  of  huge 
numbers,  based  on  projections 
and  other  statistical  devices.” 

Referring  to  the  optional  map 
plan  for  newspapers  as  “big 
news”  in  ABC’s  product  develop¬ 
ment,  Mr.  Lantz  suggested  this 
one  action  could  well  be  the  most 
constructive  step  the  Bureau  has 
taken  in  the  last  30  years.  “It 
presents  market  area  definitions 
in  visual  form,”  he  explained. 
“It  makes  it  easier  for  media 
buyers  to  locate  trading  areas, 
city  zones  and  other  parts  of  the 
newspaper  market.  It  makes  it 
easier  for  newspapers  to  define 
the  market  they  cover.” 

Newspapers  in  more  than  350 
ABC  markets  have  requested 
the  showing  of  maps  in  their 
Audit  Reports. 

Mr.  Lantz  called  attention  to  a 
newly-created  Marketing  Serv¬ 
ices  Committee,  headed  by  Wil¬ 
liam  Steers  of  Doherty,  Clifford, 
Steers  and  Shenfield.  The  work 
of  this  committee  is  twofold,  he 
said,  ( 1 )  to  consolidate  the  many 
facets  of  the  Bureau’s  work  re¬ 
lating  to  marketing  applications 
of  circulation  data;  (2)  to  study 
and  recommend  developments 
which  might  contribute  to  great¬ 
er  marketing  uses  of  ABC  data. 

Mr.  Lantz,  in  reviewing  his 
tw’o-year  tenure  of  office,  Avamed 
that  this  past  year  is  the  first 


time  since  1943  that  ABC  has 
ended  a  fiscal  year  with  a  lower 
membership  in  the  advertiser 
and  agency  divisions.  “Fortu¬ 
nately  for  the  total  membership 
(3,886)  picture,  our  growth  in 
weekly  newspaper  members  has 
helped  us  maintain  our  near  rec¬ 
ord  level,”  he  said. 

Revenues  exceeded  expenses 
by  $26,833  during  the  past  year, 
with  total  gross  revenue 
amounting  to  over  $1,700,000, 
according  to  Mr.  Lantz’s  report. 

New  Chairman 

William  R.  Farrell,  director 
of  marketing  seiwices  for  Mon¬ 
santo  Chemical  Company,  was 
slated  to  be  elected  next  chair¬ 
man  of  the  board  on  Friday.  He 
was  program  chairman  for  this 
convention. 

Newspapers  were  criticized 
by  J.  Davis  Danforth  of  Batten, 
Barton,  Durstine  &  Osbom  for 
not  doing  a  good  enough  re¬ 
search  job  to  show  national  ad¬ 
vertisers  the  value  of  continuity 
in  that  medium.  He  recom¬ 
mended  that  the  newspapers 
undertake  more  basic  data,  be¬ 
yond  the  ABC  reports,  to  at¬ 
tract  more  national  advertising. 
The  discontinuance  of  the  con¬ 
tinuing  studies  of  readership 
was  regrettable,  he  said. 

Speaking  for  newspapers, 
Harold  I).  Shugard  of  the  St. 
Paul  (Minn.)  Dispatch  and 
Pioneer  Press  said  ABC  gave 
advertisers  their  best  marketing 
aid,  showing  not  only  the  depth 
of  newspaper  penetration  but 
also  the  breadth  of  influence  into 
secondary  areas. 


ABC  Promotion 
Prize  to  San  Rafael 


The  Audit  Bureau  of  Circula¬ 
tions  Grand  Award  for  educa¬ 
tional  promotion  went  to  the 
Sun  Rafael  (Calif.)  Independ¬ 
ent-Journal.  Over  200  entries 
were  submitted. 

An  advertisement  dealing  with 
the  work  of  ABC  was  entered  by 
the  San  Rafael  paper.  Other 
newspaper  citations  were:  San 
Bernardino  (Calif.)  Sun,  edi¬ 
torial;  Swift  Current  (Saskat¬ 
chewan)  Sun,  editorial;  Meno- 
menee  Falls  (Wis.)  News,  ad¬ 
vertisement. 

Mentions  were  given  to  the  St. 
Paid  (Minn.)  Dispatch-Pioneer 
Press,  and  Tuscola  (Ill.)  News. 


JOEY-ON-THE-SPOT — Wh*n  Errol  Flynn's  girl  friend,  Beverly  Aeland 
collapsed  from  grief  on  learning  of  the  screen  star's  deeth,  UPl's  Holly 
wood  reporter,  Joe  Finnigan,  was  there  to  pick  her  up.  On  the  Loi 
Angeles  Examiner  where  Joe  began  his  career  as  a  copy  boy  they  uy 
he  always  was  the  Johnny-on-the-spot  type. 


Union  Paper 
‘Legitimate’, 
Court  Told 


Seattle 

Seattle,  Spokane  and  Port¬ 
land  newspapers  furnished  the 
“chief”  competition  for  the 
Coltimbia  Basin  News  in  1952, 
a  federal  court  was  told  here 
this  week. 

Paul  E.  Lee,  general  manager 
of  the  Columbia  Basin  News, 
defending  itself  in  a  multimil¬ 
lion  dollar  anti-trust  suit,  said 
the  three  metrapolitan  papers 
had  a  circulation  of  nearly  10,- 
000  in  the  area  then. 

Lee’s  paper,  the  International 
Typographical  Union,  the  un¬ 
ion’s  corporate  subsidiary.  Uni¬ 
type,  and  others  are  accused  by 
the  Scott  Publishing  Co.  of  con¬ 
spiring  to  put  the  Scott  Com¬ 
pany’s  Tri-City  Herald  out  of 
business. 

Mr.  Lee  is  no  relation  to 
Glenn  C.  Lee,  publisher  of  the 
Herald. 

Paul  Lee  said  the  News  has 
reduced  its  circulation  area,  cut 
down  its  editorial  staff  and  cor¬ 
respondents  as  well  as  circula¬ 
tion  personnel  and  added  more 
features  to  reduce  costs. 

Sidney  Dickstein,  New  York 
lawyer  for  the  ITU,  said  his 
purpose  is  to  show  that  the 
News  was  run  “legitimately.” 

Cross-examined,  Paul  Lee 
said  he  now  is  responsible  to 
E.  J.  Byrne,  publisher  of  news¬ 
papers  in  Jamestown,  N.  Y.,  and 
Colorado  Springs,  Colo.,  in 
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which  Unitypo  has  an  interest 

Mr.  Byrne  is  a  vicepresident 
of  Columbia  Basin  Publisher 
Howard  W.  Parish,  former 
News  publisher,  is  corporatior, 
president.  Frank  Cummings  of 
the  Kennewick-Pasco  local  of 
the  ITU  is  secretary-treasurer. 

Paul  Lee  said  the  News  anii 
the  Herald  fought  a  bitter 
crossword-puzzle  battle.  Hf 
said  the  News  offered  an  addi 
tional  prize  if  the  'winner  sub 
scribed  to  it  and  that  the  Herald 
gave  away  money  if  the  winner 
had  a  sales  slip  from  advertisers 
on  the  puzzle  page.  Both  papers 
dropped  the  contests  when  they 
were  told  by  the  post  office  that 
the  additional  prize  might  vio¬ 
late  federal  lottery  statutes. 

Mr.  Lee  said  the  News  has 
raised  its  subscuiption  price 
from  85  cents  in  1951  to  $1.5f 
now  and  its  newsstand  price 
from  5  to  10  cents  a  copy.  The 
Herald,  which  also  has  a  Sun 
day  edition,  costs  $1.65  a  month, 
he  said. 

In  earlier  defense  testimony. 
Woodniff  Randolph,  retired 
president  of  the  I'TU,  said  the 
union  is  helping  to  finance  news¬ 
papers  at  Miami  Beach  in  ad¬ 
dition  to  the  three  mentioned 
by  Mr.  Lee.  He  said  the  uniot 
had  made  loans  to  the  News  to 
perniit  it  to  sell  advertising  and 
subscriptions  at  low  prices  afte’ 
it  became  a  daily  in  compd: 
tion  with  the  Herald.  Unior 
printers  went  on  strike  from  the 
Herald  in  1950. 

Another  union  witness  at  the 
trial  before  Judge  W.  D.  Muf" 
ray  without  a  jury  was  Waite- 
I).  Marwick,  an  ITU  re))res^ 
tative,  who  described  difl  cultie* 
in  negotiations  with  the  Herald 
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Newcombe 


Stewart 


EXECUTIVE  ECHELON — Principal  executives  under  the  new  organiza¬ 
tion  of  the  Newspaper  Division  of  Field  Enterprises,  Inc.  are.  Russ 
Stewart,  general  manager  of  the  Chicago  Sun-Times;  Arthur  E.  Hall, 
general  manager  of  the  Chicago  Daily  News.  Departmental  vice-presi¬ 
dents  are:  L.  T.  Knott,  advertising;  Leo  R.  Newcombe,  finance;  Hy 
Shannon,  production;  and  Louis  L.  Spear,  circulation.  Carl  A.  Sanderson 
is  controller  and  Vance  Johnson  is  director  of  promotion. 


Field  Insures 
Credit  Union 
Against  Loss 


Whitney  Puts 
Media  into 
1  Company 


Whitney  Communications 
Corporation  was  formed  this 
week  by  John  Hay  Whitney, 
U.  S.  Ambassador  to  the  Court 
of  St.  James’s,  to  “bring  under 
one  roof  all  my  interests  in  the 
communications  field.” 

Thus  newly  housed  are  Mi-. 
Whitney’s  interests,  fonnerly 


Johnson 


Sanderson 


United  Effort  Urged 
For  Ad  Appreciation 


in  our  economy.  It  is  time  to  to  brains,  he  said, 
divest  ourselves  of  the  govern-  William  D.  Tyler,  Benton  i 
mental  gravy  train,  the  philos-  Bowles,  New  York,  pi'  sented 
phy  of  fringe  benefits,  and  the  what  he  called  the  “195;)  Cash 
idleness  of  iconoclastic  cyni-  Register  Awards”  for  a  “high 
cism.”  degree  of  creative  ingt*nuitf 

James  C.  Nelson,  Jr.,  vice  and  a  sales  success  story.  Among 
president  and  creative  director  the  ads  cited  were  these:  The 


Santa  Barbara,  Calif.  Mogge,  pi’esident  of  Atherton-  of  Hoefer,  Dieterich  &  Brown,  Band-Aid 


Robert  M.  Ganger,  board  Mogge-Privett,  Inc.,  Los  Ange- 
chairman  of  Darcy  Advertising  les. 


Inc.,  delivered  a  critique  of  pres-  were  affixed  to  the  page  in  the 
ent-day  advertising,  showing  40  Saturday  Evening  Post;  the 


Company,  and  chairman  of  the  Robert  R.  Gras,  vice-president  examples  on  slides  and  conclud-  introductory  ad  for  Vick’s  Cold 


board  of  the  American  Associa-  of  Pacific  Gas  and  Electric 
tion  of  Advertising  Agencies,  Company,  urged  the  admen  to  “While  one  or  two  of  the  ads  newspaper  ad — ^“To  Europe  on 
told  the  Westem  Regional  4-A  give  a  fraction  of  their  time  to  may  deserve  better  treatment  the  S.S.  United  States  for  the 


Tablets;  U.  S.  Lines  full  page 


meeting  here  Tuesday  that  be-  selling 
cause  of  the  current  criticism  “to  h( 
of  advertising  attempts  to  im-  icans. 
pose  controls  and  restrictions  “Ui 


selling  the  incentive  system —  than  I’ve  given  them,  the  rest  cost  of  a  5-day  motor  trip"; 
“to  help  sell  America  to  Amer-  of  them  just  aren’t  talking  to  McGraw-Hill  ad — “I  don’t  kno» 
icans.”  people.  'They’re  certainly  not  who  you  are”;  Parliament’s 

“Until  now  our  incentive  sys-  talking  to  me,  anyhow,  and  I  “Most  Important  %  Inch;" 

Rolls  Royce’s  loudest  noise 


there  is  a  great  need  for  all  tern  has  been  able  to  out-design,  have  an  idea,  unless  I  misjudge 


advertising  forces  to  work  to-  out-produce  and  out-sell  the  col-  this  audience,  they’re  not  talk-  comes  fi*om  the  electric  clods;" 


gether  to  create  a  better  under-  lective  system  —  or  any  other  ing  to  you,  either.” 


standing. 


introductory  ad  for  Adorn  Hair 


system — any  day  of  the  week.  He  charged  they  suffer  from  Spray;  Johnston  &  Murphy  ad 


“We  are  in  a  brinkish  situa-  But  in  the  face  of  the  Russian  being  “too  imitative,”  “a  too-  “How  can  you  make  this  shoe 

tion,”  Mr.  Ganger  said,  “and  challenge  we  should  be  more  perfect  marriage  of  the  insig-  by  hand”;  “The  Incredible 

for  the  good  not  only  of  adver-  than  ever  disturbed  for  the  nificant  with  the  unbelievable”  Stoi*y  of  the  Zippo  Lighter;  and 

tising,  but  ultimately  also  our  changes  we  see  in  our  system,”  — “in  short,  they’re  dull.”  the  El  A1  Israel  Airlines  news- 


whole  economy,  we  should  work  Mr.  Gros  said. 


together  more  closely  and  con-  “I  see  a  gradual  sapping  of 

structively  toward  an  under-  incentive — a  slow  poisoning  of  a  life  that  hears  no  relation-  -- -•  I-  , 

standing  by  legislators,  thought  our  economic  way  of  life.  I  see  ship  to  reality.  MCFSCf  lllCIlliry 

leaders  and  theorists,  and  the  small  but  increasing  doses  of  Selig  J.  Seligman,  vice-presi- 

general  public  as  to  what  ad-  socialistic  strychnine  and  bu-  dent  of  American  Broadcasting  AsUcd  Bv  Gllilcl 

vertising  really  is.  and  does.”  reaucratic  barbituates  sapping  Comnanv.  chastized  members  of 


Nelson  complained  that  paper  series. 


“I  see  a  gradual  sapping  of  too  many  people  in  the  ads  live 
incentive — a  slow  poisoning  of  a  life  that  hears  no  relation- 
our  economic  way  of  life.  I  see  ship  to  reality, 
small  but  increasing  doses  of  Selig  J.  Seligman,  vice-presi- 


vertising  really  is,  and  does.”  reaucratic  barbituates  sapping  Company,  chastized  members  of 
Stating  there  are  criticisms  the  vitality  of  our  industrial  and  the  television  industry  for  not 


and  social  and  moral  issues  in-  commercial  muscle.  I  see  the  stating  its  conviction  in  response 
volved,  Mr.  Ganger  confined  inexorable  growth  of  govern-  to  criticism  and  for  “being  so 
himself  to  a  discussion  of  the  ment  crippling  us  even  as  we  ashamed  of  the  communications 
economic  effects  of  advertising,  begin  for  a  contest  in  which  our  miracle  we  have  built.” 


He  noted  the  contention  among  heritage  and  our  whole  way  of  He  noted  that  the  public  is 
intellectuals  that  advertising  is  life  is  at  stake.  watching  television  more,  and 

economically  wasteful.  “The  one  climate  in  which  an  they  continue  to  buy  TV  sets. 

“Facts  are  needed  today not  incentive  system  can  flourish  is  “For  myself,  I  have  more 

as  a  substitute  for  theory,  but  individual  and  economic  faith  in  the  basic  taste  and  in 


economically  wasteful.  “The  one  climate  in  which  an 

“Facts  are  needed  today— not  incentive  system  can  flourish  is 


fi-eedom.  Diminish  one  and  you  the  basic  selectivity  of  our  peo- 


Washington 
The  American  Newspaper 
Guild  this  week  renewed  a  pe¬ 
tition  to  the  Department  of 
Justice  to  investigate  “a  re 
ported  arrangement”  betweer. 
Hearst  and  Scripps-Howard  in¬ 
terests  that  would  result  in  sus¬ 
pension  of  the  New  York  Jour 


Preventive  Svsiem 


in  support  of  theory,”  he  said.  H’eedom.  Dimmish  one  and  you  the  basic  selectivity  of  our  peo-  r..:i.i>o 

He  urged  the  advertisers,  agen-  diminish  both.  pie  organized  under  our  system  Guilds  Exwutive  B^^^ 

cies  and  media  people  to  mar-  „  .  ^  of  government  where  the  will  of  voted  unanimously  to  accept  a 

u  11  4.U  ■  ^  P^P‘e  w  mar  Preventive  .System  ov  report  of  a  special  committw 

shall  their  forces  “to  collect  ac-  majority  hnds  its  free  ex-  iiininr«Af 

tual  case  histories  of  recent  or  “Have  they  been  diminished  pression  and  controls  our  basic  n,, 

current  returns  and  benefits  in  our  land?  You  can’t  operate  decisions.  Until  a  better  test  or  a  *  __j  n.. 

from  advertising”  to  get  at  the  in  9  out  of  10  businesses  without  yardstick  is  offered  to  me  to 
real  troth  about  the  essential  being  subject  to  government  guide  me  with  my  program- 
role  of  advertising.  control  of  some  type.  You  can’t  diing,  I  wil  try  to  progi'am  in  a 

He  cited  a  few  “case  histor-  operate  in  some  20,000  commer-  way  that  satisfies  most  of  the 
ies  of  advertising  achievement  cial-industrial  businesses  with-  people  most  of  the  time.  I  know 
(see  “Shop  Talk”)  and  said  out  being  in  direct  competition  I  cannot  satisfy  all  of  the  peo- 


Journal- American  and  the 
World-Telegram. 

The  board  said  it  had  it' 
information  from  “a  trusted 
source”  and  it  acknowledged 
that  formal  denials  of  an  im- 


vaee  oiiuu  laiK  l  ana  sam  aui.  ucnig  III  uiieti-  vuiiiptri.ii.iuii  »  o.t  v.*  me  pe..-  j  i  i.  j  i_  !«■ 

“there  may  well  be  enough  such  with  the  government.  You  can’t  ple  all  of  the  time.  I  know  that  Pending  deal  had  b^n  fnade 


evidence  to  make  fresh  orienta-  turn  over  a  dollar  in  business  perhaps  in  a  medium  such  as 
tion  for  the  view  on  advertising  w'ithout  giving  at  least  25%  of  commercial  television  I  will 
a  necessity.”  it  to  the  government.  You  can’t  probably  never  satisfy  some  of 


Hearst  and  Scripps-Howard  oi 
cials.  But  it  reminded  that  pre 


it  to  the  government.  You  can’t  probably  never  satisfy  some  of  vious  joint  ventures  a'so 
this  and  you  can’t  that  until  it  the  people.  We  need  clearer  evi-  preceded  by  denials.  [E« 


He  hoped  that  an  organiza-  ^  ^^at  until  it  roe  peopie.  we  neea  clearer  evi- 

tion  for  the  development  of  a  appears  that  the  incentive  sys-  dence  than  the  disgrontled  ^  ^  . 

plan  of  action  wnll  become  a  ^em  is  being  supplanted  by  the  shouts  of  the  few  that  we  ^-e  Urging  the  anti-trost  divisior 

preventive  system!  not  doing  a  fabulous  job.  On  to  look  closely  into  the  situation- 

“We  make  our  businessmen  every  index  I  can  find  we  have  the  Guild  condemned  the  “cr» 
pay  a  premium  for  staying  in  ^  great  deal  to  be  very  proud  corporate  decimation”  thi- 
business.  We  penalize  our  of.  I  think  we  should  tell  the  would  result  in  the  unemploy 
strength  and  subsidize  our  world  how  we  feel  about  it  and  ment  of  1500  persons  and  loss  of 


plan  of  action  vrill  become  a 
reality. 

“It  will,  if  enough  of  us  want 
it  to,”  he  concluded. 

John  H.  Hoefer  of  Hoefer, 


preventive  system! 

“We  make  our  businessmen 


jonn  n.  tioeier  oi  tioeier,  strength  and  subsidize  our  world  how  we  feel  about  it  and  ment  of  l.iOO  persons  and  loss oi 
Dieterich  &  Brown,  Inc.,  San  weakness.  We  strip  our  economy  stop  apologizing  for  a  great  their  favorite  newspaper  by 
Francisco,  was  elected  1959-60  of  jts  motivating  force  and  then  accomplishment.”  some  600,000  readers. 

Western  Region  chainnan  of  the  we  ride  forth  on  it  to  do  battle  Draper  Daniels,  Leo  Burnett  This  week  the  Hearst  orgW- 

in  an  economic  Armageddon.”  Company,  Chicago,  charged  zation  announced  the  appoin- 
Elected  vice-chainnan  was  It  could  lead  to  Socialism  and  there  are  too  many  meetings  in  ment  of  two  new  top-level  ex« 
Jack  W.  Smock  of  Young  &  Ru-  the  end  of  present  advertising  the  agency  business  and  there  utives  at  the  Journal-Americ» 
bicam,  Inc.,  Los  Angeles.  John  and  selling  practices,  he  said.  should  be  a  return  to  individ-  J.  D.  Gortatowsky,  a  senio 


Company,  Chicago,  charged  zation  announced  the  appoin' 


should  be  a  return  to  individ- 


W.  Davis  of  Honig-Cooper,  Har¬ 
rington  &  Miner,  San  Fran- 


“It  is  time  for  a  resurgence  ualism 


of  the  incentive  system  and  a 


was  named  secretary-  reduction  of  the  preventive  sys- 


Even  “brainstorming,”  which  Hearst  newspapers,  said  tb« 
was  intended  as  a  contribution  merger  reports  were  “cop 


tern.  It  is  time  to  call  a  halt  on  to  creative  thnking,  is  often 


Hoefer  succeeded  Norton  W.  the  encroachments  of  socialism 


ment  of  1.500  persons  and  loss  of 
their  favorite  newspaper  by 
some  600,000  readers. 

This  week  the  Hearst  organ- 


J.  D.  Gortatowsky,  a  senio- 
trustee  and  director  of  tb« 


merger  reports  were  cof 
pletely,  fantastically  and  nji- 


‘widely  deficient  when  it  comes  ciously  false.” 

EDITOR  ac  PUBLISHER  for  October  24.  195’ 


Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


‘Togetherness’  Pays 
For  17  N.J.  Dailies 
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Seventeen  Northern  New  Jer¬ 
sey  dailies  that  early  this  month 
buried  the  competitive  hatchet 
and  agreed  to  try  a  bit  of  “to¬ 
getherness”  in  promoting  the 
newspai>er  industry’s  Total  Sell¬ 
ing  Nov.  9-21  appliance  promo¬ 
tion,  have  already  discovered 
that  the  “pact”  paid  off. 

A.  Wallace  Zimmerman,  gen¬ 
eral  manager  of  the  Plainfield 
Courier-News  and  president  of 
the  New  Jersey  Association 
urged  a  gathering  of  publishers 
and  admen  to  “make  this  cam¬ 
paign  the  hottest  thing  in  north¬ 
ern  New  Jersey.”  He  admitted 
that  the  togetherness  aspect 
was  a  “phenomenon”  in  Jersey 
publishing  history. 

Advice  Followed 

Mr.  Zimmerman’s  advice  was 
taken  to  heart,  and  ad  direc¬ 
tors,  national  managers,  space 
salesmen  and  representatives, 
who  six  short  months  ago 
wouldn’t  give  each  other  the 
right  time,  are  now  making  calls 
together  and  promoting  their 
entire  north  Jersey  market.  Un¬ 
der  the  auspices  of  one  of  the 
cooperating  newspapers,  the 
group  of  17  new.spr.pers  mee‘ 
monthly  to  check  results  and 
make  new  call  assignments. 

At  a  meeting  held  Oct.  14  in 
Metuchcn,  N.  J.,  two  new  across- 
the-board  campaigns  were  an¬ 
nounced.  In  a  wire  to  ad  man 
agers  of  all  17  newspapers 
Byrde,  Richard  &  Pound  Adver 
tising  Agency  announced  tha 
“as  a  result  of  fine  presentation 
thought  you  would  like  to  know 
our  client.  Speed  Queen  Atlantic 
Co.,  Inc.,  has  accepted  the  chal 
lenge  to  i-un  four  1,000-line  ad 
across  the  board  in  all  17  par 
ticipating  newspapers  during 
the  two-week  appliance  promo¬ 
tion  period.” 

6,048  Lines 

Appl 

iance  chairman  Jack 
Lake,  ad  director  of  the  Eliza- 
bcf/i  Itnily  Journal,  announced 
a  second  contract,  this  one  from 
Fred  W.-ston,  advertising  man¬ 
ager  of  the  Public  Service  Com¬ 
pany  of  New  Jersey.  It  calls 
a  minimum  of  6,048  lines 
during  the  promotion  period  in 
®ach  of  the  areas  in  which  the 
utility  onerates. 


A  Motorola  campaign  on 
Stereo  Hi-Fi  will  use  most  of 
the  dailies  in  the  nine-county 
area  during  the  appliance  cam¬ 
paign. 

Participating  Dailies 

Newspapers  included  in  the 
joint  selling  effort  are:  Red 
Bank  Register,  Morristown 
County  Record,  Elizabeth  Daily 
Joumal,  Perth  Amboy  Evening 
News,  Newark  Star-Ledger, 
Paterson  Morning  Call,  Passaic- 
Clifton  Herald  News,  Hacken¬ 
sack  Bergen  Evening  Record, 
Union  City  Hudson  Dispatch, 
Asbury  Park  Press,  Jersey  City 
Jersey  Joumal,  Plainfield  Cour¬ 
ier-News,  Long  Branch  Record, 
New  Brunswick  Home  News, 
Bayonne  Times,  Newark  News, 
and  Paterson  Evening  News. 

Nelson  C.hairman 

Walter  P.  Nelson,  advertising 
director.  New  Bninswick  Home 
News,  was  named  chairman  for 
the  Total  Selling  automotive 
drive,  next  target  in  the  news¬ 
paper  industry’s  selling  pro¬ 
gram. 


Utilities  Beckoned 
For  Appliance  Push 

St.  Louis 

Utility  companies  are  expected 
to  participate  in  an  appliance 
promotion  spearheaded  by  the 
Bureau  of  Advertising,  ANPA. 

Speaking  before  a  regional 
meeting  here  of  the  Public  Util¬ 
ities  Advertising  Association, 
M.  F.  Batterton,  central  man¬ 
ager  of  the  Bureau,  said  several 
hundred  daily  newspapers  are 
organizing  the  campaign  in  their 
communities  and  the  promotion 
is  being  supported  strongly  by 
the  appliance  industry. 

The  promotion,  “Make  Your 
Home  Happier  With  a  New  Ap¬ 
pliance,”  will  take  place  Nov. 
9-21. 


Lincoln  To  K&E 

The  Lincoln  and  Lincoln  Con¬ 
tinental  auto  account,  which  last 
year  went  from  Kenyon  &  Eck- 
hardt,  Inc.,  to  Foote,  Cone  & 
Belding  (E&P,  Dec.  13,  ’58,  page 
32),  returned  this  week  to  K&E. 
The  account  placed  some  $3,000,- 
000  in  advertising  lart  year,  of 
which  $913,808  went  into  news¬ 
papers.  The  move  now  gives 
K&E  the  following  Ford  lines: 
Edsel,  Mercury,  Lincoln,  Con¬ 
tinental  and  Ford  Family  of 
Fine  Cars  account. 
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SIGN  OF  THE  TIMES— Sign-changing  ceremony  on  Manhaffan't  famed 
Madison  Avenue  was  participated  in  by  (left  to  right):  Fred  W.  Fitter, 
president  New  York  Chapter  of  AANR  and  vicepresident,  Jann  &  Kelley, 
Inc.;  "Miss  Newspaper — '59,"  Miss  Dottie  Schneider,  receptionist  at 
Young  &  Rubicam,  Inc.;  and  Philip  J.  Kelly,  president  Sales  Executives 
Club  of  New  York  and  vicepresident  of  Lynn  Baker,  Inc. 


N.Y.  AANR, 

Sales  Execs 

/ 

Honor  Papers 

The  New  York  Chapter  of  the 
American  Association  of  News¬ 
paper  Representatives  and  the 
New  York  Sales  Executives 
Club  jointly  participated  Oct. 
20  in  celebrating  National  News¬ 
paper  Week  with  a  luncheon  at 
the  Hotel  Roosevelt,  Philip  J. 
Kelly,  SEC  president,  presided. 

Fred  W.  Pitzer,  president  of 
the  AANR’s  New  York  Chap¬ 
ter  and  vicepresident,  Jann  & 
Kelley,  Inc.,  presented  the 
“Newspaper  Boy  of  the  Year” 
award  to  Arthur  Macey,  carrier 
for  Newsday.  The  award  was 
presented  in  behalf  of  the  Inter¬ 
national  Circulation  Managers 
Association. 

Bob  Considine,  Hearst  Head¬ 
line  Service,  was  the  featured 
luncheon  speaker. 

AANR  program  chairman  for 
the  day  was  Jack  F.  Kent,  vice- 
president,  Ward-Griffith  Co.  Ar¬ 
thur  H.  Motley,  president.  Pa¬ 
rade  Publications,  was  program 
chairman  for  the  SEC. 

To  symbolize  the  importance 
of  newspapers  as  an  advertis¬ 
ing  medium,  on  Oct.  19  the 
“Madison  Avenue”  sign  at  the 
.southeast  comer  of  46th  Street 
was  changed  to  “Newspaper 
Avenue.”  Participating  in  the 
ceremony  was  Miss  Dottie 
Schneider,  receptionist  at  Young 
&  Rubicam,  Inc.,  who  the  AANR 
elected  as  Miss  Newspaper  1959. 
She  was  aided  by  Mr.  Pitzer 
and  Mr.  Kelly. 

Among  newspaper  publishing 
executives  at  the  head  table 
w’ere:  Kingsbury  Smith,  pub¬ 
lisher,  New  York  Joumal- 
American;  Amory  H.  Bradford, 
vicepresident  and  business  man¬ 
ager,  New  York  Times,  and 
chairman  of  the  New  York  City 
Publishers  Association:  Charles 
B.  McCabe,  publisher.  New  York 
Mirror;  George  A.  Cornish,  ex¬ 
ecutive  editor,  Herald-Tribune; 
Oliver  S.  Grumbling,  vicepresi¬ 
dent,  Associated  Press ;  W.  C. 
Payette,  general  news  manager. 
United  Press  International;  B. 
O.  McAnney,  editorial  vicepresi¬ 
dent,  World-Telegram  &  Sun; 
and  James  W.  Brown,  vicepresi¬ 
dent  and  general  manager,  Eoi- 
■OR  &  Publisher. 
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New  Products  to  Aid 


Media  and 

American  business  is  “on  the 
threshold  of  its  most  produc¬ 
tive  era,”  Donald  Deskey,  indus¬ 
trial  desi^er,  told  the  sixth  an¬ 
nual  New  PixMlucts  Seminar  in 
New  York  last  week. 

The  day-long  study  of  tech¬ 
niques  for  introducing  new  prod¬ 
ucts  in  the  market  was  sponsored 
by  Kastor,  Hilton,  Chesley, 
Clifford  &  Atherton  and  the 
agency’s  Canadian  affiliate, 
Bradley,  Venning,  Hilton  & 
Athei-ton,  Toronto. 

Peter  Hilton,  agency  presi¬ 
dent,  related  the  current  vast 
flow  of  new  merchandise  to  in¬ 
creased  advertising  budgets  that 
will  be  profitable  to  both  media 
and  advertising  agencies. 

Mr.  Deskey  urged  the  more 
than  200  attending  “to  recog¬ 
nize  the  opportunity  that  the 
exploding  technology  is  pix)- 
viding  us  in  the  immediate 
future.” 

“Manufacturing  companies  as 
a  group  report  that  they  expect 
11%  of  their  sales  in  1959  will 
be  in  products  that  were  not 
made  in  1955,  with  some  com¬ 
panies  expecting  the  figures  to 
ron  as  high  as  20%, ”  Mr.  Deskey 
said. 

“An  analysis  of  the  consumer- 
goods  mai’ket  for  the  past  10 
years  shows  the  furious  change 
of  pace.  Out  of  100  leading 
brands  10  years  ago,  only  40 
remain  in  first  place  today.  A 
careful  study  of  the  60  that  lost 
out  shows  the  following  reasons: 

(1)  competition  fi’om  an  im¬ 
proved  product,  54%;  (2)  com¬ 
petition  from  a  radically  new 
product,  23%;  and  (3)  compe¬ 
tition  from  superior  advertising 
and  pi'omotion,  23%. 

“It  is  apparent  that  77%  lost 
leadership  because  they  did  not 
successfully  meet  the  challenge 
of  new  product  development.” 

Importance  of  pre-testing  ad¬ 
vertising  of  new  pi'oducts  was 
considered  by  Donald  H.  Mc¬ 
Collum,  vicepresident,  Schwerin 
Reseai’ch  Corp.,  which  pre-tests 
TV  commercials  by  the  Compe¬ 
titive  Preference  Test.”  The 
tests  are  conducted  before  audi¬ 
ences  of  300.  They  can  be  and 
have  been  given  before  commer¬ 
cials  were  seen,  so  that  changes 
in  the  number  of  people  choosing 
the  brand  after  exposure  to  the 
advertising  can  be  noted,  he 
said. 

Arthur  D.  Herrick,  director. 
New  Drog  Institute,  Inc.,  dis¬ 
cussed  the  need  for  proving  new 
product  claims. 

“A  valid  claim,  supported  by 


Ad  Agents 

substantial  evidence,  is  unques¬ 
tionably  the  most  potent  per¬ 
suasive  and  effective  means  of 
selling  the  pi*oduct,  increasing 
sales  in  today’s  highly  comi)eti- 
tive  markets,  and  enhancing  the 
prestige  of  his  company,”  he 
said.  “An  honest  proven  claim 
conveys  and  instills  confidence 
in  the  product,  confidence  in  the 
brand,  and  confidence  in  the  in¬ 
tegrity  of  the  firm.” 

Gilbert  D.  Miles,  Colgate- 
Palmolive  Company,  suggested 
manufacturers  should  “be  care¬ 
ful  about  demands  for  newsiness 
and  in  most  cases  recognize  that 
what  we  are  after  are  more 
highly  developed  and  refined 
products  to  fit  the  existing  needs 
of  some  segment  of  our  society.” 

“As  the  pressure  for  new 
products  increases  and  the  use¬ 
ful  market  life  of  established 
brands  diminishes,  it  becomes 
harder  and  harder  to  succeed  in 
the  race  for  the  new  to  replace 
the  old,”  he  said.  “If  the  per¬ 
centage  of  successful  new  prod¬ 
ucts  compai’ed  to  failui’es  is  in¬ 
creased  in  any  market  by  more 
careful  planning  of  new  en¬ 
trants,  it  will  sui’ely  make  life 
easier  and  success  more  certain 
for  all  those  who  do  their  job 
well.  This  wdll  be  so,  because 
dealers  and  consumers  will  not 
be  as  reluctant  to  tiy  new  items 
if  they  have  suffered  fewer  dis¬ 
appointments.  Thus,  any  general 
industiy-wide  improvement  in 
this  regard  becomes  an  asset 
for  all.” 

Mr.  Hilton  commented  that  the 
importance  of  newspaper  adver¬ 
tising  columns  for  the  introduc¬ 
tion  of  new  products  was  well 
known  and  practiced  by  adver¬ 
tising  agencies. 

• 

Detroit  Maiiafter 
Appointed  by  W-H 

San  Francisco 

Nelson  Roberts  Jr.,  automo¬ 
tive  editor,  San  Diego  (Calif.) 
Vnion-Trihune,  has  been  named 
Detroit  office  manager  of  West- 
Holliday  Co.,  effective  Nov.  2. 

Mr.  Roberts  will  replace  Paul 
West  Jr.,  W-H’s  San  Francisco 
office  manager  who  has  been 
acting  Detroit  manager  since 
Sept.  1. 

Mr.  Robert’s  Union-Tribune 
career  dates  back  to  1945  and 
parallels  that  of  his  father.  Nel¬ 
son  Roberts  Sr.  The  W-H  presi¬ 
dent  was  automotive  editor  and 
then  advertising  director  of  the 
U-T  before  becoming  a  W-H 
partner. 


Papers  Called  Top 
Meflium  for  Food 

Washington 

Newspapers  are  the  best 
medium  for  food  advertising  and 
for  marketing  information  on 
food,  the  U.  S.  Department  of 
Agriculture  has  certified  after 
experience  surveys  which  cover¬ 
ed  40  states  and  Puerto  Rico. 

These  findings  are  the  com¬ 
posite  arising  out  of  fact-finding 
studies  made  by  State  Extension 
Services  and  cleared  through  the 
Federal  agency  in  Washington, 
which  cited  these  reasons: 

“The  printed  word  can  be 
read,  reread,  clipped  and  filed. 
And  for  some  reason  or  other, 
it  commands  more  authority 
than  casual  statements  on  radio 
and  television. 

“In  some  areas,  television  and 
radio  offer  excellent  outlets  for 
food  infonnation.  They  reach 
many  people  who  actually  pre¬ 
fer  pictures  to  words.  However, 
programs  which  feature  food 
facts  are  rapidly  losing  out  in 
radio’s  swing  to  music  and  news 
and  television’s  rush  toward 
more  network  shows.” 


Liquor  Store  Mat  Kits, 
Sound  Film  Announced 

Through  the  facilities  of 
Liquor  Store  Promotions,  Inc., 
New  York,  more  than  1,700 
newspapers  across  the  country 
will  receive,  during  the  week, 
their  free  liquor  store  mat-kit, 
containing  hundi-eds  of  mats  of 
name  brand  liquor  bottles,  sea¬ 
sonal  artwork,  logos,  sales  and 
seiwice  copy. 

Each  kit  contains  catalogs 
that  carry  complete  index  and 
proof  sheets  of  the  contents,  for 
use  by  the  retail  advertising 
salesman  when  he  calls  on  liquor 
retailers.  The  catalog  proofs  are 
also  suitable  for  offset  reproduc¬ 
tion. 

The  October  issue  of  Liquor 
Store  magazine  will  carry  the 
complete  kit  catalog  to  over  40,- 
000  liquor  store  owners.  In  this 
way,  virtually  every  liquor  store 
operator  will  be  “pre-sold”  on 
the  availability  of  advertising 
mats,  through  his  local  news¬ 
paper. 

Liquor  Store  Promotions  has 
also  produced  in  cooperation 
with  the  Bureau  of  Advertising, 
ANPA,  a  20-minute  color  and 
sound  slide  film,  “The  Store 
Window  Everybody  Sees,”  de¬ 
signed  to  show  liquor  retailers 
why  and  how’  to  advertise. 

"The  free  kit  and  loan  of  the 
film,  both  designed  to  help  news¬ 
papers  increase  retail  liquor 
linage,  can  be  obtained  by  writ¬ 
ing  Ted  Jobson,  Liquor  Store 
Promotions,  Inc.,  17  East  48th 
Street,  New  York  17,  N.  Y. 
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Program  Set 
For  Midwest 
Color  Meet 

Chicacc 

Program  plans  for  the  Mid 
America  Newspaper  ROP  Colo: 
Conference  here  Nov.  17  at  tb 
Sheraton  Hotel  were  announced 
this  week  by  J.  H.  Sawyer 
Sawyer-Ferguson- Walker  Co. 

The  conference,  which  has  at¬ 
tracted  more  than  200  resem 
tions  from  newspaper  produc 
tion  and  ad  managers,  and  ad¬ 
vertising  agency  executives,  L« 
co-sponsored  by  Sawyer-Fergti 
son- Walker  Co.,  Lake  Shore 
Electrotype  Co.,  Art  Directors 
Club  of  Chicago  and  the  Adver 
tising  Agency  Production  Men's 
Club.  Host  at  a  closing  hos¬ 
pitality  party  will  be  Goss  Print 
ing  Press  Co. 

Knoll  lo  Keynolp 

The  morning  session  will  dei 
with  advances  in  ROP  color  pro¬ 
duction.  Following  talks  by  Mr 
Sawyer  and  F.  E.  Reilly  of  Lai 
Shore  Electrotype,  Laurem 
Knott,  Chicago  S^^n-Times  ar 
Chicago  Daily  Netvs  advertisir; 
director,  will  keynote  the  cor. 
ference.  Other  speakero  .-^cher 
uled  for  the  moniing  H 
include  L.  E.  Goda  Jr.,  Eastma’ji 
Kodak  Co.;  Arthur  Dunn,  eiL 
ecutive  vicepresident,  Fitzgera  1 
Advertising  Agency;  Jamei 
Sherman,  McCann -EricksorP 
Inc.;  Paul  Lehman,  Leo  Bumei 
Co. 

Tuesday  noon  the  conferer 
will  hear  John  Carmichael,  Ch 
cago  Daily  Neu's  sports  editor 
on  “Inside  of  Sports.”  Harrr 
King,  Chicago  Tribune,  will  pro 
side.  In  the  aftenioon,  the  pr 
gram  includes: 

“Sales  Productivity  in  t: 
Newspaper  Color  Mt'dium' 
Walter  Kurz,  Chicago  Tribur 
advertising  manager;  “Aur.' 
Jemima  Needs  More  Color, 
Kenneth  Browning,  Quaker  Oat' 
Co.;  “Building  Sales  Throu?i 
Color,”  Glenn  Arthur,  Appktr" 
(Wis.)  Post-Crescent;  “(k)lot 
for  Sales  Sake,”  Ted  Gomoli) 
Sheep  Producers  Council ; 
Color:  Does  It  Work  for  hi 
tional  Advertisers?”  Williis 
Lyddan,  Campbell-Mithun,  Ino 
“ROP  Color  1959:  Its  Ani- 
abilities  and  Cost  in  Amerid^ 
Standard  Metropolitan  M:' 
kets,”  Jack  Sacks,  Washing^* 
(D.  C.)  Post  and  Times-IlertH 
“ROP  Color  Works  Hard 
Standard  Oil,”  Wesley  I.  Nor' 
Standard  Oil  Co.  (Indiana' 
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Do  your  best  liuntxng:  first 


When  you  want  to  really  sell  — take 
a  compact,  easy  to  reach  market  with 
a  high  (^7,381)  family  income— with 
Retail  Sales  larger  than  in  any  one  of 
35  entire  States. 


This  is  the  Cleveland  Market 
and  you  sell  it  in  the  Plain  Dealer 


Your  advertising  in  the  Plain  Dealer  is  like  adding  another  full  state  to  your  Sales  Potential. 

WRITE  -  WIRE-  PHONE 

The  Cleveland  PLAIN  DEALER 

R't’rtstnttd  by  CresmerO  }Yoodward,  Ine.,  Ativ  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
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RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

_ (000) _ 

Total  Retoil  Soles _ $2,183,389 

Retail  Food  Soles _  580,592 

Retail  Drug  Soles _ 85,464 

Automotive _ 353,778 

Gos  Stations _ 1 45,825 

Furniture,  Household  Appliances _ 1 13,896 


26  ADJACENT 
COUNTIES 
(000) 

$1,816,558  ~ 
479,486 
51,380 
337,921 
165,980 
91,658 


$3,999,947 
1 ,060,078 
136,844 
691,699 
311,805 
205,554 


(Source.  Sales  Management  Survey  of  Buying  Power,  May  W.  1959} 

^  Akron,  Canton  and  YounBslown  Countio*  aro  not  inclvdod  in  above  tales 


Whatever 
you  sell  In  Greater 
Cleveland  you'll 
sell  more  of  It 
In  The  Plain  Dealer 


STEREO/COLOR 


AWARDS 
FOR  EXCELLENCE 
in  the  1959 
'Editor  &  Publisher' 
competition 


235  West  Washington  Boulevard  •  Whittier,  California 


The  Other  Media 

TV  WESTERNS  CALLED  ‘SEEDY  SALESMEN’— Two  separate 
sourees  last  week  called  the  draw  on  TV  western  programs  as 
sellers  of  sponsors’  products.  Horace  Schwerin,  head  of  commercial 
testing  Schwerin  Research  Corp.,  told  Broadcast  Ad  Club  of  Chi- 
cago;  “Many  of  the  programs  are  seedy  salesmen  who  make  the 
most  calls;  not  qualified  salesmen  who  can  bring  in  the  orders" 

He  said  many  firms  are  afflicted  with  “a  blind  faith  in  numerology" 
when  it  comes  to  TV  advertising.  Result;  qualitative  factors  are 
ignored  in  an  “over-reliance  on  certain  types  of  blood  and  thunder 
;  shows.” 

I  “Despite  the  circulation  these  programs  obtain,”  he  said. 

!  “Schwerin  Research  studies  have  shown  that  commercials  placed 
in  them  seldom  have  efficient  results  in  getting  people  to  choose 
I  the  brands  advertised,  much  less  create  desirable  impressions  regard 
ing  the  companies  involved.” 

Mr.  Schwerin  said  studies  show  in  many  cases  that  same  com 
mercials  that  did  extremely  well  in  other  types  of  programs  failed 
to  have  any  favorable  influence  when  housed  in  “tense”  programs. 

The  other  source  was  a  study  by  Television  Personal  Interviews. 
Inc.  (TPI)  which  bases  studies  on  “qualitative”  information.  This 
study  was  limited  to  “awareness”  of  the  compact  car  and  showed 
that  highest  awareness  came  from  viewers  of  western  shows  fol 
I  lowed  by  those  watching  adventure  series.  Viewers  of  family  situa 
■  tion  shows  were  least  aware.  “However,”  study  emphasized,  “tht 
number  viewing  the  family  situation  show  that  would  consider  pin 
j  chase  was  more  than  double  the  number  for  either  of  the  other 
two  types  of  shows,” 

*  *  * 

SUPER  MARKET  TV  TEST  STARTED— Start  of  six-montl 
test  of  in-store  advertising  by  means  of  closed-circuit  TV  announced 
I  this  week  by  Store-Video,  Inc.,  and  Grand  Union  Co.  (E&P,  Ma' 
30.  page  20).  Purpose  of  test:  to  determine  whether  this  form  oi 
advertising  for  supermarkets  and  food  stores  will  stimulate  sale 
of  products  advertised,  as  well  as  total  store  sales.  Test  being  con¬ 
ducted  in  a  Grand  Union  supermarket  at  231st  Street  and  Broadway 
New  York.  To  insure  reliable  results,  a  comparable  (irand  Unior 
store,  also  in  Bronx,  is  being  used  as  a  control. 

■»  •*  * 

I  MUSIC  SURVEY  ANSWERS  ROCK  ’N  ROLL  CONTROVEKS^ 
I  l.ast  summer.  Radio  KING,  Seattle,  Wash.,  NBC’s  affiliate  in  Pacih 
Northwest,  launched  survey  of  popular  music  likes  and  dislikes  of 
persons  residing  in  15  Western  Washington  counties  (E&P.  Aug.! 
page  18).  Here  are  highlights  of  the  survey  findings:  1)  Raucoii' 
rock  ’n  roll  drew  more  unfavorable  reaction  than  all  other  types  oi 
popular  music;  2)  Raucous  rock  ’n  roll  hits  had  greatest  suppof 
in  12-16  age  group;  3)  Even  in  12-16  age  bracket,  raucous  rod 
’n  roll  hits  were  not  top  vote  getters;  4)  With  all  age  groups  com¬ 
bined.  easily-recognized  standard  tunes  drew  most  favorable  ro 
sponse.  Current  hits  other  than  rock  ’n  roll  were  a  strong  third. 

PIB  REPORTS  LARGEST  AD  GAIN  FOR  MAGAZINES-! 
$57  million  gain  in  advertising  revenue  on  part  of  83  farm  »ii<f 
consumer  magazines  measured  by  Publishers  Information  Bur«'« 
was  largest  in  magazine  publishing  history.  Magazine  Advertisii! 
Bureau  of  Magazine  Publishers  Association  reports.  Increase  amouni 
ed  to  12%  over  same  period  last  year.  Nine-month  ’59  revenue  «l 
measured  magazines  was  $.549,524,000  against  $492,644,000  in  saw 
period  last  year;  representing  .54,709  pages  of  ads  this  year  again-- 
M,761  last  year. 

*-*-*- 

DMAA  RESEARCH  REPORT  CITES  AIRLINE  CAMPAIGN- 
An  American  Airlines  mail  ad  campaign  to  some  683.026 
pulled  141,690  replies,  or  21%  return,  according  to  a  Direct 
Advertising  Association  report.  Mailing  went  to  hotel  credit  cart 


POPAI  TELLS  OF  41%  PLUS-SALES  GAIN— Retailers,  report- 
Point-of-Purchase  Advertising  Institute,  can  increase  customer’s  w 
planned  purchases  by  41%  over  what  they  would  be  without  sai^ 
aids,  by  using  point-of-purchase  materials.  Study  shows  .34^  * 
supermarket  purchases  are  unplanned  plus-sales.  Point-of-purchW 
materials  and  special  price  sales  account  for  73%  of  these  W 
planned  purchases,  the  report  notes. 

-  '  ''  ,  ,  '  ^5.  saiWi* 
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Want  to  make  your 
grocery  sales  jump  in  the 
Washington,  D.C  market? 


Do  what  Washington's  most  successful  grocery  advertisers  are  doing.  Build  your  schedules 
around  The  Washington  Star— the  top  newspaper  in  Washington  for  grocery  advertising. 
Look  at  the  figures  below  for  convincing  proof. 


D 
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During  the  first  8  months  of  1959  .  . . 

THE  STAR  OUTGAINED 

Washington's  two  other  newspapers  in  retail  grocery  advertising 

BY  NEARLY  3  TO  1  over  same  period  of  1958 


THE  WASHINGTON  STAR  GAINED  185,919  lines  and  increased  to  47.1%  of  field 

The  Post-Times  Herald . gained  64,216  lines  and  dropped  to  41.9%  of  field 

The  Daily  News . gained  10,496  lines  and  dropped  to  11%  of  field 


Because  The  Star’s  circulation  is  concentrated  in  the  sections  hav¬ 
ing  the  highest  median  incomes,  it  produces  the  most  business  for 
Washington’s  leading  chains  and  independent  grocers.  It  will  also 
produce  just  as  effectively  for  advertisers  out  to  market  new  prod¬ 
ucts  in  this  vastly  important  area  or  to  improve  the  standing  of 
established  lines. 


Check  with  your  O'Mara  &  Ormsbee  man 
about  The  Star's 

Multiple  Page  Discounts 
on  Full  ROP  COLOR 


CDaaaizD  izDcziiiiD  aciDt 


The  Washington  Star 

EVENING  &  SUNDAY  -jir  WASHINGTON,  D.C. 

Rapreienfed  nationally  by;  O'Mara  and  Orm%bee,  Int.,  342  Madison  Avenue,  NYC  17;  Ch'cago— Detroit— los  Angelas— San  Francisco 
Spetial  Florida  representative;  McAskill,  Herman  A  Daley,  Inc.,  Roosevelt  Bldg.,  4014  Chase  Ave.,  M'ami  Beach,  Florida. 
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"Fd  try  to  get  it  on  Joe’s  page . . . 


99 


Media  men  know  Joe  Kaselow’s  daily  ad  news  column  is 
just  one  of  many  reasons  why  the  TRIB  attracts  men 
who  mean  business ...  is  the  top  spot  for  reaching  de¬ 
cision  makers  in  management  and  agencies.  Another 
plus  —  the  New  York  Herald  Tribune’s  open  rate  of 
$1.67  a  line  (lower  on  contracts)  makes  an  effective 
pitch  economical! _ 


I 


Publication  Advertisers 
in  the  Herald  Tribune 

(First  nine  months— 1959) 


NEWSPAPERS  AND  NEWSPAPER  SUPPLEMENTS 


American  Weekly 
Boston  Herald  Traveler 
Boston  Record-American 
Buffalo  Courier-Express 
Chicago  Sun-Times 
Chicago  Tribune 
Dallas  News 

Des  Moines  Register  &  Tribune 

The  Financial  Times 

Georgia  Group 

Hamilton  Spectator 

Hearst  Newspapers 

Los  Angeles  Times 

Louisville  Courier-Journal  Times 


Miami  Herald 

New  York  Journal-American 
New  York  Mirror 
New  York  News 

New  York  World-Telegram  and  Sun 
Parade 

St.  Louis  Globe-Democrat 
St.  Louis  Post-Dispatch 
San  Francisco  Examiner 
Southam  Newspapers 
Tampa  Tribune 
This  Week 

Troy  Record  Times  Record 
Wall  Street  Journal 


American  Heritage 
American  Home 
Barron’s 

Bride's  Magazine 
Business  Week 
Civil  War  Times 
Curator 
Esquire 
Family  Circle 
Financial  World 
Forbes 

Good  Housekeeping 
Grit 

Hearst  Magazines 
Holiday 

House  Beautiful 
House  &  Garden 
I  Ladies’  Home  Journal 
I  Life 


MAGAZINES 

Look 

McCall’s 

Nation’s  Business 
Newsweek 

Paperback  Book  News 
Parents’  Magazine 
Quote 

Reader’s  Digest 
Redbook 

Saturday  Evening  Post 

Seventeen 

Sports  Illustrated 

The  Atlantic 

The  New  Yorker 

Time 

True 

TV  Guide 

U.S.  News  &  World  Report 
Woman’s  Day 

Source:  Media  Records 


the  NEW  YORK  HERALD  TRIBUNE 

230  West  41st  Street,  New  York  36,  N.Y.  •  PE  6-4000 

A  European  Edition  is  published  daily  in  Paris 


Space  Buyer,  .,F,Y,  L 

!  LATENT  INFORMATION  on  the  Los  Angeles  Market  area  and 
j  its  advertising  media  is  available  (without  charge)  in  the  1959  edi¬ 
tion  of  “Los  Angeles,  the  Market  and  Its  newspapers,”  a  compre- 
I  hensive  study  issued  by  the  Market  Research  Department  of  the  Los 
Angeles  Times.  Factors  analyzed  include  retail  sales,  population, 
automotive  registration,  climate  and  geography,  education,  housing, 
income,  industry,  prices,  finance,  transportatiop  and  utilities.  The 
report  includes  comparative  studies  of  the  circulation,  content  and 
advertising  volume  of  major  Los  Angeles  newspapers. 

I  «  *  » 

!  CITY’  ZONE — The  Audit  Bureau  of  Circulations  has  set  the  Long 
I  Beach.  Calif,  city  zone  population  figure  at  .508,369,  boosting  it  to 
I  the  “over  half  million”  population  group.  The  former  figure  was 
391,981.  This  represents  a  27%  population  increase  in  a  four-year 
period  and  reflects  the  fast  growth  of  the  Los  Angeles-Long  Beach 
!  Metropolitan  Area,  says  Ralph  Taylor,  promotion  manager  of  the 
Long  Beach  Independent,  Press-Telegram. 

»  *  * 

j  .MORE  THAN  800  ANTIQUES  ENTHUSIASTS  turned  out  for  a 
'  lecture  sponsored  by  the  Hartford  (Conn.)  Courant  on  “Decorating 
for  and  with  Antiques,”  Wednesday,  Oct.  14.  The  Courant  borrowed 
priceless  period  pieces  ranging  from  pewter  to  an  Early  .American 
Carver  chair,  from  the  Wadsworth  .Atheneum.  .At  the  close  of  the 
lecture,  some  100  women  crowded  close  to  the  speaker  for  help  with 
I  individual  decorating  problems. 

*  *  * 

BOWLING  CLINIC  ATTENDANCE  RECORDS  went  flying  like 
tenpins  during  a  Louisville  Times  public  service  event  Oct.  8-13. 
For  15  sessions,  total  attendance  touched  8,000.  For  comparative 
purposes,  Detroit  clinic,  also  highly  successful,  drew  10,480  for  46 
sessions.  Two  of  the  Louisville  shows  drew  more  than  1,400  bowling 
fans,  the  highest  in  the  clinic’s  history  of  operation  in  26  cities. 

I  Five  nationally  famous  bowlers  gave  lectures,  personal  instruc¬ 
tion  and  demonstrations  at  each  session.  Dean  Eagle,  sports  editor 
of  the  Louisville  Times,  directed  the  clinics  presentation. 

*  *  * 

For  the  second  year,  the  Philadelphia  (Pa.)  Daily  News  is  heavily 
promoting  a  Shop  Downtown  Saturday  campaign.  Starting  with  full 
j  page  ads  on  a  weekly  basis,  using  two  photogenic  youngsters  to 
promote  family  shopping,  the  Daily  News  extended  the  campaign 
into  all  media.  The  Daily  News  averages  75  announcements  a  day 
every  day  on  broadcast  facilities. 

The  youngsters  who  are  modeling  the  Shop  Downtown  ads  will 
he  shown  in  a  series  of  typical  fun  situations  for  children.  The  first 
ad  showed  them  “going  wild”  with  nickels  at  the  .Automat  and  a 
future  ad  will  show  them  riding  on  the  cab  of  the  locomotive  at 
I  downtown  Franklin  Institute.  Headline  of  this  ad  will  be  “\^e  have 
the  most  fun  on  Saturday  downtown.”  Copy  will  highlight  the  many 
diversions  available  to  youngsters  downtown  that  aren  t  available 
elsewhere. 

*  *  « 

A  TOUCH  OF  OLD  ENGLAND  has  reached  Canada  through 
the  honor  boxes  of  the  Globe  and  Mail,  Toronto’s  morning  news¬ 
paper.  .Along  the  lines  of  the  “contents  bills”  placed  by  British 
'  newspapers  at  every  intersection  in  Britain,  the  Globe  and  Mail  is 
placing  up-to-the-minute  cards  on  its  honor  boxes  to  advertise  the 
,  news  of  the  day.  Circulation  Manager  J.  C.  Laidlaw  says  that  this 
overnight  operation  has  aroused  much  more  interest  than  any  other 
form  of  artistic  display.  “Up  to  now  our  lM)xes  stf>od  dumbly  at  the 
I  corner.  Now  they  shout  the  news,”  he  says. 

*  *  * 

31  OF  THE  BEST  SPORTS  CAR  DRIVERS  matched  their  skill 
and  their  machines  before  75.000  racing  enthusiasts  Oct.  11  at  the 
second  annual  Times-Mirror  Grand  Prix  for  Sports  Cars  at  River¬ 
side,  Calif.  When  the  dust  and  exhaust  fumes  had  cleared.  Santa 
Monica  driver  Phil  Hill  and  his  f'errari  claimed  first  place  laurels 
and  $7,250  in  prize  money.  In  its  second  year,  the  newspaper-spon¬ 
sored  event  has  already  become  one  of  the  leading  sports  car  races 
in  the  world.  Net  proceeds  will  go  to  youth  activities. 
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Retail  Group 
Plans  Heavy 
PR  Program 


Philadelphia 

“It  is  high  time  retailing 
adopted  a  broader,  more  pro¬ 
gressive  concept  of  public  re¬ 
lations,”  said  Nathan  J.  Gold, 
president  of  the  National  Re¬ 
tail  Merchants  Association,  at 
a  luncheon  at  the  Poor  Richard 
Club  here  this  week. 

Announcing  that  the  NRMA 
is  inaugurating  a  program  to 
coordinate  an  industry-wide  pub¬ 
lic  relations  program,  Mr.  Gold, 
who  is  board  chairman  of  Gold 
&  Co.,  Lincoln,  Neb.,  department 
store,  said,  “We  cannot  afford  to 
wait  for  the  misconceptions 
prevalent  in  the  public  mind  to 
finally  result  in  mutation  of 
goodwill  and  in  restrictive  laws.” 


tising  space.  He  stated  that  these 
contributions  are  not  known  to 
the  general  public  and  often 
unrealized  by  a  store’s  OAvn  per¬ 
sonnel  and  executives. 

Mr.  Gold  said,  “It  is  time  that 
America’s  merchants  began  to 
utilize  modern  methods  of  com¬ 
munications  not  only  to  sell 
goods,  but  to  sell  themselves  and 
their  businesses  to  the  public.” 

Retailing  should  relate  to  the 
public,  said  Mr.  Gold,  “first,  by 
recognizing  that  it  takes  more 
than  a  well  run  business  to  be 
successful.  ...  It  takes  person¬ 
ality,  friendliness,  showman¬ 
ship.  We  have  to  earn  the  good 
will  and  respect  of  the  people 
who  work  for  us  and  buy  from 
us. 


Retailing's  Rule 


The  NRMA  official  pointed  out 
that  retailing  accounts  for  a  very 
high  portion  of  local  employ¬ 
ment,  local  taxes,  contributions 
to  local  philanthropies,  and  sup¬ 
ports  many  other  local  busi¬ 
nesses  through  purchases  of 
products,  services,  and  adver- 


Gore  Names  Karp 

Peter  Karp,  media  director  at 
Smith,  Hagel  &  Knud.sen  Inc. 
for  three  years,  and  before  that 
a  market  researcher  for  the  Bu¬ 
reau  of  Advertising,  ANPA,  has 
been  named  media  director  at 
Chester  Gore  Co.,  Inc.,  New 
York. 


Tiying  to  cover  too  many  bases 
with  too  few  players? 
Remember, 


Everywhere, 
at  agencies  and  clients,  men  who 
can  help  you  build  linage  records 
read  The  Wall  Street  Journal 


publishtJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


OSEFUl  i  ’ 


UNE" 


Special  Section  Part 
Of  Electrical  Drive 


“Second,  retailing  should  con¬ 
tinue  to  play  an  aggressive  part 
as  a  community  citizen,  and 
above  all  should  let  the  public 
know  about  the  community  con¬ 
tributions  it  is  making  and  will 
make.” 


A  special  “Give  Better  Elec¬ 
trically”  newspaper  section  was 
distributed  last  week  by  Pub¬ 
lishers  Auxiliary  to  10,000  daily 
and  weekly  newspapeis  as  part 
of  the  electrical  industry’s  sec¬ 
ond  Christmas  gift  promotion. 
Key  element  in  the  drive  will 
be  a  multi-page  “Give  Better 
Electrically”  advertacular  in  the 
Nov.  21  issue  of  Saturday  Eve- 
niuff  Post  magazine. 

Coordinated  nationally  by  the 
Live  Better  Electrically  Project, 
New  York,  and  the  Edison  Elec¬ 
tric  Institute,  the  program  is 
hacked  by  local  utilities  through¬ 
out  the  U.  S. 


Car  Dealers 
Find  Sales. 


Winners  of  Milk  Ad 
Contest  Announeed 


Budget  Tie 


Washington 

Winners  of  awards  for  adver¬ 
tising  in  the  25th  annual  adver¬ 
tising  contest  of  the  Milk  Indus¬ 
try  Foundation  were  announced 
here  last  week. 

First  Award  for  milk  adver¬ 
tising  in  newsiiapers  in  markets 
over  250,000  population  went  to 
Milk  Foundation,  Inc.,  Chicago 
(McCann-Erickson,  Inc.).  Fir.st 
Award  for  milk  advertising  in 
newspapers  in  markets  of  under 
250,000  population  was  won  by 
Farmers  Co-operative  Dairy, 
Inc.,  Winston-Salem,  N.  C. 
(Long-Haymes  Advertising 
Agency). 

The  Borden  Co.,  Chicago 
(Young  &  Rubicam,  Inc.)  won 
Fii’st  Award  for  advertising  of 
specialty  products  and  by-prod¬ 
ucts  in  newspapers. 

This  year  no  First  Award  was 
presented  for  institutional  or 
I  public  relations  advertising  in 
I  newspapers. 

j  This  week  the  Foundation  an- 
j  nounced  that  America’s  milk 
'  dealers  spent  a  record  $76  mil- 
j  lion  dollars  for  advertising  and 
promotion  in  1958,  of  which 
;  60%,  or  $45,885,000,  went  to 
newspapers,  radio-TV,  billboards 
and  car  cards.  Compared  with 
1957,  share  of  the  advertising 
dollar  spent  for  newspaper  and 
radio-TV  decreased  by  6%.  Pro¬ 
portion  spent  for  public  relations 
increased  10%. 


Paramount  Names  Rami 


There  is  a  close  relationship 
between  a  satisfactory  adver 
tising  budget  and  success  in  the 
sales  records,  the  Pl.vmoutk 
Dealers  Association  of  Souther 
California  has  leanied. 

As  a  result,  reports  Automi'- 
tive  News  from  Los  Angeles, 
the  dealer  group  has  approvei 
a  dues  advertising  assesment  in¬ 
crease  from  the  fonner  $20  tn 
$30  per  new  Plymouth  sold  (flee: 
.sales  excluded). 

The  association  took  the  actio: 
last  week  and  said  the  reaso: 
was  to  improve  on  “the  compar 
atively  weak  advertising  voice 
of  the  association  in  this  marke: 
during  the  past  yeai\” 

Plymouth  penetration  in  tht 
market  has  slipped  from  10.25 
in  the  1957-58  period  to  5.4'" 
at  present,  it  was  noted. 

Four  other  reasons  were 


given : 

1 — The  small  amount  of  fund 
now'  available  to  introduce  the 
new  models  and  the  importanc' 
of  a  heavy  advertising  effort  i 
pu.sh  Plymouth  in  the  first  qua: 
ter  of  the  model  year  (Noveir. 
ber-January) . 

2. — New  competition  froit 
Corvair,  Falcon  and  Valiant  ar 
well  as  from  other  makes  whicr 
have  downgraded  models  price 
wise. 

3 —  Loss  of  Dodge  dealers  an. 
competition  from  them  with  tht 
Dart. 

4 —  -The  need  of  strong  deale 
identification  with  Plymouth  no» 
that  the  Dodge  splitoff  is  in  fui 
effect. 


Cliipago  News  Adds 
Foml  Ad  Division 


Harold  Rand,  publicity  man¬ 
ager  of  Walt  Disney’s  Buena 
Vista  Film  Distribution  Co.,  bas 
been  named  publicity  manager 
of  Paramount  Pictures,  effective 
Nov.  2.  He  succeeds  Burt  Cham¬ 
pion  who  is  resigning,  effective 
Nov.  6. 


EDITOR  &.  PU 


Chicag- 

Creation  of  a  new  advertisin? 
division,  embracing  both  nation 
al  and  retail  food  ads  apiiearini 
in  the  Chicago  Daily  News,  an- 
appointment  of  three  men  to 
news  posts  were  announced  hero 
by  Budd  Gore,  ad  manager. 

Leon  F.  Biedermann  has  b<«: 
named  to  head  the  new  depar: 
ment,  which  will  be  on  the  sair.' 
level  as  retail,  national  and  cla-' 
sified  ad  departments.  He 
been  national  ad  manager 
22  years. 

Robert  C.  Henderson  has  bw- 
named  national  ad  manager,  sue 
ceeding  Mr.  Biedermann.  M: 
Henderson  has  been  with  th* 
Daily  News  since  1953. 

John  T.  Mellen  has  boot 
named  assistant  retail  ad  mAf 
ager. 

B  L  I  S  H  E  R  for  October  24.  I’’’ 
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Metropolitan  Dallas 
is  BIG! 


Population  passed  the  magic  million  mark  with 
the  addition  of  three  counties  to  the  Dallas 
Standard  Metropolitan  Area! 


THE  DALLAS  MORNING 


TEXAS'  LARGEST  NEWSPAPER 


LOWEST  MILLINE  RATEI 


R*pr«s*nt*d  Nationally  by  CRK8MKR  A  WOODWARD,  INC. 

New  York  #  Chicago  e  Detroit  e  Atlanta  e  Los  Angeles  e  San  Francisco 
editor  8c  publisher  for  October  24,  1959 


and  only  THE  DALLAS  NEWS  is  big  enough  to  sell  both! 

•  with  60.1%  larger  circulation  than  Dalla.s’  second  newspaper  in  the  three 
added  counties 

•  and  the  singular  ability  to  reach  non-resident  customers  throughout  the 
bigger,  surrounding  Market  Dallas  whose  buying  accounts  for  21.5%  of 
the  Metropolitan  Area’s  retail  sales! 

SM.  Moy  10,  I9S9;  ABC  Audilt,  Mor  31.  1939 


MARKET  DALLAS 
IS  BIGGER! 

With  over  3!*  million  people.  Market  Dallas  is 
Texas’  largest,  richest  market  area! 


Coryell  Urges 
Return  to 
Creativeness 


when  it  resulted  in  the  place¬ 
ment  or  acceptance  of  poorly 
px’epared  ads.  He  suggested  that 
newspaper  advertising  execu¬ 
tives  all  over  the  country  set  up 
creative  training  programs  de¬ 
signed  to  “put  the  sell  back  into 
the  ads  instead  of  into  the  sales- 


Denver,  Colo. 

Roger  C.  Coryell,  general  sales 
manager  of  Metro  Associated 
Seiwices,  Inc.,  was  the  feature 
luncheon  speaker  at  the  61st  an¬ 
nual  Mountain  Ad  Men  meeting 
held  here  last  week.  He  was  in¬ 
troduced  by  the  president  of  the 
association,  A1  Walker  of  the 
Casper  (W'yo.)  Tribune -He raid 
and  Star,  and  Ted  Taylor,  Metro 
sales  representative. 

Mr.  Coryell  said  that  there 
was  irrefutable  proof  of  the 
superior  productivity  of  news¬ 
paper  advertising  in  all  classifi¬ 
cations,  but  that  more  emphasis 
must  be  placed  on  creating  ads 
that  move  merchandise  at  the 
local  level. 

Sound  Merchandising 

He  asked  that  ad  managers 
spend  more  time  guiding  their 
staffs  in  the  pi^ocesses  of  creative 
ad  writing  based  on  sound  mer¬ 
chandising  principles  and  less 
time  in  teaching  the  art  of  sales¬ 
manship. 

Mr.  Coryell  contended  that 
while  salesmanship  was  fine,  it 
could  be  harmful  and  wasteful 


Humorous  HighUglit 

A  humorous  highlight  of  the 
meeting  came  at  the  climax  of  a 
presentation  by  Scotty  Glasgow 
on  “How’  TV  Reps  Sell  Against 
New'spaper  Advertising.” 

Mr.  Glasgow,  TV  top  sales 
rep  of  1959  in  a  recent  poll,  re¬ 
vealed  that  no  matter  how  good 
he  said  TV  advertising  was,  it 
was  still  second  to  newspaper 
advertising  and  that  he  had  just 
recently  joined  the  advertising 
staff  of  the  Colorado  Springs 
Gazette-Telegraph. 


Hindi  Joins  Kuilner 

William  R.  Hinch,  formerly 
of  Lennen  &  Newell,  this  week 
joined  Kudner  Agency,  Inc.,  as 
a  print  buyer  in  the  media  de¬ 
partment. 


wesi-HoiiMay  Branham  Co. 

In  Pro8l.Sl.aring  Awards  2 

San  Francisco  ^ 

Announcement  of  a  profit- 
sharing  program  covering  all 
West-Holliday  Co.,  employees  is 
made  by  Nelson  Roberts,  presi¬ 
dent.  It  becomes  effective  Jan.  1.  Monroe  H.  Long,  board  chair- 
A  six-month  employment  in  man  of  The  Branham  Company, 
any  of  the  eight  offices  of  the  and  Eugene  F.  Corcoran,  presi- 
national  newspaper  representa-  dent,  announced  this  week  the 
tives  organization  is  the  only  winners  of  the  John  M.  Bran- 
qualification  for  eligibility.  Pay-  ham  Memorial  Scholarship 
ments  will  be  made  quarterly.  Award  and  the  John  Petrie  Me- 
The  profit-sharing  plan  was  morial  Scholarship  Award, 
announced  following  the  coi-po-  Charles  L.  Murn  Jr.,  Albany, 
ration’s  acquisition  of  the  com-  N.  Y.,  and  John  R.  Packwood. 
pany’s  shares  held  in  the  estate  Shreveport,  La.,  were  chosen 
of  Robert  P.  Holliday.  by  a  Columbia  Univei*sity  board 

-  to  be  the  recipients  of  the  tvc 

awards.  The  board  chose  the  bw 
D.  P.  Brother  Co.  out  of  many  applicants  on  the 

Marks  25  Years  their  scholastic  achieve 

ment,  leadership,  citizenship  anc 
Detroit  extra  curricular  activities  while 
More  than  200  members  of  attending  secondary  school.  The 
the  staff  of  D.  P.  Brother  &  Co.,  winners  were  chosen  from  appli- 
national  advertising  agency  with  cants  who  are  either  employee 
headquarters  here,  joined  in  cele-  or  children  or  grandchildren  of 
brating  the  finn’s  25th  anni-  employes  of  a  Branham-repre 
versary.  sented  newspaper,  radio,  or  tele 

The  company  was  founded  vision  station. 

Oct.  8,  1934,  by  Doran  P.  Charles  Murn,  a  graduate  of 
Brother,  who  is  president  of  the  Bethlehem  Central  High  Schoc: 
firm  and  continues  as  chief  ad-  Delmar,  N.  Y.,  is  enrolled  at 


Paper  Names  Witnier 

The  Selma  (Ala)  Times-  Jour¬ 
nal  has  appointed  Wallace  Wit- 
mer  Co.  as  its  national  advertis¬ 
ing  representative. 


D.  P.  Brother  Co. 
Marks  25  Years 


SiMum  <QoiioJL 

WORCESTER 


firm  and  continues  as  chief  ad-  Delmar,  N.  Y.,  is  enrolled  at 
ministrator  and  counsel  in  all  Wagner  College  in  Staten  F 

advertising,  sales  promotion  and  jand,  N.  Y.  He  is  the  son  of 

service  activities.  Charles  L.  Murn  Sr.,  genea 

Starting  out  with  Oldsmobile  manager  of  radio  station  WOKO 
and  AC  Spark  Plug  among  its  m  Albany, 
first  advertising  accounts,  the  Packwood  graduate: I 

firm  now  includes  among  its  na-  f^om  Byrd  High  School  it 


WORCCSTO 

in 

I  Moss- 


86.4% 


intensive  coverage  by 
the  Telegram-Gazette 

158,215  Daily-*—  102,957  Sunday** 


tE.B.I.  —  Sales  Management  Survey  of  Buying  Power  May  1959 
‘Sales  Management  Survey  of  Buying  Power  May  1959 

“Member  m  Audit  December  31,  1958 

The  Worcester 

TELEGRAM  AND  GAZETTE 

WORCESTER,  MASSACHUSETTS  ««« H  A  8 


MOLONEY,  REGAN  t  SCHMITT,  lac. 

Notfonol  Represenlafives 


:  tional  advertising  accounts  Gen-  Shreveport  and  is  enrolled  i 
eral  Motoi-s’  “Guardian  Main-  University  of  Iowa.  Hii 

tenance”  sei-vice  program.  Guide  father  is  the  managing  edito’ 

I  Lamp,  Hyatt  Roller  Bearing,  ^f  Shreveport  Journal. 
Saginaw  Power  Steering,  Harri-  j^e  two  scholarships  were  it 
son  Radiator,  New  Departure  stituted  in  1958  to  commemoratf 
Ball  Bearing,  Rochester  Prod-  ^he  Branham  Company’s  50tt 
ucts  and  Brown-Lipe-Chapin.  anniversary  as  a  national  ad- 
•  vertising  representative  anl 

have  since  been  continued.  Tin 
Cities  Service  DeBow  awards  were  named  after  tk 
!  Announce.  Change. 

Raymond  C.  Keck  has  been  organization,  and  the  late  Joh: 
appointed  manager  of  the  adver-  Petrie  who  succeeded  Mr.  Brat 
tising  department  of  Cities  ham  as  president  in  1936  at: 
Service  Petroleum,  Inc.,  and  later  became  chairman  of  tl» 
Robert  G.  Shortal  has  joined  board, 
the  news  staff  it  was  announced  • 

by  Tom  DeBow,  vicepresident  .  . 
and  director  of  advertising  and  Adopts  Lliseoilllt 
ii®ws.  J.  w.  Schupp,  national  advf: 

Mr.  Keck  foimerly  advertis-  tising  manager,  Lancaster  Nevi- 
ing  and  sales  promotion  man-  papers,  Inc.,  Lancaster,  Pa.,  th- 
ager  of  Cities  Service  Oil  Com-  week  announced  that  effectiif 
pany  (Pa.),  an  affiliate,  joined  Jan.  1  his  papers  will  ado? 
I  the  Cities  Service  organization  new  ad  rate  schedule  includiti 
I  in  1937.  volume  discount  rates. 

'  Mr.  Shortal  has  been  with  • 

United  Press  International  since  mo _ 

1947  and  was  assistant  business 

and  financial  editor.  He  is  the  Bvefalo,  N- ' 

past  president  of  the  New  York  The  Buffalo  Evening 
Financial  Writers’  Association,  Oct.  8  issue  of  76  pages  cof 
Inc.  tained  10  pages  with  color. 
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LEADERS  IN  JOURNALISM 
CHOOSE 

LEADERS  IN  PRODUCTION 


THAT’S  WHY  THE  LEADING  BUSINESS  NEWSPAPER 


THE  WALL  STREET  JOURNAL. 


NATURALLY  CHOSE  THE  NEW 


LINOTYPE  nnn 

COMET  out/ 

Twenty-three  new  Comet  300’s  are  going  into  The  new  Mat-Glide  System  makes  this  Comet 

brand  new  plants  of  the  VVS  J  in  Cleveland,  Spring-  300  the  smoothest  of  ’em  all . . .  for  greater  produc- 

field,  Mass.,  and  in  New  York  bringing  their  nation-  tion,  absolute  dependability,  mimimum  mainte- 

wide  Comet  battery  to  57!  nance  and  longer  life  for  matrices  and  machine. 

Why?  Because  the  Comet  300  is  the  proven  ma-  Ask  your  Linotype  Production  Engineer  (or 
chine  for  fast,  smooth,  dependable  production  and  write  Mergenthaler  Linotype  Company,  29  Ryer- 

the  Wall  Street  Journal  knows  it  can  count  on  the  son  Street,  Brooklyn  5,  N.  Y.)  to  find  out  how  the 

Comet  to  get  the  news  out  while  it’s  hottest.  300  will  speed  (and  economize)  your  typesetting. 


Bureau  Roster 
Lists  1,046 

A  total  membership  of  1,046, 
with  representation  from  all  50 
states,  plus  the  District  of 
Columbia,  Canada,  Bermuda,  the 
Philippine  Republic,  and  Puerto 
Rico,  was  announced  this  week 
by  the  Bureau  of  Advertising, 
ANPA. 

In  a  revised  edition  of  its 
“Bureau  Roster,”  the  organiza¬ 
tion  also  lists  40  associate  mem¬ 
bers — publisher's’  representatives 
and  supplements. 

The  combined  circulation  of 
the  member  newspapers,  the 
Bur  eau  states  in  the  publication, 
“represents  substantially  more 
than  three-fourths”  of  total  daily 
circulation  in  the  U.  S.  and 
Canada. 


Joins  Detroit  INe^s 

Appointment  of  Ronald  Kee¬ 
ler  to  the  sales  staff  of  its 
New  York  advertising  office 
was  announced  this  week  by 
the  Detroit  Xeivs,  Mr.  Keeler 
joins  the  News  after  tw’o  years 
with  the  newspaper  r-epiesenta- 
tive  finn  of  Julius  Mathews. 


>iel>.  Dailies  Award 
Promotion  Trophy 

The  Grand  Island  (Neb.) 
Daily  Independent  last  week 
won  a  trophy  for  best  news¬ 
paper  promotioir  irr  Nebi’aska 
for  the  past  year. 

The  award  was  irrade  at  the 
annual  meeting  of  the  Nebraska 
Daily  Advertising  Managers  As¬ 
sociation  in  Lincoln. 

Special  coirrmendation  for  ad¬ 
vancement  of  color  in  new’spa- 
per  advertising  went  rvith  the 
plaque,  which  was  accepted  by 
Ralph  Clark,  advertising  man¬ 
ager  of  the  Independent.  The 
exhibit  which  won  the  award 
included  color  pr'omotion  pages 
from  the  daily’s  files. 

The  First  National  Bank  of 
Grand  Island  color  advertising 
in  the  Independent  won  honor¬ 
able  mention  as  the  best  ad 
series.  First  place  went  to  a 
building  and  loan  campaign 
series  in  the  Columbns  Daily 
Telegram. 

Hugh  Bunnell,  ad  manager 
of  the  Alliance  Times-Herald 
was  elected  pr  esident  of  the  as¬ 
sociation.  Robert  Lofton,  Colum¬ 
bus  Telegr-am,  is  new  vicepr-esi- 
dent  and  Bill  Heller,  Scottsbluff 
Star-Herald,  is  new  secretary- 
treasur'er. 


Weekly  Editor 
Aids  Downtown 

Davison,  Mich. 

A  newspaper  editor  played  an 
impoi'tant  role  in  a  downtown 
redevelopment  project  in  this 
little  (pop.  5,000)  city,  where 
merchants  have  turned  back  the 
thr-eat  of  a  shopping  plaza,  and 
built  their  own  business  as  well. 

Howard  Poole,  owner  of  the 
weekly  Davison  Index,  is  one  of 
37  businessmen  who  joined 
forces  to  modernize  their  shop¬ 
ping  area. 

Davison  Improvement  Corpor¬ 
ation,  an  association  of  local 
merchants,  was  formed  early  in 
1957.  Since  then,  retail  business 
has  incr'eased  30  percent  (even 
during  1958,  when  nearby  Flint 
was  being  hit  by  the  auto  re¬ 
cession),  and  Davison  is  looking 
for-ward  to  even  greater  gains 
when  the  pr-oject  is  completed. 

According  to  Mr.  Poole,  two 
impr'ovements  formed  the  back- 
Irone  of  the  modernization:  (1) 
establishment  of  off-street  park¬ 
ing,  and  (2)  construction  of  a 
sidewalk  canopy  on  both  sides 
of  Main  Str'eet,  running  the 
length  of  the  shopping  district. 


Monsanto  Revamps 
Ad,  Research  Functium 
St.  Louis,  Mo 

Monsanto  Chemical  Company 
has  announced  it  is  combining 
the  functions  of  advertising, 
cor-porate  mar'keting  researdi 
and  district  sales  office  coordina¬ 
tion  into  a  single  staff  depart 
ment,  the  marketing  services 
department. 

John  L.  Gillis,  Monsanto  vice 
president  of  marketing,  said 
that  the  new  department  will 
be  headed  by  William  R.  Farrell 
of  St.  Louis  who  has  been  di¬ 
rector  of  the  advertising  depart¬ 
ment.  Edmund  Greene  of  St 
Louis,  who  has  been  supervis¬ 
ing  marketing  r-esearch  activi¬ 
ties  under  Mr'.  Gillis’  direction, 
is  associate  director  of  the  nev 
department. 

Mr'.  Farr'ell  will  continue  to 
supervise  corporate  advertising 
and  Mr.  Greene  will  supervis 
marketing  research  activities 
in  addition  to  their  new  depart 
nrental  administrative  functions, 

Mr.  Farrell  has  been  director 
of  Monsanto’s  adver-tising  de 
partment  since  1955.  He  was 
active  in  New  York  and  Phila 
delphia  advertising  agencies  be 
fore  joining  Monsanto  in  1954 


HAL  HUMPHREY 

AMERICA'S  MOST  RESPECTED  TELEVISION  COLUMNISl 
FROM  THE  CENTER  OF  TV  PRODUCTION 


*  ★  ★ 

Hal  Humphrey  was  the  first  TV  columnist  from  Hollywood  (his  first 
syndicated  column  appeared  on  November  19,  1951). 

Today  his  column  enjoys  the  largest  circulation  of  any  originating  in 
the  town  where  80  per  cent  of  the  nation's  network  programs  originate 

And,  in  addition  to  being  a  syndicated  columnist,  Hal  is  the  working 
editor  of  the  Los  Angeles  Mirror  News'  TV  section  six  days  a  week. 

Combination  reporter,  critic  and  spokesman  for  the  TV  viewer,  HAL 
HUMPHREY  is  the  cornerstone  of  many  of  the  nation's  finest 
TV  sections.* 

*As  a  subscriber  to  the  HAL  HUMPHREY  column  you  con  also 
purchase  on  a  strictly  AT  COST  basis 

Two-color  TV  tabloid  cover  mats 
Daily  Shows  to  Watch  preview  service 

VIEWING  TV  with  Hal  Humphrey —  three  releases  weekly 


TIMES-MIRROR 


SYNDICATE 


Write  or  air  mail  now  for  full  details  and  for  trial  mailing 


145  SOUTH  SPRING  STREET  MADISON  5-2311 
LOS  ANGELES  53,  CALIFORNIA 
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Advertisers  appreciate 
results  tram  flawless 
full  page  color 


\<)  ahcuit  it — full  paj^e  color  is  a  puller.  It  hits  the 

rea<ler  between  the  eyes,  prompts  inquiry  and  action — a 
spur  to  lagging;  luisiness,  a  sure  resouree  when  buying  is 
at  its  height. 


Colors  must  register.  Kffect  is  sacrificed  and  re¬ 
sentment  often  roused  when  carefully  planned  art  and  en¬ 


Blue  Ribbon  DC  Mat 


graving  results  are  marred  by  color  areas  that  overlap  or 
color  areas  that  fail  to  meet. 


Certified  Blue  Ribbon  CC  Mats 


Sensitive  base  and  coating  tough  enough  to 
withstand  pull  of  undercut  halftone  dots 
render  this  mat  a  good  choice  for  general 
newspaper  campaign  purposes.  Can  be  used 
for  vacuum  casting  of  curved  newspaper 
plates. 


Blue  Ribbon  CC  Mat 


(iive  opportunity  to  avoi»l  the  shrinkage  that  brings  risk 
of  faulty  register.  Blue  Ribbon  CC  Mats,  molded  by 
direct  pressure  and  baked  on  the  form,  go  directly  into 
the  automatic  caster  for  curved  casts. 

Established  qualify  of  Blue  Ribbon  Mats  is  supple¬ 
mented  by  a  face  that  withstands  newspaper  casting.  As 
many  as  25  casts  have  been  made  without  noticeable  barm 
lo  the  mat. 


Primarily  for  curved  page  casts.  Strong  base 
and  coating  fit  this  mat  for  multiple  cast¬ 
ing  in  autoplate.  As  many  as  25  casts  have 
been  made  without  impairment. 


Blue  Ribbon  Regular  Mat 

Sensitive  base  and  coating  adapt  this  mat 
to  utmost  fidelity  in  reproducing  copper, 
zinc  or  plastic  plates. 


Blue  Ribbon  BC  Mats 

Soft  base  with  stronger  facing  to  combat 
undercut  halftone  dots. 


Color  at  its  best  is  ihe  c<dor  worthy  of  your  loyal 
advertiser — worthy  of  your  own  sales  effort.  The  Blue  Rib¬ 
bon  C('.  is  your  key  to  assureil  register. 


Blue  Ribbon  UCR  Mats 

Specially  developed  for  conditions  where  un- 
dercutting  is  frequent. 


Certified  Silvertone  Mats 

Highest  quality  for  magazine  and  book  work. 


Certified  Dry  Mat  Corporation 

555  Fifth  Avenue,  Dept.  P,  New  York  17,  N.  Y. 
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CL.4SS1FIED  CLIMC 

Agency  Builds  Brand 
Image  With  Want  Ads 

By  Daniel  L.  Lionel 

('AM,  New  York  Herald  Tribune 


Six  months  ago,  to  the  busy, 
medium-sized  New  York  City 
advertising  agency  of  Preiss  & 
Brown  came  an  apartment  house 
builder  with  pi'oblems — almost 
a  thousand  of  them  to  be  sure 
— all  vacant  apartments. 

Alvin  Preiss,  president  of  the 
agency,  reacted  in  the  manner 
that  has  endeared  his  organiza¬ 
tion  to  girdle,  bra  and  men’s 
fashions  clients  as  well  as  to  a 
gi’owing  list  of  home  builders. 
He  took  a  good  look  at  the  prod¬ 
uct — the  apartments;  he  looked 
over  the  competition — with  par¬ 
ticular  attention  to  their  adver¬ 
tising;  he  evaluated  their  pros¬ 
pects  and  he  set  out  to  “create 
a  brand  image  of  the  apartment 
development  in  the  same  manner 
that  I  do  for  my  national 
clients.” 

As  a  result  of  his  diagnosis 
his  course  of  action  led  him  to 
the  classified  columns  of  the  New 
York  dailies — with  copy  that 
caused  local  CAMs  to  nab  their 
eyes.  It  also  caused  the  public 
to  go  marching  toward  the  rental 
shacks  at  the  apartment  house 
site  in  a  state  of  high  glee — 
waving  the  classified  section  and 
telling  the  rental  agents  about 
the  clever  ads.  Also,  they  rented 
apartments  at  a  rate  that  made 
the  client  really  cheerful  about 
writing  the  substantially  larger 
advertising  check  than  that  to 
which  he  had  been  accustomed. 

Ads  Qieaper  Than  Vacancies 

He  wholly  agreed  with  his 
agent,  however,  who  pointed  out 
that  “the  amount  of  rent  lost 
each  day  with  vacant  apartments 


is  more  expensive  than  adver¬ 
tising.”  In  looking  back  at  his 
first  six  months  experience, 
handling  a  mushrooming  list  of 
apartment  house  clients  (“We’ve 
got  10,000  vacancies  to  rent 
now,”  says  Mi*.  Preiss),  the 
young  agency  executive  says, 
“those  who  have  spent  money 
advertising  our  way  have  gotten 
it  back.” 

And  what’s  the  Preiss  and 
Brown  way?  Every  ad  is  differ¬ 
ent,  playing  on  the  readers’  in¬ 
terest,  curiosity  and  funny 
bone.  An  ad  for  one  client,  a 
half  column  deep,  plays  to  what 
Mr.  Preiss  calls  the  apartment 
“Status  seeker”  by  leading  off 
with,  ‘by  invitation  only  .  .  .’  ” 
The  ad,  lavishly  laced  with  white 
space,  i*ouses  the  desire  and  curi¬ 
osity  but  lays  on  the  snob  appeal. 
“Because  the  apartments  them¬ 
selves  .  . .  the  appointments,  fea¬ 
tures  and  innovations,  are  all  so 
outstandingly  new  ...  so  re- 
mai’kably  unique  .  .  .  we  predict 
huge  numbers  of  visitors  at  our 
opening  and  for  many  weeks 
thereafter.”  The  ad  then  goes  on 
to  offer  private  preview  show¬ 
ings  to  a  limited  number  of 
“serious  minded  apartment  seek¬ 
ers  who  can  and  will  pay  a  little 
more  for  proof  building”  and, 
“would  like  to  inspect  same  in 
a  quiet,  informal  atmosphere.” 
The  ad  closes  with  R.S.V.P.  and 
a  box  number.  Readers  are  asked 
to  write,  giving  phone  numbers 
and  indicating  most  suitable  time 
for  appointment.  And  it  worked ! 

Another  ad — designed  to  keep 
the  reader  with  his  client’s  ad 
longer  than  any  other  ad  con¬ 


Morning  •  Evening  •  Sunday 


tained  a  quiz.  “If  you're  con¬ 
sidering  a  luxury  apartment,” 
said  the  ad,  “TAKE  THIS 
TEST  of  your  own  qualifica¬ 
tions  for  residence  at  “Seacoast 
Towers.’  ” 

Running  almost  a  full  column 
the  quiz  propounded  such  queries 
as  “Do  you  enjoy  the  beach?” 
“Have  you  experienced  the 
pleasures  of  the  boardwalk  on 
summer  evenings  or  winter 
afternoons?”  “Do  you  like  year- 
i*ound  Miami  type  living?”  Now, 
who  is  going  to  say  “No”  to  such 
goings  on  —  and  the  filled  in 
questionnaires  accompanied  the 
renters  who  came  out  to  show 
they  had  passed  the  test. 

“What  we’re  trying  to  do,” 
.said  the  agency  man,  “is  get 
away  from  the  stereotyped  list¬ 
ings  that  have  characterized 
most  of  the  classified  apai'tment 
advertising.” 

*  *  * 

Correction  —  The  Seattle 
Timen  Golden  Want  Ad  section 
described  in  this  column  October 
3rd,  ran  20  pages  and  not  10. 

• 

26  Dailies  Cited 
For  Local  News 

Chicago 

For  excellence  in  handling  of 
local  government  news,  26  daily 
newspapers  in  12  states  received 
awards  in  a  contest  conducted 
among  members  of  the  Inland 
Daily  Press  Association  by  the 
University  of  Wisconsin’s  School 
of  Journalism. 

The  winners  follow: 

CLASS  A  (below  5,000  cir¬ 
culation) — Dalles  (Ore.)  Chron¬ 
icle;  Twin  City  News-Record 
(Neenah-Menasha,  Wis.) ;  Alli¬ 
ance  (Neb.)  Times-Herald. 

CLASS  B  (5,000-10,000)  Red 
Winy  (Minn.)  Republican 
Eagle;  Mexico  (Mo.)  Ledger; 
Ypsilanti  (Mich.)  Press. 

CLASS  C  (10,000-25,000) 
Elyria  (0.)  Chronicle-Tele¬ 
gram;  Kewanee  (Ill.)  Star- 
Courier;  Winona  (Minn.)  News. 

CLASS  D  (25,000-75,000) 
Joint  awai*d  to  Rockford  (Ill.) 
.Morning  Star  and  Rockford 
(Ill.)  Register-Republic;  Kala- 
\  niazoo  (Mich.)  Gazette;  Canton 
I  (O.)  Repository. 

I  CLASS  E  (75,000  and  over) 

I  Chicago  Sun-Times;  Chicago 
I  Daily  News;  Minneapolis  Star. 
• 

FSR  Names  Erharcit 

Wai-ren  R.  Erhardt,  manager 
of  the  media  department  at  Ful¬ 
ler  &  Smith  &  Ross  Inc.,  has 
been  appointed  associate  media 
director.  He  joined  FSR  media 
I  department  in  1954  and  has  held 
posts  as  estimator  and  media 
buyer. 
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Montreal’s 
La  Presse  in 
New  Building 

Montreal 

La  Presse,  after  a  half  century 
in  its  home  at  St.  Lawrence 
Blvd.  and  St.  James  Street 
moved,  on  October  10th  into  new 
quartei's  facing  Craig  Street. 

The  newspaper  will  retain  its 
St.  James  St.  Building  while 
those  departments  moving  are 
transferred  through  bridges  on 
the  various  fioors  to  the  new 
four-story  sti*ucture  across  For¬ 
tification  lane. 

The  old  building  will  be  mod- 
ei*nized  and  be  used  to  house 
the  accounting  department  and 
the  newspaper’s  first  library  in 
its  75-year  history. 

The  old  presses  will  be  used 
for  another  two  weeks,  after 
which  a  27-unit  system  will  turn 
out  Montreal’s  first  nine-column 
daily. 

Among  the  features  of  the 
new  building  is  a  mechanized 
mailing  room. 

Once  the  new  presses  go  into 
operation,  body  type  of  La 
Presse  will  be  enlarged  from 
seven  to  eight  points.  New  head¬ 
ings  will  also  be  used. 

The  new  building  is  four 
stories  above  ground  level.  An¬ 
other  51  feet  below  the  street 
will  be  used  for  warehousing 
and  part  of  the  press-room. 
Large  windows  will  enable 
passers-by  to  view  the  press  op¬ 
eration. 

• 

News  Team  Reports 
On  Primitive  Indians 

Toronto 

The  Toronto  Globe  &  Mail  has 
sponsored  an  expedition  by  an 
anthropologist  fi*om  the  Univer¬ 
sity  of  New  Mexico  to  study  the 
habits  of  a  tribe  of  Indians  in 
northwestern  Ontario  which  has 
had  little  contact  with  the  white 
man.  The  Caribou  Lake  band 
of  Indians  at  Round  Lake,  just 
south  of  Hudson  Bay,  has  had 
contact  with  a  few  missionaries, 
traders  and  pi*ospectors.  They 
u.se  outboard  motorboats,  fly  in 
planes,  but  othei’wise  are  almost 
cut  off  from  civilization. 

The  newspaper  sent  its  science 
reporter,  David  Spurgeon,  and 
a  photographer,  Erik  Schack,  to 
the  area  last  July  to  work  with 
Dr.  Edward  Rogers  who  has 
been  living  with  the  band  for 
a  year.  A  series  of  articles  on 
this  primitive  tribe  has  been  ap 
pearing  in  the  Saturday  maga¬ 
zine  section,  starting  Oct.  J 
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The  shape  of  flight 

The  shapes  of  things  that  fly  have  always  been 
determined  by  the  materials  they  are  made  of. 
Feathers  form  wings  that  are  basically 
alike  for  all  birds— and  membrane  forms  an 
entirely  different  wing  for  insects.  It  takes 
thousands  of  years,  but  nature  improves  its 
materials  and  shapes,  just  as  technology 
improves  the  materials  and  shapes  of  aircraft. 
But  here,  the  improvements  in  materials  are  so 
rapid  that  designs  become  obsolete  almost  as 
soon  as  they  are  functional. 

Today,  our  aeronautical  designers  and  missile 
experts  work  with  types  of  materials  that 
didn't  exist  just  a  few  short  years  ago. 

Steels  are  probably  the  most  important  examples: 
United  States  Steel  has  just 
developed  five  new  types  of  steel  for  the 
missile  program.  They  are  called  "exotic" 
steels  because  they  have  the  almost  unbelievable 
qualities  necessary  for  unearthly  flights. 

The  shape  and  the  success  of  our  space  birds 
depend  on  steel.  U5S  is  a  registered  trademark 

United  States  Steel 
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PROMOTION 


Constitution  Series 
Aids  Youth  Reading 


A  combined  “Newspaper  in 
the  Classroom”  project  with 
serialization  of  “Your  Rugged 
Constitution”  in  the  San  An¬ 
tonio  (Texas)  Light  is  proving 
to  be  the  strongest  youth  read¬ 
ing  program  in  South  Texas 
this  Fall. 

For  the  past  two  years,  the 
Light  has  been  supplying  about 
50  papers  daily  to  teachers  in 
various  San  Antonio  schools,  for 
study  of  the  newspaper  in  their 
classrooms.  This  promotion  is 
in  cooperation  with  the  “News¬ 
paper  in  the  Classroom”  pro¬ 
gram,  sponsored  by  the  Texas 
Daily  Newspaper  Association. 
Papers  were  supplied  without 
cost  fiom  returns  and  spoils. 

Buy  Newspaper  Bights 

Earlier  this  year,  the  Light 
arranged  to  buy  the  newspaper 
rights  to  “Your  Rugged  Con¬ 
stitution”  by  Bruce  and  Ester 
Findlay  from  Stanford  Univer¬ 
sity  Press.  The  book  deals  with 
the  U.  S.  Constitution  in  such 
style  as  to  enable  students  in 


the  5th  through  12th  grades  to 
have  a  better  understanding  of 
our  government.  Newspapers, 
generally,  have  been  invited  to 
reprint  the  entire  book  in  seriali¬ 
zation  form. 

The  Light  chose  “Constitution 
Week”  as  a  good  time  to  start 
the  series.  Educators  were  ad¬ 
vised  in  advance  of  the  plan  to 
run  one  article  each  day,  be¬ 
ginning  Sept.  27.  It  was  pointed 
out  the  foiTnat  of  “Your  Rugged 
Constitution”  would  be  arranged 
so  that  it  could  be  clipped  out 
of  the  Light  and  plac^  in  a 
standard  school  notebook. 

“During  the  first  week  of  our 
Fall  school  tei-m,  we  contacted 
all  superintendents  of  our  inde¬ 
pendent  school  districts  and  the 
head  of  Catholic  schools,”  ex¬ 
plained  W.  W.  Curd,  Light  cir¬ 
culation  pix)motion  manager. 
“We  gave  them  two  lx)oks:  ‘The 
Newspaper  in  the  Classroom’ 
and  a  copy  of  ‘Your  Rugged 
Constitution’  and  had  them  issue 
a  letter  to  all  their  principals 
regarding  the  publication  of  the 


One  of  a  series  m 

Just  Who's  I 

Firing  Those  Missiles?  | 

From  the  news  stories  you  might  think  that  1 

Cape  Canaveral  is  populated  only  by  scientists  | 

and  electronic  brains.  As  a  matter  of  fact.  | 

much  of  the  design,  construction  and  opera-  | 

tion  of  our  missiles  and  satellites  is  the  work  1 

of  engineers.  Engineers  don’t  want  to  take  1 

credit  from  the  scientists,  upon  whose  original  g 

research  the  missile  program  is  based,  hut  = 

they  do  feel  that  the  public  should  recognize  | 

engineering  as  a  major  force  in  the  missile  g 

program.  g 

Engineers  Joint  Council  has  been  established  B 

by  the  engineering  profession  of  the  United  m 

States,  to  help  you  make  the  public  properly  | 

aware  of  what  the  engineers  are  doing.  For  B 

facts  about  engineers  and  the  engineering  pro-  g 

fession,  check  with —  g 

I 

1 

If  /M  I)  Engineers  Joint  Council  s 

yWRi  29  West  39th  St.,  N.  Y.  1 8.  N.  Y.  | 

For  information,  call  Pennsylvania  6-9220  g 
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‘Rugged  Constitution’  series, 
pointing  out  how  it  could  be 
used  in  the  classroom  as  an  aid 
to  teaching.  The  letter  also 
stated  our  offer  to  supply  each 
teacher  a  complimentary  copy 
of  the  Light  each  day  for  class¬ 
room  use.” 

Gel  Heavy  Response 

Two  weeks  prior  to  Constitu¬ 
tion  Week,  the  Light  mailed  a 
letter  to  all  teachers,  re-stating 
its  offer  and  advising  them  how 
to  place  their  requests  for  daily 
copies. 

“The  results  were  beyond  our 
expectations,”  said  Mr.  Curd. 
“We  received  requests  from 
2,123  teachers  in  130  schools.” 

The  Light  announced  the 
series  with  publicity,  house  ads, 
radio-TV  spots  and  rack  cards 
during  Constitution  Week  and 
arranged  with  the  street  de¬ 
livery  department  to  get  i-eturns 
in  early  each  day.  Truck  drivers 
and  mail  room  employees  coop¬ 
erated  by  reporting  for  w'ork 
earlier  than  usual  and  papers 
are  distributed  from  returns  and 
spoils  each  morning  before  the 
first  edition  goes  to  press. 

Another  letter  was  sent  to 
each  teacher  along  with  delivery 
of  her  first  copy  of  the  Light, 
explaining  how'  the  papers  would 
be  delivered  and  suggesting  that 
students  bring  clippings  from 
home  to  supply  the  greater  de¬ 
mand  for  copies. 

The  letter  also  explained  to 
teachers  that  copies  they  would 
receive  were  not  fiist  quality 
papers  offered  for  sale.  “Many 
of  them  will  have  slight  imper¬ 
fections  in  them  that  we  call 
‘spoils’  and  others  will  be  the 
unsold  copies  returned  to  us  by 
our  salesmen,”  it  was  stated. 
“In  most  cases,  however,  the  im¬ 
perfections  will  not  affect  the 
content  you  are  interested  in 
about  our  Constitution.” 

'I'lie  Kids  Like  It 

After  the  third  day  of  pub¬ 
lication  of  the  series,  the  Light 
could  no  longer  take  requests 
for  new  schools  wanting  to  staid 
the  program.  The  paper  is  now 
offering  the  book  for  one  new 
three-months  subscription,  or  for 
purchase  at  $1.95. 

The  effect  on  the  community 
of  this  promotion  was  best  ex¬ 
emplified  by  an  advertiser  when 
he  said,  “This  is  the  first  time 
the  children  have  ever  come 
home  and  a'^ked  to  read  the 
paper  before  the  parents  messed 
it  up.” 

This  favorable  reaction  to  the 
program  will  be  felt  long  after 
the  five-month  run  of  “Your 
Rugged  Constitution”  has  been 
completed,  according  to  Stanley 
Campbell,  general  promotion 
manager  at  the  Light. 
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NEVtS  DIGEST  FILMS 

The  San  Franchico  Exomintr 
has  added  a  new  motion  pictun 
film  series  to  its  public  .«en'i« 
for  schools  promotion  program. 

Each  month,  the  Examiner 
presents  prints  of  the  Screen 
News  Digest  films  to  schfiols  in 
four  Bay  area  counties,  free  of 
charge.  These  sound  films,  pro¬ 
duced  by  Hearst  Metrotone 
News,  provide  background-be- 
hind-the-news  and  feature  ma¬ 
terial  helpful  to  high  schoo. 
teachers  in  explaining  current 
events  to  their  students.  Study 
guides  for  the  use  of  teachers 
accompany  the  films. 

The  new  Screen  News  Digest 
service  is  a  supplement  to  an 
already  comprehensive  prograir. 
the  Examiner  maintains  for  the 
aid  of  northern  California 
schools. 

Most  w'idely  known  of  the 
seiwices  is  the  Examiner  School 
cast,  a  radio  program  which  h 
now  in  its  19th  year  as  a  class 
room  aid. 

More  than  200  schools  nov 
regularly  use  Schoolcast,  whirl 
this  year  is  broadcast  on  KNBl 
between  10:05  and  10:20  earl 
Monday,  Wednesday  and  Frida; 
morning.  The  San  Francisc 
Public  Schools  Station,  KALW 
FM,  broadcasts  the  progim 
simultaneously  and  also  rebmarl 
casts  it  Tuesdays,  Thursdays 
and  Mondays  from  9:30  to  9:41 
a.m. 

The  Monday  and  Wednesday 
programs  are  baserl  on  the  new.s 
with  interesting  background  ir- 
formation.  The  Friday  pne 
grams  are  topics  requested  by 
the  schools.  Programs  are  de 
signed  for  grades  4  to  8. 

The  Examiner  also  distribute 
free  newspapers  for  cla.ssiw 
use  in  San  Francisco  secondav; 
schools.  These  are  widely  use: 
in  jounialism,  social  studies  ad 
English  classes. 

Each  November,  the  Examim 
conducts  the  American  History 
Aw'ards,  presenting  Unitor 
States  Savings  Bonds  to  hip 
school  students  who  score  higl 
est  in  examinations  on  Amer 
can  history. 

• 

Father,  Son  Both 
Elwtetl  Mayors 

Wrangel,  Alasii 

Publisher  father  and  publish^ 
son  were  elected  mayors - 
Alaska’s  municipal  elections. 

It  was  a  fifth  teim  for  Lo* 
Williams  Sr.,  editor  and  pc' 
Usher,  Wrangel  Sentinel.  Ho® 
a  fonner  secretary  of  .\lasb 

It  was  a  second  tenn  for  b’ 
Williams  Jr.,  editor  and  pc- 
Usher,  Petersburg  Press, 
was  unopposed  for  re-ele<’tioit 

The  Mayor  of  Wrangel  foi^l 
erly  was  city  editor  of  the  1 1 
coma  (Wa.sh.)  Ledger.  I 
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NEWS  ON  TEXACO  PROGRESS 

The  gusher 
that  brought  in 

50,000,000 

cars 


YESTERDAY.  When,  in  1901,  a  great  gusher  blew  in  at  Spindletop 
—  spouting  its  black  geyser  against  the  South  Texas  sky  —  the  whole 
world  learned  for  the  first  time  that  it  could  have  petroleum  in 
abundance.  And  it  was  at  the  Spindletop  field  that  Texaco  came  into 
being  —  to  obtain  and  market  Spindletop  oil. 


TODAY.  America’s  millions  of  motor  cars  have  only  been  made  possible 
by  the  petroleum  industry’s  high  production  of  oil.  Today,  Texaco  is  the 
largest  producer  of  domestic  crude  oil.  Its  integrated  operations  are 
worldwide  in  scope.  And  its  laboratories  are  investigating  not  only  petro¬ 
leum’s  valuable  energy,  but  also  atomic  energy.  By  keeping  in  step  with 
the  future  .  .  .  Texaco  continues  to  grow. 


TEXACO 

...CONSTANT  PROGRESS 

IN  OIL’S  FIRST  CENTURY  ^ 
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these  newspapers  .1  ! 

were  printed  on  GOSSpi 


1 


Fact . . .  Three  out  of  four  of  the  nation’s  news¬ 
papers  are  printed  on  Goss  presses. 

Reasons  . . .  Goss  offers:  The  only  complete  line 
of  newspaper  presses  and  equipment ...  The 
longest  record  of  “firsts”  in  the  industry .  . . 
Proven  long-life  dependability  .  .  .  Unique 
round-the-clock  service,  with  installation  records 
and  stock  replacement  parts  instantly  available 
.  .  .  Finest  reputation  for  engineering  excellence 
. . .  Leadership  in  pioneering  ROP  color. 
Conclusion  . . .  Keep  looking  to  Goss— where 
new  features  and  new  products  are  always  being 
designed  and  tested  . . .  better  presses  for  better 


New  plant  .  .  .  modernizing  ...  or  just  relocating 
your  equipment— Goss  know-how  will  prove  invalu¬ 
able  in  planning  more  efficient,  less  costly  produc¬ 
tion.  Our  veteran  engineers  have  solved  problems 
in  plants  of  every  size.  They’ll  be  happy  to  advise 
you,  cooperate  with  your  architects  and  builders. 
They’ll  help  your  key  supervisory  personnel  plan 
the  finest  layout  and  smoothest  operation. 


SpeciaJists  in  newspaper,  magazine  and  roto  presses 
A  DIVISION  OF  MIEHLE-60SS-DEXTER.  INC. 

The  leader  in  graphic  arts  . . .  engineering,  service  I 
and  manufacturing. ..industry-wide  and  world-wide  ^ 
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New  plants. . .  new  prosperity. . .  new 
sales  for  you ...  in 
New  England 


■1 

■ 

■■ 

BIMHik] 

s 

SB 

JS 

1 

Si 

25 

^2 

New  plant  building  continues  at  a  merry  clip  up  in  these  parts 

One  Mass,  industrial  Park  reports  9  buildings  leased  and  in  various 
stages  of  construction  .  .  .  Raytheon  is  opening  a  new  100-ft.  long 
modulator  lab,  largest  in  the  world  .  .  .  two  important  Canadian 
firms  have  just  opened  a  glass  and  leather  operation,  respectively 
Phillips  Screw  moving  into  newly  acquired  premises  .  .  .  Thermal 
Dynamics,  too  .  .  .  and  Korber  Hat. 

(jeneral  Foods  planning  a  huge  new  distribution  center  .  .  .  Cornell- 
Dubilier  coming  in  with  a  new  multi-million  dollar  laboratory,  and 
a  new  million-dollar  manufacturing  unit  .  .  .  Clevite  Transistor 
getting  set  for  a  multi-million  expansion  project  .  .  .  Fitchburg  Paper 
Co.  with  a  new  million-dollar  plant  .  .  . 

Building  or  expanding  here  .  .  .  General  Motors,  International  Paper, 
Coro,  Inc.,  American  Radiotelephone,  Carleton  Woolens,  St.  Regis 
Paper  .  .  ,  man,  you  just  can’t  keep  up  with  them!  Anyway,  when 
you  total  up  all  the  construction  figures  for  New  England’s  first  6 
months  of  this  year,  they  come  to  a  whopping  $974,176,000.  And 
that’s  a  full  15%  over  a  healthy  1958. 

You,  too,  can  build  here  in  New  England.  You  don’t  need  bricks. 
You  don’t  need  steel  or  mortar.  All  you  do  need  is  the  strongest, 
selling-est  schedule  you’ve  ever  set  for  yourself  ...  in  New  England’s 
most  responsive  medium  .  .  .  newspapers! 

This  campaign  sponsored  by  these  newspaper  leaders: 

MAINE — Bangor  Daily  News  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E).  Burlington  Free  Press  (M),  Rutland 
Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S).  Brockton  Enterprise  &  Times  (E), 
Fall  River  Herald  News  (E),  Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribune 
(M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Taunton 
Gazette  (E),  Waltham  News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester  Union  Leader  and  New  Hampshire 
Sunday  News  (M,  E&S). 

RHODE  ISLAND — West  Warwick  Pawtuxet  Valley  Daily  Times  (E),  Providence  Bulletin  (E), 
Providence  Journal  (M),  Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridgeport  Post-Telegram  (M&E), 
Bristol  Press  (E),  Hartford  Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven  Journal-Courier  (M),  New  Haven 
Register  (E&S),  Norwich  Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Waterbury  Re¬ 
publican  &  American  (M&E),  Waterbury  Republican  (M&S). 
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NEA  Plans  Division 
For  Daily  Members 

Chicago  recommendation  may  be  pre- 
The  creation  of  a  Daily  News-  sented  for  membership  approval 
paper  Division  of  the  National  next  May. 

Editorial  Association  was  rec-  Bernard  E.  Esters,  Houlton 
commended  at  the  fall  meeting  (Maine)  Pioneer  Times,  chair- 
of  NEA  here  last  weekend.  The  man  of  the  NEA  lejrislative  com- 
plan  encompasses  eventual  estab-  mittee,  reported  that  moving 
lishment  of  a  daily  division  of  NEA  headquarters  from  Chi- 
Weekly  New'spaper  Representa-  cago  to  Washington,  D.  C.  eight 
tives  in  the  national  advertising  months  ago  has  been  a  success 
field.  from  the  standpoint  of  legisla- 

A  different  dues  structures  matters, 

from  that  of  weeklies  is  being  “Your  committee  is  better  able 
considered  for  daily  division  ^  story  of  the  small 

members.  town  paper’s  problems  to  legis¬ 

lators  as  a  result  of  our  move,” 
(Utmmitlee  Named  he  said. 


Kale  Structure 

A  preliminary  report  on  week¬ 
ly  newspaper  advertising  rate 
structures,  both  national  and 
local,  was  given  by  Charles  Hel- 
fenstein,  CartfcoM  (Maine)  Aroo¬ 
stook  Republican,  indicating 
there  is  a  greater  tendency  for 
uniform  national  rates  than 
locally. 

Based  on  preliminary  findings 
on  national  ad  rates,  Mr.  Hel- 
fenstein  reported  that  (1)  on 
the  average,  and  at  nearly  all 
rates  per  line,  more  circulation 
per  national  advertising  dollar 
is  provided  by  weeklies  in  non¬ 
metropolitan  counties  than  by 
those  in  more  heavily  populated 
areas;  (2)  weeklies  following 
the  line  rate  desired  by  adver¬ 
tising  agencies  (where  the  inch 
rate  divides  readily  by  7)  pro¬ 
vide  more  circulation  per  na¬ 


tional  advertising  dollar  than 
do  those  with  rates  of  50,  60  or 
70c  per  inch;  (3)  ABC  weeklies 
provide  more  circulation  per  na¬ 
tional  advertising  dollar  than 
do  non-ABC  weeklies;  (4)  the 
spread  between  the  loAvest  and 
highest  circulation  per  any  given 
rate  is  appreciably  less  in  some 
states  than  in  others. 

800  in  ABC 

John,  Shinners,  Hartford 
(Wis.)  Times-Press,  weekly 
newspaper  ABC  director,  said 
more  than  800  weeklies  are  now 
ABC  members,  representing  the 
highest  membership  in  Audit 
Bureau  of  Circulations  history. 

John  Fournier,  Kent  (Wash.) 
Sews-  Journal,  reported  a  steady 
growth  in  offset  newspapers  in 
the  weekly  field.  In  the  Seattle 
area,  13  weeklies  are  being 
printed  offset  in  one  plant. 


j  A  committee  of  three  was 
I  name<l  to  devise  organizational 
i  plans  and  to  prepare  a  program 
i  for  dailies  at  NEA’s  Diamond 
Jubilee  convention  at  Atlanta, 

Ga.,  May  4-7.  Members  of  the 
committee  are  Hugo  Frear,  Bed¬ 
ford  (Pa.)  Gazette;  W.  K.  Ule- 
rich,  Clearfield  (Pa.)  Progress; 
and  Homer  Rankin,  Tipton 
i  (Ga.)  Gazette. 

j  Mr.  Rankin  said  three  dailies 
I  are  enrolled  as  active  members 
a  of  NEA,  110  are  sustaining 
(  membeis,  between  200  and  300 
’  are  meml)ers  through  state  press 
g  association  affiliation,  leaving 
p  more  than  700  dailies  as  poten- 
u  tial  members. 

.  Whether  or  not  dailies  will 
i  become  affiliated  with  WNR  will 
depend  on  how  effective  the  NEA 
(  daily  division  is  in  creating  in¬ 
terest  among  non-metropolitan 
publishers,  it  was  point^  out. 

“Our  problems  are  more  par¬ 
allel  with  weekly  papers  when 
I  it  comes  to  soliciting  national 
advertising,”  said  Mr.  Rankin. 

I  “We  fe«d  we  should  start  think¬ 
ing  and  talking  about  metropoli¬ 
tan  newspapers  and  hometown  1 
newspapers,  with  the  latter  in¬ 
cluding  weeklies  and  small  town 
dailies.” 

-Nil me  (Jiange  Delayed 

5  The  (juestion  of  changing  the 
name  of  NEA  was  tabled  for 
one  year.  There  has  been  discus¬ 
sion,  pro  and  con,  to  change  the 
n^e  so  as  to  avoid  confusion 
with  National  Education  Asso- 
ciatior  and  Newspaper  Enter¬ 
prise  .Xs.sociation. 

Menit>ei-s  voted  for  the  consti¬ 
tution  and  by-laws  committee 
to  continue  its  efforts  to  expand 
i^presentation  on  the  NEA 
board  if  directors.  It  has  been 
recommended  that  NEA’s  pres¬ 
ent  11- man  board  be  expanded 
to  include  a  director  from  each 
state  press  association.  Such  a  I 
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claims  the  manager  of  a  whole-  was  5,426  Reno  Guild  to  Sell 

ilC  W  &  sale  electronics  parts  store.  Biggest  development  this  year  c,  k  r  iw  Unilv 

*  A  vast  complex  of  equipment,  will  be  the  beginning  of  con-  ^tOOK  lor  iiew  y 

^  A  ITficjl'  estate  and  personnel  make  struction  of  a  $205,000  office  Reno,  Nev. 

r  dol  up  the  Mistletoe  operation.  The  building  and  tenninal  at  Dallas.  Striking  Reno  Newspaper 
firni  is  headed  by  Jack  LaMonte,  Latest  city  to  get  Mistletoe  Guild  workers  have  filed  cor- 
1^-  C  who  rose  to  his  position  as  man-  sei-vice  was  Wichita,  Kas.  Ex-  poration  papers  for  Northern 

1  1  ager  from  a  job  loading  trucks  pansion  was  made  the  same  way  Nevada  Newspapers,  Inc.,  to 

on  the  Mistletoe  dock.  He  has  that  most  of  the  company’s  ex-  publish  a  daily  newspaper  ten- 
Oklahoma  City  been  with  the  company  since  pansion  has — at  the  request  of  tatively  called  the  Reno  News. 

•  PROBLEM:  How  to  main-  1939.  Jack  Fesler,  who  joined  Mistletoe’s  customers.  In  this  Directors  are  listed  as 

tain  statewide  newspaper  circu-  the  company  as  a  file  clerk  in  case  shippers  in  Oklahoma  City  Katherine ,  Mergen,  president  of 

lation  when  the  railroads,  forced  1936,  is  assistant  manager.  and  Tulsa  and  a  number  of  the  Reno  Guild,  Harriet  Gallup 
by  business  slump,  cut  sei-vice  Motion  picture  distributors  .smaller  towns  in  northem  Okla-  and  Lloyd  Rogers.  Authorized 
and  schedules?  were  the  first  big  customers  at-  homa  approached  the  company  capital  stock  was  $1  million  to 

•  SOLUTION:  Organize  a  tracted  by  Mistletoe’s  timetables,  to  request  better  sei-vice  to  the  be  obtained  by  sale  of  a  million 

subsidiary  public  seiwice  truck-  Delays  in  transportation  of  booming  Kansas  town.  shares  of  $1  par  value  common 

ing  operation.  films  often  caused  expensive  Similar  requests  have  mapped  stock. 

•  RESULTS:  Highly  succe.ss-  films  to  lie  idle  several  days  each  the  way  for  Mistletoe’s  next  The  articles  of  incorporation 

ful— for  the  Oklahoma  Publish-  trip-  expansion.  An  application  has  stipulated  that  until  $250,000 

ing  Company.  Not  only  was  the  The  commercial  side  of  Mistle-  been  filed  with  the  Interstate  worth  of  stock  has  been  sold, 
distribution  problem  solved,  but  toe  dates  from  1931  when  the  Commerce  Commission  to  extend  money  from  sale  of  shares  will 
its  Mistletoe  Express  Sei-vice  five-month  old  company  became  sei-vice  to  Denison  and  Sherman,  be  held  in  escrow. 

now  operates  in  480  cities  in  a  licensed  common  carrier.  In  Tex.  The  Guild  has  been  on  strike 

Oklahoma,  Texas  and  Kansas.  1932,  Mistletoe  carried  a  total  of  •  against  the  Reno  Evening  Ga- 

Mistletoe  enables  many  cus-  five  million  pounds.  During  1958  'Vivoii  SDX  Talk  zette&ndtheNevadaStateJo^ir- 

tomers  to  conduct  businesses  who  Mistletoe  carried  84,322,000  .  r  •  i  since  June  29.  Pickets  have 

ordinarily  would  be  unable  to  pounds  in  1,515,000  separate  to  rnday  been  withdrawn. 
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You  get  the  best! 

The  Providence,  R.L,  city-state 
area  is  the  Number  One  test  mar¬ 
ket  in  New  England.  And  it’s  one 
of  the  top  three  nationally.  Why 
are  so  many  test  campaigns  run 
here?  Because  Providence  offers 
you  a  representative  cosmopolitan 
population  ideally  balanced  between 
urban  and  •  suburban,  and  well  iso¬ 
lated  from  other  major  markets. 

It  is  also  one  of  the  few  scheduled  PROVIDENCE 
markets  completely  dominated  by 
one  medium — The  Providence  Jour¬ 
nal-Bulletin, 
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You  get  a  niillion*plus  market! 

The  Providence  Journal-Bulletin 
offers  you  effective  coverage  in  cities 
and  towns  in  Rhode  Island  and 
nearby  Massachusetts.  It  is  the 
one  strong  selling  force  throughout 
this  million-plus  population  center — 
New  England’s  second  largest  mar¬ 
ket,  Daily  circulation,  more  than 
200,000;  Providence  Sunday  Journal, 
over  185,000. 


You  get  BIG  buying  power! 

The  1959  Sales  Management  Sur¬ 
vey  shows  buying  power  in  the 
Providence  Journal-Bulletin  mar¬ 
ket  area  up  in  classification  after 
classification.  Check  Providence 
sales  now. 


Contact  Frank  S.  Rook,  Manager, 
General  Advertising,  Providence 
Journal-Bulletin,  Providence  2,  R.I., 
or  your  nearest  Ward-Griffith  office. 


W ard-Griffith  Co.,  Inc.,  New  York,  Boston,  Detroit, 
Chicago,  Philadelphia,  San  Francisco,  Atlanta,  Miami 
Charlotte,  N.C.  and  Portland,  Oregon 
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NORFOLK  AND  WESTERN  RAILWAY 
VIRGINIAN  RAILWAY 


The  first  merger  of  two  major,  independently 
operated  railroads  in  modern  times  is  a  reality. 
The  historic  merger  of  the  Virginian  Railway  into 
the  Norfolk  and  Western  Railway  has  been 
approved  by  the  Interstate  Commerce  Commission. 

The  bigger,  stronger  and  more  efficient  Norfolk 
and  Western  has  two  principal  objectives.  First, 
the  railroad  will  provide  faster  and  continuously 
improved  service  to  industry  and  business  along 
its  lines  and  throughout  the  nation.  Second,  it 
will  make  available  to  industry  a  number  of  choice 
new  plant  sites.  The  territory  of  these  sites  will 
offer  industry  an  abundance  of  low-cost  power, 
ample  industrial  water,  huge  supplies  of  superior, 
all-purpose  Bituminous  coal,  high  quality  limestone 
and  a  great  variety  of  other  raw  materials;  nearness 
to  the  big  consuming  markets  of  the  Southeast, 
Middle  West  and  North,  and  overseas  markets 


manpower,  reasonable  taxes  and  communities  i- 
are  friendly  to  industry.  With  ah  enlarged  t 
strengthened  industrial  development  departme: 
the  railroad  will  go  all  out  to  attract  new  indust- 
to  the  expanded  territory  of  the  six  progress 
states  it  serves. 

The  merger  of  the  two  railroads  makes  J 
Norfolk  and  Western  one  of  the  financially  strong 
and  most  efficiently  operated  trunk  lines  in  ^ 
United  States,  with  excellent  connections  to  J 
four  points  of  the  compass.  This  strategics* 
located  rail  system  has  2,747  miles  of  road,  5'^ 
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Statement  by  Stuart  T.  Saunders,  N&W  President: 

“The  Interstate  Commerce  Commission’s  approval 
of  the  merger  is  a  landmark  decision  which  signals  a 
new  day  in  the  progress  and  development  of  greater 
efficiency  and  better  service  by  the  combined  railroads. 
It  reflects  a  farsighted  viewpoint  on  the  part  of  the 
Commission  and  a  sympathetic  interest  in  solving  one 
of  the  major  problems  which  confront  the  raUroad 
industry  today  —  the  elimination  of  duplicating  and 
unneeded  transportation  facilities  and  services.  The 
Norfolk  and  Western  expresses  sincere  appreciation 
to  those  progressive  industries  and  individuals,  civic 
groups  and  other  organizations  whose  wholehearted 
endorsement  helped  to  make  this  historic  merger 
possible.  It  is  an  invigorating  challenge,  and  opens 
a  new  era  for  the  new  system.  The  bigger,  stronger 
and  more  efficient  Norfolk  and  Western  is  on  the  go. 
The  railroad  has  the  facilities,  the  know-how,  the 
determination  and  vigor  to  meet  the  challenge  —  to 
do  the  job.” 


miles  of  track  .  .  .  nearly  a  billion  dollars  in  assets 
•  •  .  81,000  freight  cars  —  more  freight  cars  per 
mile  of  line  than  any  other  railroad  in  the  United 

the  nation’s 


States  250  miles  or  more  in  length 
newest  and  most  modem  fleet  of  diesel  locomotives 
•  •  .  up-to-date  signalling  and  communications 
systems  .  .  .  huge  Tidewater  terminals  and  many 
other  top-notch  facilities. 

I  Physical  consummation  of  the  two  railroads 
I  With  extensive  improvements  will  get  underway  as 
jSoon  as  i)ossible.  The  Norfolk  and  Western  looks 
forward  eagerly  to  taking  full  advantage  of  the 
bright  opportunities  in  the  dynamic  years  ahead. 
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FAIRCHILD 

news 


Ralph  Jones,  manager  of  the  Chi¬ 
cago  news  staff  of  Fairchild  Pub¬ 
lications.  will  be  one  of  the 
speakers  at  the  Oct.  26  class  of  the 
advertising  course  being  run  by 
Chicago  Federated  .\dvertising 
Clubs.  He  will  discuss  “How  to 
Get  Along  with  Newspaper  Re¬ 
porters.” 

Dan  Newman,  of  the  advertising 
^les  staff  of  ELECTRONIC  NEWS 
in  Chicago,  has  been  transferred 
to  the  New  York  ad  staff,  re¬ 
placing  Harry  Birse,  resigned. 
Zachary  Dicker,  a  member  of  the 
ad  sales  department  in  New  York, 
will  join  -the  Chicago  bureau 
as  ad  representative  for  ELEC¬ 
TRONIC  NEWS  in  the  Midwest. 


During  October,  members  of 
HOME  FURNISHINGS  DAILY’s 
fashion  staff  were  called  upon  to 
judge  three  competitions  in  the 
home  furnishings  field.  Vera  Berry 
Hahn,  fashion  editor,  judged  the 
“Make  A  Date  To  Decorate”  com¬ 
petition  initiated  by  Dow  Chemi¬ 
cal  Co.  in  cooperation  with  Bloom- 
ingdale’s  Stamford  store  and  the 
Stamford  High  Schools;  she  will 
also  judge  the  display  competition 
at  Riverdale  Fabrics.  Evelyn  Qark, 
furniture  fashion  reporter,  acted  as 
a  judge  for  the  .Apollo  Award 
Competition  by  Summer  and  Cas¬ 
ual  Furniture.  Mrs.  Hahn  also  will 
be  interviewed  for  the  Virginia 
Graham  radio  show,  “Decorating 
Today,”  for  broadcast  by  about 
200  stations. 


Intensive  coverage  of  the  National 
Shoe  Fair  in  Chicago  Oct.  2.n-29 
will  be  handled  by  a  group  of  five 
members  of  the  New  York  editorial 
staff  of  FOOTWEAR  NEWS, 
headed  by  William  Pyle,  editor, 
along  with  Hugh  Kite  of  the  Bos¬ 
ton  bureau,  Mrs.  Cecile  Lincoln  of 
the  .‘st.  Louis  staff  and  the  regular 
Chicago  news  reporters.  W.  D. 
Williams,  advertising  director,  also 
will  attend  with  members  of  the 
ad  sales  staff. 


James  Chapman,  advertising  pro¬ 
motion  manager  of  ELECTRONIC 
NEWS,  has  been  elected  chairman 
of  the  Promotion  Research  Round 
Table  of  Associated  Business  Pub¬ 
lications  for  the  1959-1960  season. 
Mr.  Chapman  was  previously  a 
member  of  the  Program  Commit¬ 
tee,  a  post  which  has  now  been 
taken  over  by  Saul  Tarter,  ad  pro¬ 
motion  manager  of  D.AILY  NEWS 
RECORD. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
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New  Executives 
On  Hearst  Papers 

J.  Kingsbury  Smith,  publisher 
of  the  S^eiv  York  Journal-Amer- 
ican,  this  week  appointed  Charles 
L.  Gould,  assistant  publisher,  to 
the  newly  created  position  of 
general  manager. 

William  J.  Poch  was  named 
business  manager,  succeeding 
Thomas  E.  J.  Crowley,  who  is 
retiring  after  32  years  with  the 
Hearst  organization. 

Mr.  Poch  is  returning  to  New 
York  from  Pittsburgh  where  he 
has  been  business  manager  of 
the  Sun-Telegraph  since  1951. 
He  was  chief  accountant  of  the 
Joumal- American  from  Jan.  1, 
1938  to  Feb.  4,  1951. 

The  administrative  reorgani¬ 
zation,  Mr.  Smith  said,  was  for 
the  purpose  of  “facilitating  the 
development  of  an  expansion 
program  and  strengthening  the 
efficiency  of  operations.” 

Mr.  Gould  has  been  with 
Hearst  for  25  years  and  with  the 
J-A  since  1946. 

Mr.  Poch’s  career  started  in 
1919,  when  he  joined  the  Mil- 
ivaukee  Wisconsin  News  shortly 
after  leaving  Marquette  Uni¬ 
versity. 

New  business  manager  of  the 
Sun-Telegraph  is  Edgar 
Schnackenberg,  fonneidy  chief 
accountant.  He  joined  the  Hearst 
organization  in  1935  as  pay¬ 
master  for  King  Features  Syn- 
,  dicate. 

!  • 

j  Alburtis  and  Price 
In  Hall  of  Fame 

Fairmont,  W.  Va. 
John  Alburtis  (1772-1827),  of 
I  this  city  (then  in  Virginia)  and 
Calvin  W.  Price  (1880-1957), 
Marl  inton,  were  announced  to 
the  West  Virginia  Press  Asso¬ 
ciation  in  annual  session  here 
as  having  been  voted  by  the 
association  to  membei’ship  in 
the  Hall  of  Fame. 

I  Mr.  Alburtis  was  born  near 
Richmond,  and  began  his  jour¬ 
nalistic  career  with  the  Berkeley 
Intelligencer  at  Martinsburg 
when  he  produced  the  first  paper 
i  established  in  Berkeley  County 
I  April  3,  1799. 

i  Mr.  Price  was  given  outstand- 
I  ing  honors  during  his  life  for 
'  his  work  as  newspaperman  and 
natural  resources  conservation- 
I  ist. 

Honor  Tom  Wallace 

'  Louisville,  Ky. 

Tom  Wallace,  editor  emeritus 
of  the  Louisville  Times,  will  be 
honored  by  the  Louisville  Pro¬ 
fessional  Chapter  of  Sigma 
Delta  Chi  at  a  dinner  Oct.  25. 


P 

George  Gearhart 
Succeeds  Father 

Fayetteville,  Ark. 
George  A.  Gearhart  has  been 
named  general  manager  of  the 
Northivest  Arkansas  Times  to 
succeed  his  father,  the  late  Sam 
E.  Gearhart. 

Mr.  Gearhart,  who  has  been 
advertising  manager  of  the 
Times  since  1951,  also  will  serve 
as  advertising  director  and  as 
a  member  of  the  board  of  direc¬ 
tors  of  the  publishing  company. 

Ted  R.  Wylie,  who  has  been 
editor  of  the  Times  since  1943, 
becomes  editor-in-chief,  vice- 
president  and  a  member  of  the 
board. 

Allan  A.  Gilbert  Jr.,  former 
sports  editor,  will  seiwe  as  man¬ 
aging  editor  and  as  a  member 
of  the  board. 

Norbert  D.  Roach,  a  member 
of  the  advertising  staff  since 
1954,  has  been  named  adver¬ 
tising  manager. 

*  *  * 

Raymond  R.  Coffey,  former 
Illinois  state  editor  for  UPI  — 
now  Michigan  news  manager  in 
Detroit. 

♦  ♦  * 

Bert  Mills — from  promotion 
manager  to  advertising  director 
of  the  Bristol  (Va.)  Herald 
Courier  and  Bristol  Virginia^ 
Tennessean,  succeeding  Donald 
W.  White,  now  assistant  to  the 
president  of  Associated  News¬ 
papers,  Inc.  Rick  Hammell — 
new  promotion  manager. 

■K  *  * 

Patrick  R.  Carroll — to  gen¬ 
eral  assignment  reporter,  Louis¬ 
ville  (Ky.)  Times  from  assist¬ 
ant  managing  editor.  Stars  and 
Stripes,  Tokyo. 

♦  ♦  * 

Dbian  Duncan  —  to  general 
assignment  reporter,  Louisville 
(Ky.)  Courier-Journal  from  the 
Memphis  (Tenn.)  Commercial- 
Appeal. 

9te  4e 

Kenneth  McArdle,  former 
newspaper  editorial  writer  and 
editor  of  Colliei*’s  magazine  — 
named  to  the  Chicago  (Ill.) 
Sun-Times  editorial  page  staff. 
He  fills  the  vacancy  caused  by 
the  transfer  of  Gerry  Robichaud 
to  the  Chicago  Daily  News  For¬ 
eign  Service  as  South  American 
correspondent. 

*  *  * 

Dan  Hanley  Jr.  —  appoihted 
United  Press  International  bu¬ 
reau  manager  at  Grand  Rapids, 
Mich. 
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Newhouse  Paper 
Promotes  2  Editors 

Syracuse,  N.  Y 
Two  promotions  in  the  Syn- 
case  Post-Standard’s  editorial 
department  have  been  announced 
by  Publisher  Henry  H.  Keller 
J.  Leonard  Gonnan,  managinf 
editor  since  1953,  becomes  ex¬ 
ecutive  editor,  and  Philip  A. 
Hofmann,  news  editor,  steps  up 
to  managing  editor. 

Mr.  Gonnan  has  been  with 
the  paper  since  1933,  having 
seiwed  as  copy  reader,  assist¬ 
ant  city  editor,  city  editor  and 
editorial  writer  before  becom¬ 
ing  managing  editor.  He  is  vice- 
president  of  the  New  York  State 
Society  of  Newspaper  Editors. 

Mr.  Hofmann  joined  the  Post- 
Standard  staff  in  1958  after 
having  been  city  editor  of  the 
Long  Island  Star-Journal,  where 
he  had  worked  for  10  years. 
Both  are  Nexvhouse  newspapers 
*  *  ♦ 

Kent  Demaret — from  police 
beat  for  the  Houston  (Tex.) 
Press  to  general  city  staff  of 
Hoxiston  Post.  He  is  a  nephe» 
of  Jimmy  Demaret,  golf  pro. 

Ha  *  7^ 

Bill  Reddell — promoted  froir: 
the  staff  to  editor  of  the  editor¬ 
ial  pages  of  the  San  .Antmv 
(Tex.)  Express  and  News  re¬ 
placing  Ed  Ray,  resigned. 

*  ♦  ♦ 

Joseph  Lippinoott  —  frot 
Johnstown  (Pa.)  Tribune-Den^^ 
crat  district  staff  to  sports  edi¬ 
tor  of  the  Lock  Haven  (Pa-' 
Express,  succeeding  George  J 
Zellem  —  to  the  Warren  (Pa.) 
Times-Mirror. 

«  *  * 

Himie  Koshevoy,  former 
managing  editor,  VnncM^'f 
(B.  C.)  Sun  —  to  the  Toroaf’ 
Telegram  as  assistant  managirf 
editor. 

*  *  Hi 

James  Reston,  Washinjlf^ 
correspondent  of  the  New  Port 
Times  —  decorated  with  f'* 
Belgian  Order  of  Leopold. 
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editor  of  the  Franklin  County 
Tribune,  a  weekly,  at  Union, 
Mo.,  with  an  option  to  buy  from 
owner  A.  A.  Steinbeck. 


Herald  —  elected  president  of 
the  North  Dakota  Associated 
Press  Association. 

*  *  « 


Bi'Liii^ual  Tab 
Has  New  Manager 


San  Antonio,  Texas 

In  a  reorganization  of  the 
staff  of  La  Prensa,  Sunday  tab¬ 
loid,  Bill  Smith,  formerly  on 
advertising  staffs  of  the  San 
Antonio  Light,  Houston  Chron¬ 
icle  and  Corpus  Christi  Caller- 
Times,  has  been  made  general 
manager. 

Mr.  Smith  announced  Arthur 
E.  Harllee,  fonner  state  circu¬ 
lator  of  the  Light,  as  assistant 
general  manager.  Raymond  P. 
Orr  of  the  Light  copydesk  is 
joining  the  bi-Iingual  paper  as 
English  editor. 

Eduardo  Grenas  Gooding, 
listed  as  co-publisher  and  co¬ 
editor  of  La  Prensa,  is  now 
repre.senting  the  paper  in  Mexi¬ 
co. 

Previously  announced  plans  to 
convert  La  Prensa  into  a  daily 
this  fall  will  be  deferred. 


William  G.  Meldrum,  former 
assistant  financial  editor  of  the 
Cleveland  (Ohio)  Plain  Dealer 
—  to  vicepresident  of  the  Cleve¬ 
land  pr  firm  of  Nelson  B.  Moore 
&  Associates. 


Rudolph  Chelminski — from 
the  copy  desk  of  the  (Denver) 
Rocky  Mountain  News  to  gen¬ 
eral  assignment  reporting. 


Jack  Nelson,  reporter  for 
the  Atlanta  (Ga.)  Constitution 
—  citation  from  the  Atlanta  As¬ 
sociation  for  Mental  Health  for 
his  series  of  articles  on  the 
Milledgeville  State  Hospital. 


John  R.  Reed  Jr.,  advertis¬ 
ing  salesman  since  1947  for  the 
Camden  (N.  J.)  Courier-Post 
—  now  retail  advertising  man¬ 
ager. 


R.  C.  O’Donnell,  wdth  the 
advertising  department  of  the 
Miami  (Fla.)  Daily  News  since 
1952  —  to  the  executive  staff 
of  Harris  &  Company  Advertis¬ 
ing,  Miami. 


George  Thune,  formerly  with 
the  New  York  Daily  News  and 
Editor  &  Publisher  magazine 
—  to  editor  of  the  Farmingdale 
(L.  I.)  Post. 


James  Fabris,  news  editor  of 
the  West  Lake  County  (Ohio) 
News-Herald  —  now  city  editor. 
Reporter  Jack  Cort  is  now  CE 
and  Reporter  Jack  Ayer  —  now 
new's  editor. 


Austin  E.  Brant,  Kent  State 
graduate  (1953)  and  former 
Ohio  newspaperman  —  now'  a 
Chicago  resident  editor  of  Steel, 
the  metalw’orking  weekly. 


Lloyd  L.  Huntington,  gen¬ 
eral  news  editor  of  the  Colum¬ 
bia  (S.  C.)  Record  —  promoted 
to  managing  editor.  Charles  R. 
Sanders  Jr.,  chief  legislative 
correspondent — promoted  to  CE. 


John  E.  Flomesfelt,  Xenia 
Gazette  —  elected  president  of 
the  Ohio  Circulation  Managers 
Association,  succeeding  Isadore 
O’Desky,  Toledo  Times. 


George  A.  Johnson,  for  10 
years  a  reporter  on  the  Golds¬ 
boro  (N.  C.)  News- Argus  — 
promoted  to  state  editor. 


Don  E.  Wilson,  formerly 
with  the  San  Francisco  News  — 
to  the  circulation  staff  of  the 
Sati  Francisco  Examiner.  He  is 
secretary  of  the  California  Cir¬ 
culation  Managers  Association. 


Robert  D.  Benson,  recent 
graduate'  of  the  School  of  Jour¬ 
nalism  at  George  Washington 
University,  Washington,  D.  C. 
—  to  the  advertising  department 
of  the  Shelby  (N.  C.)  Daily 
Star. 

*  *  * 

James  F.  Southerland,  for¬ 
mer  staffer  of  the  Winston- 
Salein  (N.  C.)  Journal  and 
Sentinel  —  appointed  adminis¬ 
trative  assistant  to  Gov.  Leroy 
Collins  of  Florida. 


John  Demory  Martin,  re¬ 
cently  with  McGraw-Hill  Pub¬ 
lications  —  to  manager  of  the 
Charleston  (N.  C.)  Observer’s 
Gastonia  bureau.  He  succeeds 
John  Gardner,  who  is  return¬ 
ing  to  newspapering  in  the  Mid¬ 
west. 


Albert  Rhem,  Palo  Alto 
Times  —  elected  president  of 
the  Califomia  Circulation  Man¬ 
agers  Association.  He  succeeds 
Ted  Aust  Jr.,  North  Hollywood 
Valley  Times. 


James  W.  Atkins,  publisher 
of  the  Gastonia  (N.  C.)  Gazette 
—  cited  for  distinguished  work 
for  54  years  with  the  Gaston 
County  Public  Library. 


Jack  Hagerty,  managing  edi¬ 
tor  of  the  Grand  Forks  (N.  D.) 


Cecil  Prince,  editor  of  the 
Charlotte  (N.  C.)  News  — 
elected  vicechairman  of  the 
State  Commission  to  Study  the 
Public  School  Education  of  Ex¬ 
ceptionally  Talented  Children. 

(Continued  on  page  44) 


Jack  Claiborne,  formerly 
with  the  sports  department  of 
the  Charlotte  (N.  C.)  Observer, 
now  business  editor. 


Ed  Friedenberg,  acting  as¬ 
sistant  city  editor  of  the  Win¬ 
ston-Salem  (N.  C.)  Sentinel  — 
promoted  to  telegraph  editor. 


If  your  sales  staff 

can’t  be  everywhere  at  once, 

Remember, 


Marty  Hogan,  Cincinnati 
(Ohio)  Enquirer  cub  reporter 
—  returned  from  Anny  duty. 


Pat  Luminello,  formerly 
night  w’ire  editor  of  the  Dubuque 
(Iowa)  Telegraph-Herald  —  to 
reporter  for  the  Union  City 
(N.  J.)  Hudson  Disjmtch. 


Baker  Marsh,  Chicago  (Ill.) 
Daily  News  wire  editor  — 
elected  president  of  the  Illinois 
Associated  Press  Telegraph  Edi¬ 
tors  .As.sociation,  succeeding 
Bill  McLinden,  Peoria  (Ill.) 
Journal  Star. 


P.  M.  Gentry,  assistant  treas¬ 
urer  of  the  Dallas  (Tex.)  Morn¬ 
ing  News  —  retired  after  40 
years  <if  seiwice. 


Wesley  Guderian,  with  the 
Klamath  Falls  (Ore.)  Herald 
and  News  for  23  years  as  photo¬ 
engraver,  photographer  and 
later  news  editor  —  returned  to 
that  newspaper  as  staff  photog¬ 
rapher  after  operating  a  photo¬ 
graphic  studio  at  Hillsboro,  Ore. 


Everywhere, 

men  who  pass  judgment  on 
national  advertising  programs 
read  The  Wall  Street  Journal 


Robkkt  Gebbie,  Hawarden 
(Iowa)  Independent  —  elected 
president  of  the  Interstate  Edi¬ 
torial  .Association. 


Lyle  Downing,  former  re¬ 
porter  for  the  Klamath  Fnlh 
(Ore.)  Herald  and  News  and 
more  I'ecently  assistant  promo¬ 
tion  manager  of  the  Oregon 
Centennial  exposition  —  to  the 
Pendleton  (Ore.)  East  Oregon¬ 
ian  as  managing  editor. 
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Robi:rt  E.  Shryock  —  to  Doyle  Hilton,  editor  of  the 
sports  vriter  for  the  Bingham-  Lebanon  (Mo.)  Daily  Record 
ton  (N.  Y.)  Sun.  since  1952  —  resigned  to  become 
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(Continued  from  page  43) 

Ralph  L.  Perry,  of  the  Hunt¬ 
ington  (VV.  Va.)  Publishing 
Company  —  promoted  to  classi¬ 
fied  advertising  manager,  suc¬ 
ceeding  Bob  Scott  who  resigned 
to  join  the  Milwaukee  (Wis.) 
Sentinel. 

♦  »  ♦ 

Maria  Sargis,  a  graduate  of 
West  Virginia  University,  who 
has  been  a  member  of  the  news 
staff  of  the  Welch  (W.  Va.) 
Daily  News,  has  left  for  Europe 
for  a  year’s  study  under  a  Ful- 
bright  grant. 

*  *  « 

Eric  Wentworth,  Harvard 
graduate  and  reporter  for  the 
Medford  (Ore.)  Mail-Tribune 
for  a  year  and  a  half  —  re- 
.signed  to  join  the  new^s  staff  of 
the  Portland  Oregonian. 

♦  ♦  ♦ 

Leon  Satterfield,  from  Em¬ 
poria  (Kans.)  State  Teachers 
College  staff  —  to  editor  of 
Benson  Stin,  Omaha  suburban 
newspaper. 

♦  »  * 

Plxmjy  Burnham,  society  edi¬ 
tor  of  Norton  (Kans.)  Daily 
Telegram  —  retired  because  of 
ill  health.  Mildred  Laws,  so¬ 
ciety  editor. 

♦  ♦  ♦ 

Jim  Larimore,  from  sports 
editor  of  Newton  (Kans.)  I)aily 
Kansan  —  to  Wichita  (Kans.) 
Beacon  sports  staff.  Marjorie 
Montgomery,  from  pr  post  in 
California  to  Beacon  society  sec¬ 
tion.  Diane  Copeland,  from 
Beacon  society  section  to  Wich¬ 
ita  United  Fund  pr  post. 

*  ♦  ♦ 

Pierre  Fraley  —  resigned  as 
medical  and  science  writer  of 
the  Philadelphia  (Pa.)  Bulletin. 


i  -  i 


iUILO  MORE 

kLiinace 


NEW  POST— N.  J.  (Bert)  Lawler, 
left,  is  the  new  editor  and  pub¬ 
lisher  of  the  Middietown  (O.) 
Journal  and  executive  director  (a 
new  position)  of  all  Chew  Publish¬ 
ing  Co.  papers.  He  has  been  gen¬ 
eral  manager  of  the  Journal  for 
25  years.  E.  S.  Myers,  right,  asso¬ 
ciated  with  the  Chew  group  for  40 
years,  has  retired  at  65  but  con¬ 
tinues  on  the  board  of  directors 
and  as  secretary-treasurer. 

William  Alexander,  AP  .staff 
iei)oiter  in  Philadelphia  —  re¬ 
signed  to  join  Carl  Byoir  Asso¬ 
ciates,  New  York,  public  rela¬ 
tions. 

*  *  * 

Paul  H.  Burgdorf,  circula¬ 
tion  director  of  the  Philadelphia 
(Pa.)  Inquirer  from  1941-1957 

—  retired  as  a  full-time  em¬ 
ployee.  Prior  to  1941  he  was 

assistant  circulation  manager  of 
the  New  York  Times. 

*  * 

Frank  J.  Cline  Jr.,  who  re¬ 
cently  resigned  as  sports  editor 
and  assistant  managing  editor, 
Willimantic  (Conn.)  Chronicle 

—  information  director  of  the 
Hartfoi’d  Heart  Association. 

♦  « 

Howard  N.  Gray,  general 
manager,  Waterville  (Me.)  Sen¬ 
tinel  —  named  to  the  Maine 
Aeronautics  Commission. 

*  *  * 

Paul  Spebgle,  San  Francisco 
Neus-Call  Bulletin  columnist  — 
president.  Press  &  Union  League 
Club  of  San  Francisco,  a  post 
he  held  in  1955  and  1956. 

*  *  * 

John  Heisner,  formerly  of 
the  Lorain  (Ohio)  Journal  and 
the  Pottstown  (Pa.)  Mercury, 


and  Charles  S.  Newman,  who 
has  been  on  the  Philadelphia 
(Pa.)  Inquirer  —  to  the  Cleve¬ 
land  (O.)  News  staff. 

*  *  * 

Eugene  Luttenton,  who  has 
been  in  the  commercial  art  de¬ 
partment  of  the  Cleveland  (0.) 
Plain  Dealer,  replaces  Artist 
Jack  Sheridan,  who  is  leaving 
the  paper. 


Mickelson  Heads 
CBS-News 

Appointment  of  Sig  Mickelson 
as  president  of  CBS  News  was 
announced  this  week  by  Frank 
Stanton,  president  of  the  Colum¬ 
bia  Broadcasting  System. 

Since  1954,  when  the  separate 
New's  and  Public  Affairs  depart¬ 
ments  of  CBS  Radio  and  CBS 
Television  weie  integrated  as  a 
department  of  CBS,  Mr.  Mickel¬ 
son  has  been  vicepresident  of 
CBS  and  general  manager  of 
CBS  News. 

Mr.  Mickelson’s  appointment 
completes  the  establishment  of 
CBS  News  as  an  operating  divi¬ 
sion  of  CBS. 

Mr.  Mickelson’s  entire  career 
has  been  devoted  to  journalism 
— first  on  newspapers  and  later 
in  broadcasting.  He  began  as  a 
reporter  and  editor  of  the  Sioux 
Falls  (S.  D.)  Argus  Leader  and 
as  a  newscaster  for  KSOO  in 
that  city.  Later  he  served  as 
insti*uctor  in  journalism  at 
Louisiana  State  University  and 
as  assistant  professor  of  journal¬ 
ism  at  Kansas  University  and 
the  University  of  Minnesota. 

In  1943,  he  joined  the  Colum¬ 
bia  Broadcasting  System  as  news 
editor  of  Station  WCCO,  Minne¬ 
apolis,  then  owned  by  CBS. 


Including  Metro's  idea 
packed  PLUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services; 

•  IMtr*  Department  Store  Service 

•  Fostiien  Review  Service 

•  Dreoter  Sales  Service 

•  Metre's  Special  Sectient 

•  Metro's  R^  of  Heodinpt 

.  .  .  And  many  other  supple- 
mentory  services  thot  mean 
PLUS  BUSINESS  for  your 
Newspaperl 


Baptists  Honor 
Texarkana  Editor 

Dalijvs 

J.  Q.  Mahaffey  will  receive 
the  annual  Press  Award  spon¬ 
sored  by  the  Baptist  General 
Convention  of  Texas  at  the  state 
convention  in  Corpus  Christi 
Nov.  4. 

Mr.  Mahaffey  has  been  editor- 
in-chief  of  Texarkana’s  two 
dailies,  the  Gazette  and  the 
Daily  News,  since  1945.  The 
Baptist  award,  presented  an¬ 
nually  for  “outstanding  contri¬ 
butions  to  Christianity  through 
religious  news  reporting,’’  in¬ 
cludes  a  $150  engraved  wrist 
watch  and  a  commendatory 
plaque.  Mr.  Mahaffey  makes  a 
full  page  of  the  Gazette  avail¬ 
able  to  churches  each  Saturday. 

EDITOR  ac  PUB 


Harold  Callender  Dies; 
Economic  Reporter 

Pams 

Harold  Callender,  European 
economic  correspondent  for  the 
New  York  Times  and  for  more 
than  30  years  a  member  of  its 
foreign  staff,  died  Oct.  8  of  can¬ 
cer  in  a  clinic  after  a  long  ill¬ 
ness.  He  was  67  years  old. 

Mr.  Callender  joined  the 
Times  in  1924  after  working 
for  the  Associated  Press.  From 
1926  to  1940,  with  headquarters 
in  London,  he  travelled  through¬ 
out  Europe  as  a  correspondent. 
In  1942  and  1943  Mr.  Callender 
was  in  Algiers  with  the  French 
Provisional  Government. 

Mr.  Callender  was  chief  Paris 
correspondent  of  the  Times  con¬ 
tinuously  from  the  liberation  of 
France  in  1944  until  1958,  when 
he  was  appointed  to  the  roving 
economic  assignment. 

• 

2  Named  Truly 
Die  Within  Hours 

Dalla.s,  Tex. 
Two  Dallas  Morning  Newt 
employees  named  Truly  died 
less  than  48  hours  apart. 

J.  Wilmer  Truly,  61,  internal 
auditor,  who  worked  for  the 
News  43  years,  died  Oct.  3  after 
a  brief  illness. 

Tom  J.  Truly,  54,  a  copy- 
reader,  died  Oct.  5. 

The  Trulys  figured  they  may 
have  been  distantly  related. 

• 

Kenneth  Park  Dies 

Traver.se  City,  Mich. 
Kenneth  C.  Park,  64,  man¬ 
aging  editor  of  the  Lansing 
State  Journal  for  19  years  up 
to  1947,  died  here  Oct.  9  after 
’  a  heart  attack.  After  serving 
’  the  Lansing  paper  for  33  years 
he  moved  to  Phoenix,  Arizona,  to 
be  managing  editor  of  the  Times. 
now  defunct.  Later  he  engaged 
in  public  relations  work. 


John  C.  Finer 

CHICAfiO 

John  C.  Piner,  60,  vicepresi¬ 
dent,  director  and  Chicago  man 
ager  of  Story,  Brooks  &  Finley, 
newspaper  representative  firm, 
died  at  Highland  Park  Hospital 
Oct.  10,  following  a  stroke.  Mr 
Piner  had  been  with  the  firm 
for  39  years. 

• 

Dick  Lilly  Dies 

Miami,  Fla 
F.  Richard  Lilly,  58,  retired 
superintendent  of  the  .Vio*' 
Herald  engraving  depaftment 
died  Oct.  10  following  a  cerebral 
hemorrhage.  He  was  a  pioneer 
in  the  development  of  magn*’ 
slum  engraving  for  newspapers- 
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David  Brickman,  editor  and  pub-  Letter  Writers  Must 

lisher  of  the  Medford  Mercury  r,.  _ 

and  Malden  Evening  News.  Sign  Their  Names 

The  panel  lost  one  member,  Charleston,  W.  \  a. 

William  Mullins,  political  editor  The  Charleston  Gazette  inaug- 
of  the  Boston  Herald,  by  death  urated  on  Oct.  1  a  new  policy 
Mr.  Minot  replaced  concerning  letters  to  the  editor. 

All  letters  for  the  “Reader’s 
Forum”  must  bear  the  name  and 
complete  address  of  the  writer. 
Names  won’t  be  withheld  upon 
Teitell  Langsam,  request,  as  has  been  done  in  the 
fonnerly  a  feature  writer  for  the  past,  and  'letters  for  publication 
■  “  ■  women’s  may  not  exceed  300  words  in 


Editors’  TV  Panel 
In  Its  10th  Year 

Boston 

“Starring  the  Editors,”  an 
editorial  program  on  television, 
is  in  its  10th  year  on  WBZ-TV.  last  year 

Since  its  premiere  in  Septem-  him  on  the  TV  program, 
ber,  1950,  the  program,  with  its 
panel  of  editoi*s,  has  kept  New  .  .  ^ 

England  viewers  infonned  on  * 

issues  of  the  day  through  a  Janet 

probing,  analytical  and  stimu¬ 
lating  appraisal  of  events  each  Long  Island  Press’ 

Sunday  from  5  to  5:30  p.m.  news  department,  has  joined  the  length, 

public  relations  staff  of  David  Edit 
140  Years  q  Associates,  Inc.,  New  the  pol 

The  four  panelists,  whose  York.  the  ne 

newspaper  experience  totals  •  suits, 

more  than  140  years,  are:  Erwin  do  anyom 

D.  Canham,  editor  of  the  Chris-  »^x-E<Iitor  in  FK 
tian  Science  Monitor;  George  Sumner  P.  Ahlbum,  formerly  up  an 
Minot,  managing  editor  of  the  news  editor  of  NEA  Seiwice  his  na 
Boston  Herald;  C.  Edward  Hoi-  Inc.,  has  joined  the  Manning  ing  thi 
land,  assistant  managing  editor  Public  Relations  Fii-rn,  New  papers 
of  the  Boston  Daily  Record;  and  Y'ork,  as  vicepresident-news.  this  n 


Obituary 


Ronald  Strobel,  24,  Los  An¬ 
geles  (Calif.)  Mirror  News  re¬ 
porter;  Oct.  6,  of  cancer. 


Col.  Edwin  Emerson,  90,  for¬ 
merly  worked  for  the  New  York 
Evening  Post,  Sun  and  Harper’s 
Weekly;  Oct.  3.  Mr.  Emerson 
was  a  war  correspondent 
throughout  the  Russian-Japa- 
nese  War  of  1904-5  in  Korea 
and  Manchuria.  He  was  also 
correspondent  with  the  German 
armies  during  World  War  I. 


Sherlock  Hope,  54,  with  the 
Knoxville  (Tenn.)  Journal;  Oct. 
2,  of  a  heart  attack.  He  started 
as  a  cub  reporter  for  the  Chatta¬ 
nooga  (Tenn.)  Times  when  he 
was  17  years  old. 


Lons  R.  Hovey,  85,  publisher 
of  the  Beverly  (Mass.)  Times; 
Oct.  7,  after  a  long  illness.  Mr. 
Hovey  published  the  Times  for 
the  past  27  years. 


THE  ELGRAMA 
ENGRAVER 


reduces  production  costs! 
increases  advertising  revenue! 


William  V.  Burns,  56,  editor 
of  the  Everett  (Mass.)  Leader- 
Herald  for  10  years;  Oct.  5. 
Mr.  Bums  was  formerly  editor 
of  the  Rumford  (Me.)  Times. 


Oliver  Claxton,  59,  author 
and  former  newspaperman ;  Oct. 
8,  of  a  heart  attack.  Mr.  Claxton 
worked  on  the  old  New  York 
World  and  the  New  York  Amer¬ 
ican. 


Mrs.  Florence  Humphries 
McSweeney,  59,  editor  and  pub¬ 
lisher  of  the  Allendale  (S.  C.  E.) 
County  Citizen,  the  Hampton 
(S.  C.)  Guardian  and  the  Jasper 
(S.  C.)  Record;  Oct.  10. 


Voliiey  Fowler  Dies 

Chicago 

Volney  B.  Fo'wler,  public  re¬ 
lations  director  for  the  Electro- 
Motive  Division  of  General 
Motors  Corp.,  died  Oct.  6.  He 
was  62.  Mr.  Fowler  joined  GM  in 
1929  after  a  newspaper  career. 
He  had  t)een  managing  editor  of 
the  Indianapolis  (Ind.)  Times 
when  it  won  the  Pulitzer  Prize 
for  expK'sing  political  corruption. 


No  need  for  two  machines  any  more.  With  only 
one  Elgrama  Engraver  in  your  shop,  you  can  produce 
both  line  and  halftone  engravings.  Less  than  a 
minute  is  required  to  change  from  halftone  to  line 
etchings.  This  cost-reducing  integration  in  one 
machine  creates  a  great  saving  for  newspapers  with 
an  Elgrama.  And  matting  is  excellent  whether  line 
or  halftone. 

Call  us  collect — CApital  3-1489  or  write  to  Elgrama 
Sales  Co.,  La  Salle,  Illinois,  for  all  details. 


ELGRAMA  ADVANTAGES  &  FEATURES 


1.  Excellent  matting  qualities 

2.  Big  12  X  18  in.  metal  plates 

3.  Lowest  cost  plate  material 

4.  High  speed,  12  x  18  in  41  minutes 

5.  Halftone  and  line  on  one  machine 

6.  13  screens  on  same  machine 

7.  Engraves  from  photos,  drawings, 
printed  images 

8.  Cold  process,  no  fire  hazard 

9.  Produces  color  plates,  too 

10.  Rugged  dependability,  Swiss 
quality 

11.  Best  service  policy 


‘First*  Newsgal  Dies 

Atlanta,  Ga. 

Mrs.  .Mary  Ponder  Tamke, 

91,  said  to  have  been  the  first 
woman  newspaper  reporter  in 
Texas,  died  Oct.  13  at  her  home 
wre.  A  native  of  Forsyth,  Ga., 

Mrs.  Tamke  worked  on  the 
D^lns  Morning  News  in  Texas 
ateut  l!)()0-05,  as  secretary  to 
publisher  and  a  reporter. 
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How  concrete  is  helping 


Chicago-O’Hare  International 
Airport  converted  to  modern 
needs  with  concrete 

To  accommodate  today’s  new  jet 
airliners  weighing  as  much  as  150 
tons  loaded,  Chicago  resurfaced 
inadequate  flexible  runways  at 
O’Hare  Airport  with  concrete. 
Needed  strength  was  assured, 
and  runways  made  impervious  to 
jet  heat  and  fuels.  New  runways 
at  O’Hare  are  all  concrete. 


to  advance  the  jet  age. . . 


Th(*  jet  airliner  is  here.  The  “jet  age”  begins.  But  its 
advance  de|)ends  upon  airfields  capable  of  meeting  a 
whole  new  set  of  exacting  criteria. 

For  example:  jets  require  pavement  that  will  not  de¬ 
form  under  heavy  wheel  loads  .  .  .  that  will  not  disin¬ 
tegrate  under  jet  fuel  spillage  .  .  .  that  won’t  soften 
under  exhaust  blast.  They  require  smoother,  heavier, 
faster  runways  that  will  not  rut  or  wave,  and  that  will 
provide  maximum  safety  on  takeoffs  and  landings. 

-Across  the  country,  concrete  is  speeding  this  job.  It 
is  l)eing  used  to  resurface  outmoded  runways  and  ex¬ 
tend  others  .  .  .  creating  whole  new  jet  age  fields. 


Behind  concrete’s  performanc-e  lie  years  of  scientific- 
research  and  engineering,  in  laboratory  and  field.  This 
w’ork,  f)erformed  by  scientists  and  engineers  of  the  Port¬ 
land  Cement  Assex-iation,  is  made  possible  by  a  group 
of  74  progressive  (and  competing)  companies  manu¬ 
facturing  Portland  cement  in  the  U.S.  and  Canada. 

As  a  result,  today’s  airix>rt  engineers  can  build  run¬ 
ways  mathematically  accurate  for  jet  loads  of  150  tons 
or  more.  They  can,  without  guesswork,  lay  down  con- 
c-rete  runways  to  the  precision  flatness  and  smoothness 
jets  require  .  .  .  airstrips  that  will  stay  that  way  for 
many  years  to  come — and  with  little  upkeep  expense. 


PORTLAND  CEMENT  ASSOCIATION 

Headquarters:  33  West  Grand  Ave.,  Chicago  10,  111.  A  national  organization  to  improve  and  extend  the  uses  of  Portland  cement  and  concrete 


Travel  Writers  May 
Tighten  Membership 


By  Janies  Montagnes 

San  Juan,  P.  R. 

If  Puerto  Rico  receives  more 
play  in  the  travel  pages  in  the 
next  few  months  it  will  be  be¬ 
cause  members  of  the  Society  of 
American  Travel  Writers  saw 
evei’ything  on  the  island  worth 
seeing  and  tasted  practically  all 
the  native  foods  during  their 
fourth  annual  convention  Oct. 
11-17. 

Three  business  sessions  under 
the  chaii-manship  of  John  Mc¬ 
Leod,  Washington  (D.  C.)  Daily 
News,  culminated  in  a  resolu¬ 
tion  urging  the  executive  com¬ 
mittee  to  cull  membership  where 
necessary  and  to  review  the 
status  of  present  members. 
Lengthy  discussions  on  limiting 
the  active  membership  to  sal¬ 
aried  travel  writers  and  editors, 
as  recommended  by  the  member¬ 
ship  committee  under  the  chair¬ 
manship  of  Leavitt  F.  Moi-ris, 
Christian  Science  Monitor,  end¬ 
ed  in  no  changes  being  made 
in  that  regard  in  the  constitu¬ 
tion  and  defeat  of  the  commit¬ 
tee’s  recommendations. 

215  Members 

Secretary  Juliet  R.  Carter, 
Army  Times  Publications, 
Washington,  reported  growth  in 
membership  from  180  to  215  in 
the  year.  This  is  accounted  for 
by  93  active  members,  66  allied 
members  and  .56  as.sociate  mem¬ 
bers. 

Allied  and  associate  members 
under  co-chairmen  Lynn  Beau¬ 
mont,  AST  A  public  relations  di¬ 
rector,  New  York,  and  William 
Wallace,  J.  Walter  Thompson 
Co.,  New  York,  announced  com¬ 
pilation  of  a  handbook  of  travel 
source  material  and  a  list  of 
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travel  writers  and  editors  of  the 
United  States  and  Canada.  The 
handbook  is  to  be  ready  for  the 
1960  convention  and  the  list  of 
editors  and  writers  in  four  cate¬ 
gories  is  to  be  issued  shortly 
to  the  travel  industry. 

The  awards  committee  under 
chairmanship  of  Sando  Bologna, 
Waterbary  (Conn.)  American, 
recommended  that  a  nation-wide 
awards  committee  be  established 
whose  members  are  well  ac¬ 
quainted  with  the  activities  of 
prospective  nominees.  No  awards 
were  made  this  year. 

Oirivers  N'uminaled 

Nominations  for  officers,  to 
be  elected  by  November,  if  no 
other  nominations  are  received, 
were:  Paul  M.  McMahon,  Mil- 
u'aakee  Journal,  for  president; 
Leavitt  F.  Morris,  Christ  iayi. 
Science  Monitor,  first  vicepresi¬ 
dent;  Robert  Meyer  Jr.,  Festi¬ 
val  Information  Seiwice,  New 
York,  second  vicepresident ; 
Bette  Sweeney,  Travel  Agent 
magazine.  New  York,  secretary; 
and  Jean  Simmons,  Dallas 
(Texas)  News,  treasurer. 

New  members  of  the  board 
of  directors  nominated  were 
James  Winchester,  King  Fea¬ 
tures  Syndicate,  New  York, 
Ilda  Belle  Hicks,  Fort  Worth 
(Texas)  Star-Telegram;  Jack 
Jonas,  Washington  (D.  C.) 

Star;  and  Herb  Rau,  Miami 
(Fla.)  News. 

Two  important  new’s  breaks 
occurred  during  the  meeting.  At 
the  official  reception  given  by 
Governor  Luis  Munoz  Marin  at 
La  Fortaleza,  the  governor’s 
mansion,  Roger  Wolin,  Pan 
American  World  Airways,  said 
.  PAA  would  start  jet  seiwice  in 
December  from  New  York  and 
Miami. 

James  Weber,  president  of 
Condado  Beach  Hotel,  said  at  a 
reception  at  Hotel  La  Concha 
that  construction  is  scheduled 
to  begin  or  be  completed  on  20 
major  hotel  projects,  adding  2,- 
000  more  rooms  than  available 
now. 

“Travel  is  America’s  third 
largest  industry;  in  the  world 
it  ranks  first  as  an  economic 
factor,”  Peter  Celliers,  travel 
editor  of  Red  Book  magazine. 
New  York,  told  the  convention. 
He  pointed  out  that  the  week¬ 
end  travel  business  in  the 
I  United  States  is  a  $3  billion 
proposition. 


Huh  to  Iiiipruve  Pages 

In  outlining  ways  and  means 
in  which  a  travel  writer  could 
improve  the  travel  page  he 
stated  that  “travel  is  not  a  field 
in  which  news  is  constantly 
breaking  so  that  an  interest  peg 
has  to  be  created  as  often  as 
not  by  research  and  clear  think¬ 
ing.  ...  A  travel  writer  who 
wants  to  do  more  than  a  super¬ 
ficial  job  must  pick  from  liter¬ 
ally  scores  of  infonnation 
sources  and  apply  not  merely 
reijortorial  skills  and  specialized 
background,  but  also  a  disci¬ 
plined  hand  with  color,  some 
narrative  talents  developing  an¬ 
ecdotal  treatment  and  the  rare 
ability  to  make  a  first-person 
approach  warmly  real  to  the 
reader.” 

Mr.  Celliers  stated  that  “it 
is  up  to  each  of  us  to  convince 
our  publishers  not  just  of  the 
impoi  tance  of  travel  today  as  a 
source  of  advertising  revenue 
but  of  its  importance  as  an 
essential  editorial  seiwice,  since 
even  if  there  was  no  advertising 
involved,  people  spend  more 
money  on  the  average  in  any 
one  vear  on  pleasure  travel  than 
on  all  other  amusements  com¬ 
bined.” 

He  estimated  that  only  176 
newspapers  in  the  United  States 
and  Canada  are  active  in  solicit¬ 
ing  advertising  in  travel  and 
only  108  of  these  pretend  to  do 
a  serious  editorial  job  on  travel. 
He  urged  travel  writers  to  give 
readers  more  data  on  things  to 
do  and  enjoy  at  or  around  re¬ 
sort  areas,  stating  that  people 
are  more  value-conscious  and  it 
is  up  to  writers  to  show  that 
the  satisfaction  they  expect 
from  travel  is  available. 

Reports  and  discussions  of 
how  travel  w-riters  can  work 
best  with  the  railways  were  led 
by  Grant  Burden,  Union  Pacific 
Railway,  New  York;  for  airlines 
by  Margaret  McEachern,  North¬ 
west  Orient  Airlines,  St.  Paul, 
Minn.;  and  for  steamships  by 
George  E.  McGrath,  Wendell  P. 
Colton  Co.,  New  York. 

Three  travel  writers  from 
Peru  attended  the  sessions, 
marking  the  international 
growth  of  travel  writing.  Rob¬ 
erto  Rojos,  editor  of  El  Com- 
ercio,  Lima,  Peru,  led  the  dele¬ 
gation,  and  was  accompanied  by 
Alfredo  Ordonez  Lugo,  presi¬ 
dent  of  the  Peinivian  Travel 
Writers  Association,  and  G.  Ar- 
naco,  travel  writer  of  Lima. 

The  convention  headquartered 
at  the  San  Juan  Intercontinental 
Hotel,  had  its  meetings  at  vari¬ 
ous  hotels  including  Dorado 
Beach,  La  Concha,  Caribe  Hil¬ 
ton,  Condado  Beach,  Villa  Par- 
guera  and  Montemai'.  Special 
events  were  provided  by  the 
EDITOR  a:  PU 


Swiss  Chalet,  El  Yunquo  and 
Central  Mercedita  restaurant*, 
and  tours  of  the  island  were  ar¬ 
ranged  by  Borinquen  Tours, 
Southerland  Tours,  and  Turismo 
Internacional.  The  Department 
of  Tourism  of  the  Puerto  Ricfi 
government  and  the  Puerto  Rico 
News  Service  provided  numer¬ 
ous  facilities. 

• 

126  Staffers  Attend 
44>th  Birthday  Party 

Royal  Oak,  Mich. 

Tribune  Publishing  Company, 
publisher  of  the  Daily  Tribune. 
celebrated  its  40th  anniversarj- 
recently  with  a  party  for  its  126 
employees  and  their  husbands 
and  wives. 

Editorials  by  Editor  Lynn  S. 
Miller  and  Publisher  Philip  F. 
Miller  pointed  out  some  of  the 
highlights  of  the  past  40  years. 

The  Tribune  Publishing  Com¬ 
pany  was  foi-med  Oct.  1,  1919. 
by  two  brother’s,  Floyd  J.  and 
Lynn  S.  Miller,  to  buy  the  ther 
weekly  Royal  Oak  Tribune.  The 
weekly  was  changed  to  a  daily 
in  1925. 

The  anniversai’y  dinner  wa.^ 
also  the  premier  showing  of  the 
Tribune’s  newest  16mm  sound 
motion  picture.  This  is  a  ne« 
version,  in  full  color,  of  the 
15  minute  movie  “Out  of  the 
Woods.”  The  film  shows  the 
complete  process  of  newsprint 
from  mill  to  newspaper. 

The  film  was  written  and  di¬ 
rected  by  the  Tribune  Publisher. 
Philip  F.  Miller.  The  scene; 
showing  unloading  of  newsprint, 
storage  and  use  at  the  Tribune 
plant  were  photogr’aphed  by 
Bayard  F.  Lawes,  Tribune’; 
chief  photographer.  Logginf 
and  mill  scenes  were  obtained 
through  courtesy  of  Canadiar 
International  Paper  Company. 
• 

Newspaper  Croup 
Would  Sell  Stations 

Wasiungw 

El  Paso  (Texas)  Times,  Inc 
(doing  business  as  Roderick 
Broadcasting  Co.)  has  applied  tc 
the  Federal  Communication; 
Commission  for  permission  tc 
dispose  of  its  radio-televisioc 
stations  KROD  and  K ROD-TV 
for  a  consideration  of  $3,450,00'’ 
because  “the  controlling  inter 
ests  wish  to  enter  into  a  les 
active  business.”  Southwest 
States,  Inc.,  of  Amai’illo,  Texas 
licensee  of  television  statior 
KVII  in  that  city,  is  the  pros 
pective  purchaser. 

Financial  statements  filed  witk 
the  Commission  by  Broderick 
give  assets  of  the  tw’o  El  Pa-*' 
stations  as  $3,994,755  with  re¬ 
placement  costs  estimated  >' 
$1,398,608. 

BLISHER  for  October  24.  195* 


48 


•  •  • 


Sh’h 

(n'liispering  campaign  at  work) 

Kvery  man  knows  the  power  of  a  whisper  when 
it  works  the  wrong  wa\. 

Hut  did  it  ever  occur  to  you  that  you  can  use  it 
positively  f 


Amidst  the  storm  and  the  shouting,  the  clap-trap 
and  confusion  of  mobs  of  media  in  mad  pursuit  of 
the  advertiser’s  dollar,  consider  the  devastating  effect 
of  the  calm,  quiet  voice  of  confidence  .  .  . 

“  The  outstanding  newspaper  in  A  li  (Jityf  If  hy, 
it’s  the  Dispatch,  of  course." 

Who  is  saying  this  about  \  ou  ?  Any  of  a  dozen 
well-informed  persons.  Could  be  an  agency  execu¬ 
tive.  Or  a  public  relations  man.  Someone  from  a  syn¬ 
dicate.  Or,  even  better  still  ...  a  fellow  newspaper 
publisher,  one  of  vour  very  own  fraternity. 

I'he  aura  of  all  this  is  “reputation.”  It  travels 
under  its  own  steam,  but  it  speeds  up  and  spreads 
like  wildfire  with  some  modest  encouragement  in  the 
advertising  pages  of  f'niTOR  &  Pi  bmsher. 

Aren’t  you  interested  in  what  other  progressive 
newspapers  are  doing?  Well,  that’s  exactly  how  they 
feel  about  you. 

/  EDITOR  &  PUBLISHER.  Times  Tower,  \ 
\N75  Broadway,  New  York  .36,  N.  Y.) 
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TV  Slip-in 
Section  May 
Go  Outside 


A  weekly  insert  of  TV-radio 
program  listings  and  features, 
All-Florida  TV  Week  may  soon 
be  changed  from  slip-in  to  wrap¬ 
around  position  with  the  All- 
Florida  Magazine  which  is  car¬ 
ried  as  a  supplement  in  16  news¬ 
papers. 

The  two  sections  produced  by 
Perry  Newspapers  are  sold  as  a 
package. 

In  New  York  to  interview  TV 
celebrities  and  gather  other  ma¬ 
terial  for  features,  the  two 
young  women  who  edit  the  All- 
Florida  TV  Week  section  said 
the  order  fi’om  John  A.  Perry 
Jr.  to  expand  and  give  more 
prominence  to  TV  carries  out 
the  judgment  of  Perry  editors 
that  program  listings  give  the 
supplement  a  week-long  life 
around  the  home. 

Betty  Tway  and  Yvonne  Ful¬ 
ton  said  Mr.  Perry  has  made  no 
official  announcement  yet  but 
they  just  couldn’t  keep  secret 
the  expected  growth  of  their 
“baby.” 

Ran  Hotel  Magazine 

In  19.57  Mr.  Perry  met  Miss 
Fulton  and  Miss  Tway  while 
they  were  in  their  fifth  year 
as  co-owners,  editors  and  pub¬ 
lishers  of  This  Week  in  Jack¬ 
sonville,  a  publication  circulated 
in  hotels  and  motels.  Mr.  Perry 
invited  them  to  start  a  TV 
magazine  for  the  Jacksonville 
Journal,  which  he  then  owned. 

The  TV  supplement  began  in 
small  foi’mat.  It  was  increased 
to  10  X  12  inches.  On  April 
5  this  year  after  the  Journal 
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Yvonne  Fulton  and  Betty  Tway 

was  sold  to  the  Jacksonville 
Florida  Tinies-Union  it  became 
an  insert  of  the  All-Florida 
Weekly  Magazine,  a  Perry  prop¬ 
erty. 

Today  together  the  two  sup¬ 
plements  are  distributed  with 
seven  Perry  newspapers  and 
nine  others.  Circulation  of  ap¬ 
proximately  500,000  is  printed 
by  the  Perry  Printing  Process 
Co.,  of  Ocala.  A  recent  issue 
(Sept.  27)  ran  12  pages  each. 

Miss  Fulton,  a  native  of  Bar¬ 
tow,  Fla.,  met  Miss  Tway  about 
eight  years  ago.  Yvonne  was 
working  for  the  Taylor  Pub¬ 
lishing  Company  in  Dallas,  Tex. 
and  Betty  was  public  relations 
director  for  Western  College  in 
Oxford,  O.  Both  were  members 
of  Kappa  Alpha  Theta.  Miss 
Fulton  had  been  a  journalism 
student  at  Rollins  College  in 
Florida,  and  Miss  Tway  had 
majored  in  psychology  at  Okla¬ 
homa  and  Columbia. 

They  selected  Jacksonville  for 
a  publication  venture  because  it 
was  called  the  “Gateway  to 
Florida  Resorts.”  There  had 
been  six  entertainment  publica¬ 
tions  there  and  all  had  failed. 

Financed  by  Families 

Miss  Tway’s  family  put  up 
$2500,  and  the  Fulton’s  chipped 
in  an  equal  amount. 

“We  had  a  gross  profit  of 
$2.50  our  first  year,”  Miss  Ful¬ 
ton  recalled. 

Both  families  put  up  another 
$2500  for  the  second  year.  The 
young  women  began  to  pay 
themselves  $50  a  week.  By  the 
fifth  year,  with  a  circulation  of 
5,000  they  were  each  earning 
$125  a  week.  Then  along  came 
Mr.  Perry  with  his  project. 

“We  just  couldn’t  turn  it 
down,”  the  girls  said. 

In  September  1957  they 
turned  over  This  Week  in  Jack¬ 
sonville  to  Connie  O’Connor, 
who  is  continuing  to  run  it. 

Working  with  them  today  is 
a  staff  of  seven.  The  publication 


is  represented  nationally  by 
John  H.  Perry  Associates. 

While  they  sell  some  advertis¬ 
ing,  both  Miss  Fulton  and  Miss 
Tway  prefer  the  editorial  side. 
About  four  times  a  year  they 
come  to  New  York  to  interview 
the  stars.  They  look  for  local 
angles.  They  hope  this  January 
to  make  a  similar  trip  to  Holly¬ 
wood. 


6  at  Columbia 
Given  Scholarships 

Six  New  York  City  students  BRAIN  TRUST — Bill  Rives,  left, 
attending  Columbia  University’s  editor  of  the  Dallas  (Tei.| 

Graduate  School  of  Journalism  I.  ? 

,  ,  1  g  1  1  V*  ulub  of  Dallas  roundafion,  hands 

have  been  awarded  scholarships  ^  VYillis  Tate  for  jour- 

totaling  $10,750.  nalism  scholarship  fund  at  South- 

Five  were  recipients  of  the  ern  Methodist  University. 

Frank  .1.  Hause  Journalism  _ 

Scholarships  valued  at  $2,000 

each.  They  are  Joseph  S.  Lely-  ISeu'spopers  Get 
veld,  Paul  L.  Leventhal,  Sey-  Reading  $ 

mour  Pearlman,  Harry  F.  Wa-  ’  ’  ” 

ters,  and  Avrom  Zaritsky.  The  American  people  spent 

The  Hause  Scholarships  were  almost  three  billion  dollars  last 
established  from  a  bequest  from  V^ar  for  daily  and  Sunday  news- 
the  estate  of  the  late  Frank  J.  papers,  books  and  magazines, 
Hause,  one-time  managing  edi-  according  to  the  Bureau  of  Ad- 
tor  of  the  New  York  Daily  vertising,  ANPA. 

News.  ^  report  just  relea.scd,  the 

The  sixth  student,  Robert  Bureau  notes  that  the  total  es- 
Mayer,  received  the  -$750  Ben-  timated  ex^nditure  for  the 
jamin  Franklin  Journalism  three  media  in  1958  was  $2,972,- 
Scholarship,  established  by  the  000,000.  Daily  and  Sunday 
publishers  of  New  York  area  newspapers  accounted  for  49.1 


newspapers. 


American  Weekly’s 
All-Health  Issue 


percent,  or  $1,459,000,000.  The 
expenditure  for  books  was  $755, 
000,000,  and  for  magazines 
$758,000,000—25.4  percent  and 
25.5  percent,  respectively. 


On  Sunday,  October  25,  the 
American  Weekly  will  publish  Field  and  Knight 
an  entire  issue  devoted  to  the 
subject  of  Health. 

With  the  theme,  “How  to  CHICAGO 

Guard  Your  Family’s  Health,”  Marshall  Field  Jr.  and  John 
the  28-page  issue  is  highlighted  S.  Knight  have  established  > 
by  a  center  spread  featuring  the  new  racing  stable,  to  be  known 
American  Weekly  Home  Medi-  as  the  Fourth  Estate  Stable,  a! 
cine  Chart.  The  chart  contains  Lexington,  Ky. 
an  alphabetical  listing  of  health  Earlier  this  year,  Mr.  Field, 
emergencies,  and  accidents,  with  president  of  Field  Enterprises, 
prescribed  first  aid  for  each  mis-  Inc.,  and  publisher  of  the  Chi- 
hap,  plus  a  detailed  inventory  cago  Sun-Times,  purchased  the 
of  the  items  to  be  included  in  Chicago  Daily  Neivs  from  Mr 
the  medicine  chest.  Readers  will  Knight,  president  of  Kni^^ 
be  urged  to  mount  the  chart  Newspapers, 
inside  their  medicine  che.st.  The  publishers  plan  to  confine 

^  their  racing  to  the  Chicago  ant- 

Florida  areas.  The  venture  wil. 
In  Hall  of  Fame  return  to  the  tracks  the  colon 

made  famous  by  Mr.  rielfl' 
Missoula,  Mont,  father  nearly  15  years  ago. 

The  late  Harry  J.  Kelly  has 
been  installed  in  the  Montana  * 

New'spaper  Hall  of  Fame,  the  .  4c  .  »’ 

fifth  Montana  journalist  so  Sateveposl 

honored  by  the  Montana  State  Joseph  G.  Varga,  at  one  tiof 
Press  As.sociation  and  the  School  on  the  advertising  sales  staff 
of  JouiTialism.  While  editor  and  the  New  York  Times  and 
publisher  of  the  Flathead  Moni-  York  Daily  Mirror,  has  joiw^ 
tor,  he  was  a  leader  in  construe-  the  New  York  ad  sales  staff  ^ 
tion  of  the  multi-purpose  dam  on  the  Saturday  Evening 
the  South  Fork  of  the  Flathead  Most  recently  he  was  with  Fa’"' 
River.  ily  Circle  magazine. 
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60  Science 
Writers  Get 
Seminar  Bids 

Chapel  Hill,  N.  C. 

A  Science  Writers  Institute 
for  60  newspapeiTOen  from  16 
states  will  take  place  at  the 
University  of  North  Carolina 
March  28-30  under  the  direction 
of  Dr.  Norval  Neil  Luxon,  dean 
of  the  UNC  School  of  Journal¬ 
ism. 

Financed  by  a  $25,000  prant 
from  the  National  Science  Foun¬ 
dation,  the  Institute  will  be  ad¬ 
dressed  by  10  scientists  from 
the  fields  of  biological  sciences, 
chemistry,  geology,  mathemat¬ 
ics,  and  physics. 

Objective  of  the  Institute  is 
to  increase  public  understand¬ 
ing  of  science  by  developing  the 
background  of  newspapennen 
who  write  about  science. 

Daily  newspapers  in  Alabama, 
Arkansas,  Delaware,  Florida, 
Georgia,  Kentucky,  Louisiana, 
Maryland,  Mississippi,  North 
Carolina,  Oklahoma,  South 
Carolina,  Tennessee,  Texas,  Vir¬ 
ginia,  and  W'est  Virginia,  plus 
the  District  of  Columbia,  will 
be  invited  to  nominate  staff 
members  qualified  as  science 
writers.  Because  521  daily  news¬ 
papers  are  published  in  the  16- 
state  area  and  the  Distinct  of 
Columbia,  Dean  Luxon  pointed 
out  that  with  a  limit  of  60,  par¬ 
ticipants  must  be  carefully  se¬ 
lected  on  the  basis  of  interest 
and  proved  capability  in  scien¬ 
tific  writing. 

“Apjilicants  will  be  asked  to 
submit  samples  of  their  science 
stories  with  their  applications,” 
he  said. 

Travel  expenses  and  subsis¬ 
tence  for  the  writers  will  be 
paid  from  the  grant  made  by 
the  National  Science  Founda¬ 
tion. 

It  is  planned  to  divide  tbe 
60  participants  into  five  groups 
of  twelve  each  of  which  will 
hear  a  talk  on  and  discuss 
science  in  each  of  the  five  areas. 
At  least  five  science  writers  and 
editors  will  be  invited  to  attend 
as  con.sultants. 

The  Institute,  financed  by  the 
Spwial  Projects  in  Science  Edu¬ 
cation  division  of  NSF,  was 
proposed  by  Dean  Luxon  as  a 
pilot  project  for  the  16-state 
area  co  uprising  the  Southern 
Regionrd  Education  Board  plus 
j  Washington,  D.  C.  It  is  ex- 
a  pected,  although  no  commit- 
i  iwents  have  been  made,  that  the 
I  results  ..f  this  experiment  will 
I  ^ide  X.'F  officials  in  determin- 
I  'ng  the  Foundation’s  role  in  fi- 
I  "^ncing  future  institutes. 
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Bowling  News  Writer  Pins  Down 
Stories  Among  Alley  Attendants 


Rochester,  N.  Y. 

In  the  area  of  Rochester  (pop. 
342,000)  there  are  50,000 
bowlers  in  organized  leagues  this 
fall.  And  to  attract  them  to  its 
sports  pages,  the  aftemoon 
Rochester  Times-Union  is  trying 
something  new — a  woman  bowl¬ 
ing  writer. 

She’s  Jean  Giambrone,  former 
general  assignments  reporter, 
wife  of  a  food  wholesaler, 
mother  of  a  daughter,  12,  and  a 
son,  9.  She’s  “new”  only  insofar 
as  the  range  of  her  news  cover¬ 
age  is  concerned;  as  a  stringer 
she’s  been  w’riting  women’s  golf 
news  for  13  years  for  the  T-U 
and  women’s  bowling  news  al¬ 
most  as  long. 

Last  summer  she  covered 
men’s  golf  as  well  as  women’s. 
“And  we  didn’t  hear  a  single 
criticism,”  says  Managing  Edi¬ 
tor  A.  Venion  Croop. 

Now  she’s  doing  a  weekly 
bowling  column,  plus  two  or 
more  feature  stories  a  week 
about  bowlers.  She  covers  ma¬ 
jor  events  in  person,  generally 
rising  at  6  a.m.  to  write  her 
stories. 

“Bowling  is  easier  to  cover 
than  golf,”  says  Mrs.  Giambrone. 
“Golf  is  a  locker-room  sport — 
and  I’m  always  afraid  I’ll  miss 
out  on  some  big  story  that  breaks 
in  a  men’s  locker  room.” 

Her  bowling  average  last  sea¬ 
son  was  145. 

Almost  20  years  ago  when  she 
was  a  student  at  the  University 
of  Rochester  she  began  writing 
women’s  sports  features  for  the 
Democrat  and  Chronicle.  On 
graduation  in  1942,  she  joined 
the  city  staff  of  the  Times- 
Union. 

The  biggest  job  for  a  bowling 
writer,  she  says,  is  finding  some¬ 
one  with  a  nose  for  news  in 
every  bowling  hall.  League  con¬ 
tacts  are  fine,  but  the  best  news 
source  is  most  often  the  attend¬ 
ant  who  sees  many  leagues  bowl. 

Wells  Sells  Weekly 
Of  Stale  Affairs 

Little  Rock,  Ark. 

The  A rkansas  Recorder, 
weekly  newspaper  devoted 
chiefly  to  Arkansas  state  af¬ 
fairs,  has  been  sold  by  John 
F.  Wells  to  J.  H.  Cottrell  Jr., 
state  representative  from  Pu¬ 
laski  county  and  Little  Rock 
loan  and  investment  firm  owner. 

The  Record  and  its  companion 
business  publication.  Daily  Rec¬ 
ord,  will  be  owned  by  the  new 
firm,  the  Arkansas  Publishing 
Company. 

for  October  24,  1959 


Jean  Giambrone 

Mrs.  Giambrone  gathers  much 
of  her  information  by  telephone. 
But  she  visits  at  least  two  or 
three  bowling  halls  weekly  “to 
get  acquainted”  with  operators 
and  attendants  she  hadn’t  met 
before. 

“Bowling  appeals  to  all  age 
groups,”  she  says.  “Bowling 
news  should,  too.” 


Swiss  Editor  Studies 
Copy  Desk  System 

Louisville,  Ky. 

There’ll  be  a  Kentucky  in¬ 
fluence  in  the  copy  desk  to  be 
installed  at  the  Geneva  (Switz¬ 
erland)  Tribune. 

Jean  Marc  Courvoisier,  for¬ 
eign  news  editor  of  the  Tribune, 
has  completed  a  three  weeks’ 
stay  on  the  Louisville  Times 
copy  desk  to  learn  methods  to 
apply  at  the  Tribune. 

The  Tribune  does  not  have 
a  copy  desk  now,  but  will  in¬ 
stall  one  as  part  of  an  expan¬ 
sion  program,  he  said.  Mr.  Cour- 
voisier’s  employers  footed  the 
bill  for  his  trip,  which  included 
seven  weeks  of  study  at  the 
Institute  of  World  Affairs,  Salis¬ 
bury,  Conn. 


CAM  Heads  Club 

Scranton,  Pa. 

Stanley  Cummings,  classified 
advertising  manager,  was  elected 
president  of  the  Scranton  Times 
25-Year  Club  at  the  annual 
meeting  on  the  64th  anniversary 
of  the  acquisition  of  the  news¬ 
paper  by  the  late  Edward  J. 
Lynett.  The  club  has  119  mem¬ 
bers,  nine  of  whom  have  been 
associated  with  the  paper  50 
years  or  longer. 
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PtBLIC  RELATIONS 


Countries  Turn  to  PR 
Seeking  Yankee  $’s 


PR  stands  for  public  relations 
and  also  Puerto  Rico. 

Today  foreij^n  governments, 
seeking  the  Yankee  dollar,  often 
turn  to  both  PR’s  as  they  invade 
or  prepare  to  invade  the  Ameri¬ 
can  market  both  for  tourism  and 
industrial  investments. 

During  the  past  six  months  at 
least  14  government  representa¬ 
tives  have  called  on  Ted  M. 
Levine,  director  of  public  rela¬ 
tions  in  the  New  York  office  of 
the  Commonwealth  of  Puerto 
Rico’s  Economic  Development 
Administration. 

One  inspiration  behind  this 
current  activity  is  new  efforts 
of  the  United  States’  own  In¬ 
ternational  Cooperation  Admin¬ 
istration,  aimed  at  interesting 
American  business  in  locating 
plants  abroad,  particularly  to 
help  backward  economies.  Also 
interested  in  international  in¬ 
vestments  are  the  Special  Fund 
of  the  United  Nations,  the 
World  Bank  and  its  subsidiary, 
the  International  Finance  Cor¬ 
poration. 

The  trouble  is  agencies  like 
these  sometimes  tell  U.  S.  entre¬ 
preneurs  to  invest  abroad,  but 
don’t  tell  how. 

Active  Since  1949 

The  Commonwealth  of  Puerto 
Rico  has  a  reputation  for 
“know-how”.  It  has  been  ac¬ 
tively  on  the  job  since  1949.  The 
year  before  that  the  Common¬ 
wealth  enacted  its  tax  exemp¬ 
tion  act  which  frees  qualified 
new  enterprises  coming  to  the 
island  from  local  taxes  for  10 
years.  Its  program  to  attract 
industry  was  first  set  up  by  the 
-Arthur  D.  Little  Company,  man¬ 
agement  consultants. 

Puerto  Rico  has  liquid  treas¬ 
ure  in  its  rum.  Rum  is  taxed. 
In  the  last  fiscal  year  1958-59 
ending  June  30,  this  tax  brought 
the  government  $19.7  million. 
-A  substantial  portion  goes  to 
the  Economic  Development  ad¬ 
ministration.  About  $2,000,000 
was  invested  by  EDA  during  the 
year,  a  large  share  of  it  going 
in  the  U.  S.  to  promoting  sale 
of  more  rum.  EDA  calls  its 
efforts  to  attract  industry  “Op¬ 
eration  Bootstrap.” 

How  Puerto  Rico  handles  pub¬ 
licity  and  public  relations  for 
its  country  is  chiefiy  through 
newspapers,  industrial  publica¬ 
tions,  and  the  private  printed 
pamphlets  issued  by  banks  and 
brokerage  bouses. 


What  Mr.  Levine’s  depart¬ 
ment  wants  to  attract  are  top 
business  leaders,  first  of  all. 
The  goal  is  to  get  them  inter¬ 
ested  in  locating  plants  in  the 
island.  Tourists  can  wait  un¬ 
til  more  than  the  present  num¬ 
ber  of  hotels  are  built.  But  they 
are  not  being  neglected. 

Third  Person  Technique 

“Get  into  the  sections  of 
newspapers  top  executives 
read”,  is  Mr.  Levine’s  method. 
“That  means  the  business  pages 
of  the  leading  dailies. 

“And  it  is  best  to  have  a  third 
person  talk  about  you,  rather 
than  to  boast  about  yourself.” 

That  is  why  during  last 
Spring,  EDA  arranged  to  have 
the  American  Management  As¬ 
sociation  stage  a  panel  discus¬ 
sion  on  the  island  and  the 
values  of  setting  up  a  plant 
here.  Most  recently  (Oct.  15) 
arrangements  were  made  to 
have  the  Bank  of  America  spon¬ 
sor  a  forum  on  Puerto  Rico  in 
Los  Angeles. 

The  EDA’s  public  relations 
department  keeps  a  comprehen¬ 
sive  file  of  data  about  Puerto 
Rico  on  hand  for  newspaper 
writers  planning  articles.  Good 
pictures  are  always  available. 
But  the  EDA  early  adopted  the 
policy  of  not  giving  newspaper 
men  free  trips  to  the  island. 

“We  are  well  equipped  to  help 
them  when  they  get  there,  but 
we  do  not  believe  in  free 
junkets”,  Mr.  Levine  said.  “We 
feel  it  creates  entirely  the  wrong 
attitude  towards  us.  We  are  not 
begging  for  news.  We  think  we 
are  news. 

“What  we  do  give  out  is  hon¬ 
est  and  factual.  We  tell  the  bad 
things  as  well  as  the  good.  The 
telephone  system  just  is  not 
good  in  Puerto  Rico,  for  in¬ 
stance,  and  we  say  so.” 

Visitors  from  Other  Countries 

Among  countries  whose  rep¬ 
resentatives  have  recently 
visited  the  EDA’s  offices  in  New 
York  seeking  to  learn  how  to 
attract  business  and  tourists  are 
Venezuela,  Colombia,  Ireland, 
Nepal,  Israel,  Japan,  Nigeria, 
Belgium,  Greece,  Jamaica  and 
the  Netherlands. 

On  Oct.  1  Australia  an¬ 
nounced  an  advertising  program 
seeking  to  attract  industry. 
Copy  is  being  placed  by  Frank 
Vos  &  Co.,  New  York. 


“Most  of  the  world  still  has  keting  approach.  Don’t  bio* 
miles  to  go  learning  how  to  con-  everything  on  ads  to  the  neglect 
tact  and  compel  American  busi-  of  direct  sales  representatives, 
ness  men”,  Mr.  Levine  con-  PR,  direct  mail  etc. 
eluded  this  week,  assessing  re-  3.  If  tourism  is  objective,  cul- 
cent  visitors  to  the  EDA,  which  tivate  American  travel  agents, 
have  ranged  from  the  President  maintain  efficient  service  to  an- 
of  one  country  to  secretary  to  swer  inquiries, 
the  assistant  finance  minister  of  4.  If  attracting  industry  is 
another.  main  desire,  avoid  the  complete 

Among  the  wrong  roads  cited  “give-away”  approach.  Too 
by  Mr.  Levine  are:  much  incentive  attracts  only  the 

1.  Pure  economic  approach:  fly-by-nights. 

The  most  common  mistake.  Here  citizens  who  know 


the  assistant  finance  minister  of  4.  If  attracting  industry  is 
another.  main  desire,  avoid  the  complete 

Among  the  wrong  roads  cited  “give-away”  approach.  Too 
by  Mr.  Levine  are:  much  incentive  attracts  only  the 

1.  Pure  economic  approach:  fly-by-nights. 

The  most  common  mistake.  Here  S.  citizens  who  know 

the  country  in  question  spends  American  business  and  industry 
an  enormous  quantity  of  time,  work  for  you.  Working  for 
energy  and  money  doping  out  EDA  is  Richard  L.  White, 
Ingenious  incentives.  The  lead-  forrner  president  of  both  the 
ers  lay  back  and  wait  for  cus-  National  Electrical  Mfgs.  Assn 
tomers  to  roll  in.  There  is  no  American  Hardware 

U.  S.  advertising,  PR,  promo-  Mfgs.  Assn.  , 


tion,  anything. 

2.  Pure  bureaucratic  ap¬ 
proach:  office  is  set  up  but 


Down-to-Earth 

6.  Be  factual,  be  truthful,  be 


manned  by  local  bureaucrats,  down-to-earth  in  all  brochures 
They  refuse  to  hire  “expensive  and  presentations.  Tell  bad  as 
outsiders”,  and  fail  to  catch  on  well  as  good  points, 
to  U.  S.  industrial  methodology.  7.  Don’t  make  your  program 
3.  Pure  advertising  approach:  a  part  of  home  politics.  Send 
the  whole  budget  is  splurged  over  ton  career  men  and  give 
on  expensive  prestige  magazine  them  authority.  The  recently 
ads,  but  there  is  no  force  to  named  two  top  officials  of  “Op- 


har.dle  inquiries  or  follow  up.’ 


eration  Bootstrap”  are  Juan 
Gonzales-Ramos,  executive  di¬ 
rector,  and  J.  F.  Diaz-Hemai- 


Operaiion  Bootstrap  sector,  and  J.  F.  Diaz-Hemai 

Mr.  Levine  doesn’t  consider  dez,  director  of  industrial  de- 
himself  an  oracle  with  all  the  velopment.  Both  are  career  men. 
answers.  However,  he  is  proud  The  new  executive  director  has 
of  the  job  the  Commonwealth  heen  associated  with  Puerto 
has  done  in  10  years,  during  Rico’s  development  program  for 
which  he  has  served  five.  many  years.  He  has  also  been 

During  the  decade  Operation  Budget 


Bootstrap  has  attracted  some  ^he  Coinmonwealths 

600  manufacturers  companies  to  Plfnji'nR  He  was  edo 

the  island,  including  blue  chip  Chicago  University 

names  like  General  Electric,  Diaz-Hernandez  newly  ap 
W.  R.  Grace,  Hickok,  Interna-  director  of  industm 

tional  Shoe,  and  St.  Regis  Pa-  <ievelopmerrt,  headed  EDA; 
per.  Companies  like  these  and  Bums  of  Puerto  Rico  since  19a, 
the  others  have  helped  double  Puerto  Rico  maintains  “Boo: 
the  average  family  yearly  in-  strap”  headquarters  at  666  Fifti 
come  on  the  island  to  over  Ave.,  New  York,  and  brant: 
$2,500.  There’s  a  prospering  offices  in  Chicago,  Los  Angele; 
economy  there  now.  Common-  uud  Miami, 
wealth  statisticians  estimate  Mr.  Gonzales-Ramos,  succeed 
that  some  $4  in  tax  revenue  is  ing  Rafael  Durand,  retumins 
brought  in  for  every  $1  spent  home  to  become  director  of 
in  U.  S.  promotion.  Puerto  Rico’s  Port  Authority 

As  far  as  its  PR  program  is  will  direct  the  campaign  whit: 
concerned,  the  EDA  Sept.  29  last  year  established  three  rtf 
received  the  Denny  Griswold  PR  ords:  136  new  U.  S.  plant  affil 
Award  “for  its  effective  cam-  ates,  more  than  a  quarter  mi 
paign  to  acquaint  its  sales  per-  lion  visitors  to  the  island,  ait 
sonnel  in  the  U.  S.  with  the  prin-  a  new  high  in  Puerto  Rican  nii 
ciples  of  publicity  and  how  it  sales, 
aids  their  efforts  to  attract  in-  ^ 

dustry  to  the  island.”  Last  April 

it  received  one  of  the  Silver  Druck  Opens  Office 
Anvil  certificates  of  the  Ameri-  ,,  ,  ^  _ 

can  Public  Relations  Associa-  ,  vicep  _ 

dent  of  Carl  Byoir  &  Associawi 

,, ,  ,  J  J  ,  this  week  announced  establis!^ 

These  dos  and  don’ts”  for  of  his  own  public  relatiotf 

any  foreign  government  plan-  counselling  firm,  Kalman  I 
nmg  and  American  invasion  are  Umck,  Inc.,  New  York. 
offered  by  Mr.  Levine: 

1.  Plan  your  target  well  in  the  past  20  years  as  clainw:j 

advance  and  relate  your  organi-  of  the  plans  board,  iccouS 
zation  to  it.  supervisor,  and  director  of  1“^ 

2.  Build  a  well-rounded  mar-  account  progyramming. 
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2  U.S.  Newsmen 
Among  5  on  Cabot  List 


Five  journalists  of  the  West¬ 
ern  Hemisphere  were  honored 
Oct  22  in  the  21st  annual  pre¬ 
sentation  of  the  Maria  Moors 
Cabot  prizes  at  Columbia  Uni¬ 
versity. 

The  gold  medals,  awarded  for 
"advancement  of  international 
friendship  in  the  Americas,” 
were  presented  by  Dr.  Grayson 
Kirk,  president  of  the  Univer¬ 
sity,  at  a  convocation. 

The  four  recipients: 

Ricardo  Castro  Beeche,  man¬ 
aging  director  of  La  Nation  of 
San  Jose,  Costa  Rica. 

Clement  David  Hellyer,  Latin 
American  editor  of  the  San 
Diego  (Calif.)  Union. 

Tad  Szulc,  South  American 
correspondent  for  the  New  York 
Times, 

Hemane  Tavares  de  Sa,  edi¬ 
tor-in-chief  of  Visao,  Brazilian 
news  magazine. 

Special  Citation 

A  special  citation  was 
awarded  to  Juan  Andres  Rami¬ 
rez,  for  45  years  editor  of  El 
Plata  of  Montevideo,  Uruguay. 


It  was  accepted  for  him  by  his 
fellow  countryman,  Jose  An¬ 
tonio  Mora,  secretary-general  of 
the  Organization  of  American 
States. 

Ricardo  Castro  Beeche  has 
helped  guide  La  Nacion  for  14 
years.  The  newspaper  started 
as  an  unusual  publishing  ven¬ 
ture  in  1946,  with  200  stock- 
hol,ders  holding  one  share  of 
$1,000  each.  Mr.  Castro  Beeche 
was  at  one  time  Costa  Rican 
Ambassador  to  Washington.  He 
has  been  active  in  the  Inter 
American  Press  Association  and 
has  personally  worked  to  assist 
newsmen  in  trouble  with  re¬ 
strictive  governments. 

Clement  David  Hellyer,  a 
1938  graduate  of  Columbia’s 
Graduate  School  of  Journalism, 
had  done  writing  and  teaching 
in  the  Latin  American  field  be¬ 
fore  going  to  work  for  the  San 
Diego  Union.  In  1953,  the  Un¬ 
ion  named  Mr.  Hellyer  its  Latin 
American  editor.  Mr.  Hellyer 
assisted  in  1955  in  the  forma¬ 
tion  of  the  Copley  News  Service, 
which  supplies  Latin  American 


coverage  to  newspapers  both 
within  and  outside  the  Copley 
group. 

Tad  Szulc,  who  has  worked 
out  of  Rio  de  Janeiro  since  1955, 
has  spent  14  of  his  33  years 
reporting.  He  was  bom  in  Po¬ 
land,  was  educated  in  Switzer¬ 
land,  and  was  given  his  first 
job  in  Rio  de  Janeiro  in  1945 
by  the  Associated  Press.  Later, 
he  worked  in  New  York  for  the 
United  Press  before  joining  the 
Times  in  1953.  After  two  years 
on  the  city  staff  and  a  brief 
stopover  in  Asia,  he  went  to  his 
present  job. 

Dr.  Hemane  Tavares  de  Sa 
worked  for  two  newspapers  be¬ 
fore  assuming  in  1957  the  edi¬ 
torship  of  Visao,  the  Portu- 
guese-language  sister  of  the 
Spanish-language  magazine.  Vi¬ 
sion. 

Juan  Andres  Ramirez  of  El 
Plata,  unable  to  travel  because 
of  his  84  years  and  the  state  of 
his  health,  is  known  as  the 
“grand  old  man”  of  Umguayan 
journalism.  His  career  began 
around  1895. 

Rosen  Quits  Trib 

Jack  H.  Rosen,  formerly  in 
the  ad  department  of  the  New 
York  Herald  Tribune,  has  joined 
Edward  Weiss  Advertising 
Agency  as  an  account  executive. 


Montreal  Gazette 
Wins  ‘Gold  Helmet’ 

Montreal 

The  first  “Gold  Helmet” 
award  presented  by  the  Mont¬ 
real  Firemen’s  Association  for 
reporting  of  fires  and  fire  pre¬ 
vention  was  won  by  the  Ga¬ 
zette. 

The  Gazette  took  the  award 
by  winning  first  and  second 
places  in  the  photography  sec¬ 
tion  of  the  contest  and  by  tak¬ 
ing  second  place  in  the  news  re¬ 
port  section. 

Awards  vrere  as  follows: 

Photography  —  Gordon  Prit¬ 
chard,  Gazette;  Walter  Ed¬ 
wards,  Gazette;  Bernard  Lauze, 
Dimanche-Matin;  Mac  Juster, 
Montreal  Star. 

Reporting:  Guy  Lamarche, 
La  Presse;  Brian  Cahill,  A1 
Palmer  and  Hugh  Doherty,  Ga¬ 
zette;  Allan  Stanke,  Le  Petit- 
Journal. 

• 

lOc  in  Micliigan 

Royal  Oak,  Mich. 

The  first  price  increase  since 
1952  has  made  the  single  copy 
price  of  the  Royal  Oak  Tribune 
a  dime.  Home  delivery  price 
was  raised  from  30c  to  35c,  the 
carrier  receiving  an  additional 
penny. 


"LimE  SANDY  SLEIGHFOOT  COMIC" 

21  daily  strips  for  Dec.  1  thru  Christmas  Eve.  Big  hit  in  Chicago  SUN  TIMES,  Boston  GLOBE 
Baltimore  NEWS-POST,  Halifax  CHRONICLE-HERALD,  Winnipeg  FREE  PRESS,  etc. 


rr  wasnTa  light  sandy 
*'SAW  FROM  HIS  WINDOW. 
IT  WAS  A  FIRE  IN  the 
REINDEER  STABLE  . 


WE'LL  never  get  THERE 
IN  TIME  .THE  SNOW  IS 
TOO  DEEP. 


BUT  WILL  HE  GET 
THERE  IN  TIME? 


O'***, 


MEANWHILE 


A  HEART  WARMING  STORY  THAT  PUTS 
THE  REAL  CHRISTMAS  SPIRIT 
BACK  IN  CHRISTMAS 

"...  a  most  delightful  Christmas  story  which 
tells  that  God  has  a  job  for  everybody  on 
this  earth.  No  one  is  so  crippled  or  shy  or 
clumsy  or  ugly  that  he  can't  help  other 
people." 

Eleanor  Roosevelt 

Sa  dy  Sieighfoot  has  great  charm  and  Interest.  And 
if  '  os  keep  Christ  In  Christmas.  I  like  the  strong  re- 
lig  s  keynote  and  all  that  it  means  to  handicapped 
ch  en  everywhere." 

Dr.  Norman  Vincent  Peole 


“Little  Sandy  Sieighfoot"  is  widely  used  by  public  and  parochial 
schools.  Some  typical  Catholic  Archdioceses  whose  Directors  of 
Education  have  already  recommended  "Little  Sandy  Sieighfoot" 
to  their  grade  schools: 

Typical  Catholic  Archdioceses 


Los  Angeles 

Hartford 

Baltimore 

Milwaukee 

Pittsburgh 

Dubuque 

Newark 

St.  Louis 


Chicago 
Cincinnati 
Louisville 
Son  Antonio 
Indianapolis 
Son  Francisco 
Kansas  City 
Seattle 
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Bell’s  Soap  Opera 
From  Sparling’s  Pen 


By  Jame«  L.  Colliiigs 

Bell  has  joined  the  trend:  in 
January  the  syndicate  will  mar¬ 
ket  a  soap  opera  through  the 
pen  of  Jack  (The  Mustache) 
Sparling. 

“It  was  our  idea,”  said  John 
O'-enenko,  executive  visepresi- 
dent.  “We  thought  we  should  be 
in  the  swim  too.  ‘Honor  Eden’ 
concems  young,  attractive  girls 
who  come  to  New  York  City  to 
live  in  a  brownstone  with  beau¬ 
tiful,  wealthy  Honor. 

“The  loves  and  tragedies  and 
fun  and  excitement  begin  in  this 
‘home  away  from  home  for  ca¬ 
reer  girls,’  as  Jack  calls  it.  In¬ 
cidentally,  he’s  prepared  one  of 
the  best  presentations  I’ve  ever 
seen.  Up  to  now  he’s  been  writ¬ 
ing  the  strip  but  it’s  very  likely 
we’ll  soon  have  someone  else 
doing  it. 

Jack  is  42,  a  thin  man  whose 
mustache  looks  like  an  ambitious 
weed  in  an  abandoned  garden. 
Pale  blue  eyes  light  up  occa¬ 
sionally  in  a  bony  face  that’s 
white  and  tired.  Topping  it  off 
is  hair  that’s  completely  dis¬ 
couraged.  This  is  the  only  fel¬ 
low  we’ve  met  whose  hobhy  is 
eating  peanuts. 

He’s  rich  in  cartooning  and 
strip  experience.  He  started  out 
with  the  New  Orleans  Item  as 
an  editorial  cartoonist  at  six 
bucks  a  week. 

Then  you  were  with  the  Wash¬ 


ington  Times-Herakl,  weren’t 
you.  Jack? 

“Yes,”  he  said,  “I  was  also 
an  editorial  cartoonist  there, 
and,  if  you  must  know,  I  left 
because  Cissy  Patterson  fired 
me.  After  that  I  did  commercial 
brochures  in  comic  format  and 
wrote  gags  for  comedians.” 

In  time  Jack  got  on  the  strip 
kick.  He  was  freelancing  when 
Drew  Pearson  and  Bob  Allen  of 
“Washington  Merry-Go-Round” 
asked  him  to  draw  a  strip  based 
on  their  continuity  of  a  young 
Washington  correspondent.  The 
adventure  feature,  handled  by 
United  Feature  Syndicate,  was 
called  “Hap  Hopper.” 

In  April  of  ’57  Jack  created 
“Sam  Hill”  for  Consolidated 
News  Features  (Bell  family). 
Both  products  have  received  a 
decent  burial  in  the  cemetery 
resei-ved  for  comic  strips. 

Jack  has  three  children  in  an 
old  house  on  Long  Island.  This 
is  his  third  time  around.  He  be¬ 
lieves  three  is  his  lucky  number. 

“If  it  isn’t,”  he  said,  “I’ll  go 
for  four.” 

♦  *  * 

.’MORRIS  CO^SOLID.VrEl) 

Bill  Morris,  editor-in-chief  of 
Grosset  &  Dunlap,  is  a  word 
authority.  Written  books  on  the 
subject,  writes  a  column  on  the 
Kulturkampfs  and  the  kumquats 
of  our  culture. 


Jack  Sparling 


Hedda  Hopper 

As  a  child  in  a  Quaker  community,  she  saw  Ethel^^^^ 

Barrymore  in  Captain  Jinks,  playing  Altoona— and 

decided  the  theatre  was  for  her!  She  saved  $100, 

went  to  New  York,  got  a  job  as  chorus  girl, 

became  an  actress  . . .  and  rose  to  stardom  on  stage 

and  screen.  With  a  lifelong  background,  today  she 

knows  everybody  in  entertainment... and  writes  the  famous  column 

^^Looking  at  Holl>  wood^’ . . . 

fun  to  read,  full  of  facts,  first-hand  reporting  of  the  glamorous 
Cinema  City.  Her  judgment,  fairness,  tact,  and  warmth  are  widely 
respected . . .  have  won  enthusiastic  friends  everywhere,  both  in 
the  industry  and  among  the  public.  A  powerful  circulation 
builder, her  column  adds  readers  of  all  ages,  both  sexes!  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager  ...  , 

Chieaffo  Trihune^IVeu? 

^  m  _  .»irs  BulldInQ,  JVeir  York 

MnCm  Tribune  Toner,  t'htraoo 


One  night  at  a  party  a  public- 
relations  man  came  up  to  Bill 
and  said  he  had  a  friend  in  his 
office  he  wanted  Bill  to  meet. 

“He  knows  words,  too,”  the 
p.r.  man  said.  “You  two  should 
get  together.” 

“Oh,  no,”  Bill  laughed.  “Not 
one  of  those  guys.  Out  of  the 
more  than  1,000,000  words  in 
the  English  language  he’ll  pick 
a  w’ord  I  don’t  know  and  crucify 
me  with  it.  No,  thanks.  That 
happens  to  me  all  the  time.” 

Quite  possibly.  But  what  hap¬ 
pened  to  Bill  this  week  is  new. 
His  two  Bell  columns,  “Words, 
Wit  and  Wisdom”  and  “Watch 
Your  Language,”  have  been 
combined  and  now  appear  daily 
(3-400  words)  as  “William  Mor¬ 
ris  on  Words.” 

*  «  « 

POPE  JOHN 

The  New  York  Herald  Trib¬ 
une  News  Seiwice  reports  it  has 
a  10- part  series  on  Pope  John 
XXIII  by  Barrett  McGurn,  the 
,  Trib’s  Rome  bureau  chief.  The 
story  details  the  Pope’s  daily 
I  life,  his  dedication  to  his  re¬ 
sponsibilities  and  his  achieve¬ 
ments. 

*  *  * 

REJOINS  LA.S.SWEI.L 

Bob  Donovan  has  resigned 
from  the  Danbury  (Conn.) 
News-Times,  which  he  serve<l 
as  cartoonist-reporter-photogra¬ 
pher,  to  rejoin  Fred  Lasswell. 
who  does  “Barney  Google  and 
Snuffy  Smith.”  The  artists 
worked  together  on  the  strip 
years  ago. 

• 

Roto  Goes  Tabloid 

St.  Louis 

Post-Dispatch  Sunday  Pic¬ 
tures  goes  to  tabloid  size  Nov.  1. 
I  The  first  issue  of  the  850-line 
magazine  will  have  32  pages. 
The  P-D  broadside  roto  was 
started  May  22,  1938.  Its  edi- 
'  tor  since  1944  has  been  Julius 
H.  Klyman. 

EDITOR  ac  PU 


Editorial  Closes 
Series  on  FBI 

The  New  York  Post  closed  its 
1‘2-part  series  on  the  FBI  this 
week  with  an  editorial  shot  at 
Director  J.  Edgar  Hoover,  who 
had,  the  newspaper  said,  tried 
to  prevent  its  publication. 

The  editorial  also  criticized 
the  mass  media. 

“It  is  a  commentary  on  the 
degree  to  which  the  FBI  myth¬ 
ology  has  hypnotized  our  mass 
media  that  no  other  publisher, 
no  journalistic  body  and  no  im¬ 
portant  commentator  we  know 
of  has  raised  even  a  small  voice 
of  protest  against  this  flagrant 
(and  undisputed)  piece  of  at 
tempted  intimidation,”  the  edi 
torial  stated.  (E&P,  Oct.  10). 

The  series  dealt  with  the 
“duality”  of  Mr.  Hoover’s  role 
It  showed  that  the  FBI  is  “botk 
a  police  bureau,  suppo.sed  te 
function  within  the  framework 
of  the  law,  and  a  counter  espi 
onage  agency,  which  piesum 
ably  can  be  effective  only  if  d 
can  flout  the  law’s  restraints." 

“Hoover,  wearing  two  haU. 
can  interchange  them  when  il 
suits  his  purposes;  he  thereby 
manages  to  avoid  the  minimuir 
control  a  democracy  must  keep 
on  its  guardians,”  the  editoris 
charged,  concluding: 

“If  this  series  serves  ulti 
mately  to  stimulate  free  puHif 
debate  about  Mr.  Hoover  aiK 
his  far-flung,  complicated  enter 
prises,  it  will  have  achieved  it' 
purpose.  If  it  even  seiwes  only 
to  pi’od  the  consciences  of  the 
silent  men,  it  will  have  been  > 
modest  accomplishment.  In  > 
free  society  no  government  off; 
cial  or  agency  should  be  spar« 
such  scrutiny  —  least  of  all  > 
seci’et  police  and  its  director. 

Roy  1.  Newboni,  circalatior 
dii'ector,  said  the  series  result*® 
in  a  “gi’eat  sale.” 

BLISHER  for  October  2t.  1’’’ 


Opportunities 
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More  Cold  Type 


G  e  o  1-  g  e 


ing  work  is  required  to  take  changes  which  will  permit  that  porters  who  have  as  much  corn- 
advantage  of  new  developments,  proper  balance  of  new  machines  petence  as  sports  writers  have 
“Many  of  the  new  things  will  and  processes  with  manpower  in  their  field.” 
actually  cost  you  more  money  which  we  need.  I  hope  we  can  a  *  p  H 

unless  you  are  willing  to  take  work  out  our  problems  with  our  ‘ 

proper  time  to  develop  the  new  employees  over  the  table  instead  The  PNPA  gave  an  engraved 
ways  of  doing  the  old  routines,”  of  over  the  picket  line.”  plaque  to  the  Great  Atlantic  and 

he  said.  “It  is  important  for  you  The  PNPA-ISCMA  newspa-  Pacific  Tea  Company  in  corn- 


ways  of  doing  the  old  routines,” 
Heintzelman,  he  said.  “It  is  important  for  you 


The  PNPA  gave  an  engraved 
plaque  to  the  Great  Atlantic  and 
Pacific  Tea  Company  in  com- 


Coatesville  Record,  said  the  ’60s  to  realize  these  new  things  are  perboy  plan  was  discussed  by  memoration  of  its  100th  anni- 

will  see  more  “cold  type”  and  time-consuming  as  far  as  top  Paul  E.  Fink,  circulation  man-  versary.  The  presentation  was 

that  it  is  important  for  publish-  level  management  is  concerned,  ager,  Williamsport  Grit,  who  made  by  Karl  A.  Hoffman,  chair- 

ers  to  study  the  process  because  Generally  speaking,  there  are  posed  these  serious  questions:  man  of  PNPA’s  Display  Adver- 

those  who  build  new  plants  must  few  things  the  publisher  can  do  “What  would  happen  to  your  tising  Committee  and  assistant 
decide  what  production  direction  that  will  pay  him  larger  divi-  business  if  an  all-inclusive  re-  to  the  publisher  of  the  Shamokin 


they  are  going  to  take. 

Arthur  Klein,  Philadelphia 


dends  for  his  time.” 

Offset  printing  will  be  a  big 


strictive  law  were  to  be  passed  News-Dispatch. 


Jewish  Times,  said  the  ethnic  development  of  the  next  10 
press  will  assume  growing  years,  he  predicted,  and  will 
power  as  an  advertising  me-  pei-mit  the  use  of  more  and 
dium.  The  clannishness  of  peo-  better  color. 


Congress, 


example.  Concerning  the  food  chain’s 


whereby  the  700,000  newspaper-  advertising  policy,  Mr.  Hoffman 
boys  in  the  U.  S.  were  declared  read  this  statement  by  a  top 


to  be  employees,  subject  to  all 
the  regulations  such  as  unem- 


A  &  P  executive: 

“In  our  program  newspaper 


pie  and  their  desire  to  see  their  “Each  publisher  should  get  ployment  and  social  security  advertising  is  basic  and  domi- 
names  and  pictuies  in  the  pa-  on  the  bandwagon  and  contrib-  taxes,  minimum  wages,  maxi-  nant.  While  there  are  variations 


pers  are  the  simple  reasons  for  ute  to  production  developments,”  mum  hours,  minimum  ages?  at  various  times  and  places,  an 
the  success  of  the  ethnic  press,  he  advised.  “Don’t  wait  for  the  Could  all  our  businesses  survive  overall  average  would  show  that 
he  said.  fantastic  things  that  are  to  this  type  of  control?  And  yet,  something  like  90%  of  A  &  P 

Eugene  H.  Vosburg  Jr.,  Bur-  come  out  in  the  next  10  years  without  the  newspaperboy  to  de-  advertising  dollars  go  to  news- 
gettstown  Enterprise,  said  Na-  but  be  a  part  of  their  develop-  liver  your  paper  to  the  homes  papers.  Newspapers  remain  the 
tional  Newspaper  Week  ought  ment.”  of  your  readers,  what  good  backbone  of  our  communications 


tional  Newspaper  Week  ought  ment.  of  your  readers,  what  pfood 

to  remind  newspapers  to  beat  i  p  would  your  product  be?” 

the  drums  and  advertise  them-  entonne  ro  em.»  Fink  warned  that  all 

selves.  Personnel  problems  of  the  these  things  have  been  proposed 

“We  must  keep  our  freedom  “golden  ’60s”  were  discussed  by  again  and  again  on  teth  na- 
to  report  relentlessly  and  not  William  Forrester,  personnel  di-  tional  and  state  levels, 
allow  secrecy  to  cover  up  gov-  rector  of  the  Pittsburgh  Press 

emment’s  mistakes,”  he  urged,  and  president  of  the  Newspaper  Officer*  Elected 

“You  ain’t  seen  nothing  yet  as  Personnel  Relations  Association.  George  H.  Heintzelman. 
to  the  rosy  future.  But  we  must  He  asked  this  question :  Coatesville  Record,  was  elected 

have  a  superior  product  to  take  “Can  we  be  intelligent  enough,  president  of  PNPA  and  will 


„  1  Li  would  your  product  be? 

Personnel  Problem*  w  ■c'-  i  j  ii.  i  n 

Mr.  Fink  warned  that  all 

Personnel  problems  of  the  these  things  have  been  proposed 


tional  and  state  levels. 


Officers  Elected 


George 


Heintzelman. 


to  the  public.” 

Lottery  Angle  Out 
Of  Football  Contest 

Miami,  Fla. 
Rules  of  the  Miami  News’ 
football  contest  were  revised  re- 


have  a  superior  product  to  take 


Coatesville  Record,  was  elected  ^  overcome  objections 

president  of  PNPA  and  will  Attorney  General  Rich- 


advantoge  of  coming  op^rtuni-  persuasive  enough,  honest  a.ssume  office  Jan.  1,  succeeding  J^rh^d  sll^the  con- 

t.«.  We  must  see  that  the  enough,  and  firm  enough  in  our  Richard  E.  Rentz.  New  Castle  vSated  sta?e  fotteiw  laTs 

schools  again  teach  children  how  relations  with  the  people  whose  Vp«,»  .  .  .  ” 


When  the  contest  was  started. 


again  ceacn  cni.aren  now  relations  with  the  people  whose  News.  Herman  E.  Basehore,  -'^when  the  contest  was  started 

to  read  and  write  so  they  can  work  produces  our  newspapers  Meyersdale  Republican,  was  ..  winner  would  be  a  contest- 

j  j  to  convince  them  that  the  future  elected  vicepresident  and  Rich-  +  nicked  the  best  card  on 

dom’s  Textbook.’  Readers  are  of  this  business  -  and  of  all  ard  A.  SwaSk,  Duncannon  Rec-  oJ  glmes  nl^  totafnuXr  ^ 
Komg  to  learn  how  to  live  ^tter  its  people  -  depends  on  the  „rd,  was  re-elected  secretary-  noi^te  rol’l^  up  to  each  game, 

-toey  will  learn  through  the  way  we  use  the  tools  that  inven-  trea.surer.  “L  r,rs  acc^^^^ 


admtising  columns  of  newspa-  uve  genius  win  give  to  usY"  Public  officials  gave  their  ablV  to  the  state  attorney,  an 

that  this  IS  the  big  views  about  expected  develop-  ent_,.y  blank  has  15  games.  The 
Stoddard,  Elkland  personnd  problem  of  the  next  ments  in  public  affairs.  Speak-  contestant  with  the  best  estimate 
Journal,  asserted  that  increased  decade.  Others  he  listed  included  grs  included  Secretary  of  Labor  ^f  winners  plus  closest  to  num- 
population  in  the  coming  years  training  of  employees  for  new  ja^es  F.  Mitchell.  U.  S.  Sena-  ber  of  points  tallied  by  any  one 
will  not  solve  this  country’s  processes,  learning  to  live  within  tor  Hugh  Scott,  Gov.  David  L.  team  plus  statement  of  15  words 
problems  any  more  than  has  new  hiring  laws,  use  of  test-  Lawrence  of  Pennsylvania,  and  qc  less  whv  he  picked  that  num- 


tive  genius  will  give  to  us?” 


Under  the  new  rules  accept¬ 
able  to  the  state  attorney,  an 


China’s  explosive  birthrate.  tog,  medical  exams,  thorough  j)c  Theodore  A.  Disth 
Mr.  Stoddard  deplored  the  screening  before  hiring.  tive  director  of  the  As 

fact  that  deflation  is  never  men-  “This  is  an  industry  with  an  American  Colleges, 
tioned,  that  people  demand  more  alarming  mortality  rate,”  he  “Just  as  the  newsn 


Dr.  Theodore  A.  Distler,  execu-  ber  of  points  for  that  team  wins 
tive  director  of  the  Association  ^be  weekly  contest. 


I  mat  uenauon  IS  never  men-  an  inuustry  wiin  an  of  American  Colleges.  Too  prize  is  $200  for  a  per- 

.  tioned,  that  people  demand  more  alarming  mortality  rate,  ’  he  “Just  as  the  newspaper  can  score _ 15  out  of  15  plus  a 

Ifteney  for  less  work  and  that  warned.  It  is  one  which  faces  ^o  longer  be  casual  with  its  in-  mod  statement;  $100  if  not  a 
eral  and  state  governments  ever-increasing  competition  from  formation,  if  it  hopes  to  main-  perfect  score.  A  fan  with  14  or 
encourage  citizens  to  lean  on  other  media  for  the  markets  we  ^ud  increase  its  readership,  even  13  out  of  15  can  beat  a 


Ihem  for  help 


must  have  to  stay  alive.  To  sue-  ^be  officeholder  must  be  pre-  perfect  scorer  if  his  15-word 


“The  pioneers  had  nothing:  must  drastically  irn-  exact  with  his  informa-  statement  is  better.  This  defin- 

out  character  and  they  built  Pi'ove  our  human  relations  cli-  tion,  attitudes  and  pronounce-  itely  takes  the  contest  out  of 


a  mighty  republic,”  he  declared. 

Now  the  politician  toots  the  Mr, 


«ow  the  politician  toots  the  Mr.  Forrester  said  his  news-  Gov.  Lawrence, 
tunes  of  the  times,  and  we  ride  paper  is  still  hand-stuffing  ap-  address  you  as  fellow  edu- 

®  I  tell  you  there  proximately  580,000  Rotos,  This  gators  because  that  it  precisely 

aas  been  no  chance  for  a  ‘srolden’  Weeks  and  TV  Gravhics  into  its  ......  »»  n:,,.!.... 


ments  to  the  public,”  observed  lottery  class.  State  Attorney 
Gov.  Lawrence.  Richard  Gerstein  said. 


nw  been  no  chance  for  a  ‘golden’  Weeks  and  TV  Graphics  into  its  ^rhat  you  are,”  said  Dr.  Distler.  a 

future  .Vince  we  went  off  the  comics.  It  gets  4,500  per  man  “A  newspaper  is  still  the  great-  WlUlS  AppOime<l 

^  star  lard.  shift  for  this  three-day  stuff,  gg^  communication  media  we 


shifty  for  this  three-day  stuff,  gg^  communication  media  we  Chicago 

Pr  «luriinn  M‘  I  number  of  pages  is  bave.  I  appeal  to  you  to  give  James  Willis  has  been  ap- 

irac  e.  above  normal.  The  union  to  date  education  the  kind  of  coverage  pointed  assistant  sales  manager 

Produl  ( ion  miracles  will  not  blocked  the  installation  of  jj,}  ^be  newspaper  it  deserves  —  of  Sam’l  Bingham’s  Son  Mfg. 

stuffing  machines.  accurate  coverage  —  Co.  He  was  formerly  midwest 


occur  ir  the  “golden  ’60s”  for  stuffing  machines.  accurate  coverage  —  Co.  He  was  formerly  midwest 

newspap  rs  unless  their  pub-  “It  is  vitally  important  that  and  there  is  considerable  room  manager  for  the  Lawson  Divi- 
wners  it  ike  them  happen,  ob-  our  people  understand  our  for  improvement  here.  Devote  sion  of  the  Miehle-Goss-Dexter 

served  J  ilarold  Mintun,  assist-  goals,”  he  concluded.  “Only  then  as  much  space  to  higher  educa-  Company,  and  held  a  similar 

bus  :.f.ss  manager,  Pitts-  can  we  have  an  acceptance  of  tion  as  you  do  to  athletics.  Have  position  with  Harris-Seybold 

"“rpA  /•  g  jjg  gjjjj  painstak-  the  absolute  necessity  of  education  stories  written  by  re-  Company. 
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Big  Savings 

{Continued  from  page  9) 

as  “one  line  of  type  of  a  single 
face,  size  and  measure.”  This 
enables  the  advertiser  to  figure 
in  advance  the  cost  of  his 
changes  and  decide  whether  or 
not  they  are  woi*th  the  money. 

Store  revision  time  has  been 
cut  about  65  percent  on  his 
papers,  Mi*.  Christmann  ob- 
ser\’ed.  “From  our  cost  study,” 
he  pointed  out,  “we  concluded 
that  we  spend  an  average  of 
4%  composing  room  minutes  on 
each  unit.  We  also  decided  that 
the  billing  rate  should  be  $10  an 
hour,  which  equates  to  80  cents 
a  unit.  This  is  much  higher  than 
our  cost;  however,  we  do  allow 
the  advertiser  to  make  revisions 
free  of  charge  to  the  extent  of 
17  units  a  page  or  one  unit 
for  each  140  lines.  The  allow¬ 
ances  are  strictly  on  a  per-ad 
basis;  there  is  no  carryover.  For 
example,  if  the  ad  was  1400 
lines  and  the  advertiser  made 
15  unit  changes,  he  would  be 
allowed  10  units,  on  the  basis 
of  one  unit  for  each  140  lines, 
and  be  billed  for  the  balance  of 
5  units  at  the  rate  of  80  cents 
a  unit,  or  a  total  of  $4. 

“In  February,  we  notified  all 
our  advertisers  that  we  were 
going  to  commence  charging  for 
store  proof  revisions;  on  April 
1  we  put  the  system  into  effect. 
Many  of  our  advertisers  ques¬ 
tion^  the  policy  and  the  pro¬ 
cedures,  there  were  a  few  minor 
skirmishes,  but  these  were  re¬ 
solved  favorably.  We  are  bill¬ 
ing  all  accounts  on  a  regular 
basis  and  are  having  minimum 
collection  problems.  One  of  the 
advantages  of  the  unit  count 
method  of  charging  is  that,  be¬ 
fore  the  revision  is  made,  the 
advertiser  is  fully  aware  of 
what  the  charge  is  going  to  be. 
We  find  that  our  store  revision 
time  has  been  cut  severely  — 
about  65  percent  —  which  was 
our  objective  in  the  first  place. 

“Another  result  of  our  cost 
studies  was  re-evaluation  of  our 
advertising  rates.  Of  course,  this 
will  be  a  continuing  study.  Our 
late  rate  increase  reflected  a 
proportionately  larger  increase 
for  the  small  space  users  than 
for  the  larger  users.  In  this  con¬ 
nection,  I  hope  someday  to  see 
universal  acceptance  of  the  phil¬ 
osophy  of  charging  for  adver¬ 
tising  on  a  space-plus-cost-of- 
composition  basis.  This  certainly 
is  one  of  the  thoughts  generated 
by  the  Johns  Hopkins  studies.” 

‘Fantartic’  Time  Saving 

Savings  through  the  use  of 
cold  type  were  also  detailed. 
Frederick  H.  Tantow,  Spokane 


SUNDAY  SNAPSHOT — Early  arrivals  at  th*  controllers'  institute  meet¬ 
ing  in  San  Diego:  Left  to  right — Kenneth  C.  Doty,  Hacicensacic  (N.  J.) 
Bergen  Evening  Record;  John  C.  G.  Martiell,  Westchester  County 
Publishers;  A.  Keith  Buckland,  Weekend,  Montreal;  and  J.  Lawrence 
McElroy,  Providence  (R.  I.)  Journal  and  Bulletin. 


(Wash.)  Spokesman-Review  and 
Chronicle,  described  the  outcome 
of  18  months’  trial  with  Photon. 

“The  savings  in  time  in  make¬ 
up  as  between  hot  metal  and 
Photon  plate  metal,”  he  de¬ 
clared,  “can  be  fantastic.  For 
example,  we  took  a  food  ad 
which  normally  would  require 
about  1.5  hours  make-up  time 
on  hot  metal  and  made  it  up  on 
Photon  with  tape  in  5  minutes. 
That  five  minutes  included  ex¬ 
planations  by  the  ad  man.  As 
another  example,  a  double  truck 
which  nonnally  would  take  a 
7.25-hour  shift  to  make  up  with 
hot  metal  took  only  45  minutes 
with  Photon  and  tape. 

“We  keep  an  accurate  record 
of  Photon  type  set.  At  the  very 
beginning,  it  cost  about  six 
times  as  much  as  hot  metal  per 
column  set.  That  was  when  the 
men  were  practicing.  In  a  few 
months’  time,  the  per  column 
set  cost  was  a  little  less  than 
hot  metal  composition.  We  are 
now  getting  better  than  1,500 
inches  on  one  4-man  shift.  From 
50  to  60  percent  of  our  local 
retail  advertising  type  copy  is 
now  set  by  Photon.  We  expect 
to  make  this  80  percent  before 
we  need  a  third  machine. 

“We  believe  an  operator  on  a 
Photon  machine  can  set  copy 
about  twice  as  fast  as  he  could 
on  a  Linotype,  but  it  is  difficult 
to  make  direct  comparison.  The 
Linotype  operator,  even  if  he 
had  a  magazine  for  every  style 
and  size  of  type  required,  would 
spend  considerable  time  in  mak¬ 
ing  the  changes.  On  the  Photon 
machine  he  selects  the  style  and 
size  of  type  with  hardly  a  break 
in  his,  typing  speed. 

“But  the  saving  in  time  is 
not  limited  to  the  machine  alone. 
We  were  able  to  absorb  the  addi¬ 
tional  work  in  the  engraving 
department  without  increasing 
our  crew.  The  saving  in  make¬ 
up  time  with  tape  is  truly  re¬ 
markable.  In  addition,  our  ad¬ 
vertisers  —  especially  the  food 
advertisers  —  now  insist  on 
Photon  composition.  They  like 


the  appearance,  the  crispness 
of  their  ads. 

“It  has  pointed  up  to  us  the 
laxness  of  copy  deadlines.  No 
doubt,  we  would  have  gotten 
into  that  phase  of  our  opera¬ 
tion  in  any  event,  because  of  in¬ 
creased  composing  room  costs. 
With  our  analysis  of  Photon 
operation  we  got  to  that  point 
sooner.  It  also  focused  our  at¬ 
tention  on  the  cost  of  correc¬ 
tions,  and  this  also  was  good. 
These  are  side  benefits  that 
come  with  any  change  in  pro¬ 
cedure.  We  really  can’t  give 
Photon  credit  for  them. 

“When  we  first  looked  at  Pho¬ 
ton,  we  liked  what  we  saw.  Now 
after  using  it  and  working  with 
it  for  a  year  and  a  half,  we 
still  like  it  and  look  forward  to 
expanding  its  use.” 

.^me  Deadlines 

Reporting  on  the  use  of  cold 
type  at  the  San  Diego  (Calif.) 
Union  and  Evening  Tribune,  B. 
G.  Burke,  production  manager, 
told  how  his  department’s  use 
of  two  Intertype  Fotosetters  has 
worked  out. 

“We  felt  that  cold  type  should 
be  able  to  operate  with  the  same 
deadlines  as  hot  type,”  he  said. 
“This  we  have  been  able  to  do. 
We  also  thought  that  the  proof 
process  would  present  a  serious 
bottleneck,  but  in  our  case  this 
has  not  proven  so,  mainly  be¬ 
cause  we  do  not  provide  more 
than  six  proofs  of  any  ad. 

“We  felt  that  the  use  of  clip¬ 
books  instead  of  mats  would  cut 
down  on  our  stereotype  work, 
and  this  has  proved  to  be  the 
case. 

“We  felt  it  would  be  advis¬ 
able  to  separate  the  cold  type 
department  from  the  composing 
room.  We  are  now  moving  cold 
type  into  the  composing  room 
as  quickly  as  we  can. 

“The  advance  training  that 
we  gave  our  paste-up  men  looked 
like  a  good  idea.  I  now  think 
it  was  a  90  percent  waste  of 
time  and  money.  We  are  now 


putting  paste-up  men  to  work 
on  actual  live  production  while 
they  are  learning. 

“We  did  some  testing  on  live 
ads  to  find  out  where  cold  type 
had  its  greatest  potential.  As 
we  expected,  we  found  that 
large,  complex  ads  could  l)e  done 
much  more  quickly  in  cold  type 
than  in  hot  type.  We  found  that 
large,  simple  ads  could  be  done 
only  slightly  faster  in  cold  type. 
We  found  that  the  liner  type  of 
ad,  such  as  end-of-the-month 
sales,  could  be  corrected  much 
more  simply  in  hot  type*  than 
in  cold.  This  became  important 
when  a  liner  ad  was  badly  tom 
up  by  the  department  store. 

“I  agree  with  many  others 
that  cold  type  is  the  method  of 
the  future,  because  I  believe 
that  hot  type  has  about  reached 
its  limit.  How  soon,  if  ever,  one 
method  completely  supplants  the 
other  I  am  not  prepared  to  say, 
but  I  hope  to  be  around  to  see 
it.” 

Brown  Is  Elected 

Arthur  A.  Brown,  comptrol¬ 
ler  and  assistant  secretary,  ,Veir- 
port  News  (Va.)  Press  and 
Times-Herald,  was  elected  presi¬ 
dent  of  the  Institute.  He  suc¬ 
ceeds  Richard  N.  Smith,  vice- 
president  and  treasurer,  Copley 
Press,  Inc. 

At  the  same  meeting  of  the 
INCFO  board  of  directors. 
Charles  M.  Hupp,  assistant 
treasurer.  New  York  Herald 
Tribune,  was  chosen  first  vice- 
president,  and  Evert  B.  Per¬ 
son,  assistant  publisher-secre¬ 
tary  and  treasurer,  Santa  Ron 
(Calif.)  Press  Democrat,  wa' 
elected  second  vicepresident 
Malcolm  F.  Cummings,  office 
manager  —  advertising-account¬ 
ing-credit,  Boston  ( Mass.) 
Globe,  was  named  secretary, 
and  Kenneth  C.  Doty,  comp¬ 
troller,  Hackensack  (N.  J.)  Ber¬ 
gen  Evening  Record,  was  elected 
treasurer. 

Mr.  Brown,  the  new  presi¬ 
dent,  has  been  with  the  Daily 
Press  Inc.,  since  1936,  when  he 
was  appointed  assistant  credit 
manager. 


r  stereotype  work,  Robert  W.  Sawyer 
3  proved  to  be  the  Ore. 

Robert  W.  Sawyer,  79,  Pos¬ 
it  would  be  advis-  lawyer  who  came  to  Oreffos 
irate  the  cold  type  and  purchased  the  Bend  Built- 
from  the  composing  tin  which  he  published  until  re- 
*e  now  moving  cold  tirement  in  1953,  died  Oct.  13 
le  composing  room  following  a  heart  attack.  He 
IS  we  can.  a  foi*mer  county  judge,  holder 

ance  training  that  of  the  Amos  Voorhies  awnrd  for 
paste-up  men  looked  contribution  to  the  new  <paper 
idea.  I  now  think  industry  and  a  past  president  of 
)  percent  waste  of  the  Oregon  Newspaper  Publish- 
oney.  We  are  now  ers  Association. 
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Sales  Maintained 
Despite  Steel  Strike 


Pittsburgh 
Energetic  circulation  promo¬ 
tion  can  continue  a  newspaper’s 
powth  even  in  the  face  of  an 
economic  disaster  in  its  area 
such  as  the  steel  strike  imposed 
on  many  cities. 

How  this  seeming:  miracle  was 
achieved  was  described  at  the 
meeting:  of  the  Inter-State  Cir¬ 
culation  Manajfers’  Association 
here  Oct.  18-20.  The  members 
are  from  Pennsylvania,  New 
Jersey,  West  Vir^nia,  Mary¬ 
land,  Delaware  and  the  District 
of  Columbia. 

Promotion  Is  Answer 

By  special  reader  interest 
buildups  and  new'  new’spaperboy 
contests,  a  number  of  new’s- 
papers  in  cities  hardest  hit  by 
the  steel  strike  actually  reported 
net  increases  in  circulation. 

Mario  P.  Cor  so,  Tarentum 
(Pa.)  Valley  Daily  Neu's,  said 
his  paper  was  able  to  build  an 
all-time  circulation  high  by 
(fiving  carriers  bonuses  and 
priies,  in  spite  of  a  strike-caused 
loss  of  700  or  800  subscribers. 
He  said  more  than  80%  of  new 
sales  are  kept  permanently.  On 
a  current  New'  York  trip  con¬ 
test,  cr€*dits  w'ere  doubl^  for 
one  day  and  300  were  added  that 
day. 

Virgil  Fassio,  Wilmington 
(Del.)  News-Journal,  said  his 
paper  took  in  1,142  telephone 
orders  in  a  contest  last  Satur¬ 
day  and  110  new'  orders  came 
from  a  sepamte  contest  for  out- 
of-town  carriers. 

Johnstown  Booklet 

Robert  L.  Conrad,  Johnstown 
(Pa.)  Tribune-Democrat,  dis¬ 
played  a  booklet,  “Know  Your 

INewspaiK*r,”  by  which  he  is  in¬ 
creasing  the  knowledge  and 
efficiency  of  his  carriers.  Each 
W  is  given  a  quiz  blank  to  fill 
^  in  on  the  infoi'mation  in  the 
1  ^klet  and  the  replies  are  sent 
in. 

Edward  P.  Kasun,  general 
promotion  manager,  Pittsburgh 
Press,  said  “Promotion  is  not  a 
one-cont<  st,  one-man,  one-de- 
partmei  t  program  but  it’s  a 
whole-nt  wspaper  operation.” 

Circut  ition  promotion  means 
^  do  t'  e  things  that  make 
int  to  buy  your  new's- 
e  advised. 

'  things  to  sell  news- 
id  do  not  go  for  razzle- 
ings  at  all,”  he  ex- 
We  have  no  tricks,  no 
no  discounts,  no  gim- 
(“  emphasize  substan- 
edit  >  g  ac  PUBLISHER 


people 

paper,” 

“We 

papers 

dazzle 

plained 

cut-rat< 

micks. 


tial  service  to  our  readers.” 

He  said  the  Press  receives 
300,000  answers  to  its  crossword 
puzzle  contest  weekly  and  has 
received  18,950,000  since  1954 
and  has  never  made  an  error  in 
judging  them.  If  a  reader  be¬ 
lieves  he  had  the  answer  right, 
the  newspaper  spends  from  $50 
to  $100  looking  up  his  reply. 
Such  contests,  he  believes,  are 
door-openers  for  carriers. 

Carriers  are  not  the  best  sales¬ 
men;  new'spapers  ought  to  use 
adults  for  such  work,  he  urged. 

Almighty  Reader 

“Some  promotion  departments 
are  devoting  too  much  of  their 
time  to  surveys  and  charts  for 
advertisers,”  he  waraed.  “You 
ran  the  danger  of  showing  more 
interest  in  the  almighty  dollar 
instead  of  in  the  almighty 
reader.” 

G.  Richard  Dew,  general  man¬ 
ager,  Pennsylvania  Newspaper 
Publishers  Association,  said 
newspapers  must  accept  three 
challenges  if  they  are  to  he  suc¬ 
cessful  in  the  next  decade.  He 
listed  these  as:  1)  They  must 
believe  in  themselves;  2)  they 
must  face  the  facts;  3)  they 
must  put  new'spapers  into  the 
hands  of  youth. 

Farts  of  Life 

The  facts  of  newspaper  life 
Mr.  Dew  wanted  his  hearers  to 
face  W'ere:  “1)  Circulation  is 
not  growing  as  fast  as  popula¬ 
tion;  2)  the  newspaperboy  sys¬ 
tem  is  not  accepted  in  some 
places  w'here  it  should  be;  3) 
effective  newspaper  circulation 
promotion  is  poking  along  in 
second  gear.” 

Mrs.  Ruth  Berry,  principal  of 
the  East  End  School,  Union- 
town,  Pa.,  gave  a  glow'ing 
report  on  the  Youth  Reading 
Seminar  at  Syracuse  University, 
which  she  attended  with  36  other 
educators. 

•School  .Study 

She  suggested  that  a  new's- 
paper  being  used  for  study  in 
schools  might  supply  the 
teachers  with  items  listed  in  its 
future  book  so  studies  could  be 
planned  around  coming  features, 
while  schools  could  supply  the 
newspaper  with  their  own  study 
programs  so  the  work  could  be 
correlated,  school  and  new’spaper 
supplementing  each  other.  She 
also  suggested  that  newspaper 
libraries  be  opened  to  the  schools 
at  times  because  no  textbook 
covers  local  affairs. 

for  October  24,  1959 


Mrs.  Berry’s  elementary 
school  uses  newspapers  even  in 
the  first  grade. 

A  message  from  the  Inter¬ 
national  Circulation  Managers’ 
Association  was  given  by  its 
president,  Louis  T.  Colvey, 
Montreal  (Que.)  Gazette,  who 
also  spoke  for  the  Canadian  Cir¬ 
culation  Managers’  Association. 

He  warned  that  the  1960 
White  House  Youth  Conference 
will  be  an  event  in  which  enemies 
of  the  newspaperboy  program 
will  endeavor  to  falsely  label  it 
as  exploitation  of  youth. 

Newspaperboy  Awards  were 
given  to  Donald  O’Neill,  Pitts¬ 
burgh  Press,  and  Victor  Simp¬ 
son,  Beaver  Valley  (Pa.)  Times, 
for  preventing  motor  accidents. 

Robert  A.  Lewis,  Hagerstown 
(Md.)  Herald-Mail,  was  elected 
president  of  ISCMa,  succeeding 
Edward  L.  Smith,  Connells  ville 
(Pa.)  Courier. 

• 

Darcy  Resigns 
Cartooning  Job 

Tom  Darcy,  26,  this  week  re¬ 
signed  as  political  cartoonist  of 
Neu'sday.  He  said  he  hoped  to 
be  able  to  continue  “with  free¬ 
dom”  to  express  opinions 
through  cartoons  in  the  press. 

Cartoons  on  Alicia  Patter¬ 
son’s  Long  Island  tabloid  are 
being  drawn  by  Ken  Crook,  who 
moved  over  from  the  advertis¬ 
ing  art  department. 

Mr.  Darcy,  at  his  Merrick 
studio,  described  the  parting 
from  Newsday  as  “friendly.” 
He  said,  however,  that  in  com¬ 
mon  with  some  other  cartoonists 
he  found  there  were  too  many 
restrictions  working  with  edi¬ 
tors,  rather  than  formulating 
his  own  opinions. 

Editorial  Poli<'ie!> 

In  general,  he  said,  cartoon¬ 
ists  are  captives  of  their  papers’ 
editorial  policies. 

“Political  cartooning  at  its 
best  is  a  one-man  job,  rather 
than  a  blending  of  many  differ¬ 
ent  opinions  emerging  from  the 
editorial  conference,”  he  added. 

“While  I  am  young  enough, 
and,  perhaps,  because  I  am 
young,  I  want  to  do  something 
about  it.” 

Mr.  Darcy  said  he  is  prepar¬ 
ing  a  cartoon  strip  he  hopes 
may  be  worthy  of  syndication. 
He  said  comic  strip  artists  are 
allowed  freedom  to  editorialize. 

He  had  his  basic  art  train¬ 
ing  at  the  Terry  Art  School, 
Miami,  Fla.,  and  at  the  School 
of  Visual  Arts  in  New  York. 
He  has  been  with  Newsday  for 
five  years,  for  the  past  year  and 
a  half  as  editorial  cartoonist. 


Inland 

(Continued  from  page  11) 


newspaper  is  not  only  possible, 
but  is  fast  becoming  a  profit- 
producing  necessity. 

Portable  Fountain 

Working  with  a  portable  color 
fountain  of  their  own  design  in 
connection  with  a  Duplex  tubu¬ 
lar  press,  Mr.  Spilman  and  his 
color  production  team  have  turn¬ 
ed  out  667  color  ads  during  the 
past  six  years,  representing 
extra  income  of  $13,878.73. 

“We  have  used  color  primar¬ 
ily,  of  course,  in  ads,  because  it 
is  there  that  we  get  our  profit,” 
he  said.  “But  we  also  use  many 
full  color  editorial  features  to 
highlight  certain  holidays  and 
to  emphasize  new  fashions.  .  .  . 
It  all  boils  down  to  this.  If  you 
have  a  small  shop  and  want  to 
try  color,  you  can  do  it  inexpen¬ 
sively  and  with  good  results, 

but  more  than  extra  equipment, 
and  more  than  color  ink,  and 
more  than  a  sales  force  that 
can  sell  color,  you  need  team 
work,  desire  and  pride  in  ac¬ 
complishment  in  your  produc¬ 

tion  department. 

«  *  * 

Panel  on  Photos 

A  panel  discussion  on  new 
techniques  in  local  news  photog¬ 
raphy  was  conducted  by  Prof. 
Floyd  Arpan,  Northwestern  Uni¬ 
versity’s  Medill  School  of  Jour¬ 
nalism.  Milton  Freier,  director 
of  press  technical  services,  E. 
Leitz,  Inc.,  suggested  that  with 
smaller  cameras  and  35  mm. 
film,  photographers  try  for  big¬ 
ger  images,  larger  head  shots 
with  better  facial  expressions. 

Almon  W.  McCall,  Grand 
Haven  (Mich.)  Tribune,  and 
Whitley  Austin,  Salina  (Kans.) 
Journal,  are  two  editors  who 
are  particularly  picture  minded. 
Mr.  McCall  pointed  out  that 
costwise  local  pictures  need  not 
be  too  expensive  in  relation  to 
type  matter.  Mr.  Austin  sug¬ 
gested  one  way  to  get  staff 
members  away  from  routine 
shots  is  to  “encourage  genius.” 

“Too  often,”  he  said,  “we  con¬ 
centrate  on  those  phony  public 
figures.  What  you  want  is  the 
local  people  who  count,  including 
the  cute  little  kids.” 

James  Meyer,  assistant  direc¬ 
tor  *of  the  Milwaukee  (Wis.) 
JoumaVs  photo  department, 
pointed  out  there  is  a  continual 
trend  away  from  the  use  of 
larger  cameras  in  favor  of  small 
cameras  using  35  mm  film.  The 
latter  provide  a  better  selection 
of  pictures,  often  offering  dra¬ 
matic  picture  story  sequences,  he 
said. 
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PRFSS  AWARDS 

3  Get  $500 
For  Writing 
About  Safety 

Los  Angeles 

Three  wi-iters  for  daily  and 
weekly  newspapers  were  named 
as  winners  of  first  place  awards 
in  the  1959  Newspaper  Safety 
Writing  Competition  of  the 
American  Trucking  Associa¬ 
tions. 

The  recipients  of  $500  prizes 
were  Daniel  D.  Roper,  Birming¬ 
ham  (Ala.)  News,  series  of 
stories;  Robert  E.  Buyer,  Buffalo 
(N.  Y.)  Evening  News,  single 
story;  and  Gilbert  R.  Barley, 
Menifee  County  Journal  of 
Frenchburg,  Ky.,  editorial. 

Names  of  the  winners  of  the 
fifth  annual  competition  were 
announced  here  by  ATA  Presi¬ 
dent  J.  Robert  Cooper.  Nine 
cash  prizes  totaling  $2,700  and 
six  merit  citations  were  given 
for  articles  and  editorials  which 
were  judged  most  effective  in 
promoting  highway  safety.  Cer¬ 
tificates  and  plaques  also  weie 
won  by  the  wTiters  and  the  news¬ 
papers  they  represented. 

Highway  Patrol  File?* 

Mr.  Roper’s  series  of  six 
stories  was  entitled  “I  Saw 
Death  Ride  the  Highways”  and 
presented  in  dramatic  terms 
actual  cases  of  highway  acci¬ 
dents  from  the  files  of  the  Ala¬ 
bama  Highway  Patrol. 

Mr.  Buyer’s  story  was  a  grim 
and  moving  account  of  the  ex- 


Third  place  winners  of  $100 
each  were  Stan  Leppard  of  the 
Los  Angeles  Herald-Express 
M.  N.  White,  co-editor  of  the 
Clinton  (Mo.)  Daily  Democrat; 
and  Ernest  Rogers  of  the  At¬ 
lanta  (Ga.)  Journal. 

Citation  winners  were  Walter 
Froehlich,  Buffalo  (N.  Y.)  Cour¬ 
ier-Express;  Han-y  Taylor,  De¬ 
troit  (Mich.)  Times;  Jesse  F. 
Garber,  Waynesboro  (Pa.)  Rec¬ 
ord-Herald;  Larry  Weekley, 
Richmond  (Va.)  Times -Dis¬ 
patch  ;  Ormund  Powers,  Orlando 
(Fla.)  Sentinel,  and  A1  Spiers, 
Nixon  Newspapers,  Wabash, 
Ind. 

*  ♦  ♦ 

FIREMAN  WINS  AGAIN 

Chicago 

Seventy-five  awards  were  pre¬ 
sented  to  52  photographers  on 
31  daily  newspapei's  in  the  19th 
annual  newspicture  contest 
sponsored  by  Northwestern  Uni¬ 
versity’s  Medill  School  of  Jour¬ 
nalism  for  the  Inland  Daily 
Press  Association. 

The  top  award  for  the  best 
black  and  Avhite  picture  was  won 
by  Steve  Lasker  of  Chicago's 
.American  for  his  “A  City 
Mourns.”  The  photograph  shows 
a  fireman  bearing  the  lx)dy  of  a 
child  from  the  Lady  of  Angels 
■school  fire.  This  picture  also 
took  first  place  in  the  black  and 
white  division  for  newspapers 
of  more  than  50,000  circulation. 

The  trophy  for  black  and 
white  on  a  newspaper  under 
50,000  went  to  Don  Weiss, 
Aurora  (Ill.)  Bearon-News  for 
“A  Fire  and  Its  Victims.” 

The  trophy  for  a  part-time 
nhotogranher  was  won  by  Robert 
I).  Lee,  Estherinlle  (la.)  News, 
for  “Thanksgiving.” 

The  trophy  winner  in  the  color 


in  the  metropolitan  division  with 
his  shot  of  a  child’s  anguish  at 
a  coroner’s  inquest. 

Mr.  Burley’s  photograph  won 
the  sweepstakes  award. 

Other  winners:  sports — Dave 
Haake,  Bloomington  Panto¬ 
graph ,  and  Mickey  Rito,  Chicago 
Sun-Times;  features — Ben  Gel- 
man,  Southern  Illinoisan;  Rob¬ 
ert  Stiewe,  Chicago  Daily  News; 
sequence  —  Robert  Strongman, 
Decatur  Herald  and  Review,  and 
Cliff  Oliver,  Chicago's  American. 

*  «  * 

STILL  MORE  TRAGEDY 

A  picture  of  death  outside  a 
Brooklyn  shooting  gallery  won 
the  best  in  show  award  in  the 
New  York  State  Associated 
Press  Association’s  photo  con¬ 
test. 

Mel  Finkelstein  of  the  New 
York  Journal- American  shot 
the  picture  of  the  sheetclad  body 
of  a  17-year-old  youth  killed  in 
a  teen-age  gang  feud.  This  also 
won  the  top  prize  in  spot  news 
photos  from  papers  of  more  than 
50,000  circulation. 

The  spot  news  winner  from 
papers  under  50,000  circulation 
was  “Red  Hot  Assignment”  by 
Murray  Wayne  of  the  Pough¬ 
keepsie  New  Yorker.  It  was  a 
picture  of  a  fireman  ducking 
heat  and  smoke  on  a  75-foot 
aerial  ladder. 

A  record  410  pictures  were 
submitted  for  judging. 

Other  winners:  Feature  — 
Harvey  Weber,  Newsday;  and 
Sol  Gold’oerg,  Ithaca  Journal; 
Sports — Allyn  Baum,  New  York 
Times,  and  Danet  Raffaeli,  New 
Rochelle  Standard-Star;  Se¬ 
quence — Bob  Roller,  New  York 
News. 


Four  Stations 
Cited  for  Spot 
News  Reports 

New  OfiLEANs 

Three  television  stations  and 
one  radio  station  were  named 
winners  of  the  Radio-Television 
News  Directors  Association 
news  awards  this  week. 

They  were  WDAF,  Kansas 
City,  Mo.;  WDSU-TV,  New  Or¬ 
leans;  KLZ-TV,  Denver,  and 
WBBM-TV,  Chicago. 

The  awaits  are  the  Broadcast¬ 
ing  industry’s  counterparts  of 
the  Pulitzer  Prizes. 

The  awards  were  based  on  re- 
porting  and  editorializing 
WDAF,  won  for  reporting  of  ar, 
on-the-spot  news  story  in  radio 
category.  Walt  Bodine,  news  di¬ 
rector,  received  the  award  in  be¬ 
half  of  the  station. 

WDSU-TV’s  news  director. 
Bill  Monroe,  accepted  his  station 
award  for  editorializing  by  tele¬ 
vision. 

The  award  for  reporting  of 
community  problems  by  tele¬ 
vision  went  to  KLZ-TV,  James 
Bennett,  news  director. 

Chicago’s  WBBM-TV  won  the 
award  for  reporting  of  an  on 
the  spot  news  story  by  tele¬ 
vision;  William  G.  Gary,  news 
director. 

No  w'inner  was  selected  in  the 
categories  of  reporting  com¬ 
munity  problems  by  radio  anc 
editorializing  by  radio. 

William  J.  Small,  WHAS 
Louisville,  Ky.,  was  elected 
president  of  the  association. 


perience  of  a  man  whose  wife  division,  open  to  all.  was  Luther 
and  five-year-old  daughter  were  Joseph,  Chicago  Daily  News, 
killed  and  another  of  his  three  for  “Two  for  the  Ball.” 


Women’s  and  Food  Radio-TV  Newsmen 

Section  are  Cited  Join  ACEJ  Members 


children  critically  injured  in  an 
automobile  accident. 

“Who’ll  Tell  the  Family?”  is 
the  title  of  the  editorial  in  which 
Mr.  Barley  warned  parents  that 
when  they  violate  highway  laws 
they  may  have  “signed  the  death 
warrant”  of  their  children,  since 
the  children’s  safety  attitudes 
are  largely  determined  by  the 
example  their  parents  set. 

Second  place  prizes  of  $300 
each  were  given  to  Carl  T. 
Rowan  of  the  Minneapolis  Trib¬ 
une  for  a  series  on  drinking 


Other  winners :  sports — Ray 
Gora,  Chicago  Tribune;  Lawr¬ 
ence  A.  Schlick,  Worthington 
(Minn.)  Globe;  and  Aksel  Nohr, 
Casper  (Wyo.)  Tribune-Herald. 

Feature — Luther  Joseph,  Chi¬ 
cago  Daily  News;  Elwin  Musser, 
Mason  City  (Iowa)  Globe-Ga¬ 
zette;  Wilbur  Hess,  Salina 
(Kans.)  Journal. 

Series — Bob  Kotalik  and  Mel 
Larson,  Chicago  Sun-Times. 

*  *  * 

PRIZES  FOR  TRAGEDY 


Tampa,  Fla. 

The  Florida  Women’s  Press 
Club  gave  its  general  excellence 
award  recently  to  the  women’s 
section  of  the  Miami  Herald, 
edited  by  Marie  Anderson,  and 
to  the  food  section  of  the  Miami 
News,  edited  by  Bertha  Cochran 
Hahn. 

In  the  smaller-cities  categor¬ 
ies,  excellence  awards  went  to 
Mabel  Norris  Reese,  Mount  Dora 
Topic;  and  Florence  Swift 
Schneider,  Sarasota  Herald- 
Tribune  fashion  editor. 


Chicao 

An  associate  membership  ii 
the  American  Council  on  Ed« 
cation  for  Journalism  wi' 
granted  to  the  Radio  and  Td^ 
vision  News  Directors  Associa 
tion  at  the  fall  meeting  here  of 
ACEJ. 

The  Council  approved  its  thirc 
round  of  accrediting  schools  of 
jouiTialism  with  nine  school: 
scheduled  for  visitation  durinf 
the  coming  year.  Herbert 
Brucker,  Hartford  (('onn.' 
Courant,  presided. 


drivers;  Paul  Kellam  of  the  Photos  of  tragedy  captured  •  David  Botter,  North westerr. 

Columbus  (Ohio)  Citizen  for  a  top  awards  in  the  annual  com-  Fnv  University,  continues  as  chair 

story  depicting  thi-ee  possible  petition  of  the  Illinois  AP  Pho-  man  of  the  i*ecruiting  commit 

endings  to  a  fictional  account  tographers  Association.  Lawrence,  Kans.  tee,  which  plans  to  find  out  Ynorj 

of  careless  driving;  and  Cecil  Chuck  Russell,  Rock  Island  Fay  N.  Seaton,  editor  and  about  the  manpower  ne  eds  of 
Krewson  Jr.,  associate  editor  of  Argus,  placed  first  in  the  non-  publisher  of  the  Manhattan  the  total  communications  indu-' 
the  Tunkhannock  (Pa.)  Repub-  metropolitan  spot  news  division  Mercury-Chronicle  from  1915  try,  including  a  better  under 
lican  and  New  Age,  for  an  edi-  with  a  picture  of  an  anxious  until  his  death  in  1952,  was  standing  of  wages  paid  by 
toi’ial  which  castigated  all  those  mother  with  her  bandaged  child,  elected  to  the  Kansas  News-  various  news  media,  .ind  * 
who  “make  our  highway  safety  Ray  Burley  of  the  Chicago  Daily  paper  Hall  of  Fame.  He  is  the  supply  such  information  to  hi?* 
r'egulations  less  enfoi'ceable.”  News  won  a  corr’esponding  honor  43rd  member.  school  and  college  students. 
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PHOTOGRAPHY 


it  Pix  Cheaper  to  Run 
Than  Words:  Beecroft 


By  James  L.  Collings 


This  was  in  a  colorful  old 
building  on  Princeton  Univer¬ 
sity’s  beautiful  campus.  It  was 
a  meeting  of  the  New  Jersey 
Press  Association,  and  three 
panelists  were  discussing  pho¬ 
tography. 

They  were  Dick  Beecroft, 
Bridgeton  Evening  News;  Don 
Summers,  Ridgewood  News,  a 
suburban  weekly,  and  Ervin  F. 
Hess,  Newark  News. 

When  someone  in  the  audi¬ 
ence  asked  what  photographers 
thirk  of  the  way  editors  crop 
pictures,  Dick  replied  that  he 
almost  always  objects  to  an  edi¬ 
tor’s  cropping.  (A  not  uncom¬ 
mon  complaint  in  the  business, 
of  course.) 

Only  those  who  know’  and  ap¬ 
preciate  pictures  should  edit 
them,  he  said,  citing  an  example 
of  what  can  happen  to  a  picture 
in  the  hands  of  an  unqualified 
person. 

“I’m  referring  to  a  good  foot¬ 
ball  shot  I  once  made.  The  pass 
receiver  was  like  this  with  his 
hands  outstretched  for  the  ball, 
and  the  ball  w’as  about  this  far 
away  from  him. 

“The  guy  who  cropped  the 
picture  cut  the  ball  out,  and  all 
the  reader  had  was  a  player 
with  outstretched  arms.  It  was 
completely  meaningless.  It  was 
a  fine  example  of  how  ludicrous 
a  picture  can  be.” 

Ervin  said  he  would  like  to 
see  more  weeklies  visited  by 
daily  photographers  with  the 
idea  of  passing  along  advice, 
especially  on  the  matter  of  crop- 
-  ping. 

Don  said  he  believes  news- 
;  pajwrs  should  make  holes  for 
;  their  pictures  instead  of  fitting 
I  the  pictures  into  holes. 

I  “I  don’t  want  to  monopolize 
I  this  thing,”  said  Dick,  who  did 
:  most  of  the  talking,  “but  I  want 
t  to  say  tiiat  inch  for  inch  pic- 
t  tures  aif  cheaper  than  type, 
i;  It  costs  less  to  run  them  than 
anything  else  put  in  the  same 
i  space.  Not  only  that,  they  are 
1  sab“men  for  your  paper. 
This  is  t  -pecially  true  on  small¬ 
town  da'..ies,  w’hich  I’ve  been  on 
tor  25  y  ars. 

Anotiii-r  thing,  any  picture 

I''^orth  using  is  worth  using  big 
most  of  the  time.” 

Somei  le  then  wanted  to  know 
,,  os  tc  ilame  for  the  “bad”  or 
tneaningb'ss”  pictures  seen  in 
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New  Jersey  papers.  Is  it  the  edi¬ 
tor  or  the  photographer? 

Ervin;  “I  think  it’s  up  to  the 
editor  to  cut  out  the  bad  ones 
and  control  the  situation,  par¬ 
ticularly  on  the  presentation- 
type  shots.” 

Don:  “I  believe  most  of  the 
blame  belongs  to  the  editor.  It’s 
up  to  him  to  decide  to  get  aw’ay 
from  the  stereotypes.” 

Dick  finished  the  brief  dis¬ 
cussion  with  the  comment  that 
in  a  small  community  peoples’ 
faces  are  news.  You’ve  got  to 
show’  their  faces,  no  matter  how- 
dull  the  picture,  to  sell  papers. 

“That’s  what  we’re  in  busi¬ 
ness  for,  to  sell  papers,”  he  said. 

♦  *  ♦ 

TOUGH  PROJECT 

If  you  have  wondered  what’s 
happened  to  that  “50-memora¬ 
ble-pictures”  project  worked  up 
by  the  University  of  Missouri 
and  Encyclopaedia  Britannica, 
Prof.  Cliff  Edom,  UM  journal¬ 
ism  department,  reports  it’s 
been  “a  real  toughie.” 

He  adds:  “We  are  about  to 
wind  it  up,  however,  and  even 
now  are  working  hard  to  round 
up  the  pictures  from  the  own¬ 
ers.  Once  that  is  done,  it  will 
be  in  the  bag.” 

Cliff  stresses  these  pictures 
will  not  be  called  the  greatest 
(too  much  controversy) ;  “mem¬ 
orable”  is  much  the  safer  tei’m. 
*  *  * 

.SPECIAL  DELIVERY 

Steve  Wever  has  resigned 
after  13  years  with  the  Miami 
(Fla.)  Herald  and  now  i-uns 
one  of  the  smartest  mobile  dark¬ 
rooms  in  the  country. 

He’s  remodeled  a  Volkswagen 
delivery  truck  so  that  it  has  air- 
conditioning,  latest  equipment 
and  everything  but  a  live  model. 
He  can  turn  out  photos  in  12 
minutes. 

“The  p.r.  man,”  he  says,  “now’ 
has  more  time  for  other  duties 
and  relaxing  in  our  sunshine.” 

*  *  « 

WRONG  MAN 

The  boys  picked  on  the  wrong 
photographer  this  time.  Only  a 
cop  spoiled  what  could  have 
been  complete  victory. 

It  happened  in  Montgomery, 
Ala.,  when  Charles  Moore,  chief 
photographer  of  the  Advertiser- 
Journal,  made  a  picture  at  a 
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high-school  football  game. 

The  players  had  warned 
Charles  against  taking  pictures, 
and  when  he  shot  this  particular 
one  they  went  for  him.  Charles 
is  a  former  Golden  Gloves  boxer. 
He  told  the  advancing  horde 
that  the  first  one  to  lay  hands 
on  him  would  be  belted  back. 
The  players  came  to  a  halt. 
(The  business  has  w’aited  so 
long  for  the  likes  o’  him.) 

At  this  point  a  cop  stepped 
in  and  made  it  clear  he  was  on 
the  side  of  the  football  stal¬ 
warts.  He  told  Charles  he 
wouldn’t  protect  him.  The  police 
chief  said  he  would  investigate. 

*  *  * 

HICKEY  EXHIBIT 

Peter  B.  Hickey,  Rochester 
(N.  Y.)  Times-Union,  has  his 
photos  on  exhibit  in  the  towm’s 
Memorial  Art  Gallery.  The  28- 
year-old  photographer  got  his 
first  newspaper  creditline  at  11 
with  a  city-council  shot. 

*  ♦  ♦ 

NEW  DARKROOM 

The  Rock  Hill  (S.  C.I  Eve- 
ving  Herald  has  remodeled  its 
darkroom  and  added  cameras 

and  photographic  equipment. 

*  *  * 

•SHORT  COURSES 

The  Cross  Country  Short 
Courses  sponsored  by  the  Na¬ 
tional  Press  Photographers  As¬ 
sociation  and  the  U.  S.  Air 

Force  have  their  kickoff  Nov.  8 
in  Portland,  Ore.  Other  stops: 
Air  Force  Academy,  Colorado 
Springs,  Nov.  10;  New  Orleans. 
Nov.  11;  Detroit,  Nov.  13;  and 
Philadelphia,  Nov.  15. 

• 

Citv  Photographers 
Brought  into  Guild 

About  25  photographers  who 
are  employed  in  various  depart¬ 
ments  of  the  City  of  New  York 
have  been  accepted  into  member¬ 
ship  in  the  Newspaper  Guild 
of  New  York.  Six  more  are 
expected  to  join  soon  and  a 
City  Photographers’  unit  will 
be  formed. 

The  American  Newspaper 
Guild  had  ruled  the  city-em¬ 
ployed  photographers  come  with¬ 
in  its  jurisdiction  and  a  waiver 
was  obtained  from  the  State, 
County  and  Municipal  Workers, 
AFL-CIO. 

• 

Noted  Photog  Dies 

Toronto 

Lou  Turofsky,  who  teamed 
with  his  late  brother,  Nat,  to 
produce  one  of  Canada’s  best- 
'  known  names  in  photography, 
died  Oct.  14  of  a  heart  attack. 
,  He  was  67. 

Lou,  claimed  he  “never  made 
a  million  but  I’ve  got  a  million 
I  negatives.” 


^Picture  of  the  Day' 
Stirs  (Jp  a  Tempest 

London 

“This,  son,  is  British  democ¬ 
racy”  said  the  headline  on  a 
photo  splashed  over  a  third  of 
the  London  Star’s  front  page  on 
Election  Day. 

The  photograph  showed  a 
towering  policeman  holding  in 
his  arms  a  seven-months-old 
baby,  Grdham  Muggeridge, 
while  the  infant’s  mother  cast 
her  vote  at  a  polling  station  in 
Brighton,  popular  British  sea¬ 
side  resort  south  of  London. 
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“The  picture  of  the  day,” 
chortled  the  Star’s  caption 
writer. 

Maurice  Sayers,  United  Press 
International  photographer  who 
caught  the  little  scene,  was  de¬ 
lighted.  So  were  his  bosses. 

Sayers’  delight  remained  un¬ 
tarnished  for  about  24  hours — 
till  a  Brighton  police  inspector 
came  knocking  on  the  door  of 
his  home  with  an  order  that  the 
Deputy  Chief  Constable  wished 
to  see  him. 

The  Deputy  Chief  Constable 
was  indignant.  Sayers,  he 
charged,  had  tried,  with  the 
photo,  to  subtly  cast  a  reflection 
on  the  integrity  of  the  police. 

Flabbergasted,  the  UPI  pho¬ 
tographer  protested  this  was 
nonsense,  that  actually  such  a 
photo  could  do  nothing  but  re¬ 
flect  credit  on  the  Force. 

Disciplinary  action,  said  the 
Deputy  Chief  Constable,  would 
be  taken  against  the  Bobby.  It 
SHOULD  be  taken  against  the 
photographer. 

Reason  for  the  storm?  Above 
the  notice  “Polling  Station”  be¬ 
side  which  the  Bobby  was  stand¬ 
ing,  there  was  visible  another 
sign:  “Tipping  Prohibited.” 

An  insult,  said  the  Deputy 
Chief  Constable. 

Police  “arrogance,”  stormed 
the  Star  and  put  the  photo  back 
on  the  front  page. 

And  a  footnote;  In  British 
sign  language  “Tipping  Pho- 
hibited”  means  “No  Dumping.” 


Labor  Debate 

{Continued  from  page  13) 

would  have  management’s  sup¬ 
port  in  this  country.  It  is  a  10- 
year  no-strike  agreement  with 
provisions  for  compulsory  arbi¬ 
tration  at  freqm  nt  intervals  on 
wages  and  working  conditions. 

“Compulsory  arbitration 
would  be  no  remedy  at  all”,  Mr. 
Barrett  protested.  “It  would  de¬ 
teriorate  into  various  forms  of 
peonage.  While  arbitration 
drags  on,  workers  would  be 
forced  into  working  under  the 
same  obnoxious  conditions  they 
were  protesting.  If  you  want 
revolution  in  this  country,  just 
try  to  compel  people  to  continue 
to  work  under  protest  while 
some  arbitrator  toys  with  their 
well  being. 

“Who  is  going  to  be  the  ar¬ 
bitrator?  We  have  spent  months 
trying  to  get  an  arbitrator  with¬ 
out  success.  When  you  get  one, 
what  do  you  get?  We  must  hope 
to  get  a  fair  and  honest  man, 
one  who  understands  the  indus¬ 
try.  We  never  get  such  men.  We 
don’t  charge  that  they  are  dis¬ 
honest,  but  they  are  easily  con¬ 
fused.  An  arbitrator  never  for¬ 
gets  the  power  of  the  press.” 

He  insisted  the  only  arbitra¬ 
tors  agreeable  to  management 
were  employers.  Unions  couldn’t 
get  either  a  laboring  man  or 
a  man  of  the  cloth. 

.4ssan  Shutdown 

Mr.  Barrett,  later  joined  by 
Mr.  Murphy  on  the  same  theme, 
maintained  that  the  “destruc¬ 
tion  of  the  newspapers”  was 
being  caused  by  their  agreement 
that  when  one  paper  was  struck 
all  shut  down. 

Mr.  Murphy  called  this  a 
“public  be  damned”  attitude, 
with  publishers  claiming  their 
right  to  publish  news  is  also 
a  “right  to  withhold  news.” 

Mr.  Murphy  suggested  three 
steps  to  prevent  disruption  of 
the  news;  (1)  live  up  to  the  full 
meaning  of  contracts  in  force, 
instead  of  whittling  away  at 
them,  and  thus  building  up  re¬ 
sentment;  (2)  take  an  honest 
and  sincere  approach  to  collec¬ 
tive  bargaining;  (3)  cut-out 
agreement  among  publishers  to 
close  down  all  plants  if  one  is 
struck,  which  he  called  “massive 
retaliation.” 

Discussion  started  mildly 
enough.  First  to  speak  were  the 
management  representatives. 
Throughout  the  evening  they 
never  raised  their  voices. 


Mr.  McVay  said  that  the  pri¬ 
mary  obstacles  to  negotiations 


in  the  recent  past  were  common 
to  all  industry,  not  only  news¬ 
papers.  Unions  are  loath  to  ac¬ 
cept  that  there  is  a  bedrock  be¬ 
yond  which  management  can¬ 
not  go  without  imperilling  their 
businesses,  he  maintained.  Rea¬ 
sonable  unionists  are  often 
blinded  by  personal  ambition 
and  desire  for  success,  he  said. 
Mr.  Hulsart  brought  up  the 
complexities  of  dealing  with  so 
many  different  unions. 

Next  to  speak  Mr.  Barrett 
prefaced  his  comments  on  the 
question  by  giving  a  brief  his¬ 
tory  of  ITU,  tracing  it  back  to 
1779,  with  continuous  contract 
relations  since  1830.  He  empha¬ 
sized  it  was  not  a  “radical  or¬ 
ganization.” 

“But  to  answer  the  question 
briefly,  the  primary  obstacle  to 
recent  negotiations  was  the 
stubbornness  of  the  publishers”, 
he  said.  He  pictured  a  union 
man,  thinking  he  had  won  a  vic¬ 
tory,  quickly  discovering  that 
his  “trousers  had  been  severed 
at  the  knee-joint.” 

Tough  Honibres 

“Publishers  have  a  strange 
philosophy”,  he  said.  “Collec¬ 
tively  they  are  tough  hombres. 

“One  of  the  difficulties  we  face 
in  negotiations  is  that  some¬ 
times  false  information  is 
brought  to  management  by  so- 
called  efficiency  experts.  We  call 
them  inefficiency  experts.” 

As  an  example  he  told  of  a 
printer  accused  of  stalling  l)e- 
cause  he  held  his  hand  on  the 
elevator  of  a  composing  ma¬ 
chine.  Investigation  by  the 
union  showed  this  was  neces¬ 
sary.  The  man  was  setting  stock 
tables  requiring  a  lot  of  cyphers. 
He  had  to  wait  for  matrices  to 
come  back. 

“Whether  the  business  end 
realizes  it  or  not,  printers  are 
just  as  much  interested  in  pro¬ 
duction  and  the  success  of  a 
newspaper  as  every  man  in  the 
business  office”,  he  said.  “It  is 
our  lifeblood,  our  only  means 
of  earning  a  living. 

“When  we  ask  for  certain 
things,  it  is  not  mere  fantasy  on 
our  part.  They  are  matters  that 
have  been  brought  home  to  us 
as  an  absolute  need,  ways  to 
protect  inviolate  contract  rights. 
When  we  ask  for  wage  in¬ 
creases,  We  ask  so  we  can  buy 
some  of  the  luxuries  advertised 
in  the  newspapers,  in  order  that 
the  newspapers  will  not  suffer 
through  loss  of  advertising.” 

In  his  turn,  Mr.  Murphy  ac¬ 
cused  the  publishers  of  a  com¬ 
plete  disregard  for  the  merits 
of  Guild  proposals.  Every  item 
is  considered  a  “money  matter” 
and  is  postponed.  Thus  negotia¬ 
tions  degenerate  into  mere  talks 


for  ninety  days,  he  said.  Just 
prior  to  deadline  a  package  is 
offered. 

Money  Is  Basic 

Mr.  Hulsart  in  rebuttal  de¬ 
clared  publishers  had  made  a 
mistake  in  letting  unions  usurp 
exclusively  the  “job  security” 
slogan. 

“It  is  absolutely  necessary  to 
come  down  to  terms  of  money”, 
he  said.  “Our  underlying  respon¬ 
sibility  is  to  keep  the  newspaper 
organizations  going  as  institu¬ 
tions  of  public  information  and 
also  of  job  security.” 

Mr.  McVay  declared  he  was 
certain  that  unions  would  agree 
that  they  have  achieved  ad¬ 
vances  from  the  publishers.  It 
should  be  bom  in  mind  that 
newspapers  must  be  operated 
within  the  bounds  of  business 
economics. 

“If  we  or  the  unions  forget 
that,  there  would  soon  be  no 
business  left”,  he  concluded. 

Mr.  Hulsart  argued  that  one 
way  to  assure  newspaper  sur¬ 
vival  was  to  “make  certain  that 
management  is  left  with  the 
power  to  manage.”  He  cited  the 
case  of  union  foremen  in  com¬ 
posing  rooms  and  union  resist¬ 
ance  to  the  creation  of  assistant 
foreman.  Unions  frequently 
charge  foremen  with  “conduct 
oobecoming  union  members”,  he 
said. 

“Those  with  responsibility 
must  have  the  authority  to  carry 
out  their  responsibilities”,  he 
said. 

Assistant  Foremen 

Mr.  Barrett  replied  by  telling 
of  one  plant  with  80  assistant 
foremen.  What  he  objected  to, 
he  said,  was  taking  foremen  and 
assistants  out  of  the  terms  of 
the  contract,  which  under  ITU 
laws,  cover  them. 

Mr.  McVay  was  introduced  as 
a  graduate  of  the  University  of 
Oklahoma,  who  had  served  with 
the  FBI  from  1942  to  1945.  He 
came  to  the  New  York  pub¬ 
lishers  group  in  1958  from  the 
Council  of  Printing  Industries 
in  Toronto,  Canada.  Mr.  Hulsart 
is  a  Dartmouth  and  Harvard 
University  Law  graduate,  who, 
prior  to  serving  the  Times  for 
the  past  six  years,  was  attorney 
for  the  New  York  Central  Rail¬ 
road. 

The  moderator  revealed  that 
Mr.  Barrett,  who  has  been  presi¬ 
dent  of  the  ITU  local  since  1953, 
came  to  New  York  from  Ver¬ 
mont  to  study  singing. 

Formerly  with  the  New  York 
Times,  Mr.  Murphy  has  been  on 
the  Guild  staff  since  1943,  was 
elected  secretary-treasurer  in 
1946,  and  has  been  executive 
vicepresident  since  1947. 

EDITOR  ac  PU 


Personal  Call 
Yields  Love  Notes 

Los  Anceus 
The  Examiner  last  week  found 
and  obtained  the  sensational 
love  letter  from  actor  Errol 
Flynn  to  his  teenage  “protege" 
by  the  simple  expedient  of 
covering  thoroughly  the  story  of 
the  actor’s  death. 

“The  desk  (Leonard  Riblett, 
city  editor)  decided  that  Mrs. 
Florence  Aadland,  mother  of  Mr. 
Flynn’s  17-year-old  friend, 
ought  to  be  interviewed  more 
thoroughly  than  merely  by  tele¬ 
phone,”  explained  Sara  Boynoff. 
reporter  assigned  to  clean  up 
sidebar  aspects  of  the  actor’s 
death. 

During  the  interview.  Miss 
Boynoff  said,  Mrs.  Aadland 
brought  up  the  subject  of  the 
letters  from  the  actor  to  her 
daughter,  Beverly,  and  let  the 
reporter  see  them. 

“I  persuaded  Mrs.  Aadland 
that  publication  of  the  letters 
would  explain  to  Hollywood  and 
the  general  public  her  daughter’s 
relationship  with  Mr.  Flynr. 
much  better  than  anything  else 
She  eventually  agreed  and  gave 
me  the  letters.” 

Miss  Boynoff  joined  the  Ei 
aminer  staff  only  two  weeks  age 
Previously  she  was  chief  edi¬ 
torial  writer  for  the  Los  Jn- 
geles  Daily  News  which  folded 
five  years  ago.  Before  that  she 
had  been  a  general  assignmeni 
reporter  for  the  News  for  li 
years. 

• 

Bond  Issue  Wins, 
Reporter  Praisetl 

Woonsocket,  R  1 
The  Woonsocket  City  Count; 
unanimously  approved  an  ui- 
usual  resolution  at  a  recer.^ 
meeting. 

The  adopted  i-esolution  can 
mended  the  Woonsocket  CaUiii 
George  R.  Farrar,  the  news¬ 
paper’s  municipal  affairs  le 
porter,  for  a  series  of  article 
concerning  proposed  bond  issue 
The  articles  w'ere  writta 
under  Mr.  Farrar’s  byline,  ut 
were  credited  by  the  City  Cout 
cil  with  helping  win  appnffi 
for  the  $635,000  bond  issues  bf 
the  electorate. 

• 

Linage  on  Trees 

Ashevili.e,  N-t 
In  connection  with  the  South 
ern  Goveniors’  Confei’ence  le 
cently,  the  Citizen-Times  pub 
lished  its  11th  annual  Agricut 
tural  and  Forestry  number,  t 
contained  106,148  lines  of  ub 
vertising. 
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Color  and  ‘Cold  Type’ 
Hold  Interest  of  600 


busy  nights,  additional  men  are 
sent  in  to  work  on  paste  up. 

Conference  Officers 

George  F.  Luft,  New  Haven 
(Conn.)  Register,  was  elected 
president  of  the  Conference; 

Boston  type  composition ;  ease  and  speed  Frederick  L.  Jc^nson,  New 
More  than  600  persons  at-  of  make  up;  reduced  initial  cash  Haven  (Conn.)  vice- 

tending  the  21st  annual  New  outlay  for  equipment;  versatility  President;  Walter  C.  Crighton, 
England  Newspaper  Mechanical  in  the  use  of  pictures  and  ads,  London  (Conn.)  Day,  sec- 

Conference  here  Oct.  17-18  took  etc.;  our  sources  advised  that  a  retary-treasurer. 
part  in  eight  clinics.  web  oifset  press  was  needed  to  A  new  policy  regarding  direc- 

George  P.  Cocaine  chief  ha^idle  the  requirements  of  tors  was  voted  and  directors  who 

cameraman  of  the  Worcester  dailies  having  a  circulation  of  have  completed  a  four-year  term 
(Mass.)  Evening  Gazette,  de-  5,000  to  20,000  or  perhaps  25,-  ai-e  retired  and  new  di^tors 
scribed  how  he  uses  the  Curtis  Such  a  press  could  also  be  elect^  to  replace  them.  Elected 

color  system.  He  said  he  makes  the  answer  to  the  production  ^r^tors  were:  Frank  Downey 

at  least  12  black  and  white  Problems  of  plants  publishing  Holyoke  (Mass.)  Transcript 

rinU  from  fPvina  Stewart  Beckett, 

puts  them  in  the  analyzer  to  »  ^^^bly  circulation  up  to  Hartford  (Conn.)  Cowrant; 
get  the  combination  of  three  around  100,000.  Joseph  Lawson,  QMmci/  ( Mass.) 

photos  which  will  make  the  most  “After  several  years  of  re-  Ledger,  Oscar  Candage, 

pleasing  photo.  Editors  are  search  and  development,  we  have  P^o'vidence  (R.  1.)  Journal  BuU 
called  in  to  view  the  colored  the  answer  in  our  web  offset  all  elected  for  four  years, 

picture.  If  they  approve,  the  press  which  consists  of  unit- 
prints  go  to  the  engraving  de-  type  four-page  broadsheet  units, 
partment — if  they  disapprove,  iTill  stand  and  folder. 

Cocaine  changes  the  combina-  “The  units  are  two  pages  wdde 

and  aiTanged  in  line  or  super 

im^sed.  They  are  floor  mounted  raW, “and Trank ‘fiv- 

and  no  special  foundations  are  ^  Globe, 

required,  and  the  press  arrange-  ^^ree  years.  A  va- 

ment  can  be  expanded  up  to  a  ^^g 

maximum  of  six  units  which 

would  print  24  breadsheet  pages  Murray,  Providence  Jouimal 
volved  in  ROP  color  last  March.  Press  prints  blanket  to  blanket  fyj.  oyg  yp^j. 

More  truthfully,  William  Wein-  using  regular  newsprint  stock  ’ 

rich,  production  manager  of  the  which  can  vary  from  29"  to  36" 

Worcester  Tel  eg  ram -Gazette,  wide,  and  to  a  maximum  di- 
got  me  involved.  One  day  he  ameter  of  40". 
called  me  into  his  office  and  «  . 

handed  me  a  strange  looking  Emof.lm  Personnel 

camera.  He  explained  what  it  The  Composing  Room  Clinic 
was  and  he  ask^  me  to  try  and  was  devoted  to  photo-composi-  * 

make  a  color  photo  with  it.  tion.  The  case  history  of  the  Toronto  Daily  Plans 
When  I  declared  I  did  not  even  t  u,,  ^ 


tion  with  the  remaining  prints 
until  the  editors  find  the  com¬ 
bination  they  feel  is  best. 

In  Color  Since  March 

Mr.  Cocaine  told  the  Photo¬ 
engravers’  Clinic:  “I  got  in- 


Two  directors — George  Mar¬ 
shall,  Porfbinrf  (Me.)  Press  Her¬ 
ald,  and  George  Green,  Provi¬ 
dence  (R.  I.)  Journal  Bulletin, 
resigned.  Elected  to  replace  them 
were:  Harold  Linscott,  Portland 


Also  electing  officers  at  the 
conference  w'as  the  Northeast 
Flatbed  Pressmen’s  Association. 
Walter  J.  LeVanway,  Rockland 
(Mass.)  Standard,  was  elected 
president. 


Linofilm  was  presented  by 
know  where  to  push  the  button  George  McGowan,  New  York 
on  this  camera,  he  handed  me  a  Daily  News. 
book  of  instructions  and  said  it  selecting  and  training  per- 

J^uld  be  well  If  I  read  the  book  gyyyel,  the  News  passed  out 
'  questionnaires  among  the  com- 


Bureaii  in  Asia 

Toronto 

Oakley  Dalgleish,  editor  and 
publisher  of  the  Globe  and  Mail, 
is  on  a  round-the-world  trip. 


He  said  he  read  the  instruc-  positore,  he  said.  Questions  in-  accompanied  by  R.  Howard 

tions  for  more  than  a  week  and  eluded  typing  ability,  paste  up  Webster,  chairman  of  the  Board 

then  trieil  to  load  the  camera  training,  dark  i*oom  experience  of  the  Globe  and  Mail. 

^be  three  sheets  of  film,  and  any  knowledge  of  electron- 

What  at  first  seemed  to  be  a  ics.  Men  were  then  selected  to 

Herculean  ta.sk  proved  to  be  take  qualifying  aptitude  tests. 

^y,”  he  said.  He  credited  Mr.  'Those  writh  the  highest  ratings 

Weinrich  for  his  initiativeness  were  then  selected  to  take  a  two 

and  farsightedness  in  the  tech-  week  operating  course  given  by 

nical  problems  and  Ayton  F.  Merganthaler.  A  machine  main- 

bmith,  managing  editor,  for  tenance  course  of  four  weeks 

patient  understanding”  of  the  was  also  given  to  three  of  the 

problem.  linotype  machinists.  Training  on 

pasteup  and  markup  is  accomp- 


Mr.  Dalgleish  said  he  would 
investigate  the  possibility  of 
opening  a  news  bureau  in  the 
Asian  subcontinent. 


‘Shirtlail’  Smith  Dies 


Agreement  Reaohetl 
On  Sale  of  Daily 

Charleboi,  Pa. 

Stockholders  of  the  Mail  Pub¬ 
lishing  Co.,  publishers  of  the 
Charleroi  Mail,  announced  to 
employees  of  the  newspaper  last 
week  that  preliminary  agree¬ 
ment  has  been  I'eached  for  the 
sale  of  the  firm’s  stock  to  Harry 
R.  Pore  Jr.  and  William  H.  Pore, 
publishers'  of  the  Daily  Inde¬ 
pendent,  which  has  offices  in 
Monessen  and  Donora. 

The  agreement  is  subject  to 
completion  of  the  legal  aspects 
of  the  transaction  which  was 
arranged  by  Vincent  J.  Manno 
and  George  Romano,  New  York 
City,  newspaper  brokers. 

Officials  of  the  Mail  Publish¬ 
ing  Co.  said  announcement  of 
the  preliminary  agreement  was 
being  made  at  this  time  to  offset 
rumors.  The  present  manage¬ 
ment  is  continuing  in  charge  of 
the  Mail  pending  completion  of 
the  transaction. 

*  *  * 

Ellington,  Mo. 

Charles  L.  Ellinghouse  of 
Piedmont,  Mo.,  owner  of  two 
weekly  newspapers,  has  pur¬ 
chased  the  Reynolds  County 
Courier-Press  here,  operated  by 
the  Daniels  family  for  the  past 
50  years. 

Mrs.  Nettie  B.  Stivers,  of 
Piedmont,  will  be  co-owner  of 
the  paper  with  Mr.  Ellinghouse. 

Other  Ellinghouse  newspapers 
are  the  Piedmont  Journal-Ban¬ 
ner  and  the  Greenville  Sun. 

*  *  * 

Milton,  Wis. 

The  Milton  and  Milton  Junc¬ 
tion  Courier  was  sold  by  Melvin 
Meyer  to  Mike  Flaherty,  for¬ 
merly  advertising  manager  of 
the  Forest  Lake  (Minn.)  Times. 
Mr.  Meyer,  who  has  published 
the  Courier  for  the  last  five 
years,  will  be  employed  on  a 
temporary  basis  as  shop  fore¬ 
man.  Transaction  was  handled 
by  Loganway,  Inc.,  Madison, 
Wis. 


Pres-  for  Small  Papers 


lished  at  the  plant.  Some  of  the 


Memphis,  Tenn. 
C.  S.  (Shirttail)  Smith,  85,  a 
former  newspaperman  who 
fought — and  won — a  battle  to 


At  thi  Flatbed  Pressmen’s  senior  apprentices  are  now  being  lengthen  men’s  shirttails,  died 


here  October  14.  Mr.  Smith  con¬ 
tended  that  longer  shirttails 
were  more  comfortable  and  in¬ 
cidentally  would  help  use  up  the 
cotton  surplus.  A  number  of 
shirt  manufacturers  complied.  A 


Clinic,  R  H.  “Tex”  McLam  of  trained  in  photocomposition, 
the  Goss  ( 'o.,  gave  an  illustrated  At  present,  the  News  employs 
j  Goss  Suburban  12  men  full  time  in  the  Photo- 

^  Off-- 1  Press. 'This  press,  he  composition  Department.  'The 

^id,  w;.  designed  for  small  men  are  spread  over  three  shifts,  _ _ 

dies  51  ud  weeklies  that  are  five  days  a  week  with  no  Satur-  numberof  y*^ra  ago  MrT  S^^ 

^duall  going  toward  new  day  and  Sunday  shift.  There  and  his  brother,  the  late  Rich- 

presses.  three  men  working  days,  ard  Smith,  published  the  Webs- 

Mr.  M(  Larn  said:  “Due  to  the  five  men  working  nights  and  ter  Progress,  a  weekly  news- 

6conom’(  inherent  in  the  cold  four  on  the  lobster  shift.  During  paper  at  Eupora,  Miss. 

editor  ac  PUBLISHER  for  October  24,  1959 
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Greeley  Trib 
Wins  Service 
Trophy  Again 

Boulder,  Colo. 

The  Greeley  Daily  Tribune 
and  the  Las  Animas  Bent  Coun¬ 
ty  Democrat  won  the  Arthur  A. 
Parkhurst  trophies  for  outstand¬ 
ing  community  service  by  Colo¬ 
rado  newspapers  during  1959. 

Awards  were  announced  at 
the  University  of  Colorado 
Newspaper  Week  observance 
Oct.  16. 

William  Dunaway,  editor  of 
the  Aspen  Times,  won  the  Ralph 
L.  Crosman  award  for  excellence 
in  editorial  writing. 

This  is  the  sixth  time  the 
Greeley  daily  newspaper  has  re¬ 
ceived  the  Parkhurst  trophy. 
The  Tribune  also  won  in  1931, 
1932,  1938,  1940  and  1958. 

Gi'eeley  community  matters 
covered  by  the  paper  included 
school  district  reorganization, 
adequacy  of  school  buildings  for 
an  expanding  enrollment,  fire 
safety  in  the  schools,  municipal 
support  for  the  city  bus  system, 
reorganization  of  municipal  vot¬ 
ing  precincts  and  county  spend¬ 
ing. 

The  Bent  County  Democrat, 
also  a  winner  in  1953,  1954  and 
1955,  campaigned  for  creation 
of  a  permanent  pool  at  the  John 
Martin  Dam  in  southeastern 
Colorado.  Editor  Earl  Asbury’s 
efforts  on  behalf  of  the  pool,  op¬ 
posed  by  a  group  of  irrigators 
in  the  area,  will  continue,  he 
said. 

Delivering  the  seventh  Cros¬ 
man  Memorial  Lecture,  Herbert 
Brucker,  editor  of  the  Hartford 
(Conn.)  Courant,  charged 
American  newspapers  with 
using  out-dated,  antiquated 
methods  in  their  news  columns, 
contending,  “it  is  high  time  we 
changed  our  methods  of  report¬ 
ing  to  suit  them  to  readers  who 
have  access  to  radio  and  tele¬ 
vision.” 

He  recommended  five  ways  of 
bringing  newspaper  news  col¬ 
umns  up  to  date! 

“1.  Re-define  news. 

“2.  Search  out  the  new  kinds 
of  things  people  are  interested 
in,  and  print  them. 

“3.  Rethink  our  concepts  of 
what  space  a  particular  item  is 
worth. 

“4.  Scrap  our  formula  for 
writing  news  in  favor  of  one 
suited  to  1960. 

“5.  Find  ways  of  organizing 
and  displaying  the  news  that  are 
suited  to  today’s  needs.” 

Colorado  editors  were  told 
that  they  must  fight  bureau¬ 
cratic  suppression  of  news  in 
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their  own  backyards  as  well  as 
in  Washington. 

The  problem  of  governmental 
secrecy  probably  will  grow 
worse  before  it  grows  better, 
said  Samuel  J.  Archibald,  staff 
administrator  of  the  House  gov¬ 
ernment  information  subcom¬ 
mittee. 

“The  Federal  Government’s 
papa-knows-best  attitude  to¬ 
ward  information  is  not  con¬ 
fined  to  the  seat  of  government 
in  Washington,”  he  said.  “Most 
of  the  cases  happen  in  your  own 
home  towTis.” 

He  cited  as  local  examples  of 
federal  news  suppression  by 
Congressional  staff  members  the 
refusal  to  release  official  photos 
of  the  Titan  missile  and  a  U.  S. 
Forest  Service  official’s  with¬ 
holding  of  information  on  graz¬ 
ing  permits  issued  in  the  Pike 
National  Forest  near  Colorado 
Springs. 

While  Defense  Department 
officials  were  burying  Titan 
photogiaphs  in  their  files,  Mr. 
Archibald  said,  the  missile  itself 
was  on  almost  public  display  at 
the  Martin  Co.  plant  near  Little¬ 
ton,  Colo.,  a  Denver  suburb. 

“The  fight  against  govern¬ 
mental  secrecy  will  not  be  won,” 
he  said,  “until  a  majority  of  the 
nation’s  newspapers  realize  that 
the  fight  for  freedom  of  infor¬ 
mation  is  a  lot  more  than  an 
attempt  to  get  more  handouts 
from  more  government  agencies 
so  newspapers  can  fill  their 
news  columns  with  the  use  of 
fewer  reporters.” 

• 

UPI  Names  Dibble 
Asia  Correspondenl 

Tokyo 

Appointment  of  Aimold  Dibble 
as  United  Press  Inteniational 
chief  correspondent  for  Asia  was 
announced  this  week  by  Earnest 
Hoberecht,  UPI  vicepresident 
and  general  manager  for  Asia. 

Mr.  Dibble  also  will  continue 
as  UPI  manager  for  Japan,  a 
position  he  has  held  since  Sep¬ 
tember  1957.  A  native  of  Austin, 
Minn.,  he  graduated  from  the 
University  of  Missouri  school  of 
jouimalism  in  1939.  The  same 
year  he  joined  the  United  Press 
in  Kansas  City. 

UPI  on  Oct.  17  opened  a 
radio- teletype  circuit  designed  to 
seiwe  Asia  clients  with  a  spe¬ 
cially-edited  report  of  world  and 
regional  news. 

Asian  clients  previously  were 
seiwed  by  a  Morse  code  cii'cuit. 

• 

Joins  PR  Staff 

Cleveland 
Mai  vin  M.  Epstein,  has  joined 
Eden  and  Associates,  Cleveland 
public  relations  fii-m.  Until  re¬ 
cently  he  was  a  member  of  the 
staff  of  the  Milwaukee  Journal. 


4  Journalism 
Groups  Unite 
For  Salute 

Los  Angeles 

The  Los  Angeles  press  paid 
honor  last  week  to  the  founder 
of  National  Newspaper  Week, 
the  seven  “best”  reporters  and 
photographers  in  the  area,  the 
author  of  the  state’s  model  free¬ 
dom  of  infoimation  laws,  and 
two  comedians  who  have  dis¬ 
tinguished  themselves  by  being 
friends  of  the  press. 

The  occasion  was  a  fonnal 
Newspaper  Week  banquet  jointly 
sponsored  by  the  Los  Angeles 
Newspaper  Publishers  Associa¬ 
tion,  the  California  Newspaper 
Publishers  Association,  the 
Greater  Los  Angeles  Press  Club, 
and  the  Los  Angeles  profes¬ 
sional  chapter  of  Sigma  Delta 
Chi. 

V.  M.  (Red)  Newton  Jr.,  man¬ 
aging  editor  of  the  Tampa 
(Fla.)  Tribune  and  chairman 
of  Sigma  Delta  Chi’s  Freedom 
of  Infonnation  Committee,  was 
the  principal  speaker. 

John  Long  Honored 

A  citation  was  given  to  John 
B.  Long,  general  manager  of 
the  California  Newspaper  Pub¬ 
lishers  Association,  who  organ¬ 
ized  Newspaper  Week  20  years 
ago.  The  citation  was  presented 
by  Arthur  G.  Pollock,  chairman 
of  the  LANPA. 

Top  winner  of  the  Press  Club’s 
annual  awards  was  Marvin 
Miles  of  the  Times.  He  won  a 
$1000  prize  for  the  best  local 
news  stoi-y  of  1959.  The  award 
was  made  for  his  story  revealing 
that  a  minor  technical  defect  in 
U.  S.  militai’y  planes  had  cause<l 
a  number  of  fatal  crashes.  His 
disclosures  jarred  military 
forces  into  taking  long-delayed 
steps  to  connect  the  defect. 

Others  receiving  awards  were: 

Wayne  F.  Kelly,  Times,  $500 
for  news  photo;  Sid  Ziff,  Mirror- 
News,  $250  for  spoi-ts  story;  A1 
Monteverde,  Examiner,  $250  for 
sports  photo;  Ronald  Ostrow, 
Wall  Street  Journal,  $300  for 
business  story;  Bill  Kiley, 
.Mirror-News,  $250  for  traffic 
safety  story;  Harry  Nelson, 
$250,  for  science  article;  Don 
Bailer,  Herald  &  Express,  $100 
for  feature  dealing  with  motion 
picture  industry  or  people;  Al¬ 
fred  Erick.son,  San  Gabriel 
Valley  Daily  Tribune,  $100  for 
article  on  Southera  California. 

A  special  Award  of  Merit  was 
given  by  Sigma  Delta  Chi  to 
Ralph  M.  Brown,  speaker  of  the 
California  State  Assembly.  Mr. 
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Brown  IS  the  author  of  a  series 
of  bills  pushed  through  the  lep^ 
lature  during  the  past  five  yean 
making  open  meetings  and  open 
records  virtually  mandatory  for 
all  local  and  state  public  b^iei 

“Friends  of  the  Press”  awards 
were  made  to  Bob  Hope  and  Red 
Skelton  because  they  have  con¬ 
sistently  gone  out  of  their  way 
to  be  cooperative  with  trditors, 
reporters  and  photographers. 
The  awards  were  sponsored  by 
all  four  groups  participating  in 
the  program. 

Mr.  Newton,  lauded  the 
awards  “because  they  epitomiie 
our  obligations  as  a  free  press 
to  keep  the  American  people  in- 
fonned. 

“It  is  a  great  pity,”  he  said, 
“that  the  officials  of  our  federal 
goveiTiment  do  not  hold  a  similar 
ceremony  in  WashingUrn  and 
bestow  upon  our  public  servant' 
similar  accolades  for  their  ef 
forts  in  behalf  of  the  Amei-icar 
people’s  inherent  right  to  knot 
about  their  goveimment. 

“But,  after  many  years  of 
struggling  with  this  national 
problem  of  freedom  of  govern¬ 
ment  information,  I  have  great 
personal  doubts  that  we  could 
find  a  single  federal  public  serv¬ 
ant  who  has  come  altogether 
clean  with  the  people  in  the 
matter  of  the  facts  of  govern¬ 
ment,  even  though  it  is  the 
people’s  business  and  the  people 
pay  him  his  salai'y.” 

• 

Lightning  Sparks 
Editorial  Humor 

Eureka,  Kans 

When  a  bolt  of  lightning 
strack  the  Eureka  HeraUl  build 
ing  recently.  Editor  Ed  Wood 
headlined  the  story  “Red  Hot 
News  Hits  the  Herald  Office." 

The  bolt  stnick  early  on  » 
Sunday  moniing,  started  firee 
on  the  iX)of  and  in  the  ba.sement. 
fused  the  master  fuse  box,  and 
paralyzed  all  mechanical  activ 
ity  for  36  houi*s  at  the  weekly 
newspaper  plant. 

Rain  quickly  snuffed  the  roof 
fire,  and  firemen  extinguished 
the  basement  blaze  with  cheni: 
cals.  A  complete  rewiring 
in  the  basement  was  necessary 
A  metal  saw  was  severely  dair 
aged,  considerable  stock  loss  du* 
to  moisture  was  suffertKl,  anj 
“the  paper  cutter  was  dressed 
up  in  a  new  fall  suit  of  rost 
Mr.  Wood  said. 

Mr.  Wood  ended  his  story 
with  this  bit  of  wry  humor: 

“The  editor  of  the  Herald 
does  not  look  upon  the  li# 
ning’s  display  of  omriipot®' 
fury  as  a  waniing  to  alter  h-' 
professional  ways.  He  intend^ 
it  says  here,  to  go  right  ahe*' 
setting  forth  the  news  as  1* 
sees  it.” 
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Hutchins  Group  Talks 
Of  Irresponsible  Press 


A  picture  of  the  U.  S.  pre3s 
as  “clearly  irresponsible”  was 
drawn  by  the  Center  for  the 
Study  of  Democratic  Institu¬ 
tions,  in  its  publication,  “The 
Corporation  and  the  Economy.” 
The  brochure  is  available  free 
from  the  Fund  for  the  Republic, 
which  established  the  center  at 
Santa  Barbara,  Calif. 

The  122-page  book  in  the  main 
discusses  the  advisability  of  in¬ 
stituting  effective  public  con¬ 
trols  over  the  activities  of  the 
corporation  in  the  interests  of 
the  “general  welfare.”  The  dis¬ 
cussion  then  turns  to  the  desir¬ 
ability  of  a  central  planning 
effort,  and  concludes  with  a  con¬ 
sideration  of  methods  of  regu¬ 
lating  the  impact  of  technologi¬ 
cal  discoveries  on  society. 

Participating  in  the  discus¬ 
sion  with  members  of  the  Cen¬ 
ter’s  staff  are  A.  A.  Berle  Jr., 
attorney  and  foi-mer  Assistant 
Secretary  of  State;  Eric  Gold¬ 
man,  professor  of  history, 
Princeton;  Scott  Buchanan, 
former  dean  of  St.  John’s  Col¬ 
lege;  Clark  Kerr,  president  of 
the  University  of  California; 
the  Rev.  John  Courtney  Murray, 
S.  J.  of  Woodstock  College;  Rein¬ 
hold  Niebuhr,  vicepresident  of 
Union  Theological  Seminary; 
1.  1.  Rabi,  professor  of  physics, 
Columbia  University;  and  Rob¬ 
ert  M.  Hutchins,  president  of 
the  Fund  for  the  Republic. 

C4»rp«>ration*8  Place 

In  notes  presenting  the  argu¬ 
ment  by  W.  F.  Ferry,  a  staff 
member,  the  conclusions  are 
reached  that  the  American  cor¬ 
poration  is  prospering  as  the 
“typical  form  of  organization 
in  the  niid-20th  Centui’y”;  its 
economic  power  is  “vast,”  but 

not  consti'ained  by  any  recog¬ 
nizable  nr  explicit  standard;” 
and,  finally,  that  the  corpora¬ 
tion  “is  not  keen  for  criticism, 
least  of  all  from  those  outside 
the  corimrate  walls.” 

But  the  corporation  bulks 
lar  lar^n  r  in  the  life  of  the 
'nid-20tl  century  American  than 
even  the  central  goveniment  did 
•n  the  li:e  of  the  late  18th  cen¬ 
tury  All  rican,”  Mr.  Ferry  con¬ 
cludes. 

w:  when  the  discussion 

reached  he  area  of  criticism  of 
eorporat  ans  that  the  partici¬ 
pants  r  I  >.cd  the  point  of  press 
irrespor..  jhility. 

‘chins  was  arguing  for 
the  con  !erpart  of  the  British 
twyal  (  ’amission  for  this  coun¬ 


try  as  a  means  for  keeping  the 
corporations  under  control. 

“When  you  get  into  almost 
any  public  question,  the  issue 
is,  shall  this  social  phenomenon 
be  allowed  to  run  wild?”.  Dr. 
Hutchins  questioned.  “Is  the 
best  answer  essentially  that  of 
‘bumps  and  grinds’?  Or  shall  you 
control  it,  which  has  to  be  by 
governmental  action? 

“The  reason  why  commissions 
are  recommended  often  is  not 
because  they  are  easy,  but  be¬ 
cause  the  only  alternative  be¬ 
tween  letting  things  nin  wild 
and  controlling  them  through 
government  action  is  criticism 
of  some  sort.  This  is  one  of  the 
things  that  is  grossly  lacking  in 
the  United  States  as  compared 
with  England,  where  the  tradi¬ 
tion  of  the  Royal  Commission  is 
established  and  under  which 
many  useful  services  have  been 
performed. 

Can’t  Control  Press 

“Take  the  question  of  the 
press.  You  can’t  control  it.  It  is 
clearly  irresponsible  at  the  pres¬ 
ent  time.  What  can  you  do  about 
it?  About  all  you  can  do,  it 
seems  to  me,  is  to  try  to  imagine 
the  best  type  of  continuing  ap¬ 
praisal  of  it.” 

Frank  K.  Kelly  of  the  staff 
interposed,  “What  about  citizen 
commissions?” 

Dr.  Hutchins  declared  this  is 
an  impoi-tant  aspect  of  a  project 
on  mass  media  being  headed  by 
Prof.  Goldman  of  Princeton,  and 
Mr.  Kelly  asked  Prof.  Goldman: 

“What  would  you  say  if  the 
press  had  the  maturity  to  en¬ 
gage  in  really  searching  self- 
criticism?” 

“That  would  be  ideal,”  Prof. 
Goldman  replied. 

“The  trouble  is,”  continued 
Mr.  Kelly,  “they  (the  press)  are 
unwilling  to  do  this.  The  New 
York  Timeii  says  that  it  feels  as 
a  newspaper  it  should  not  criti¬ 
cize  the  press,  and  that  ci’iticism 
of  the  press  should  come  from 
an  outside  agency  such  as  the 
Fund  for  the  Republic. 

• 

N.Y.  AP  Elects 

Covey  Hoover,  managing  edi¬ 
tor  of  the  Elmira  Star-Gazette, 
was  elected  president  of  the  New 
York  State  Associated  Press  As¬ 
sociation  at  the  annual  meeting 
in  New  York  City  this  week.  He 
succeeds  Charles  J.  Wellner, 
Auhum  Citizen- Advertiser. 
David  Starr,  Long  Island  Press, 
was  elected  vicepresident. 
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Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


Newspaper  Brokers 


WE  HANDLE  only  proven  propertiea 
in  fkHiriiihinK  mid-west.  Herman  Koch, 
2923  VifKinia  St.,  Sioux  City.  Iowa. 

OCR  BROCHURE  explains  what  you 
have  to  do  to  buy  or  sell  a  California 
or  Arizona  newspaper  property.  It’s 
yours  for  the  askinir.  GABBERT  & 
HANCOCK.  .t709-B  Arlinxton  Ave.. 
Riverside.  California. 

★★WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Arthur  W.  Stypes. 
62,  Market,  San  Francisco  5.  Cal. 

WE  HAVE  serious,  well-financed  buy¬ 
ers  w-anlinx  Kood  Southern  newspai>ers. 
Newspaper  Service  Co.,  601  Ga.  Sav- 
inirs  Bank  Bldx.,  Atlanta,  Ga. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  22.34  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystons  3-1361. 

THE  DIAL  AGENCY 
"America's  No  I  Newspaper  Broker" 
IS  Waverly,  Detroit,  Mich.  TO.  6-6864 

j  MOUNTAIN  STATES  and  Southwest 
Dailies  and  Weeklies.  Experienced,  con¬ 
fidential  brokers.  RAY  E.  MOHLER  A 
ASSOCIATES  Suite  306.  828  Seven- 
I  teenth  St.,  Denver  2,  Colorado. 

i  SALES-PURCHASES  handled  with  dis- 
I  cretion.  Write  Publishers  Service,  P.O. 

’  Box  3132,  Greensboro,  N.  C. 

I  MAY  BROTHERS,  Binirhamton.  N.  Y. 
I  EMablished  1914.  Newspapers  bousrht 
I  and  sold  without  publicity 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it's  the  peraon- 
I  ality  and  ability  of  the  buyer.  This 
,  is  why  we  insist  on  personal  contact 
sellinK. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 


Newspaper  Appraisers 


MORE  THAN  200  VALUATIONS 
of  newspapers,  subsidiaries,  televis-  | 
ion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHVTYSEN 
321  Fifth  Avenue  New  Rochelle.  N.  Y. 


Publications  for  Sale 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  A  ASSOCI¬ 
ATES.  Suite  600-601.  6381  Hollywood  I 
Rlvd.,  Los  Anseles  28,  California.  j 

WESTERN  DAILY  $10,000-615.000  Cir-  ' 
culation  Bracket  2.'>cj,  Down  Excellent  , 
Terms.  Reply  Box  4302,  Editor  A  j 
Publisher. 

COUNTY  SEAT  WEEKLY  NORTH-  j 
ERN  Rockic*».  uno|>|>oml.  controls  biK  ! 
county.  $75,CfH»  prict*.  terms.  Bailey-  j 
KsVhbic‘1,  Box  8H,  Norton,  Kansas.  i 

FIjORIDA  weeklies.  4  in  Central 
Florida.  “Your  Florida  Broker”  A.  C. 
Santo.  742  N.  Milln  St.,  Orlando.  Fla. 

-  -■  -  ■  -  ■  ! 
MAJOR  Great  Lakes  area  weekly 
$2r0,0<Ki-trros8  bracket,  over  7,I)C0  paid  | 
kubacriptionsi,  modern  plant.  70  years 
old  and  still  jrrowinir.  Price  $185,000. 
29^-J^  down.  Pleaae  write  fully.  DIAL,  j 
15  Waverly,  Detroit  3.  MichiKan. 

PROnXABLE  WEEKLY  newspaper  I 
and  job  shop,  central  California,  trrow-  I 
in<r  agricultural  communitv.  Ideal  for  ' 
printer-and-wife  or  partners.  Broker. 
Box  1424.  Editor  &  Publisher. 
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Publications  for  Sale 


SOUTHERN  CALIFORNIA  weekly, 
ttrossiny  $86,000  only  $26,000  down. 
Lony  established  in  choice,  hiKh-income 
community. 

Controlle<l  circulation  paper  in  Lok 
Anirelex  area  with  owner  taking  out 
$85,060  annually.  Sale  price,  $350,000. 

Vernon  V.  Paine  with  L.  H.  Paine. 
P.O.  Box  265,  Upland,  California. 

WANT  TO  RETIRE,  sell  fine  New  Jer¬ 
sey  weekly,  no  plant,  irrowinK  suburban 
area,  unlimited  potential.  6-year  aver- 
aye  $43,000,  net  $14,000  ;  $15,000  down. 
Lifetime  opportunity.  Give  financial 
proof.  Box  4426.  Eklitor  A  Publisher. 


Publications  Want^ 


SUBURBAN  DAILY 
in  6-25,000  circulation  bracket  in  East. 
Youthful,  reputable  New  York  execu¬ 
tive  team  will  hold  all  replies  in  con¬ 
fidence.  Write  Box  4330,  Editor  A  Pub¬ 
lisher. 


WANT  TO  SELL,  but  in  a  tax  bind? 
Experienced  newspaperman,  lonjc  on 
ambition,  short  on  cash,  would  like 
to  buy  property  (weekly  with  job  work, 
or  small  daily)  on  contract.  Any  lo¬ 
cation.  except  deep  South.  Write  in 
confidence.  Box  4427,  Editor  A  Pub¬ 
lisher. 


Business  Opportunities 


NEW  ENGLAND  WEEKLY  NBWS- 
PAPER-$25.000  to  $30,000  annual 
(?ros8.  Circulation  2100.  Profitable  fam¬ 
ily  operation.  No  plant.  Owner  re- 
tirintr.  $7600  cash.  Box  4325,  Editor  A 
Publisher. 

SALES  PROBLEM  ?  - Nationwide  Sales 
O^icanization  is  seeking  additional  lines 
to  newspapers.  We  contact  editorial, 
mechanical  and  circulation  depart¬ 
ments.  Write  Box  4404,  Editor  A  Pub- 
lishe*r. 


NEWSPAPER  SERVICES 


Newspaper  Artwork 


NEWSPAPER  ARTWORK 
Siinmtures.  Feature  Heads. 
Cartoons.  SikAs.  Fast  service. 
CARL  JUNOT  STUDIOS. 
459  Gouaux,  Houma.  Louisiana. 


Special  Editions 


LET  US  HANDLE  your  s|)ecial  paae- 
editions,  or  other  special  features,  re- 
suit.z  Kuaranteed.  no  outlay  required 
Write  or  wire  Box  4.301,  Editor  A 
Publisher, 


Syndieates-Features 


SYNDICATED  RECORD  REVIEWS* 
for  yrovrinB  interest  in  Stereo  HI  M 
recoding.  Non  technical,  entertaininx . 
reasonable,  already  popular.  New 
York  City.  Box  4136,  Editor  A  Pul>- 
lisher. 


Press  Engineers 


UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

SpecializinK  in  Newspaper  Preasee. 
Duplex  and  Goes  Flatbed! 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst.  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


Newspaper  Prese  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9775 


1 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


J 


Composing  Room 


Press  Ritom 


Press  Room 


Press  Room 


SPACEBAND  CLEANER  FOR  SALE. 
Used  less  tiian  S  years;  in  excellent  | 
condition.  Write  to  Hans  E.  Rosberg,  | 
Production  Manager,  San  Jose  Mer-  ' 
cury  &  News,  211  W.  Santa  Clara 
Street,  San  Jose,  California. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper  j 
Turtles— $S4. 50  to  $97.50,  fob  Elkin.  ! 
Write  for  literature.  L.  &  B.  Sal«^  1 
Company,  113  West  Market  Street,  I 
Elkin,  North  Carolina. 


COLOR ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan- 
coast  Color  Couples — Double  Folder 
— 22%*— on  Substructure  with 
Reels  and  Pasters — AO  Drive — 
Available  immediately. 


Newsprint 


NEWSPRINT  —  All  Siies 
BEHRENS  PULP  h  PAPER  CO. 

70  E.  45  St.,  N.  Y.,  N.  Y.— MU  6-5675 


Press  Room 


HOE  ROTARY  PRESS 
ROP  COLOR 

5 — Super  Speed  Units 
Steel  Cylinders 
Roller  Bearinjrs 
1 — Double  Color  Hump 
125  HP  AC  Motors 
Substructure  &  Keels 
1 — Double  Folder,  22-%  Cutoff 
Balloon  Former 

JOHN  GRIFFITHS  CO.  INC. 

416  Lexington  Ave..  New  York  17,  N.Y. 


Advertising  Rates 

CLASSIFIED 

Uns  Rain  EACH  CONSECU-nVE 
laterties 

SITUATIONS  WANTED  (Payable  with 
•r6er)  4  times  @  55c  per  Mae  each 
insertion;  3  times  ®  70c;  2  ®  80c; 
1  ®  95c.  Aid  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  seniinp  self-addressed  8c  stamped 
envelope  to  ESP  ClassHled  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  SLOO  per  line  each  insertion; 
9  times  ®  SL15;  2  times  ®  $1.30;  1 
time  ®  $L45  per  line.  3  line  minimum. 
Aid  25c  for  Box  Service. 

ai.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WoAtosdoy,  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(aid  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con- 
(dence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  ripht  to  edit  all 
copy. 


Editor  &  Publisher 

1700  TIrim  Tower  N.  Y.  36,  N.  Y. 
Phene  BRyeat  9-3052 


DUPLEX  TUBULAR  PRESS 

24  pa^e,  4  plates  wide,  complete  with  ; 
stereo,  chases  and  Goss  45S  mat  roller.  ! 
Located  Erlan^er,  Kentucky.  Must  be  ! 
moved  by  November  30.  No  reasonable  j 
offer  refused. 

ERNBvST  PAYNE  CORPORATION  ‘ 
82  Beekman  St.,  N.Y.  BE>kman  3-1791  ! 

I 


LIQUIDATION 

Complete  Mechanical  Plant 
equipment  of  the 

CHARLOTTE  NEWS 

7  LINOTYPES— 8-14-18-36 
LUDLOW  MaU 

Ad  Makeup  Cabinets — Remelt  Pot 
with  Molds — Turtles — (Theses — Flat 
Stereo. 

5  Unit  Duplex  Metropolitan  Preas. 
22%*  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
5  Units  with  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  $  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


SCOTT  PRESSES 

5  Identical  Octuple  Presses 

Blach  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  8  to  2  Itou- 
ble  Folders  with  C-H  Conveyors, 
8  Ann  Reels  and  Automatic  Ten¬ 
sions. 

Trackage  and  TumtaMe.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available:  Immediately. 


HOE  PRESS.  23  9/16' 

6  XTnits — ^Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 

Located:  TRENTON  "nMES 
Available:  Immediately 


DUPLEX  TUBULAR 
PRESSES 

24  Page — Delivered  new  1948-1963 
— Pull  (Tolor  Flexibility — (Tofnplete 
Stereo — AC  Solenoid  Drive — Avail¬ 
able  Now 

24  Page — 1  to  1 — Quarter  Folder 
— AC  Drive — Stereo  —  Available 
Now 

16  Page — 2  to  1 — Located  San 
Diego — AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960 


8  PAGE  FLATBEDS 

DUPLEDC  A — Missouri 
DUPLEX  AB— N.  Carolina— Utah 
DUPLEX  E— S.  Carolina 

BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


IMMEDIATE  DELIVERY 

16-Page  Duplex  Tubular  Full  Comi)li- 
ment  Stereo  E<iui|)ment.  22%  Cutoff. 

16-32  R.  Ho**  Unit  Type  Heavy  Quad. 
Auto.  Ink  Feed.  Color  Rails  in  Rear 
Unit — All  Stereo — 'Dual  Delivery  22% 
(Tutoff. 

16-32  R.  Hoe  Double  Width  Deck  Tyi>e 
Dual  Delivery  %  Folder.  Capco  Color. 
All  ster**o  22%  Cutoff. 

Will  Deliver-  -Install  -Guarantee 

30-DAY  DELIVERY 

Mcxiel  AB  Duplex  Press  j^383 
Model  A  Duplex  Press  #1355 
Model  E  Duplex  Press  #1.503 
'Twin  Model  #1603  and  1604 

All  pr<-8s<?s  complete.  Include  Motor-- 
Controls- Rollers — Chases,  etc. 

Will  deliver  and  install  with  guarantee. 

I  UPECO,  INC. 

Lyndhursl,  N.  J.  GE  8-3744 


GOSS-DUPLEX  Model  “E”.  serial 
1600's.  New  1951.  Web-perfecting  flat¬ 
bed  press.  Prints  up  to  6,000  copies 
per  hour.  In  4-6-8  standard  size  or 
8-12-16  tabloid  sizj  pages.  Roll  size  up 
to  77%”,  86*  diameter,  22%*  cut-off. 
Built-in  2  station  pushbutton  control, 
slitter  and  paper  roll  hoist.  15  HP 
AC  V-belt  motor  with  controls.  16-8  or 
10  column  chases  included.  Available 
early  1960.  May  be  seen  in  operation 
in  New  York  by  appointment.  Box 
4239,  Editor  &  Publisher. 


GOSS  3-units,  arch  type,  double 
folder.  22%*  cut-off.  Color  Hump,  two 
CAPCX)  color  fountains,  ESnd  Feed.  75 
H.P.  AC,  OW  drive.  Available  Feb¬ 
ruary  1960. 

DUPLEX  tubular,  24-pages,  2  to  1 
model,  60  H.P.  AC,  CVE  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  December  1959, 

GOiSS  4-units,  arch  type,  douMefolcler. 
22%  *  cut-off.  Color  Hump,  4-CAPCO 
color  fountains.  End  Feed,  100  H.P. 
AC,  C-W  ilrive.  Available  March  1960. 

DUPLEX  tubular,  16-pages,  2  to  1 
model,  30  H.P.  AC,  C-W  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  July  1960. 

:  DUPLEX  flat  bed.  Model  "E”  No.  1049. 
,  10  H.P.  AC,  G.E.  drive.  Available  now. 

;  LOYAL  S.  DIXON  CO. 

j  11164  Saticoy  St.  Sun  Valley,  Calif. 


FOR  SALE.  Seven  units  of  S<i>tt  Wek 
Press  with  Cutler  Hammer  DC  (x*. 
trols,  14  start  stop  station-  group 
driven  by  two  100  bp  motors.  2  double 
folders,  3  to  2  and  regulai.  22%- 
<ait  off.  3  arm  Cline  reels  on  eseb 
unit  with  belt  tensions.  One  pout 
(W(Mid)  available  with  i>ot. 
j  One  Goss  6  unit  press  1  ii'veisible 
!  unit.  2  double  formers  double  delivery, 

;  one  balloon  former.  Two  motors  lOO 
I  hp  and  123  bp  AC  with  complete 
;  GB  controls,  angle  bars,  and  >tand  (or 
I  pa|H*r  up  to  38"  roll. 

Both  presses  in  daily  use  and  avail¬ 
able  early  in  1961.  Both  presses  over 
30  years  old.  In  good  condition.  Ve.y 
reasonable.  Contact  Girt  CiK'hraae, 
Newspaiier  Agency  CoriKiration.  P.O. 
Box  2993,  Charleston.  West  Virginia 


Stereotype 


MATS  FOR  SALE 

6  cases  of  pre-war  Blue  Streak  Wood 
Unconditioned  Dry  Mats,  32/lOM 
thickness.  Write  to  Hans  E.  Rosberi, 
Production  Manager,  San  Jose  Mer¬ 
cury  &  News,  211  W.  Santa  Clan 
Street,  San  Jose,  California. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
(XJMPLETB  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OX  ford  7-4Mt 


64-PAGE  GOSS  HIGHSPEED  PRESS. 
23-9/16*  cut  off.  4  units,  double  folder,  | 
all  controls,  75  H.P.  motor  and  drive, 
(X>nveyor,  2-ton  pot,  pony  autoplate  I 
and  ink  tank.  Press  is  bottom  fed  { 
and  operated  on  l-fl<x>r  level.  Can  be 
seen  in  daily  production.  Also  8-ton 
pot  with  extra  crucible  and  junior 
autoplate  and  autoshaver.  Contact 
V.  L.  Debolt  or  R.  M.  Cole.  The 
Odessa  American,  Ocleesa,  Texas.  Tele¬ 
phone  Federal  7-4661. 

NEW  COLE 

,  QUARTERFOLDER 

PORTABLE.  Adaptable  all  ty|>e8  ro¬ 
tary  preaaea.  Time  and  Money  waver. 

'  OKLAHOMA  CITY 

I  MACHINE  WORKS 

1633  West  Main,  Oklahoma  City.  Okla. 
Ce-6-884l 


l.inotypes — Intertypes — Ludlows 
PRINTCRAPT  REPRESENTA’nVES 
277  Broadway  New  York  1,  N.  Y. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5,  Bo. 

WANTED :  8-page  Duplex  or  Goss  Iki 
bed.  Advise  serial  no.  and  when  svtil- 
able.  Northern  Machine  Works,  tS 
N.  4th“St.,  Phils.  6.  Pa. 

CAPCO  PORTABLE  TOUNTAIN. 
Must  be  in  goo<l  condition. 

J.  Les  Duermit, 

Journal—  Mitkiletown,  Ohio. 

CURVED  PLATE  ROUTER  for  Go* 
straightline  with  21  Vi"  cutotf.  Po* 
Publishing  Co.,  Robbinsdale,  Minn. 

INTElR'nf  PBS  -  LINOTY  PES  -  LUDU)* 
E.  G.  Lindner  Co. 

612  E.  12th  St..  Los  Ang**!****  15.  Cslit 

WANT  TO  PURCHA.SE:  Washingb* 
hand  press  or  information  on 
one  is  available  for  sale.  A.  L.  Ajkxo 
Lewiston  Morning  Tribune,  L‘’wii*oo 
Idaho. 

WANTEX)  C  3  or  O  4  Intertyjie  vrfl» 
•luadder.  At  least  15,<M)o  serial  ^ 
Roger  Casey’s  Newspai>er  Service  0*- 
I  425  So.  5th  St..  Minneapolis  20,  Mil* 
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PRESS  MOTOR  DRIVES  of  2«.  40, 

50,  60.  75,  100,  160  H.P.  AC.  George 
G.  Oxford,  Booc  90S.  Dotes,  Idaho. 

EDITOR  ac  PUBLISHER  for  October  24.  I’’’ 


EMPLOYMENT  OPPORTUNITIES 
...  happen  every  day  In  Editsr  3 
Pnblisher’s  rlsssilled  section.  Wkes 
adding  or  replacing  personnel  Isi 
the  "First  Liners’*  through  an  E  B  F 
Help  Wanted  ad. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 


PUBLISHER,  top  quality  established 
daily.  gowinB  upper  Midwest  area.  A 
record  of  airKressive  and  productive 
efforts  with  know-how  necessary.  Fi¬ 
nancial  interest  available.  Good  pay. 
Write  fully,  references.  Confidential. 
Box  44(M).  Eklitor  4  Publisher. 

Artists-Cartoonists 

LAYOUT  ARTIST  —  if  you're  Rood 
at  lettering  and  like  to  make  Kood. 
clean.  s«‘llinir  layouts  there’s  a  i>er- 
manent  op|)ortunity  for  you.  You  can 
spend  all  of  your  time  doint;  creative 
layout  work.  campaiRn  planning  and 
no  sellinR  (although  we  prefer  some¬ 
one  with  dis|>lay  sales  exi>erience).  ex- 
cdlent  sal.'iry  .and  benefits.  Phone  or 
write;  Arne  Nielsen.  Evansville  Courier 
and  Press.  'JOl  N.  W.  2nd  St..  Evans¬ 
ville.  Indiana.  Phone  Harrison  4-7711. 

Classified  Advertising 

CLASSIFIED  ADVERTISING 
MANAGER 

Position  open  immediately  on 
50.000  to  100.000  afternoon 
daily  in  competitive  city  Chart 
Area  2.  Head  department  of 
S-10  peofile.  Experience  essen¬ 
tial.  All  benefits  plus.  Write 
qualifications,  salary  expected, 
and  references  to  Box  4333, 

I  Editor  4  Publisher. 


CLASSIFIED  MANAGER,  for  one  of 
larger  daily  and  Sunday  combinations 
in  Chart  Area  II,  35,000  circulation.  ; 
Must  be  experienced  in  classified  pro¬ 
motion,  resourceful  and  strong  in  sales, 
and  the  direction  of  phone  solicitation. 
Salary  and  incentive.  Industrial,  re¬ 
tail  and  wholesale  market  In  one  of 
nation's  finest  recreational  and  scenic 
areas.  Write  .  .  .  giving  complete 

background  and  exp^ence  to  Box 
4300,  Editor  4  Publisher.  Inquiries 
kept  In  confidence. 

WANT  YOITNG  MAN  or  girl  to  take 
OTer  classified  and  help  with  display. 
Yw  of  daily  experience  very  helpful 
to  not  essential.  Our  classifieds  are 
down  but  the  field  is  ripe  and  an  in¬ 
telligent  worker  can  build  a  reputation 
hw.  Clarion  Newspapers,  Clarion.  ^ 
Ptmnsylvania. 

_ Display  Advertising 

SALKMAN  wanted  for  small  ag-  ’ 
ytasfive  five-day  daily  in  Central  Cali-  ' 
■ornia  Reply  fuUy  with  experience 
wd  ref-rences.  P.O.  Box  71.  Merced, 
talifomia. 

^SONFli  MAN  to  manage  adver¬ 
ting  dep.’irtment  of  progressive  cen- 
ttnl  coast  Galifornia  weekly,  $100  per 
;  *«ek  plus  '■ommission.  Box  4803,  Edi- 
I  tof  4  Publisher. 

TWO  lop  POSITIONS  OPEN 

■'■*®.of  one  of  the  South’s 
g**tmediuTi  sized  dailies.  Circulation 
^  charge  of  adver¬ 

ting  salt-  on  Sunday  letterpress  mag- 
Jf'J,*’  other  top  job  on  Retail 

k-JL'i  "•ti  lling  some  accounts  and  to 
•®dle  at  I  spearhead  promotions.  If 
ypuknow  he  business  and  want  to  get 
th.  q  we  want  to  talk  to  you. 
"tt*  arrangement,  excellent 
t*"*®  hospitalisation  plan, 
t®  '•■tail  to  Retail  Advertising 
•  dger  Enquirer  Newspapers, 
toiumbot  ieorgia 


Display  Advertising  I 


ADVERTISING  SALESMAN  —  to  s®” 
display  advertising  for  7,000  daily  in  I 
eastern  North  Carolina.  Must  be  ex-  * 
lierienced  and  have  good  record  of  | 
servicing  old  and  new  accounts.  Above 
average  salary  and  bonus.  Give  com-  ‘ 
plete  details,  exiierience,  age,  educa-  ; 
tion.  references,  salary  and  phone 
number.  Box  4423.  Editor  4  Publisher.  | 

AGGRESSIVE  DISPLAY  SALESMAN 
with  at  least  five  years  experience.  1 
Must  know  competitive  newspaper  sell-  ] 
Ing.  Southern  city.  Give  all  details  with  j 
salary  reviuirements  first  letter.  Con¬ 
fidential.  Box  4409,  Editor  4  Pub-  i 
Usher.  ■ 

$150  A  WEEK — plus  to  manager  not 
afraid  of  people,  agencies,  com|>etition, 
or  work— Detroit  area  weekly.  Write 
all  — Box  4432,  Editor  4  Publisher. 


ASSISTANT  WOMAN’S  PAGE  editor, 
must  be  good  all  around  deskhand, 
writer.  Makeup,  city  desk  experience 
essential.  Must  dress,  mingle  well  with 
clubwoman  types.  Odd  hours  rule  out 
homemaker.  Start  at  $70.  Small  South¬ 
ern  daily.  Box  4103,  Editor  4  Pub¬ 
lisher. 

EDITOR  for  newspaper  magazine,  ex¬ 
perience  necessary,  for  upstate  New  ' 
York  daily  launching  new  Saturday 
tabloid.  Box  4113,  Eklitor  4  Publisher. 

AMBITIOOJS  YOUNG  BIAN  for  num¬ 
ber  two  spot  on  growing  new  weekly.  ' 
Must  know  photo,  how  to  write.  Must 
be  willing  to  spend  long  hours  when 
necessary.  Send  resume,  samples  to 
K.  B.  Meurlott,  Box  706.  Lake  Placid, 
Florida  Journal. 

BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence.  availability  date.  Contact;  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-6670. 

CITY  EDITOR — Reporter.  Good  salary, 
opportunity  for  good  man,  at  least 
two  years  experience.  Box  4236,  Editor 
4  Publisher. 

COPYREADER,  experienced;  top  pay 
midwest  afternoon  metropolitan ;  pen¬ 
sion  and  other  benefits.  Box  4206, 
r  Editor  4  Publisher. 

NEW  ENGLAND  p.m.  daily  wants 
good  reporter.  Car  needed  to  cover 
important  suburban  beat.  Box  4283, 

'  Editor  4  Publisher. 

REPORTER — young  man  who  can  pro¬ 
duce  news  and  clean  copy  will  find 
opportunity  on  this  twice-weekly.  Fal¬ 
mouth  Enterprise,  Falmouth,  Maas. 

i  REPORTER-PHOTOGRAPHER  for  af¬ 
ternoon  daily.  Chart  Area  2.  Some  ex¬ 
perience,  Initiative,  willingness  to  work 
'  and  learn.  Floaters  need  not  apply. 
Give  references,  background,  former 
employers.  Five-day-37  Vi  hour-week, 
new  plant,  good  working  conditions, 
pension  plan,  etc.  Box  4208,  Editor  4 
Publisher. 


CANADIAN 
RADIO  STATION 

CFRB,  Toronto’s  largest 
Radio  Station  requires 
MANAGING  NEWS  EDI¬ 
TOR.  Canadian  preferred. 

Press  experience  essential. 
Successful  applicant  must 
he  capable  of  organizing 
and  managing  News  De- 
xwrtment.  Go^  salary. 

Reply  in  writing  giving  | 

particulars  in  confidence  i 

to: 

The  President, 

CFRB,  i 

37  Bloor  Street  West, 

Toronto,  Canada. 

COPY  DESK 

Immediate  opening  for  experienced  man 
seeking  permanent  spot  with  excellent 
working  conditions  on  evening  news- 
pai>er  located  in  Chart  Area  6. 

'The  man  we  employ  must  be  alert, 
capable  of  fitting  into  fast  moving 
staff.  Please  submit  particulars  in¬ 
cluding  salary  requirements.  Box  4323, 
Editor  4  Publisher. 


ALERT  AFTERNOON  DAILY  seeks 
experienced  wire  editor  who  la  fast  on 
heads  and  has  keen  sense  of  news 
values.  Consider  older  man  or  woman. 
Satisfactory  salary,  congenial  staff. 
Phone  7222,  Daily  News,  J.  B.  Robin¬ 
son,  Jacksonville,  North  Carolina 


EDITORIAL 

COPYREADER 
AND  SPORTS  DESK 
ASSISTANT 

Must  he  college  graduate  with  minimum 
of  six  years  newspaper  experience. 
Submit  complete  resume  and  samples 
or  apply  directly  to. 

PERSONNEL  DEPARTMENT 
SIXTH  FLOOR 
THE  PHILADELPHIA 
INQUIRER 
400  N.  Broad  Street 
Philadelphia,  Penna. 


ADVERT  I 
dzii 
nizn.  ab! 
producer 
!«mi  to 

hiher'a  i 
®>d  first 
Uonfidcn; 
"•her. 


!NG  DIRECTOR :  Midwest 
Must  be  top  salennan,  idea 
'>  manage  efficiently.  Good 
■h  ability  to  advance  can 
■t  ownership  and  to  pub- 
'•n.sibilities.  Need  full  rec- 
cr.  Write  fully.  References. 

Box  4401.  Editor  4  Pub- 


SPORTS  EDITOR  or  court  reporter. 
Evening  daily  above  16,000  circulation 
in  growing  southern  Ohio  city  of 
27,000.  Salary  depends  on  training,  ex- 
'  perience.  Good  chance  for  early  ad- 
I  vancement.  Chillicothe  Gazette,  Chilli- 
I  cothe,  Ohio. 

1  VERSA’HLE  REPORTER  for  11,000 
I  p.m.  Chart  Area  8-  daily.  We  want  a 
I  man  under  85  with  at  least  2  years 
I  daily  experience  involving  variety  of 
:  assignments.  If  you  want  to  work  in  a 
:  news  room  with  high  standards,  write 
Box  4246,  Editor  4  Publisher. 


EXECUTIVE  EDITOR  —  for  aggres¬ 
sive  p.m.,  near  50,000  class,  eastern 
I  seaboard.  Must  be  experienced,  good 
ceoord.  This  is  a  first-rate  opportunity. 
I  Box  4331,  Editor  4  Publisher. 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for_ _ _ 

insertions. 

CLASSIFICATION; _ 


I  I  Assign  a  box  number  and  mail  my  replies  dailyl 


ACCOUNT  OF: 


ADDRESS, _ 

CITY,  STATE _ 

Authorized  BY - 

(For  Situations  Wanted  Ads,  Kindly  anclosa  ramittanca  with  ordar 
saa  Classifiad  Advartising  Rata  Box) 


’>1^  ac  PUBLISHER  for  October  24,  1959 


Iltu*  WAiNTtb 
Editorial 

GKNERAL  ASSIGNMENT  REPOKTBIK 
(male)  with  at  lea^t  two  years  daily 
experience  for  California  daily.  Reply 
fully  giving  details,  references.  l>ux 
Editor  &  Publisher, 

PROGRESSIVE  AFTERNOON  daily 
needs  desknmn  to  handle  makeup,  wire 
news.  Opportunity  to  show  full  range 
jf  skills.  Chart  Area  6.  Include  all 
details  first  letter.  Box  43u6,  Editui 
&  Publisher. 

REPORTER — General  as.signment,  six- 
uuernoon  daily,  12,00U  circulation, 
lown  18,000,  growing,  agriculture-in¬ 
dustry  balance,  near  cities.  Chart  Area 
8.  Write  education,  experience,  refer¬ 
ences  soonest.  Box  4328,  Editor  & 
Publisher. 

SPORTS  WRITER — 40,000  daily  with 
progressive  ideas  is  looking  for  a 
>uung  man  on  the  way  up,  with  either 
good  writer-photographei  capabilities, 
or  knack  for  copy  reading.  Midwest¬ 
erner  preferred.  Send  resume  and  sam¬ 
ples  to  Sports  Biditor,  Dubuque  Tele¬ 
graph  Herald,  Dubuque,  Iowa. 

REPORTER  -  PHOTOGRAPHER  for 
weekly  going  daily.  Here  is  a  tre¬ 
mendous  cpixrrtunity  for  a  recent  col¬ 
lege  graduate  who  wants  to  learn  the 
trade  under  young,  progressive  man¬ 
agement.  Must  have  photo  dark  room 
experience,  ^cellent  pay  and  fringe 
benefits.  Airmail  resume  to  Paul 
Spindler,  Santa  Clara  Journal.  Calif. 


HELP  WANTED 


NEWSPAPER  REPORTER-PHOTOG¬ 
RAPHER.  Should  have  some  journalis¬ 
tic  education  or  experience.  Excellent 
opfiortunity  for  right  man.  Perry  Daily 
Chief,  Perry.  Iowa. 

OPENINGS  FOR  WOMAN  Social 
writer  and  male  general  refiorter  in 
Bureau  of  4.1,000 — plus  Chart  Area  2 
daily.  Prefer  recent  college  graduate 
or  with  one  year  weekly  work  exi>eri- 
ence.  Bo.x  4420.  Editor  &  Publisher. 


REPORTER  with  top  writing  ability, 
initiative  wanted  for  daily  in  50.000 
Iiopulation  Chart  Area  6  community. 
Some  cameua  ability.  Fine  working  con- 
eUtions.  excellent  pay,  superior  bene¬ 
fits.  Send  resume,  references,  few  sam¬ 
ples  to  Box  4407,  Editor  &  Publisher. 

REPORTERS  and  editorial  staffei-s 
needed  on  Pennsylvania  newspapers. 
Write  PNPA.  2717  N.  B'ront  St.,  Har¬ 
risburg,  Pennsylvania. 


SOUTH  AMERICA.  Long  established 
English  language  weekly  needs  young 
newsman.  Moderate  salary  but  excel¬ 
lent  prosiieets.  Box  4405,  Editor  & 
Publisher. 

SPORTS  EDITOR  near  10.000  daily  in 
big  eight  conference  city,  home  of 
number  one  basketball  team.  Hard 
worker  desirid.  Salary  open  but  in¬ 
clude  approximate  desire  in  applica¬ 
tion.  Box  4430,  Eiditor  &  Publisher. 


HELP  WANTED 
Mechanical 

MACHINIST — Linotype  and  Intertype 
Ludlow.  New  Jersey.  Box  4307,  Editor 
&  Publisher. 

LINOTYPE  OPEatATORS.  ad  com- 
l>ositors,  pressmen,  stereotypers  (expe¬ 
rienced  and  inexjierienced  — 0|)en  and 
union  shops)  needed  on  Pennsylvania  1 
pai>ers.  Write  PNPA.  2717  N.  Front 
St.,  Harrisbui’g.  Pennsylvania.  ] 

Promotion — Public  Relations 

- '  I 

CREIATIVE  INDIVIDUALIST 

We’ve  got  a  business  with  no  "beata”  i 
or  ruts.  We  need  top-talented  young  | 
men  to  help  us  grow.  Send  samples  of  | 
your  writing  (we’ll  return  them).  Tell  I 
us  where  you  want  to  live  and  how 
much  you  want  to  make.  WE  MEAN 
BUSINESS.  . 

Frank  Associates  | 

Box  637  ! 

Tujunga,  California 


FUND  RAISING 

MEN  experienced  in  newspaper  re- 
liorting,  public  relations  and  profes¬ 
sional  capital  fund  raising.  Must  be 
|>repared  to  travel.  Opi>ortunity  in 
principal  hospital  fund  raising  con¬ 
cern.  Applicants  over  45  con.sidcred. 
Send  resume  to  Box  4415,  Eklitor  and 
Publisher. 


WRITER-EDITOR.  National  profes¬ 
sional  healing  arts  association,  offices 
midwest,  needs  editor-writer  for  month¬ 
ly  journal,  bulletins,  news  releases,  de¬ 
signing  pamphlets.  Degree  in  journal¬ 
ism.  three  years  experience.  Box  4312, 
Editor  and  I*ublisher, 

DE.SKMAN-FEATURE  WRITEIR  now 
needed  to  fill  newly  created  position 
on  expanding  newspaper.  Assists  news 
editor  in  the  morning,  develops  fea¬ 
tures  and  i)romot''on8  in  the  afternoon. 
Ideal  step  forward  for  journalism  grad 
with  a  few  years  of  experience.  Photo 
ability  necessary.  State  experience, 
references,  and  salary  desired  in  first 
letter.  W'rite  Managing  Mitor,  Peru  , 
Daily  Tribune.  Peru,  Indiana. 

EXPERIENCED  REPORTER  wanted 
on  evening  daily  in  city  of  .30.000. 
.4bility  to  use  camera  desirable.  Per¬ 
manent  ixisition.  excellent  opi>ortunity. 
Write  or  phone  collect,  Vicksburg  Eve¬ 
ning  Post,  Vicksburg,  Missi.ssii)pi. 

FREE-LANCE  EDITOR 
EMPLOYED  OR  RETIRED 

Swamped  with  w-ork.  I  need  help  in 
iditint?  non*technical  vocational  manu¬ 
scripts  for  publication,  includinj?  ad¬ 
herence  of  contents  of  MS  to  vocational 
aspects.  Manuscripts  average  50  imjres. 

X  11  double-spaced  typing  and  are 
on  vocational  subjects.  Pitched  to  hijrh 
school  level.  Editin?  iLsually  takes  seven 
hours.  Flat  rate  ^50  per  MS.  Can  be 
done  in  evenintfs  or  spare  time.  Must  be 
experienced  editor,  forty  years  of  ape 
or  ^  over;  retired  editors  welcomed. 
Write  and  pive  very  brief  outline  of 
experience  and  in  what  fields.  Prefer 
those  who  have  also  had  some  experi¬ 
ence  in  business. 

F.  G.  Knipht 

Room  1301 

540  S.  Plymouth  Court 

Chicapo  5,  Illinois 

GOOD  OPPORUNITY  for  man  with 
copy  desk,  makeup  experience  to  prow 
with  propressive  daily  in  fast-prow’inp 
community  of  35, COO.  Phone  or  write 
for  ai>plication  blank.  Chronicle-Trib¬ 
une,  Marion,  Indiana. 

NEWS  REPORTER  wanted  by  Cen¬ 
tral  coast  daily.  Camera  experience  de¬ 
sirable  but  not  essential.  Excellent 
workinp  conditions,  climate  and  op¬ 
portunity.  Liberal  personnel  benefits. 
Give  full  details  first  letter.  Mr.  Jack 
Patton,  Manapinp  Eiditor,  Salinas  Cali¬ 
fornian,  P.O.  Box  1091,  Salinas,  Calif. 


WASHINGTON.  D.C. 
REPORTER 

National  daily  industrial  newspa¬ 
per  seeks  competent  energetic  re- 
ix>rter  for  D.  C.  bureau  to  cover 
government  agencies  and  depart¬ 
ments.  1-2  years  financial  or  busi¬ 
ness  page  experience  desirable. 
Unusual  interesting  job  with  fu¬ 
ture.  Send  resume  and  samples 

Also  opportunity  in  New  York 
City  office  for  man  with  up  to  1 
years'  similar  experience. 

BOX  4402,  EDITOR  &  PUBLISHER 


WOMEN'S  EDITOR— A  REAL  CHAL-  > 
LEINGE  to  a  woman  with  ideas,  in¬ 
itiative  and  creative  ability.  Here  the  ; 
Women's  Department  operates  inde¬ 
pendently  with  full  range  of  features, 
color  and  layout.  Marion  (Indiana)  is 
a  fast  growing  city  of  35,000  popu-  ' 
lation.  Phone  or  write  for  application 
blank.  Chronicle-Tribune,  Marion,  In¬ 
diana. 

YOUNG  REPORTER  who  wants  to  | 
learn  desk  for  Florida  p.m.  in  .50.000 
community.  Some  desk  knowledge  de¬ 
sirable  for  spot  as  swing  or  utility  in 
15-man  newsroom.  FMve-day  week, 
good  salary  on  guarantee  contract, 
other  benefits.  Write  details  to  Box 
4421,  Eiditor  &  Publisher. 

F ree  Lance 

FREE  LANCERS!  Sell  your  phoboa  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy  Payment  from 
$10  to  $100  for  single  pictures  fuid  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures,  161  W.  48th,  N.Y.C. 

Instructors 

CALIFORNIA  STATE  COLLEGE  with  } 
accredited  advertising  program  is  look-  i 
ing  for  a  teacher  of  advertising  start¬ 
ing  autumn  semester  1960.  Background 
should  include  newspaper  advertising. 
Teaching  experience  and  advanced  de¬ 
gree  desirable,  but  selection  will  be 
based  on  evaluation  of  total  profession 
qualifications.  Write  Dwif^t  Bentel, 
head.  Department  of  Journalism  and 
Advertising,  San  Jose  (California) 
State  College. 

Mechanical 


TO  A  PROMOTION  I 
COPYWRITER  WHO 
WANTS  TO  MOVE  UP  .  .  . 

Career  opportunity  on  promotion  copy 
staff  of  TTie  Philadelphia  Bulletin  for 
experienced  promotion  writer  who  can 
produce  radio-TV  copy  as  well  as  print 
copy.  If  you  have  the  ability  and  de¬ 
sire  to  move  up,  let's  talk  about  it, 
confidentially.  Barry  Urdang,  Promo¬ 
tion  Manager,  The  Philadelphia  Bul¬ 
letin,  Pennsylvania. 

YOUNG  LADY  with  Southern  back- 
ground.  Southern  sentiments,  for  na¬ 
tional  headquarters  of  leading  conserva¬ 
tive  .States'  Rights  organization.  Duties 
include  writing,  editing  and  research 
for  newspaper:  promotion  of  TV-radio 
programs;  general  publicity  and  public 
relations.  Journalism  graduate  with 
some  experience  preferred :  good  be¬ 
ginner  considered.  Pleasant,  growing 
city  in  Chart  Area  5.  Opportunity  to 
progress  with  expanding  organization. 
Personal  interview  essential.  Write  full 
details,  background,  references.  Box 
4417,  Eiditor  &  Publisher. 


HELP  WANTED 

Promotion— Public  Rebitioni 

REPORTER-PHOTOGRAPHER 
young,  single  preferred.  For  publit 
lolations  woik  at  exclusive  resort  on 
tropical  island  near  U.  S.  mainlinl. 
Salary  plus  food  and  accommodations. 
Newspaper  background,  energy,  pleu. 
ing  iiersonality  essential.  Goisl  future. 
Reply  to  Box  4403,  Eklitor  &  Publisher. 

INSTRUCTION 

Classified  Advertising 

i  BOOST  SALES  IN  CLASSIFIED 

!  380  Newspapers  Have  Einrolled 

j  Salespeople  and  Eixecutivea 

I  In  Parish  Sales-Training 

Course  in  Classified  Advei  using 

'  Sales  training  provided  by  the  Ho*. 

I  ard  Parish  Course  in  Classified  Adver- 
;  tising  shows  Classified  personnel  bo* 
to  square  right  up  to.  analyze  ui 
;  solve  sales  problems  they  daily  n- 
counter.  Classified  salespeople  are  u- 
pertly  trained  (at  home —  on  TIIKIt 
own  TIME),  develoi>ed  to  increase  their 
individual  sales  production  and  niii 
writing  skill  to  get  and  keep  mon 
business. 

The  famed  Parish  Course  (only  oot 
in  existence)  has  proved  since  Bii 
that  it  quickly,  thoroughly,  and  iw- 
I  ceesfully  trains  beginners— broaden 
i  and  refreshes  exiierienced  personnel. 

I  Put  the  Parish  Course  to  work  f« 

:  you  now  to  slash  turnover,  heighbi 
job  interest  and  satisfaction  and  de 
velop  professional  pride — all  while  k 
helps  you  develop  more  Claaitek 
faster. 

Enroll  as  many  of  your  staff  as  yn 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-letM 
sales-boosting  Course  is  $66  each.  Sell 
In  the  names  now  or  write  (or  de 
acriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

(Classified  Advertising  Development 
Services  for  Newsi>ai>ers  Since  ISh* 

2900  N.W,  79th  St.,  Miami  47,  Flori* 
Oxford  1-8331 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  .  WANTED 

The  employer’s  guide  .  .  .  from  trainee  to  enecutive  personnel. 


"TAPECO" 


TELETTYPESETTER  OPERA’TOR 
PLACEMENT  SERVICE  ...  NO  FEB 
Top  pay  for  qualified  operators 

All  areas  .  Write  fully. 

P.O.  Box  10789.  St.  Petersburg  33.  Fla. 


Administrative 


PUBLISHER’S  PROFIT  FORMULA  ] 

’’Sound  Administration  Resulting  in 
Increased  Advertising  Linage  and  EJx- 
tra  Revenue  Produced  at  a  Profit." 
Professional  management  of  your  ad¬ 
vertising  sales  departments  by  an  ex¬ 
perienced.  successful  advertising  execu¬ 
tive  such  os  myself  always  adds  up  to 
pihblishing  profits.  I  can  prove  this  for¬ 
mula  on  your  newspat>er  as  I  have  in 
some  of  the  toughest  selling  situations 
in  the  country.  I  believe  that  a  quick 
glance  at  the  resume  of  my  background 
of  advertising  exiierience  will  convince 
you  of  my  competence  to  direct  all  oper¬ 
ations  of  your  advertising  department 
or,  as  a  starter,  manage  any  one  of 
them  to  your  entire  satisfaction.  You 
will  be  agreeably  surprised  at  the  depth 
of  my  experience  and  proof  of  my 
ability.  I  seek  the  intangible:  personal 
satisfaction  from  recognized  iierform- 
ance;  working  associates  of  honesty 
and  integrity  in  a  city  that  offers  some 
rewards  in  social  and  cultural  satisfac¬ 
tion.  Do  not  be  deterred  by  the  size 
of  your  operation.  We  can  decide  be¬ 
tween  us  about  what  we  can  do  for 
each  other  after  we  establish  a  mutual 
benefit  pattern.  Write  Box  4425,  Eiditor 
'  &  Publisher. 


Administrative 

GENERAL  MANAGER  -f  circtiliti* 
director  -|-  display  advertising  =  * 
years  experience  with  same  compU) 
Gollege  graduate,  37,  free  to  reloatt 
available  at  once.  Stand  rigid  inwW 
gation.  Frank  R.  McKain,  41  Colast* 
Avenue.  Vineland,  New  Jersey. 

GENERAL  MANAGER— Can  iurrs* 
profits  through  effective  ad  vert  isint  ** 
circulation  building  and  improve  rs* 
ership  by  experienced  editorial  MS' 
vision.  Skilled  in  labor  negoti«ti*s 
all  unions.  Capable  in  personnel  s 
ministration  and  holding  down 
Experienced,  mature.  Confidential,  n* 
4219.  Editor  &  Publisher. 

Artists  •  Cartoonists 

CARTOONIST — Versatile,  exiicrient^ 
Desires  position  on  metror>olitan  ds® 
Box  4416,  Eiditor  &  Publisher. 


SELUNG?  , 

Let  an  E  &  P  Classified  Ad  ««* 
for  you. 

It  sells  machinery  &  supplie'!  I 


EDITOR  8c  PUBLISHER  for  October  24, 


SITUATIONS  WANTED 

Circulation 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  WANTED 

Mechanical 
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CIRCULATION 

DIRECTOR 

AVAILABLE 

TO  a  G**nenil  Mana^yer  who  knows  the 
necessity  of  builclinK  a  solid  founda¬ 
tion.  ProKies.sive.  clear  thinking  execu¬ 
tive  wiln  lesult-KettinK  competence. 
Prefer  HKiHL^”  CuMPbTITIVE  news¬ 
paper  scH^kiiiK  oO.OI  0  ])lu8  circulation. 
(New  Jersey,  New  lork.  Pennsylvania, 
Connecticut.)  Proven  talent  for  in¬ 
creasing;  circulation  at  a  cost-consciou.s 
level.  Exceptionally  strong  in  Home 
Delivery.  Will  tiain  and  administer  a 
top-fliirht  sales  orKanization.  Plan  and 
execute  own  award  winning;  promo¬ 
tions.  A^e  42.  Labor  Relations  Plant 
Maintenance  ex|H'rience.  Hox  4429,  Edi¬ 
tor  &  Publisher. 


Correspondents 


•PROMOTED’  to  wire  desk,  too-success- 
ful  reporter  wants  bust  back  to  beat. 
Prefer  Chart  Areas  6,  2.  1.  metro¬ 
politan  anywhere.  Box  42u3,  Editor  &  : 
Publisher. 

REPORTER.  27,  vet.  BA,  sinale.  some 
experience — wants  more  on  sports-gen-  : 
eral  assignment  beat  with  small  town 
daily.  Any  area.  Box  4243,  Editor  & 
Publisher. 

EDITOR.  WRITER.  Publicist.  10-years  i 
experience,  languages,  seeking  per-  < 
manent  position.  Box  4304,  fiditor  & 
Publisher. 

MANAGING  EDITOR  S  years,  seeks 
good  spot  on  small  or  medium  daily  in 
Chart  Areas  10.  11,  12.  J-grad,  young,  | 
able  and  ambitious.  Box  4314,  Editor  | 
&  Publisher. 

NEWS-EDITOR  of  Harlem  weekly.  ,7 
years  top  reporter,  some  radio  news.  ' 
J-Grad.  New  York  CSty,  TE  1-6970.  1 


«  u- 
iikiK 
tlaii 

PIS') 

mon 


mka 

nMl. 


k  l« 
Ighui 
d  le 

lik-  il 
willM 


now. 
InsM 
.  Sol 
ir 


nest  L 
ls-<  1 1 


rinfi*  h 


L 

ion 


n! 


rulitia 
=  « 
mpeB 
eloeis 
iswsi 
sloisie 


infie** 
in»*>| 
It  mr 

tistioi; 
n»l  <1 
n  •w' 


ial. 


‘riese^ 

n 


WASHINGTON  CORRESPONDENT 
Meks  clients  national,  state,  local 
•lories,  radio  broadcasts  Congress,  gov¬ 
ernment,  politic.s.  Box  4315,  Editor  & 
Publisher. 


Display  Advertising 


KbTAlL  ADVERTISING  is  my  busi¬ 
ness.  I  am  display  salesman  with  10 
yean  experience  and  an  excellent 
luiowledge  of  copy  layout  and  produc¬ 
tion.  If  you  have  an  opening  on  a 
daily  or  weekly  in  the  New  Jersey 
area  write  Box  4119,  Editor  4fc  Pub¬ 
lisher.  Minimum  salary  39,000  yearly. 

CUSSinED  MANAGER  seeking  po¬ 
sition  as  Retail  Manager,  assistant,  or 
#1  staffer.  Strong  on  ideas,  promo¬ 
tion,  layout.  Former  top  display  pro¬ 
ducer.  28  years  old,  family  man.  Chart 
Area  3  or  4.  Box  4241,  l^itor  &  Pub¬ 
lisher. 

KATIONAL  ADVERTISING  MANAG- 
KK,  proven  record  in  toughest  com¬ 
petitive  market.  Box  4205,  Editor  & 
Publisher. 

ADVERTISING  MANAGER  6-8,000 
ilsily.  with  15  years  diversified  news¬ 
paper  experience,  making  change  Janu¬ 
ary  1st  will  consider  sulvertising  man- 
•wr  of  daily  over  7,000  or  good  posi- 
lipu  on  large  daily.  Any  Chart  Area. 
Harried,  family,  36,  college.  For  fur- 
'wr  background  and  personal  history 
please  write  Box  4334,  Editor  &  Pub¬ 
lisher. 


advertising  manager  or  Assist- 
“t.  1$  years  exjierience.  Age  38.  Msr- 
ned.  College.  Chart  Area  10-11-12. 
Bos  4321.  Editor  &  Publisher. 


ENTHUSIA.STIC  IDEA  MAN,  now  em¬ 
ployed  display  advertising,  metropoli- 
^  paper.  Experienced  in  circulation, 
labile  ReKations  work  and  manage- 
ment.  Other  experiences  of  value  if 
jroo  or  television  affiliations  are  now 
•'♦Id  or  are  planned — Desire  to  change 
W’vhPted  by  lack  of  future — promo¬ 
tional  and  or  earnings — in  present  yio- 
Jtion.  P.o.  Box  413,  Pittsburgh  30. 
rennsylvaiiia. 


Editorial 


^ITOR,  .sii — Ehcyierienced  all  phases. 
'Mt  and  desk:  daily,  weekly.  Hog- 
2***  .™^rei  ent  merger.  Box  4133,  Edi- 
Wf  *  Publisher. 


**EDITORS  &  REPORTERS*’ 

Rational  clearing  house  for  competen 
personnel  <-,’)ast-to-ooast  at  no  charg 
to  employer.  Phone.  Write  or  Wir 
a  e  personnel  (Agencyl 

•  46  St  .  New  York.  OXford  7-672 


iJ^^J^I-ISHER:  Are  you  plannii 
for  .idership  after  your  presei 
*Jwr  reti-.'s?  Exiierieneed  editor.  3 
o™  empire  ed,  will  discuss  challengii 
*^bli2-T  S'**  <124,  Edit! 


OVERSEAS  assignment  wanted  by 
capable  newsman,  32,'  now  with  news 
■lepartment,  major  network  station, 
^uent  Portuguese,  Spanish,  Italian. 
French,  German.  Columbia  J-Grad. 
Take  pics,  still,  movies.  Previous  ex- 
lierience  in  Latin  America.  Europe. 
P.O.  Box  312,  Detroit  31,  Michigan. 


SPORTS  EDITOR 

12  years  experience  medium-size  dailies, 
now  employed.  All  sports,  outdoor, 
makeup,  column,  camera.  Top  refer¬ 
ences,  resume  on  request.  Will  relo¬ 
cate  anywhere.  Box  4317,  Editor  &  ^ 
Publisher. 

TELEGRAPH  OR  SPORTS  job  with 
future  sought  in  Chart  Areas  1  or  2. 
8-year  newsman  sick  and  tired  of 
"turnover  mills.”  Box  4320.  Editor  & 
Publisher. 

TOM  DARCY 

NATIONALLY  REPRINTED  editorial 
cartoonist — New  York  Times — Editor  tt 
Publisher — etc.,  desires  position  on 
metropolitan  paper. 

Believes  in  saying  something  worth 
saying. 

Two  years  with  Pulitzer  Prize  winning 
daily,  strong  In  <tyle,  responsible  to 
policy,  politically  astute,  and  possessing 
ar  adeptness  for  ideas.  Top  refer¬ 
ences — tear  sheets  on  request.  Your 
confidence  respected.  Box  4218,  Editor 
A  Publisher. 


TOP-NOTCH  REPORTER,  rewriteman 
5  years  experience,  inclialing  Chicago 
daily.  Tour^  Europe,  sold  stories  from 
Rome.  Txvndon.  Now  in  public  rela¬ 
tions.  Want  news  job.  Good  touch, 
fast.  Married.  .30.  Relocate.  Box  4318. 
Editor  A  Publisher. 


COMPETENT  a'l-around  editor.  a:-siHt- 
pn*  pnbl'sher,  editorial  witer  in  early 
40's.  With  one  30,C0O-dailv  12  years, 
now  with  larger  one  which  is  con¬ 
solidating.  Desire  place  with  oppor¬ 
tunity  to  use  ahilities.  Able  to  buv  part 
interest.  Box  4408,  Editor  A  Publisher. 


EN’nRE  CITY  STAFF 
Locking  for  paper  or  papers  where 
quality  is  rewarded.  Four  reporter-pho¬ 
tographers  currently  respected  by 
readers  of  40,000  Midwest,  two  edition 
daily.  Ages  2.'i-.32 :  experience  to  8 
years :  3  family  men.  Resumew  ready. 
Box  4411,  Editor  A  Publisher. 


EXPERIENCED  NEW.SMAN.  36.  re- 
l>orting,  wire  desk,  features.  Presently 
employ^  but  desire  change.  Box  44f6. 
Editor  A  Publisher.. 


IF  YOU  NEED  a  pro.  and  desk,  or  top 
newswriter;  if  "mature”  doesn’t  alarm 
you.  write  Box  4412,  Eiditor  A  Pub¬ 
lisher. 


I  ’W«‘ 


'  <ITER-pJ-Grad.  Army  PIO  I  OUTDOOR-BOATING  expert  —  But 
mli  mi  iry  obligation  in  January,  i  writes  all  sports.  Camera.  Loyal, 
■  **,  job  in  Midwest  or  West,  imaginative.  Ex-AP,  12  years.  Swks 

p!!?',!  X.  Box  4235,  Eiditor  A  challenge,  security.  Write  Box  4414, 

'  Editor  A  Publisher. 
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LINOTYPE  OPERATOR 
I’wo-Thirder  experience. 

Bo.x  4422,  Editor  A  Publisher. 

MECHANICAL  SUPERINTENDENT 
With  sound  knowledge  newspaper  me¬ 
chanical  oi>eration,  barked  by  15  years 
metroiM)litan  experience.  Color,  new 
proi-esses.  Cost  conscious,  efficient.  Box 
442.8,  Editor  A  Publisher. 


PRES.8ROOM  hXlREMAN  Available 
December  1.  24  years  ex|)erieiice  metro- 
liotitan  dailies.  Thorough  knowledge 
production  including  color.  Sober.  Mar- 
rieil.  Excellent  references.  Box  4431, 
Ekiitor  and  Publisher. 


Photography 


YOUNG,  DRAFT  EXEMPT,  with  uni- 
versity  ileKree,  several  years  news  ex- 
l>eru*nce;  want  position  with  daily 
where  writing;  ability*  knowled«e  of 
international  affairs,  Russian  lanioia^e 
useful.  Own  equipment,  sin^l^t  can 
travel.  D.  Perlmutter,  1049  Thomas 
South,  Minneapolis  5,  Minnesota. 


i*romotion’^~Fublic  Relations 


PUBUC  REIaATIONS 


JILL-OF-HAPPY-REAMS  of  new.spa- 
l>er  retK>rtinK.  features,  publicity,  house 
or>;ans.  direct  mail  seeks  part*time  job 
with  FULL-TIME  challenKc.  Denison 
Ekins.  164  W.  79  St.,  New  York  City 
or  SC  4-452.3. 

REPORTER.  26.  veteran,  17  months 
exi>erienc<*  as  |>olice  and  city  hall  re¬ 
porter,  also  desk  and  ft^ature  work, 
on  Chart  Area  1  daily,  J-school,  SDX. 
seek.s  job  on  Southern  New'  England 
daily.  References.  Box  4419,  Editor  & 
Publisher. 


SPORTS  EDITOR  —  Columnist,  news 
fealurL*s,  layout.  Now  on  metroiK>litan 
desk.  14  years  AP,  top  dailies.  Axe 
3X.  Seeks  active  writing  iiost,  s|>orts 
or  news.  Box  4413,  Editor  &  Publisher. 


TOP  EDITOR  at  major  wire  service 
hurt^u  desires  challenKinK  )K>sition 
with  futuiv  on  40,(MK)-piu8  daily.  Ex¬ 
tensive  editing,  rewrite  and  rei)ortinK 
ex)>erience  on  many  top  national  stories 
of  wide  variety.  Previously  new's  edi¬ 
tor  of  prize-winninK  metro|>olitan 
daily,  editor  lanre  weekly,  industrial 
editor.  A^e  33.  University  irraduate. 
Box  4433,  Editor  &  Publisher. 


Mechanical 


PRODUCTION  MANAGER.  3.3.  union, 
with  15  years  experience  in  compooing 
and  pressroom.  Presently  employed  at 
$10,000.  Seeks  position  in  New  York. 
Box  4217,  Editor  A  Publisher. 


Have  you  an  opening  for  a 
young,  fully  experienced 

MECHANICAL  OR 
PRESSROOM 
SUPERINTENDENT 

I  am  now  connected  with  a 
large  midwestern  paper  and 
for  i>ersonal  reason."*  would 
like  a  change.  Location  is  no 
problem  but  I  would  want  a 
fairly  sizable  newspaper  and 
one  that  offers  opportunities. 

I  can  furnish  the  best  of  ref¬ 
erences,  including  that  of  my 
present  employer  who  knows 
of  this  advertisement.  Address 
Bo.x  4410,  Editor  A  Publisher. 


Offering  youth,  experience  for  good  op¬ 
portunity.  7  years  industrial  public  re¬ 
lations,  solid  in  most  phases,  but  have 
bit  dead  end  as  Number  2  man.  8 
years  dailies.  J-Sohooi.  Active  in  com¬ 
munity  affairs.  Location  no  problem, 
but  my  future  is.  Box  4238,  Editor  A 
Publisher. 

PUBLIC  REI.ATIONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
on  file.  Send  us  your  job  siiecs.  We’ll 
send  you  resumes  to  match.  Contact : 
Bill  McKee.  BIRCH  PERSUNNEU  67 
E.  Madison  St.,  Chicago  2,  Illinois. 
CE  6— a670. 


JOURNALISM-RADIO  ARTS  grad,  33. 
single,  seeks  public  relations  position 
in  sports,  travel  or  tourist  resort.  Ex- 
I>erience  in  photography,  reporting, 
editing,  feature  writing,  layout,  mail¬ 
ing,  coordination  of  publishing  of  me¬ 
dia,  office  and  personnel  administra¬ 
tion,  oral  and  written  communications, 
community  relations,  customer  rels- 
tions,  planning  and  coordinating  em¬ 
ployee,  church  and  community  social 
events  and  special  promotions  (includ¬ 
ing  arrangement  of  publicity,  facilities. 

:  luncheons,  dinners,  speakers,  guests. 
.  program,  displays),  steady  churchgoer, 
'  active  in  community  affairs.  Write  Box 
!  4309,  Editor  A  I^blisher. 

,  AGGRESSIVE  YOL’TfG  VET  seeks 
:  Hou.'«e  Organ-Publicity  work.  Experi- 
I  tnce  national  copywriting;  Editor  10,- 
000  weekly  tabloid.  Missouri  J-Grad. 
I  Any  area  Box  4418.  Editor  A  Pub- 
i  lisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIHCATION 
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THE  FOURTH  ESTATE 


Shop  Talk 

By  Robert  L\  Brown 

Santa  Barbara,  Calif. 

In  his  talk  to  the  regional 
meeting  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies 
here,  R.  M.  Ganger,  chairman  of 
the  4-As  and  also  head  of 
D’Arcy  Advertising  Company, 
called  for  the  advertising  indus¬ 
try  to  collect  facts  on  what  ad¬ 
vertising  is  and  what  it  does  in 
order  to  answer  critics  in  and 
out  of  government. 

He  noted  one  charge  that  ad¬ 
vertising  increased  the  cost  of 
the  product  which  the  consumer 
has  to  pay.  Mr.  Ganger  said: 

“In  a  world  of  inflation,  the 
question  may  be;  not  whether 
advertising  increases  or  de¬ 
creases  the  cost  of  a  product; 
but  whether  it  works  materially 
to  help  the  seller  /lofd  the  line 
on  prices. 

“With  the  rise  in  standards  of 
living,  it  may  not  be  a  question 
of  whether  advertising  leads  to 
economic  waste  among  firms 
competing  with  each  other;  but 
a  question  of  how  effectively  the 
use  of  advertising  is  contribut¬ 
ing  to  the  development  of  better 
products,  made  more  readily 
available  in  better  forms,  to  give 
more  satisfaction  and  benefit  to 
the  consumer. 

“With  the  rise  in  population 
and  the  spread  of  automated 
production,  the  question  may  no 
longer  relate  to  the  creation  of 
unnecessary  consumer  demands, 
but  to  the  increase  of  employ¬ 
ment.  .  .  . 

“There  are  broad  facts  about 
the  food  industry  that  suggests 
specifics  may  well  be  on  file  which 
do  not  conform  to  accepted  the¬ 
ories.  For  example,  in  the 
period  from  1952  through  1958, 
the  dollar  inflated  approximate¬ 
ly  7.97%.  Over  the  same  period, 
the  price  of  form  food  products 
increased  only  3.5%.  The  qual¬ 
ity,  variety,  covenience  and 
availability  of  the  products  also 
greately  increased.  ...  It  is  very 
interesting  to  note  that  the  ad¬ 
vertising  expenditures  for  farm 
food  products  in  1958  were 
nearly  double  those  of  1952, 
rising  from  $650,000,000  to 
$1,150,000,000.  Did  this  adver¬ 
tising  increase  contribute  to  the 
price  rise?  Or  did  the  bigger 
advertising  budgets  work  the 
other  way  and  help  sellers  to 
hold  prices  at  a  level  they  could 
not  have  maintained  without 
heavier  advertising? 

*  *  * 

“Let’s  take  electrical  appli¬ 
ances.  Here  is  a  field  that  rep- 
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at  Thirty 


resents  a  tremendous  total  in 
advertising  volume — and  splen¬ 
did  improvements  in  product 
quality.  Comparing  the  aver¬ 
age  retail  price  per  unit  in  1958 
with  that  of  1952,  we  find  that: 
electric  clocks  have  decreased 
9.8%  in  price;  coffee  makers 
have  decreased  24%;  irons  (ex¬ 
cept  ti’avel  &  steam  irons)  have 
decreased  15.4%;  the  price  of 
toasters  is  down  10.2% ;  room 
air  conditioners  down  10.6% ; 
dishwashers,  43.5% ;  home 
freezers  5.4%;  and  ranges  (ex¬ 
cept  built-ins)  have  remained 
exactly  the  same  in  price. 

“Here  ai-e  remarkable  price 
decreases,  during  an  inflation¬ 
ary  period — price  decreases  cou¬ 
pled  with  great  advances  in 
styling,  convenience,  perform¬ 
ance  and  quality. 

“To  what  extent,  if  any,  has 
advertising  been  responsible  for 
this  increase-in-value  pattem? 

“Let’s  take  still  another  in¬ 
dustry,  one  that  is  highly  com¬ 
petitive  and  invests  hundreds  of 
millions  in  adv^ertising.  In  1952 
the  average  seiwice  station  price 
of  House  Brand  Gasoline,  ex¬ 
cluding  tax,  was  20.24  cents  a 
gallon.  From  1952  to  1958,  the 
average  weekly  wage  for  petro¬ 
leum  refining  increased  29.9%. 
Yet  the  average  price  to  the  con¬ 
sumer,  excluding  tax,  rose  only 
1%  cents — an  increase  of  only 
6.1%.  And  with  this  slight  in¬ 
crease,  as  we  all  know,  we  have 
enjoyed  vast  improvement  in 
product  quality  and  perform¬ 
ance. 

“What  part  did  advertising 
play  in  providing  this  anti-in¬ 
flationary  drag  within  the  pe¬ 
troleum  industry?  Or  what 
credit  does  the  advertiser  give 
to  his  advertising  budget?’’ 

*  *  « 

E&P  bas  pointed  out  many 
times  the  dangei'ous  influences 
at  work  that  would  restrict  and 
eliminate  advertising.  These 
forces  exist  in  all  levels  of  gov¬ 
ernment  and  the  various  states. 

There  must  be  some  follow- 
through  on  Mr.  Ganger’s  pro¬ 
posal.  Let’s  get  the  facts  about 
advertising  —  agencies,  media 
and  advertisers  have  them.  E&P 
has  published  scores  of  success 
stories. 

The  general  public  should  be 
given  the  full  and  true  story  so 
that  it  will  be  on  advertising’s 
side  when  the  chips  are  down. 
Most  people  don’t  have  any  con¬ 
ception  of  the  important  role 
advertising  plays  in  the  daily 
economic  life  of  this  country. 


By  Tr«iit 


"The  Internal  Revenue  Service  says  I  can't  charge  this  hat  to  the 
Newspaper  Week  meeting!" 


They  have  no  idea  of  how  their 
own  lives  would  be  affected  if 
advertising  were  eliminated. 

They  should  be  told. 

• 

Orange  Juice  Ad 
Calletl  a  Lottery 

Roanoke,  Va. 

An  advertisement  for  orange 
juice  has  caught  the  Roanoke 
Times-World  Corp.  in  a  legal 
squeeze. 

M.  W.  Armistead  III,  presi¬ 
dent  of  the  publishing  company, 
has  been  summoned  to  munici¬ 
pal  court  on  Nov.  4  to  answer 
charges  of  violation  of  the 
state’s  anti-lottery  law. 

The  ad,  which  has  run  in 
many  newspapers,  is  entitled 
“$100,000  Sweepstakes.’’  The 
Virginia  attorney’s  office  com¬ 
plained  that  the  ad  constitutes  a 
lottery  and  charged  the  news¬ 
papers  with  unlawfully  promot¬ 
ing  it. 


New  England  Admen 
Hold  22nd  Dinner 

Bosto 

More  than  200  newspaper  id 
vertising  executives  and  gues 
attended  the  22nd  annual  dinnr 
of  the  New  England  Newspj 
pers  Advertising  Bureau  be; 
here  this  week. 

At  an  aftemoon  business 
sion  the  following  officers  wf 
elected:  James  B.  Stickley,  a 
sistant  publisher,  Providen' 
(R.  1.)  Journal-Bulletin,  cha;: 
man  of  the  administratP 
board;  G.  Prescott  Low,  poi 
lisher,  Quincy  (Mass.)  Pofrii' 
Ledger,  secretary;  Charles  .1 
Fuller,  co-publisher.  Broth 
(Mass.)  Enterprise-Tinn 
treasurer. 

John  L.  Coughlin,  advertisin 
director,  Hartford  (Com 
Courant,  and  Richard  C.  St« 
associate  publisher,  Worcetff 
(Mass.)  Telegram-Gazette,yK^ 
elected  to  the  board. 
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The  year-old  Brownlee  power  dam  on  the  Snake  River  between  Idaho  and  Oregon,  built  by  the  local  independent  electric  company, 
the  Idaho  Power  Company.  The  project  embraces  the  Oxbow  dam  and  the  Hells  Canyon  dam  down  river  from  Brownlee. 


How  to  save  taxpayers  a  half-billion  dollars 


lis  big  electric  power  clam  olTers  a  clear  example  of 
the  inference  between  federal  gcnernment  electricity  and 
dec  icity  developed  by  independent  electric  companies. 

rownlee  dam  is  savini;  money  for  you  and  other  U.  S. 
tax|  vers,  because  it  was  built  by  an  independent  power 
con  \  ny  instead  of  by  the  federal  government. 

rownlee  and  its  two  companion  dams,  in  fact,  will 
pa\  ibout  S 1 5().()()().()(){)  in  federal  taxes  over  a  25-year 
per  I.  plus  about  $  1  ()().()()().()()()  in  taxes  to  states  and  Ictcal 
cor  uinities. 

It  this  power  project  almost  cost  U.  S.  taxpacers  a 


half-billion  dollars  because  of  the  pressure  groups  that  con¬ 
stantly  prcTmote  federal  government  electricity.  I  hey  tried 
for  eight  >ears  to  make  the  government  build  this  project 
with  a  half-billion  dollars  of  taxpayers'  money. 

Ibis  time,  every  taxpayer  in  the  country  got  a  break 
because  the  independent  ccmipany  built  the  dam.  But  some¬ 
times  the  pressure  groups  win.  and  you  and  every bod\ 
else  pay  hidden  taxes  for  their  victory. 

Remember  this  difference  the  next  time  you  hear  some¬ 
body  beating  the  dru  ns  for  more  federal  government  power 
systems.  When  they  win— yon  lose. 


America’s  Independent  Electric  Light  and  Power  Companies 

Ce  rrany  rames  Cn  ‘hrou  jh  thix 


utfd  ill 


Zl^/i  I 


What  brings  a  newspaper  and  a  city  together 

A  common  interest  in  kids,  maybe?  ...  a  mutual  concern  for  the  edueatiun,  eharaeter 
and  happiness  of  the  eomin«-up  >>eneration? 

Denver  loves  her  kids  .  .  .  and  so  does  the  Roeky  Mountain  News.  I'hat’s  why  the 
News  ^iives  so  mueh  of  its  time  and  spaee  and  leadership  to  aetivities  of  eom- 
munity  eooperation  aimed  at  the  welfare  and  progress  of  youth.  For  example: 


SPELLING  BEE  .  .  .  and  two  national  winners  havi*  come  out  of  Dimver 
in  three  years. 

MARBLES  TOURNAMENT  .  .  .  in  cooperation  with  the  Veterans  of 
Foreign  Wars,  the  News  sponsored  the  national  chamj)  in  1959. 

TEENAGE  HIGHWAY  SAFETY  PROGRAM  ...  in  eooperation  with 
the  Champion  Sparkplug  Co.,  a  famed  racing  driver  visits  high  schools 
to  impress  the  youngsters  with  the  importance  of  safe  driving. 

MOLLY  MAYFIELD  ...  the  News'  popular  columnist  provides  free 
concerts,  picnics,  outings  and  Christmas  parties  for  orphans  and 
handicapped  children.  The  Molly  Mayfield  Foundation  provides 
medical  care,  sometimes  in  the  form  of  rare  surgical  operations,  for 
patients  who  can’t  pay  their  own  way,  often  the  children  of  under¬ 
privileged  families. 

STRAIGHT  A  AWARDS  .  .  .  in  cooperation  with  the  Denver  Bears 
American  As.sociation  Baseball  Club,  young  scholars  of  the  Denver 
Metropolitan  area  who  score  straight  A  report  cards  get  free  tickets 
to  the  ball  games. 

SHOWAGON  .  .  .  cooperating  with  the  Municipal  Parks  and  Recre¬ 
ation  Department,  the  News  sends  free  weekly  summer  shows  featur¬ 
ing  youth  talent  to  appear  in  city  parks  and  on  a  wagon-borne  stage. 


JOURNALISM  COMPETITION  ...  in  cooperation  with  the  Ford  M 
Co.,  the  News  spon.sors  the  Denver  winner’s  annual  trip  to  Dp 
for  the  Teenage  Press  Conference. 

HUCK  FINN  DAY  ...  a  big  free  fishing  day  for  boys  and  girls 
and  under  .  .  .  prizes  for  fishing  catches  and  for  best  costumes  in 
tradition  of  Huck  and  Becky.  .A  red-letter  day  for  Denver  kids,  wi 
incidentally  is  now  done  in  many  other  cities  across  the  land. 

HONOR  AWARD  CLUB  ...  in  cooperation  with  the  Central  Bsi 
&  Trust  Co.,  weekly  awards  are  made  to  youngsters  for  conspirofll 
acts  of  honesty  involving  money. 

.  .  .  and  many  more! 

It  all  adds  up  to  explaining,  in  part,  why  Denver 
the  Roeky  Mountain  News — born  tofjether  lOd  y 
a>to — jtet  alon^  so  well. 

A  jjood  newspaper  should  be  elose  to  the  heart  of  I 
city  .  .  .  and  the  Rocky  Mountain  News,  Denver 
“(iood  Morning”  Newspaper,  certainly  is.  I 


ROCKY  MOUNTAIN  NEWS 

Denver’s  “Good  Morning”  Newspaper,  founded  in  1859 
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